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i4s  Men  Read 

So  They  Smoke 


At  home  in  the  evening,  reading  his  favorite  evening  paper — slippered  feet  elevated  to 
permit  the  proper  flow  of  thought — and  cigar,  pipe  or  cigarette  going  good — that’s  the 
time,  place  and  circumstance  in  which  to  sell  your  prospect  on  the  merits  of  tobacco,  or 
any  product  that  appeals  to  a  man. 


And  the  medium  through  which  to  sell  him  is  his  favorite  evening  paper.  In  Chicago 
it  is  The  Daily  News.  That  advertisers  of  tobacco  products  realize  this  is  shown  by  the 
following  table. 


The  following  tobacco  advertisers  used  The  Daily  News  lineage  opposite  their  names 
in  the  first  7  months  of  1925 : 


Advertiser 

Product 

Agate  Lines 

Congress  Cigar  Co. 

La  Palina  Cigars 

5,800 

G  H  P  Cigar  Co. 

El  Producto  Cigars 

7,402 

General  Cigar  Co. 

Wm.  Penn  Cigars 

2,910 

Moos,  J.  &  B. 

Childs  Cigars 

2,667 

Webster  Cigar  Co. 

Webster  Cigars 

1,954 

American  Tobacco  Co. 

Omar  Cigarettes 

8,555 

Congress  Cigar  Co. 

Palina  Cigarettes 

12,890 

Liggett  &  Meyers  Tobacco  Co. 

Chesterfield  Cigarettes 

27,273 

Lorillard  Co. 

London  Life  &  Murad  Cigarettes 

44,306 

Tobacco  Products  Co. 

Melachrino  Cigarettes 

2,290 

American  Tobacco  Co. 

Tuxedo  Tobacco 

3,920 

Falk  Tobacco  Co. 

Herbert  Tareyton  Cigarettes 

2,240 

American  Tobacco  Co. 

Lucky  Strike  Cigarettes 

2,440 

Total 

124,647 

Reach  the  man  through  his  favorite  home  newspaper — 

THE  CHICAGO  DAILY  NEWS 

First  in  Chicago 


\ 


V  • 


1,000,000  Lines  Gain! 

The  Indianapolis  Times  gained  more  than  1,000,000  lines 
of  local  advertising  during  the  first  seven  months  of  1925. 

The  great  swing  to  The  Times  should  be  significant  to 
national  advertisers. 

Times  net  paid  daily  average  circulation  for  the  months  of 
May,  June  and  July  was  52,827,  a  gain  of  15.7%  over  the  latest 
A.  B.  C.  statement. 

The  Times  reaches  a  large  and  important  buying  group 
which  cannot  be  ignored. 

Indianapolis  is  an  evening  newspaper  market.  Indianapolis  people 
buy  nearly  three  times  as  many  evening  papers  as  morning  papers. 

By  using  the  two  evening  papers,  the  advertiser  gets  ioo%  coverage 
of  Marion  County  (this  is  the  city  carrier  district).  More  than  83% 
of  this  coverage  is  by  carrier.  These  percentages  are  based  on  the 
fact  that  there  are  1 10,448  families  in  the  county,  as  indicated  by  an 
actual  house-to-house  count  made  by  the  post-office  at  Indianapolis. 

Indianapolis  cannot  he  covered  without  the 
Indianapolis  Times 

The  Indianapolis  Times 

A  Scripps-Howard  Newspaper 


Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by  ALLIED  NEWSPAPERS,  Inc. 
New  York  Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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Old  Subscriber 
In  Memoriam 

^  Recently  there  died  in  the  city  of  Baltimore  a  gentleman, 
who,  when  writing  to  The  Sunpapers,  might  legitimately 
have  signed  himself  “Old  Subscriber.” 

^  He  died  at  the  age  of  80,  after  having  for  fifty  years  contrib¬ 
uted  to  the  letter  columns  of  The  Sun — protesting  against 
militarism,  Comstockery,  prohibition  and  all  the  thousand 
and  one  political,  religious  and  educational  fads  to  which, 
in  a  half  century,  this  naive  and  little- protesting  country 
has  fallen  prey. 

His  name  was  Francis  B.  Livesey,  and,  until  his  father  s 
death  at  103,  three  years  ago,  he  was  associated  with  his 
father  in  the  real  estate  business  in  Baltimore. 

^  That  was  his  business;  but  his  avocation  and  his  joy  was 
letter-writing,  something  over  20,000  letters  to  a  long  suc¬ 
cession  of  “dear  editors.” 

^  And  yet  he  had  been  brought  up  a  Quaker. 

^  His  style,  as  might  be  expected,  was,  by  turns,  vitriolic,  sar¬ 
castic,  suave  and  good-humored,  but  always  even-tempered. 

^  The  many  old  subscribers,  like  Mr.  Livesey,  whose  letters 
are  printed  in  The  Sunpapers  help  to  make  them  what  they 
are — a  public  forum  as  well  as  a  market  place. 

Average  Net  Paid  Circulation  for  6  Months 
Ending  March  31,  1925 

DaUy  (M.  &  E.)  -  247,320 

Sunday  -  -  -  -  182,031 

A  Gain  of  3587  Daily  and  4527  Sunday  Over 
Same  Period  a  Year  Ago 

Everything  in  Baltimore  Revolves  Around 

JOHN  B.  WOODWARD 
110  East  42d  Street,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 

MORNING  EVENING  SUNDAY 

Baltimoreans  Don’t  Say  “Newspaper;"  They  Say  “SUNpaper" 
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nearly  eveiybo^  lea^ 

Jhe^i8eti]y 


The  vast  Fall  and  Winter  expenditures  of  the 
Philadelphia  market  are  especially  interesting 
to  the  advertiser  who  realizes  that  he  can  dominate 
this  market  through  The  Evening  Bulletin. 

The  reader  confidence  enjoyed  by  The  Eve¬ 
ning  Bulletin  is  attested  by  the  fact  that  The 
Bulletin’s  circulation  is  the  largest  in  Phila¬ 
delphia  and  one  of  the  largest  in  the  United 
States. 

The  Bulletin  goes  into  practically  every  home 
in  and  around  the  great  city  of  Philadelphia 
and  makes  it  possible  to  reach  this  huge  market 
of  nearly  three  million  people — third  largest  in 
America — through  one  newspaper  at  one  cost. 

With  a  circulation  of  over  half  a  million 
copies  daily  The  Bulletin  dominates  Philadelphia. 


PHILADELPHIA’S  NEWSPAPER 

526,796 

Average  Daily  Net  Circulabon  for  Six  Months  Ending  March  31, 1925 


(CopFricM  ms,  BwOMte  OsovMT) 
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Lawson  Falls  at  75  From  Overwork 
Serving  His  Great  Press  Ideal 

Editor  and  Publisher  of  Chicago  Daily  News,  Pioneer  of  New  Journalism,  Dies  in  Harness — Ignored 

Pleas  of  Friends  to  Slacken  Pace — His  Wonderful  Career 


(By  Telegraph  to  Editor  &  Publisher) 

pHICAGO,  ILL.,  August  20— Years 
of  over-work,  induced  by  an  un¬ 
matched  devotion  to  the  cause  of  the 
type  of  daily  journalism  of  which  he 
was  a  pioneer,  caused  the  death  of  Vic¬ 
tor  Fremont  Lawson,  for  nearly  half  a 
century  editor  and  publisher  of  the  Chi¬ 
cago  Daily  News. 

He  had  reached  the  age  of  75,  but 
his  zeal  was  unflagging.  He  had  been 
ill  for  several  days,  but  until  Wednes¬ 
day  morning  his  condition  had  not  been 
alarming  to  his  friends.  Indeed,  a  week 
ago,  his  tall,  sturdy  figure  in  the  Daily 
News  office  showed  no  sign  of  bending 
under  the  weight  of  years.  He  was  in 
touch  with  every  department  of  the  great 
enterprise  that  had  come  to  world-wide 
influence  under  the  power  of  his  genius. 
Therefore  his  death,  at  10  o’clock  Wed¬ 
nesday  night,  in  his  mansion  at  1500 
I.ake  Shore  Drive,  where  he  had  lived 
alone,  except  for  servants,  since  the 
death  of  Mrs.  Lawson  several  years  ago, 
came  as  a  great  shock  to  his  friends  and 
associates. 

“Heart  trouble”  was  the  verdict  of  at¬ 
tending  physicians.  Death  came  at  a 
moment  when  he  seemed  to  be  rallying 
from  the  attack.  Not  even  his  most 
intimate  friends  knew  that  his  heart  was 
seriously  affected.  But  even  the  office 
hoys  in  the  office  of  the  Daily  News 
knew  that  Mr.  Lawson  worked  with 
much  too  great  energy  for  one  of  his 
years.  The  mighty  oak  bent  and  fell. 

Chicago  is  in  mourning  as  this  des¬ 
patch  is  written.  Messages  of  condol¬ 
ence,  such  as  are  rarely  written  for  a 
man  in  private  life,  are  pouring  into 
the  office  of  the  Daily  News  from  all 
parts  of  the  nation  and  from  nations  ov¬ 
erseas. 

Funeral  services  were  scheduled  for 
Monday  morning  at  11  o'clock  in  the 
New  England  Church,  at  Delaware  place 
and  North  Dearborn  street.  Out  of  re¬ 
spect  for  Mr.  Lawson’s  expressed  wish 
no  service  will  be  held  at  his  late  home, 
airf  only  close  friends  and  relatives  will 
witness  the  burial. 

Pall  bearers  names  are  as  follows:  C. 
N.  Butts,  Clark  M.  Cavanee,  Anthony 
Czarnecki,  William  Ayer  McKinney, 
Henry  Justin  Smith  and  Donald  J. 
Walsh. 

Honorary  pall  bearers  will  include : 
Emmons  J.  Alden,  Andrew  B.  Adair, 
George  H.  Baker,  Edward  Price  Bell, 
Wyllys  W.  Baird,  Herman  Black,  Ben¬ 
jamin  Carpenter,  Charles  H.  Dennis, 
Walter  L.  Fisher,  Judge  Jesse  Holdom, 
Thomas  D.  Jones,  James  Keeley,  James 
Langland,  Cyrus  H.  MfCormick,  Col.  R. 
R-  McCormick,  William  L.  McLean, 
Frank  B.  Noyes,  Adolph  S.  Ochs,  Hope- 
well  L.  Rogers,  Julius  Rosenwald,  John 
C.  Shaffer,  Melville  E.  Stone,  Walter  A. 
Strong,  Walter  H.  Wilson,  John  B. 
Woodward  and  Slason  Thompson. 

Mr.  Lawson’s  death  was  peaceful.  At 
the  close  of  an  anxious  day  his  physicians 
had  thought  he  was  gaining  ground.  He 
*eemed  comfortable  and  in  no  danger  at 
"  o’clock  in  the  evening.  Then,  without 


Victor  Fremont  Lawson 


a  premonitory  sign  of  distress,  the  stroke 
came. 

The  attending  physicians  were  Dr. 
Mary  Hanks,  Dr.  Howard  R.  Chislett 
and  Dr.  George  L.  Brooks.  They  author¬ 
ized  the  following  statement: 

“Mr.  Lawson’s  death  was  due  to 
myocarditis  with  acute  dilatation,  brought 
on  by  overwork.” 

The  heart  attack,  it  was  explained,  grew 
out  of  a  recurrent  condition  of  exhaustion 
that  almost  cost  Mr.  Lawson  his  life 
twenty  years  ago  and  again  in  1918. 

Tireless  service  to  the  Daily  News, 
and  to  the  Associated  Press,  of  which  he 
was  a  founder  and  an  active  director, 
caused  Mr.  Lawson  to  disregard  his 
physicians’  repeated  warnings.  His  heavy 
daily  routine  brought  on  the  fatal  heart 
attack.  As  late  as  Tuesday,  he  listened 
to  and  s^ed  some  letters. 

Mrs.  Clark  M.  Cavenee,  a  niece,  was 
the  only  relative  with  Mr.  Lawson  when 
he  died.  Her  parents,  Mr.  and  Mrs.  Iver 
Lawson,  had  been  wHh  their  brother  early 


in  July,  but  had  returned  to  their  home  in 
San  Diego.  Mr.  Lawson’s  only  other 
close  connections  are  William  Harrison 
Bradley,  his  brother-in-law,  and  Mrs. 
Bradley’s  daughters.  Miss  Marion  Kari 
Bradley  and  Miss  Mary  Linda  Bradley. 
Mr.  Bradley  was  at  his  home  in  Ridge- 
field^  Conn.,  Miss  Mary  Bradley  in 
Arizona  and  Miss  Marion  Bradley  in 
New  York.  Mr.  Lawson’s  illness  had 
not  seemed  serious  enough  to  warrant 
calling  any  of  them  to  Chicago. 

Mr.  Lawson  had  planned  a  vacation  on 
his  Wisconsin  farm,  near  Green  Lake. 
He  had  had  no  vacation  this  summer  and 
was  looking  forward  eagerly  to  the  com¬ 
ing  of  Mr.  and  Mrs.  Iver  Lawson,  who 
had  intended  to  leave  San  Diego  to  go 
with  him  to  the  country.  The  effort  of 
preparation  for  his  long-deferred  holiday 
was  too  much  for  him. 

Mr.  Lawson  had  said  nothing  to  those 
who  were  with  him  to  indicate  that  he 
did  not  feel  sure  of  recovering.  His 
mind  was  fully  engaged  with  the  affairs 


of  the  Daily  News  until  the  end.  His 
death  caught  him  almost  in  action,  for 
on  the  desk  in  his  home  lay  papers 
that  he  had  set  aside  only  a  short  while 
before  to  be  taken  up  later. 

Mr.  Lawson  had  persisted  so  long  in 
overwork  that  his  death  under  the  strain 
had  seemed  to  close  friends  to  be  in¬ 
evitable.  His  lieutenants  had  frequently 
urged  him  in  recent  months  to  be  more 
merciful  to  himself. 

Two  earlier  breakdowns,  of  which  only 
a  few  were  aware,  were  disregarded 
warnings.  The  first  attack  made  Mr. 
Lawson  an  invalid  for  nine  months  in 
Europe.  The  second  nearly  cost  him  his 
life.  In  spite  of  these  attacks  he  vigor¬ 
ously  carried  a  burden  that  would  have 
weighed  down  a  younger  man. 

His  routine  varied  little  from  day  to 
day.  He  began  each  day’s  work  at  home, 
then  went  to  his  office  in  the  Daily  News 
building,  where  his  contacts  with  the 
public  were  made.  At  home  again  it 
A-as  his  custom  to  study  the  editions  of 
fiis  newspaper  and  perform  other  work. 

His  only  recreation  was  walking. 
When  at  his  summer  home  in  the  country 
he  liked  to  walk  several  miles  daily.  In 
the  city  he  often  walked  a  mile  or  two 
of  his  trip  to  the  Daily  News  office.  Be¬ 
fore  Mrs.  Law.son  died,  in  1914,  the 
two  were  fond  of  travel,  but  in  his  later 
years  Mr.  Lawson  practically  gave  up 
that  recreation. 

^Jr.  Lawson  was  born  in  Chicago 
Sept.  8,  1850.  .\t  that  time  the  city 

had  a  population  of  28.269. 

His  father  was  Iver  Lawson,  the  last 
city  marshal  of  Chicago  and  later  an 
alderman  and  state  senator,  who  came 
to  Chicago  in  1848,  a  Norwegian  immi¬ 
grant.  His  mother  was  Malinda  Nord- 
vig  Lawson,  a  young  woman  of  Nor¬ 
wegian  descent,  whose  parents  were  early 
residents  in  Illinois. 

Iver  Lawson  began  his  career  in  Chi¬ 
cago  as  a  laborer.  After  some  years, 
however,  he  saved  enough  money  to  enter 
the  real  estate  business.  It  prospered 
and  at  the  time  of  the  Chicago  fire  his 
fortune  was  estimated  at  $1,C^.000. 

Victor  Fremont  Lawson  was  named 
for  Gen.  John  C.  Fremont,  at  that  time 
a  popular  hero  because  of  his  conquests 
in  California.  He  was  educated  in  the 
Chicago  public  schools  and  in  Phillips 
Andover  Academy. 

From  earliest  boyhood,  his  life  was 
passed  in  an  atmosphere  of  newspaper 
work.  Iver  Lawson  and  his  brother-in- 
law,  Knud  Langland,  together  with  a 
man  named  John  Anderson,  had  founded 
The  Daily  Scandmatnan,  a  Norwegian 
language  newspaper.  Their  offices  were 
in  the  present  Daily  News  building. 

Young  Lawson’s  earliest  business  ex¬ 
perience  came  through  the  circulation  de¬ 
partment  of  the  Chicago  Daily  Journal 
where  he  wyirked  to  earn  pocket  money. 

Lawson,  senior,  lost  heavily  in  the 
Chicago  fire,  not  only  in  property  but 
in  investments  which  he  had  made  in 
numerous  fire  insurance  companies  that 
were  practically  ruined  by  their  losses. 
He  di^  in  18^4. 

Careful  administration  of  the  estate 
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provided  Victor,  now  a  young  man  of  of  the  paper  was  issued  December  23,  staff  occupied  a  long  table  along  one  side 

24.  with  a  fair  income.  He  succeeded  1875,  was  in  the  rear  of  the  fourth  floor  of  the  composing  room, 

to  his  father’s  place  in  the  management  of  at  121  Fifth  avenue,  now  15  North  Wells  Occupying  the  main  part  of  the  fourth 

the  Daily  Scandinavian  and  retained  by  street.  After  this  issue,  publication  was  floor  was  the  composing  room  of  the  old 

far  the  greater  part  of  the  real  estate  suspended  for  a  time,  and  on  January  1,  morning  Courier,  separated  from  the 

in  which  his  father  had  sunk  most  of  his  1876.  regular  publication  started.  Daily  News’  composing  room  by  a  light 

investments.  The  floor  space  referred  to,  567  square  shaft.  In  the  early  80’s,  Eugene  Field. 

It  was  the  following  year  that  he  met  feet,  now  is  used  by  the  Daily  News  as  a 

the  three  men,  one  of  whom,  especially,  storage  room  for  advertisers’  cuts, 

was  to  play  a  decisive  part  in  his  career.  The  editorial  force  at  the  beginning 
The  three  were  Melville  E.  Stone,  who  included  Mr.  Stone,  Meggy,  Daugherty, 

later  liecamc  general  manager  of  the  As-  and  Michael  Ahern,  a  reporter.  The 


sociated  Press ;  William  F.  Daugherty 
and  Percy  Meggy.  They  planned  to  pub¬ 
lish  a  newspaper  for  Chicago,  and  they 
rented  a  10  by  12  office  in  the  Daily 
Scandinavian  building  for  the  purpose. 

They  had  $5,000  capital  and  experi¬ 
mental  publication  of  the  Chicago  Daily 
News  was  begun  on  Christmas  Day,  1875. 
Copies  for  criticism  only  were  printed 
during  the  holiday  week,  but  on  Jan.  2 
1876,  the  paper  was  formally  intrixluced 
to  the  reading  public. 

Daugherty  and  Meggy  soon  became 
discouraged.  The  paper  sold  for  on 
cent  and  pennies  were  extremely  scarce 
— almost,  might  be  said,  curiosities — 

as  far  “West”  as  Chicago.  The  men 
finally  sold  their  interests  to  Mr.  Stone 
and  withdrew  from  business. 

Six  months  later  Mr.  Stone  likewise 
became  discouraged.  He  announced  his 
intention  of  selling  the  business,  and 
found  a  ready  purchaser  in  young  Law- 
son,  who  retained  him  as  managing  edi¬ 
tor. 

Mr.  Lawson’s  first  step  was  to  “im¬ 
port”  thousands  of  dollars  worth  of 
pennies  into  Chicago.  He  obtained  the 
co-operation  of  stores  and  banks  in  put¬ 
ting  them  into  circulation.  Within  . 
short  time  the  “penny  famine”  was  at 
an  end  and  sales  of  the  Daily  News 
were  on  the  up-grade. 

Unwilling  to  take  advantage  of  Mr. 
Stone’s  discouragement  that  had  led  him 
to  sell  his  interests  in  the  paper,  Mr. 
Lawson,  six  months  after  he  became 
owner,  returned  a  one-third  interest  in 
the  paper  which  Mr.  Stone  retained  until 
1888  when  he  again  sold  out  to  Mr. 
Lawson  and  retired  from  the  business 
It  was  on  December  29,  18^,  tliat  the 
first  Chicago  Daily  News  Company  was 
incorporated  for  $150,000,  of  which  Mr. 
Lawson,  received  999  shares  of  stock.  Mr. 
Stone  500,  and  William  H.  Bradley,  one 
share. 

A  second  corporation  was  organized 
January  31,  1886,  with  a  capital  stock  of 
$150,000  which  took  over  all  the  assets 
and  liabilities  of  the  former  corporation 
third  corporation,  the  present  one,  was 
formed  February  28,  1893. 

The  circulation  in  the  infancy  of  the 
paper  was  about  4,000  daily,  based  on 
copies  actually  sold.  During  the  early 
eighties  the  only  newsboys  on  the  streets 
of  Chicago  were  little  “Arabs”  who  sold 
newspapers  downtown.  A  carrier  system 
covering  Chicago  was  then  beyond  news- 


Dr.  Reilly,  John  Ballantyne,  Col.  Nate 
Reid,  Platt  Lewis,  city  editor,  and 
Charles  George,  were  added  to  the  force 
of  the  Daily  News,  and  a  number  of 
Knotype  machines  installed,  the  first  out- 


paper  means.  The  Daily  News  hit  upon 
the  idea  of  having  its  issues  delivered 
throughout  the  residence  section  by  public 
school  boys. 

To  pay  these  boys  a  dollar  a  week  each 
was  considered  out  of  the  question.  They 
were  induced,  however,  to  call  for  news¬ 
papers  each  night  after  school,  and 
bought  as  many  as  they  in  turn  could  sell 
on  their  routes.  This  system  proved  very 
successful  and  the  Daily  News  was  one 
of  the  first  to  adopt  this  system  in  the 
United  States. 

From  the  first  the  Lawson  economic 
idea  was  a  paper  as  complete  as  it  could 
Ik.-  made  to  sell  to  the  public  at  the  low¬ 
est  possible  price.  The  news  column 
must  carry  news  without  editorial  com 
ment,  and  the  editorial  page  must  be 
devoted  to  fearless  expression  of  the 
editor’s  views  on  public  questions.  Fea 
ture  writers  and  artists  were  given  full 
latitude  for  individual  expression,  but 
Mr.  Lawson  did  not  tolerate  sensational 
ism  as  a  means  of  attracting  attention 
and  his  newspaper  has  been  written  in 
calm  tones,  essentially  wholesome  and 
courageously  true. 

There  have  been  numerous  moving 
days  in  the  Daily  News  building;  many 
adjustments  necessary  to  meet  the  growth 
of  the  paper.  For  example  the  compos 
ing  room  from  which  the  initial  number 


LAWSON’S  FAMOUS  APPRECIATION  OF 
MELVILLE  E.  STONE’S  WORK 


The  preface,  to  Melville  E.  Stone’s  famous  autobiography,  “M.ES. — His 
Book,”  is  an  appreciation  of  Mr.  Stone  written  by  Victor  F.  Lawson,  his 
“partner”  for  more  than  40  years.  It  is  so  characteristic  of  Mr.  Lawson  that 
EDITOR  &  PUBLISHER  herewith  reproduces  it  in  full.  Mr.  Lawson  was 
the  first  President  of  the  Associated  Press  of  Illinois,  and  served  continu¬ 
ously  on  the  Board  of  Directors  of  The  Associated  Press  to  the  time  of  his 
death.  The  characteristic  letter  to  Mr.  Stone  follows: 

MY  DEAR  MEL: 

For  fifty  years  we  have  known  each  other,  and  for  more  than  forty 
years  we  have  been  intimately  associated.  Out  of  the  memories  of  the 

years  I  give  you  this  day  the  greetings  of  affectionate  friendship.  _ 

Some  one  has  said  that  the  great  things  of  life 
often  lies  with  their  little  ends  toward  us.  It  was  a 
little  thing  that  nearly  forty-two  years  ago  you 
asked  me  to  join  you  in  the  then  little  adventure  of 
the  Daily  News.  But  it  was  a  great  thing  that 
twenty-five  years  ago,  as  a  direct  consequence  of 
our  earlier  association,  you  and  1,  and  the  friends 
who  are  now  gone,  joined  in  the  great  adventure  of 
the  Associated  Press. 

And  how  little  a  thing  it  was — that  four-page, 
five  column  Daily  News,  “published  somewhere  on 
Fifth  Avenue  behind  a  tree,”  as  a  condescending 
five-cent  contemporary  observed — that  brought  us 
together  forty-two  years  ago,  and  how  great  a 
thing,  worldwide  in  its  activities  and  its 


Melville  E.  Stone 


conse¬ 
quence,  has  been  born  out  of  the  convictions  and  the  labors  of  the  later 
years — labors  in  which  you  and  I  have  been  privileged  to  have  a  part  with 
the  good  men  and  true  of  those  early  days  and  those  who  remain  unto 
this  present. 

You  have  now  rounded  out  a  quarter  of  a  century  in  the  service  of  the 
Associated  Press.  I  congratulate  you,  and  the  Associated  Press.  When 

you  were  called  to  this  service - and  I  say  “called"  advisedly - the 

import  and  large  consequence  of  the  high  calling  already  foreshadowed 
themselves  to  your  and  our  recognition.  You  came  to  the  work  in  a  day 
of  stress  when,  in  very  truth,  the  independence  of  the  American  press 
was  challenged  by  a  selfish  commercialism.  How  well  you  bore  your 
part  through  all  those  years  of  anxious  conflict,'  and  how  faithfully  and 
wisely  you  contributed  in  these  and  later  days  to  those  constructive 
labors  upon  which  has  been  reared  the  structure  of  the  American  co¬ 
operative  news  service,  is  in  a  very  large  measure  the  history  of  the 
Associated  Press. 

But  not  alone  to  us  of  the  newspaper  calling  have  you  given  the 
loyalty  and  strength  of  your  years,  but  in  a  very  real  sense,  and  in  a 
measure  that  only  we  who  share  with  you  the  like  responsibility  for  the 
maintenance  of  the  wellsprings  of  public  information  and  right  action 
pure  and  untainted  by  sinister  influences  can  fully  appreciate,  your  life 
has  been  fully  devoted  to  the  public  good.  In  a  word,  in  all  these  years 
you  have  been  the  right  man  in  the  right  place,  a  place  of  high  service 
and  of  corresponding  honor.  And  so  1  congratulate  you  on  both  your 
opportunity  and  your  success.  And  1  congratulate  the  Associated  Press 
not  only  on  what  has  been  accomplished  in  all  these  years  under  your 
directing  hand,  but  also  that  the  past  is  but  an  earnest  of  the  future 
as  you  bring  to  each  day's  service  the  gathering  resources — the  added 

experience  and  the  ripened  judgment of  the  years,  each  better  than  the 

last.  May  the  years  that  remain  be  many,  as  many,  for  you  and  for 
us,  as  the  all-ruling  love  that  is  better  to  us  each  than  can  be  our  own 
desires,  shall  permit. 

And  so,  as  these  things  of  the  past  crowd  upon  the  memory,  shall  we 
not  say — you  and  I,  partner — that  along  with  the  chastening  sorrows 
of  life — mysteries  which  is  not  given  us  now  to  understand — have  come 
to  us  both  the  generous  rewards  of  service,  and  that  unto  us  the  lines 
have  indeed  fallen  in  pleasant  places.  And  at  the  last — whether  it  come 
soon  or  late — for  you  and  for  us  and  for  all  we  love,  may  it  be  light  as 
eventide. 

Yours  in  the  fellowship  of  the  years, 

VICTOR  F.  LAWSON 

Chicago,  Feb.  4,  1918. 


put  of  the  Mergenthaler  Company.  They 
were  placed  on  the  second  floor  at  123 
Fifth  avenue. 

Very  soon  it  became  necessary  to  re¬ 
adjust  space  devoted  to  both  mechanical 
departments  and  editors.  Some  space 
was  utilized  in  the  Wadsworth  building, 
adjoining  in  Madison  street.  Later, 
among  other  changes,  the  fourth  floor  of 
the  Fifth  avenue  building  at  No.  125  was 
taken  over,  a  door  cut  through,  and  the 
display  advertising  department  began  to 
use  the  added  space. 

Today  the  Daily  News  is  at  the  same 
historic  location,  although  the  name  of 
the  street  has  become  “Wells,”  and  the 
number  is  15  North. 

Coming  down  to  the  present,  the  Daily 
News  mav  be  said  to  be  passing  through 
a  new  era  of  literary  graduation.  With¬ 
in  the  last  two  years.  14  members  of  the 
newspaper’s  editorial  staff  have  written 
books  or  literary  articles  that  have  at¬ 
tracted  attention.  Meanwhile,  one  can¬ 
not  forget  the  first  era  that  so  many 
years  ago  turned  out  the  late  Eugene 
Field,  George  Ade,  John  T.  McCutcheon, 
Will  Payne.  Peter  Finley  Dunne,  the 
latter  city  editor  back  in  1887,  and  others. 

Mr.  Lawson  was  proud  of  his  literary 
family. 

It  was  in  1881  that  a  morning  edition 
of  the  Daily  News  was  established,  called 
the  Morning  News.  Several  years  later 
the  name  of  the  Morning  News  was 
changed  to  the  Record.  The  two  papers, 
with  Mr.  Lawson  the  sole  proprietor, 
steadily  increased  in  circulation  and  in¬ 
fluence. 

Having  concluded  to  devote  himself 
exclusively  to  the  evening  newspaper 
field,  Mr.  Lawson  sold  The  Record  in 
1901,  when  it  was  combined  with  the 
Times-Herald  under  the  name  of  the 
Record-Herald. 

\s  time  passerl  concentration  of  the 
efforts  of  the  owner  of  The  Daily  News, 
on  that  paper  alone,  proved  a  great  ad¬ 
vantage.  The  Daily  News  entered  the 
front  rank  of  newspapers  in  volume  of 
advertising,  circulation  and  in  enterprise. 

The  Daily  News  never  sought  to  gain 
advertising  by  sensationalism  or  question¬ 
able  methods.  It  sponsored  the  policies 
which  its  proprietor  believed  to  be  right, 
regardless  of  passing  waves  of  enthusi¬ 
asm,  national  or  local.  It  devoted  its 
pages  to  as  complete  as  possible  cover¬ 
age  of  the  news,  without  bias. 

On  Feb.  5,  1880.  Mr.  I^wson  married 
Miss  Jessie  S.  Bradley,  daughter  of 
United  States  Marshal  Bradley  of  Chi¬ 
cago.  Mrs.  Lawson  died  in  October. 
1914. 

Mr.  Lawson  and  his  bride  spent  their 
honeymoon  at  Green  Lake,  Wis.,  close 
bv  Hartford.  Subsequently  they  pur¬ 
chased  a  summer  cottage  there.  That 
cottage,  unaltered  and  unchanged  in  its 
interior,  forms  the  nucleus  of  “Lone  Tree 
Farm,”  the  Lawson  million-dollar  estate 
of  today. 

Shrewdness  in  all  matters  pertaining 
to  the  newspaper  and  publishing  business 
was  the  keynote  of  Mr.  Lawson’s  success. 
He  made  millions  alone  through  invest¬ 
ment  in  the  Mergenthaler  Linotype  Ma¬ 
chine  at  a  time  when  few  publishers  had 
faith  in  its  possibilities. 

From  1894  to  1900  Mr.  I^w.son  was 
president  of  the  Associated  Press  of 
Illinois.  He  was  one  of  the  founders  of 
the  Associated  Press  and  for  many  years, 
up  to  the  time  of  his  death,  was  one  of 
its  directors. 

Outside  the  newspaper  business,  Mr. 
Lawson  held  wide  interests,  including 
holdings  in  numerous  manufacturing  com¬ 
panies  and  more  than  $1,000,000  in  «tock 
of  the  Illinois  Merchant’s  Trust  Com- 
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pany. 

Although  one  of  the  country’s  foremost 
publishers  and  men  of  affairs  and  a  power 
in  national.  State,  county  and  ItKal  noli- 
tics,  Mr.  I^wson  was  perhaps  one  of  the 
men  least  in  the  public  eve  in  Qiicago. 
Few  recognized  his  tall,  bearded  slightly- 
bowed  figure,  the  seiuare-cornered  derby 
and  long  ulster,  or  the  .straw  sailor  and 
long  cutaway  coat  as  he  passed  tbrouj^ 
the  .streets.  He  took  little  direct  part  in 
civic  or  other  affairs,  preferring,  ap¬ 


parently,  to  act  through  his  newspaper 
and  its  organization. 

(Continued  on  page  18) 
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Editor  &  Publisher  for  August  22,  1925 


LEADERS  LAY  LAURELS 


president  and  Vice-President,  Cabinet  Officers,  and  Colleagues  in  Associated  Press  Directorate  Pay 

.  .  Tribute  to  Greatness  of  Chicago  Daily  News  Publisher 

Expressions  of  Rnef  ana  appreciations  ....... 

o!  Victor  F.  Lawson’s  great  services  to  ,  - -  worker  and  a  valued  c  unselor.  lie  was 

fellow  citicens  (soured  in  Thursday  fifty  years  or  more  he  and  I  were  cago  Tribune — “Mr.  Lawson’s  influence  ^  l<trge  factor  hi  the  perfection  of  that 
10  the  Associated  Press,  the  Chicago  intimate  friends.  We  began  our  upon  the  city  of  his  birth  was  large  and  news-gathering  organization  ami 

Daily  News  and  Editor  &  Publisher,  acquaintance  as  school  mates  in  the  old  lasting.  As  a  newspaper  eilitor  he  de-  entire  newspaper-reading  public 

Those  reproduced  below  are  among  the  Chicago  high  school  and  he  joined  me  veloped  the  best  tendencies  of  the  modern  Inspir^  by  the  highest 

most  notable  received  up  to  press-time:  in  the  ownership  and  conduct  of  the  Chi-  journal,  carrying  his  own  publication  'deals  as  to  the  essential  integrity  of  news 

Vice  President  Dawes  “The  death  Daily  News  when  I  was  27  years  through  the  period  of  transition  in  which  the  news^per,  with  a  broad  con«p- 

of'vktor^LrwsJi  1?  an't;;;pJrabk  ^  1  together  in  old  journalisUc  ideals  and  standards  were  S  fh  VeSest  pS^iMe":^^^^^^ 

to  his  citv  and  state  and  t^  American  farmative  ^ys  of  the  paper  for to  meet  the  demands  of  great  circulation  J/eatJst  ^ssM^n^m^ 

journalism.  He  has  demonstrated  that  he  as  business  manager  and  I  as  and  popular  interests.  In  doing  so  he  fndowJd^-ith  a  gei^^^ 

dignity,  high  purpose,  cleanliness  and  and  there  was  never  the  slightest  largely  affected  .American  journalism,  hf  "^f/ieade/wh^wm 

ftiviction  in  iournalism  are  not  inrom-  'i^'ction  between  US.  He  was  a  great  and  contributing  to  its  best  ideals  and  its  most  was  a  leaaer  wno  win  oe  missea. 
patible  with  great  business  success.  conscientious  generous,  and  effective  gathering  and  distribution  of  Howell,  editor  Atlanta  Consti- 

■“••Mr.  Lawson  was  a  sincere  and  con-  r^u'^du^'a^  f  Christ  a^S^^  "T".  •  ,  tur^'The  etJempfar?  chat^^^^^^^ 

saentious  man  To  him  his  position  as  ^  '“s  uuty  as  a  L.nrisi^^^^^  His  influence  upon  the  government  markable  genius  of  Victor  F.  Lawson  are 

editor  and  publisher  of  a  great  newspa-  course  1  am  going  to  Chicago  at  onct.  social  welfare  of  his  native  city  reflected  in  his  life  work,  and  in  the 

per  was  one  of  public  trusteeship.  His  ■  was  remarkable.  It  was  exercised  by  Daily  News  stands  a  monument  to  his 

positions  were  taken  in  accordance  with  Fr.vnk  B.  NoyES,  publisher  of  the  him  in  the  newspaper  methods  v/ith  which  jjfe  vvofk  more  impressive  than  a  marble 

his  ideas  of  what  was  right  rather  than  ITashington  Star  and  president  of  the  the  public  was  familiar  and  in  the  intelli-  mau.soleum  ” 

what  was  popular,  and  yet  he  lived  to  -Associated  Press;  _  gent  philanthropies  of  the  citizen.  His  _ 

see  that  that  which  was  right,  cour-  “The  passing  of  Victor  F.  Lawson  re-  opinion  was  one  which  must  have  lieen  a  H.  V.  Jones,  editor,  Minneapolis 

ageously  presented,  always  received  moves  from  the  journalistic  field  one  of  great  gratification  to  a  man  so  well  en-  /om^kiI— “One  of  the  giants  of  news- 

fventually  general  public  support.  its  ablest,  finest,  and  most  conspicuous  dowed  and  so  eager  to  use  it.  paperdom  has  fallen,  full  of  years  and 

“He  possessed  a  singularly  sympathe-  litres,  and  one  who  will  be  sorely  “He  was  associated  with  nearly  the  good  works.  Victor  F.  Lawson  was  a 

tic  nature  and  a  tender  heart.  His  char-  missed  by  all  who  believe  that  a  news-  whole  consequential  history  of  the  city  man  of  wide  horizon  and  boundless 

ities  were  as  numerous  and  large  as  paper  can  be  conducted  on  the  same  lines  until  his  death,  always  working  for  the  energy  Amid  the  whirl  of  directing  a 

they  were  unostentatious.  A  fine  public  that  a  high-minded  gentleman  lives  his  development  of  the  best  sense  of  citizen-  great  newspaper  he  found  time  and  zest 

spirit  was  one  of  the  guiding  motives  of  life.  ship  and  appreciation  of  its  responsibili-  for  many  cognate  activities.  His  service 

his  life.  Seldom  was  a  meeting  called  for  “I  have  known  Victor  Lawson  inti-  ties,  for  the  cure  of  defects  in  the  Ameri-  *o  the  Associated  Press  and  to  the  .Ameri- 


patible  with  great  business  success. 

"Mr.  Lawson  was  a  sincere  and  con- 
saentious  man.  To  him  his  position  as 
editor  and  publisher  of  a  great  newspa- 
per  was  one  of  public  trusteeship.  His 
positions  were  taken  in  accordance  with  V 


his  life.  Seldom  was  a  meeting  called  for 
the  betterment  of  civic  conditions  with¬ 
out  the  attendance  of  Victor  Lawson  and 
without  his  financial  support. 

“He  will  be  mourned  by  the  whole 
city  and  especially  by  those  who  enjoyed 
his  friendship  and  personal  contact  with 
him.  We  have  lost  a  great  and  good 
citizen,  a  strong  and  upright  leader,  and 
a  friend  to  all  in  need.” 

Secret.vry  of  State  Kellogg. — “Mr. 
Lawson  was  a  great  journalist.  He  oc¬ 
cupied  a  most  prominent  place  in  his 
■  profession  for  nearly  half  a  century  and 
I  every  one  will  regret  his  death.” 


^ECRETARY  of  COMMERCE  HoovER. —  success  provco  his  tneories. 

“There  has  been  no  great  effort  in  civic  mately  for'40  years,  and  in  all  these  years  can  political  and  governmental  system, 

or  public  advancement  that  did  not  in-  1  have  never  known  him  to  fall  short  of  for  the  relief  of  the  community  as  it  was  Karl  .A.  Bickel.  president 
elude  Mr.  Lawson’s  service.  Mr.  Law-  doing  his  full  duty  in  every  situation  that  injured  by  bad  government  and  the  relief  United  Press  .Associations,  said 


to  the  AsscKiated  Press  and  to  the  .Ameri¬ 
can  Newsiaper  Publishers’  Association 
was  typicaJ.  Whereas  he  might  merely 
have  adorned  American  journalism,  he 
sought  ever  to  improve  it.” 

Frank  P.  MacLennan,  publisher 
Topeka  Stale  Journal — “America  loses  a 
journalist  who  had  ideals  and  maintained 
them.  My  association  with  him  on  the 
Board  of  Directors  of  the  Associated 
Press  and  my  friendship  with  him  and 
admiration  for  him  at  all  times^make  his 
loss  most  keenly  felt.  Victor  F.  Lawson 
has  been  an  outstanding  power  in  the  acl- 
vancement  of  American  pournalism.  His 
success  proved  his  theories.” 

Karl  .A.  Bickel.  president  of  the 


son  was  not  alone  the  distinguished  edi-  confronted  him.  of  the  individual  as  he  was  injured  by  bad  “The  world  has  lost  another  of  its 

tor  and  publisher  of  one  of  our  greatest  “His  boundless  generosity  will  never  social  conditions.  This  influence,  ex-  outstanding  pioneers  in  the  death  of  Mr. 

and  most  constructive  national  newspa-  be  known.  tendetl  over  so  many  years  critical  in  the  Lawson.  While  he  was  best  known  in 

pers,  but  his  long  life  spanned  almost  “Together  with  Melville  E.  Stone  he  growth  of  the  city,  cannot  be  fully  traced  later  years  as  one  of  the  leading  pub- 

the  whole  history  of  Chicago  and  the  built  the  marvelously  successful  Chicago  to  all  the  effects  it  produced.  It  will  con-  lishers  of  the  country,  Mr.  Lawson  was  a 

middlewest  in  its  magnificent  growth.  Daily  News.  To  these  same  men  is  tinue  a  tribute  to  the  life  work  of  a  great  pioneer  in  an  earlier  endeavor,  which 

.Mr.  Lawson’s  passing  is  a  national  loss.”  due  credit  for  the  success  and  the  ethical  citizen  of  Chicago.”  has  contributed  much  to  civilization— 

-  standards  of  the  Associated  Press.  -i -  tbe  development  of  news  transmission 

Postmaster  General  New.— “I  had  “A  surely  great  man  has  passed.  Of  John  C.  Shaffer,  Editor  and  Pub-  through  press  association  organization 

the  pleasure  of  a  personal  acquaintance  my  own  per.sonal  grief  at  this  unexpected  fisher,  Chicago  Evening  Post— “Mr.  This  alone  is  a  monument  to  him  and 

with  Victor  F.  Lawson  for  the  last  35  loss  of  a  dear,  dear  friend  I  cannot  Uwson’s  Death  is  a  great  loss  to  the  his  passing  is  a  loss  to  journalism  the 

years,  dating  back_  to  the  days  of  my  speak.”  community.  Mr.  Lawson  was  one  of  the  world  over.” 

Wive  newspaper  life.  He  was  one  of  _  outstanding  men  in  Chicago’s  history.  He  - ^ 

w  rfh W  Kent  Cooper,  general  manager  of  the  '^as  a  m^  of  the  highest  character  and  R  „  p^litzer.  editor  of  the  New 

few  men  wVio  Haw  PVAr  Associated  Press,  said:  sto^  always  for  the  clean,  World,  said: 

wiIh!?ilewsMi^r  iLblicat!^^^  “Victor  F.  Lawson  was  an  inspiring  the  healthy  and  the  hope  ul  in  civic  La^,o„  ^  upright  and 

try  to  whom  the  orofession  owes  so  ii^ure  in  American  journalism.  He  once  ..  ^  *^cenly  strong  influence  in  American  journalism, 

much  He  «7a«  a  tnu/er  efrenoth  tr.  referred  to  the  Associated  Press  as  be-  ^cirry  to  hear  of  his  death.  originator  of  his  own  suc- 


try  to  whom  the  orofession  owes  o’  i"  American  journalism.  He  once  anairs  ana  in  Journa  ism  ^  i  am  Keenly  in  American  journalism. 

n^xh.  He  was  a  tLer  of  strength  to  fc^erred  to  the  Associated  Press  as  be-  of Jhisjl^  .  He  was  the 

the  old  Associated  Press  in  the  days  of  Rreat  adventure  and  indeed  it  was.  ^Villiam  A  Curley  Editor  Chicago  newspaper 

its  early  struggles  and  did  much  to  bring  ^is  devotion  to  ideals  of  the  news-  Zneric^^Evcrf  Sltor  in  tL  com^nents  whol«ome  ho^an  n- 

K  to  the  rnmmanHi'na  nlar*.  it  u;as  tn  or  papcr  profession  was  reflected  in  his  ar-  eimericm  f-very  euuor  in  in  tgr^st,  political  independence,  gentility 

n  laTeT^rrs  I?1he  dem^of  \h’  'lent  interest  in  the  Associated  Press  and  Sountry  who  believes  in  clean  journalism  These  elements  distinguished 

lSsS  ,he  S;spaJe"r"'p,So;'  ^nd  Associated  Press  „.en  scattered  through.  ^  fS^rtesTn”  eXS  ol  M  "■»,  <T”t\  "S  ^7r. 

the  business  world  have  lost  a  command-  out  the  world  held  him  m  reverence  l^wson  H^wL  a  leading  exponent  of  and  editorials  as  well.  The  result  is  to 

mg  fimire”  Just  so  memory  of  him  will  be  revered  jv  ’  "c  was  a  icauing  i  eminence  of  the  Chicago 

*  hv  them  thron/hont  the  vear,  ”  all  hese  qualities  and  his  splendid  ex-  ^^d.  certainly  as  oow- 

Sproh  ^  M  _  ‘‘'"P  ^  influence  on  all  ^HuI  a  community  leader  as  a  newspaper 

bF^TARY  OF  THE  Treasury  Melu.n.  u  vr  c  .  u^'^^Paper-  and  newspaper  directors.  He  will  be  mourned. 

—  in  these  days  when  so  much  that  is  rRFJUJticK  Koy  Martin,  former  general  Foremost  always  in  his  courageous  battle  .  .  Jv.,  ,  rememhepeH  hnth  hv  hi-s 

printed  is  criticism  which  destroys  and  manager  of  the  Associated  Press,  said:  for  .America  and  .Americanism,  his  own  anH  his  vast  mihlir  ” 

w  little  is  constructive  and  helps  the  “Victor  Lawson  died  in  harness.  Like  remarkable  success  in  a  particularly  P  c*  i*-  P  • 

®iintenance  and  building-up  of  our  civil-  many  of  his  friends  I  had  talked  with  hazardous  business  is  the  greatest  possible 

itation,  we  have  been  lucky  in  our  gen-  him  often  regarding  throwing  the  burdens  tribute  to  the  possibilities  of  this  great  Adolph  S.  Ochs,  publisher  New  York 

*ration  to  have  had  such  a  man  as  Vic-  of  newspaper  management  upon  younger  nation  and  should  serve  as  an  encouraging  Times “Victor  F.*  Lawson’s  death  is  a 

tor  F.  Lawson  in  the  ownership  of  a  shoulders.  This  he  deliberately  refused  inspiration  to  its  youth.  Teaming  hard  great  misfortune  to  the  American  News- 

Peat  newspaper.  He  believed  in  the  to  do.  The  Daily  News  was  all  to  him.  work  with  a  good  brain,  Mr.  l.awson  set  paper  profession,  as  well  as  to  the 

Rood  sense  of  the  .American  people  and  Even  when  he  made  occasional  trips  to  a  pace  that  every  ambitious  editor  strives  country.  He  was  a  prince  among  men,  a 

osod  the  powerful  medium  which  he  pos-  his  farm,  he  required  daily  reports  from  to  follow.  He  proved  that  it  was  possible  ix>rn  leader,  a  man  of  the  highest  char- 

tossed  to  remove  ignorance  and  distor-  his  office.  to  combine  ideals  and  business  methods  acter,  and  of  great  wisdom.  His  was  a 

and  by  a  full  and  true  presentation  “.A  power  in  the  early  days  of  co-  and  make  it  pay.”  clean  mind.  He  was  fair  and  just  in 

M  the  facts  to  lead  his  readers  along  the  operative  news  gathering  and  all  that  led  -  all  his  dealings,  courageous,  devoted  to 

line  of  sound  government.  This  is  a  to  the  organization  of  the  Associated  VVoiiAM  L.  McLean,  publisher  Phila-  public  service,  and  an  honor  and  a  credit 
toi^ice  for  which  his  country  owes  him  Press,  simple  in  his  personal  tastes,  geiier-  delphia  Bulletin — “For  nearly  half  a  cen-  to  his  profession.  His  place  shall  be 

rouch  and  we  all  regret  that  this  service  ous  in  his  judgment  of  others,  he  was  tury  V’ictor  F.  Lawson  was  a  creative  difficult  to  fill,  for  he  will  be  badly 

«  ended.”  an  outstanding  figure  in  American  daily  force  in  American  newspaperdom.  His  missed  in  the  councils  of  the  publishers 

-  journalism  and  will  be  greatly  missed  in  achievement  in  the  upbuilding  of  the  and  of  the  Associated  Press.  I  regard 

.Melviu.e  E.  Stour  said:  the  councils  of  newspaper  associations.”  Daily  News  was  ^eat.  He  was  a  it  as  my  great  fortune  that  I  enjoyed 

I  have  just  learned  of  Mr.  Lawson’s  -  founder  of  the  Associated  Press  and  con-  for  35  years  the  rare  privilege  of  liis 

<l«*th  and  am  utterly  prostrated  by  it.  Col.  R.  R.  McCormick,  co-editor  Chi-  tinued  throughout  his  life  an  untiring  friendship.” 
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JULY  LINEAGE  GAINED  8  PER  CENT  IN  30  LARGE  CITIES 


T  INEAGE  figures  compiled  and  assembled  by  the 
^  New  York  Evening  Post  Statistical  Department 
for  July,  1924-1925,  indicates  a  gain  of  7,074,059  agate 
lines  for  1925.  Only  three  cities  are  shown  as  running 
behind  the  1924  figures.  These  statistics  are  presented 
just  as  they  come  from  the  Evening  Post’s  bureau, 
without  check  or  change  by  Editor  &  Pubi.isher, 
which  believes  the  figures  to  be  accurate,  but  cannot 
guarantee  them. 

Two  of  the  Buffalo  newspapers  have  questioned 
the  lineage  credited  to  them  in  recent  publications  of 
this  kind,  citing  different  measurements  for  the  same 
Iieriod  of  other  agencies.  This  disagreement  is  un¬ 
fortunate  and  arises  from  the  lack  of  generally  accepted 
standards  of  measurement  among  newspapers.  The 
principal  difficulty  seems  to  concern  the  inclusion  in 
total  lineage  of  office  advertising,  some  papers  holding 
that  published  lineage  statements  should  include  only 
paid  advertising,  others  including  all  advertising,  paid 
and  unpaid. 

Another  difference  in  figures  arises  from  the  various 
common  rules  of  measurement,  some  papers  counting 
their  lineage  in  columns  and  multiplying  by  the  num 
her  of  lines  per  column  to  get  agate  lines ;  others 
measuring  by  inches  and  multiplying  by  14;  others 
making  a  day-to-day  count  with  an  agate  line  rule 
as  their  standard.  The  latter  method  usually  shows 
accurate  though  lower  total  at  the  end  of  six  months 
nr  a  year  than  either  of  the  other  methods. 

No  figures  are  given  for  Kansas  City  and  Pitts¬ 
burgh  (Pa.)  papers,  it  may  be  stated  in  response  to 
recent  questions,  because  the  publishers  of  these 
papers  do  not  supply  figures  to  the  Post  bureau. 

The  figures  for  each  of  the  132  papers  listed  follow : 


1925 

tXew  York .  10,46f.,714 


f'hicago 
tl’hil.'ideliihi.a  .... 

Detroit  . 

(level.TiuI  . 

St.  r.oiiis 


5,725.554 

S,.51fi,323 

4,393,970 

3,310,725 

3.133,660 


Hostor.  .  4,910.796 


n.iItimore 
Los  Ar.geles 


3,593,853 

5,978,784 


tEuffalo  .  2,771,789 


S.an  Francisco 
Milwaukee 
Washington . 


4,023,612 

2..302.895 

3.-565,690 


Cincinr..ati  .  2.788,200 


+New  Orleans 
Minnef.polis 
Seattle  . . . 

Intlianp.polis  .  _  _ _ 

Deiivei  .  2,0f)6,’816 

Providence  .  2,344.979 

roliimhus  .  2.833.597 

r.onisville .  2,582,481 

St.  Paul  .  1,917,412 

tOakland 
<  Hnaha  . . . 

Pirminghan 

Richmond  .  1,7.30,914 

Davton  .  2,406.642 

Houston  .  2.095,968 

lies  ,\1oincs  . .  1,580,0.86 


3,133  904 
2,351.611 
2,502,206 
2.675.445 


2.116,632 
1,. 506.624 
2,168,796 


1924 

9,762,406 

5,166,507 

5.445,409 

3,737,230 

2,946,075 

2,961,620 

4,304,125 

3,260.980 

6,458,729 

2,523,691 

3,731,441 

2,103,059 

3,403,021 

2,694,-300 

2,443,105 

2,123,871 

2,368,310 

2,320.233 

1,732.612 

2,167,365 

2,703,414 

2,329,588 

1,766,912 

1,752,660 

1.489,390 

2.063,754 

1,734,096 

2,167,284 

1,939,462 

1,561,070 


704,308  Gain 
559,047  Gain 
129,086  Loss 

656.740  Gain 
364,650  Gain 
172,040  Gain 
606,671  Gain 
332,873  Gain 
479,945  I.OSS 
248,098  Gain 
292,171  Gain 
199,836  Gain 
162.669  Gain 

93,900  Gain 
690,799  Gain 

227.740  Gain 
133,896  Gain 
355,212  Gain 
274,204  Gain 
177,614  Gain 
130.183  G.ain 
252,893  Gain 
150,500  Gain 
363,972  Gain 

17,234  Gain 
105,042  Gain 
3,182  Iu}ss 
239,358  Gain 
156,506  Gain 

19,016  Gain 


J"ta1s .  98,236.678  91,161,719  7  074,959  Gain 

tXote  references  under  individual  newspaper  lineage  of  these 
cities. 


NEW  YORK 


American  . 

Hcald  Tribune . 

Times  . 

World  . 

'Mirror  (tab.)  .... 

\ews  ttah.l  . 

F.v’g  Graphic  (tab.). 
'Evening  Journal... 

'Jvening  Post  . 

'Evening  World _ 

'.Sun  . 

'Telegram  . . 

Brooklyn  Eagle . 

Brooklyn  Times. _ 

Standard  Union .... 


1925 

887,186 

1,002,686 

1,756,832 

1,170,454 

262,148 

406,110 

148,668 

837,.390 

281.358 

537,752 

8.58,650 

440,736 

1,120,024 

348.890 

407,830 


1924 
961,338 
774,238 
1,. 528,688 
1,103,604 
249,292 
348,642 

t . 

862,284 

255,382 

437,056 

744,158 

566,270 

1,119,056 

329,100 

483,298 


74,152  T.OSS 
228,448  Gain 
228,144  Gain 
66,850  Gain 
12,856  Gain 

57.468  Gain 

24,894  J.X)ss 
25,976  Gain 
100,696  Gain 
114,492  Gain 
125,534  Tgjss 
968  Gain 
19,790  Gain 

75.468  Loss 


Totals  .  10,466.714  9,762,406  704,308  Gs 

Evening  Graphic  first  issue  September  15,  1924;  Sund 
edition  inaugurated  May  3,  1925. 


CHICAGO 


1925 

1924 

*UaiIy  News  ... 

Trihune  . 

Herald-Exam.  ... 

'Post  . 

'American  . 

*To«rn.il  . 

..  1,390,791 

. .  2,045,943 

799,413 
377,619 
812,403 
299,385 

1,263,831 

1,815.294 

740,040 

357,465 

693,888 

295.989 

126,960  Gain 
230,649  Gain 
59,373  Gain 
20,154  Gain 
118,515  Gain 
3,396  Gain 

Totals  . 

. . .  5.725,554 

5,166,507 

559,047  Gain 

• 

DETROIT 

1925 

1924 

News  . 

...  2,331.588 

. . .  885,080 

2,043,468 

698,600 

995,162 

288,120  Gain 
186,480  Gain 
182,140  Gain 

Free  Press  . 

...  1,177,302 

Totals  . 

. . .  4,393,970 

3,737,230 

656,740  (^in 

CLEVELAND 


1925 

1924 

Plain  Dealer  _ 

. ..  1,343,175 

1,204,350 

138,825  Gain 

News  Leader  . . . 

928,125 

798,525 

129,600  Gain 

*  Press  . 

...  1,039,425 

943,200 

96,225  Gain 

Totals  . 

. ..  3,310,725 

2,946,075 

364,650  Gain 

PHILADELPHIA 


1925 

1924 

Iiuluirer  . 

..  1,419,900 

1,239,300 

180,600  Gain 

Record  . 

620,400 

538.800 

81.600  Gain 

Ledger  . 

970,943 

885,028 

85,914  Gain 

'Evening  Ledger. 

963,181 

911,181 

52,000  Gain 

North  American  . 

667.200 

'Bulletin  . 

..  1.341.900 

1,203,900 

138,000  Gain 

Totals  . 

. .  5,316,323 

5,445,409 

129,086  Loss 

North  .\nierican 

combined  with 

Ledger  May 

18,  1925. 

ST.  LOUIS 

1925 

1924 

Post  Dispatch’  .... 

..  1.471,960 

1,402,520 

69,440  Gain 

?  iJcl>c-l>enu.crat 

920,100 

871,800 

48,300  Gain 

Star  . 

483,900 

410,100 

73,800  Gain 

‘Times  . 

257,700 

277,200 

19,500  Loss 

Totals  . 

..  3,133,660 

2,961,620 

172,040  Gain 

BOSTON 

1925 

1924 

Herald  . 

957,547 

772,379 

185,168  Gain 

Globe  . 

..  1,028.264 

959.921 

68,343  Gain 

Post  . 

779,870 

698,323 

81,547  Gain 

Advertiser  . 

304,302 

275,598 

28,704  Gain 

'American  . 

307,926 

292,312 

15,614  Gain 

'T  raveler  . 

830,716 

587,040 

233,676  Gain 

'Transcript  . 

464,949 

501,238 

36,289  Loss 

‘Telegram  . 

247,222 

217,314 

29,908  Gain 

Totals  . 

. .  4,910,796 

4,304,125 

606,671  Gain 

BALTIMORE 

1925 

1924 

Sun  . 

..  1,243,037 

1,132,192 

110,845  Gain 

'Evening  Sun  .. 

..  1,205,169 

1,053,119 

152,050  Gain 

.American  . 

377,046 

375,193 

1,853  Gain 

'News  . 

547,569 

572.373 

24,804  Ia)ss 

'Post  . 

221.032 

128,103 

92,929  Gain 

Totals  . 

. .  3,593,853 

3,260,980 

332,873  Gain 

LOS  ANGELES 

1925 

1924 

Times  . 

..  1.860,460 

1,978,774 

118,314  Loss 

Kxaminer  . 

. .  1,644,342 

1,622,611 

21,731  Gain 

‘Kxpress  . 

673,232 

810,558 

137,326  Loss 

'Herald  . 

..  1,214.03R 

1,238,132 

24,094  Loss 

‘Reconi  . 

381,38.-1 

448,588 

67,200  Loss 

News  . 

205,324 

360.066 

154,742  f-oss 

Totals  . 

. .  5.978,784 

6,458,729 

479,945  Less 

BUFFALO 


1925 

1924 

Kxpress  . 

.  412,919 

353,917 

59,002  Gain 

Courier  . 

.  183,202 

411,118 

72,084  Gain 

'Post  . 

.  66,118 

95,486 

29,368  Loss 

1  imes  . 

.  759,115 

682,613 

76,502  Gain 

'Star  . 

.  107,601 

116,500 

8,899  I.OSS 

'News  . 

. .  942,834 

864,057 

78,777  Gain 

Totals  . . . . 

.  2,771,789 

2,523,691 

248,098  Gain 

Commercial 

name  changed  to  Post  Fehmary, 

1925. 

Enquirer  name  changed  tc  Star 

February,  1925. 

MILWAUKEE 


1925 

1924 

Tournal  . 

1,161,581 

1,079,103 

82.478  Gain 

S.  T.  &  A.  M. 

Sentinel  . 

494,103 

428,445 

65,658  Gain 

*I.,cader  . 

188,554 

184,922 

3,632  Gain 

*Wis.  News  . 

458,657 

410,589 

48,068  Gain 

Tot,ds  . 

2,302,895 

2,103,059 

199,836  Gain 

WASHINGTON 

1925 

1924 

Star  . 

1.767,751 

1,744,359 

23,392  Gain 

T‘ost  . 

707.696 

690,516 

17,180  Gain 

'Evening  Times.... 

586.645 

533,121 

53,524  Gain 

Herald  . 

.365.160 

351,216 

13,944  Gain 

'Evening  News  .... 

138,438 

83,809 

54,629  Gain 

Totals  . 

3.565,690 

3,403,021 

162,669  Gain 

CINCINNATI 

1925 

1924 

*  Post  . 

634.800 

389,800 

45.000  Gain 

'Times  Star  . 

574,100 

938,100 

36,000  Gain 

Emiuirer  . 

915.000 

•  869,700 

45,300  Gain 

Tribune  . 

264,300 

296,700 

32,400  Lxiss 

Totals  . 

2,788,200 

2,694,300 

93,900  Gain 

NEW  ORLEANS 

1925 

1924 

Times-Licayune  . . . . 

1,343,933 

1,123,732 

220,201  Gain 

Item  . 

727,484 

712,993 

14,491  Gain 

States  . 

603,177 

606,380 

3,203  Loss 

459,310 

TotaK  . . 

.  3,133,904 

2,443,105 

690,799  Gain 

Tribune  first  issiie 

December  16, 

1924. 

MINNEAPOUS 

1925 

1924 

T  ribune  . 

1,015  386 

972,496 

42,890  Gain 

Journal  . 

960,290 

840,211 

120,088  Gain 

'Star  . 

375,926 

311,164 

64,762  Gain 

Totals  . 

,  2,351,611 

2,123,871 

227,740  Gain 

SEATTLE 

1925 

1924 

Times  . 

,  1,164,478 

1,105.944 

58,534  Gain 

Post-Intellig . . 

660,296 

653,114 

7,182  Gain 

‘Star  . 

553,644 

496,790 

56,854  Gain 

LT’ion  Record  . 

125,788 

112,462 

11,326  Gain 

Totals  . 

.  2,502,206 

2,368,310 

133,896  Gain 

SAN  FRANCISCO 


1925 

1924 

Chronicle  . 

836,598 

726,866 

109,732  tain 

Kxaminer  . 

1,335.290 

1,237,859 

97,431  Giii 

Bulletin  . 

528  528 

446,348 

82,180  Gain 

Gall  . 

656,488 

642,068 

14,420  Gain 

News  . 

543.522 

522,746 

20,77f)  Gain 

Herald  . 

123,186 

155,554 

32,368  Loss 

Totals  . 

4.023,612 

3,731,441 

292,171  Gain 

INDIANAPOUS 

1925 

1924 

'News  . 

1,282,767 

1,205,577 

77,190  Gain 

.Star  . 

943,170 

866,352 

76,818  Gain 

'Times  . 

449.508 

248,304 

201,204  Gain 

Tot:  Is  . 

2,675,445 

2,320,233 

355,212  Gain 

DENVER 

1925 

1924 

Xew's  . 

548,016 

444,640 

103,376  r«in 

Post  . 

1,032,136 

949,032 

83,104  Gain 

'Times  . 

426,664 

338,940 

87,724  Gain 

Totals  . 

2  006,816 

1,732,612 

274,204  Gain 

PROVIDENCE 

1925 

1924 

Tournal  . 

708,080 

667,631 

40,449  Giin 

'Bulletin  . 

955,565 

882,312 

73*, 253  Gain 

Tribune  . 

332,754 

313,748 

19,006  Gain 

'News  . 

348,580 

303,674 

44,906  Gab 

Totals  . 

2,344,979 

2,167,365 

177,614  Gain 

COLUMBUS 

1925 

1924 

Dispatch  . 

1,537,357 

1,455,465 

81,892  Gain 

Journal  . 

541,737 

519,551 

22,186  Gab 

Citizen  . 

754.503 

728,398 

26,105  Gain 

Totals  . 

2,833,597 

2,703,414 

130,183  Gain 

LOUISVILLE 

1925 

1924 

Courier  Tournal . 

930.846 

763,265 

167,581  (iin 

Herald  . 

•i92.92.T 

517,365 

24,442  Ixjs 

'Times  . 

811.786 

695,017 

116,769  Gain 

'Post  . 

346,926 

353,941 

7,015  Uss 

Totals  . 

,  2.582,481 

2,329,588 

252,893  Gain 

ST.  PAUL 

1925 

1924 

‘Dispatch  . . 

690,928 

627,802 

63,126  Gain 

Pioneer  Press  . 

652,344 

639,772 

12,572  (.ain 

New  s  . 

574,140 

499,338 

74,802  vkiin 

Totals  . . 

1,917,412 

1,766,912 

150,500  Gain 

OAKLAND 

1925 

1924 

Tribune  . 

.  1,358.952 

1,251,264 

107,688  Gain 

'Post  Inquir . 

673,932 

501,396 

172,536  Gain 

.  83,748 

Totals  . 

.  2,116.632 

1,752,660 

363,972  Gain 

Record  first  issue 

September, 

1924. 

OMAHA 

1925 

1924 

World  Heralil  .... 

798,252 

784,252 

14,000  Gain 

Bee  . 

368,207 

343,637 

24,570  Gam 

News  . 

340,165 

561,501 

21,336  Lots 

Totals  . 

.  1,506.624 

1,489,390 

17,234  Gain 

BIRMINGHAM 

1925 

1924 

Afe-Herald  . 

579,936 

627,900 

47,964  luMS 

News  . 

.  1,194,368 

1,177,414 

16,954  fiain 

‘Post  . 

394,492 

258,440 

136.052  Gaia 

Totals  . 

.  2,168,796 

2,063,754 

105,042  Criiin 

RICHMOND 

1925 

1924 

'News  Leader  .... 

904,620 

918,092 

13,472  Lo» 

Times-Dispatch  . . . 

826,294 

816,004 

10,290  Gain 

Totals  . 

.  1,730,914 

1,734,096 

3,182  I.0S5 

DAYTON 

1925 

1924 

News  . 

.  1,124,116 

1,052,492 

71,624  Gain 

‘Herald  . 

718,676 

631,792 

86,884  Gain 

Journal  . 

563,850 

483,000 

80,850  Gain 

Totals  . 

.  2,406,642 

2,167,284 

239,358  Gain 

HOUSTON 

1925 

1924 

Chronicle  . 

979,188 

1,008,882 

29,604  Loss 

Post-Dispatch  . 

669,620 

546,686 

122,934  Gain 

'Press  . 

447,160 

383,894 

63,266  Gain 

Totals  . 

.  2,095,968 

1,939,462 

156.506  Gain 

DES  MOINES 

1925 

1924 

Register  . 

478.146 

471,982 

61.164  Cain 

•Tribune-News  . . . 

608,311 

612,738 

4,427  Lost 

('apital  . 

493,629 

476,350 

17,279  Gam 

Totals  . 

.  L. 580,086 

1,561,070 

19,016  Gain 

'No  Suniby  edition. 
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PUBLIC  SICK  OF  NACaNG  EDITORIALS— SMILEY 


Chief  of  Four  Curtis  Newspapers  in  Philadelphia  and  New  York  Urges  Expression  of  the  Beautiful  in 

Press  Catering  to  People  With  Little  Time  or  Desire  to  Read 


The  editorial  council  had  just  ended. 

Thprp  ha/I  h/*/»n  in  fart  fvun  ni  thrm 


There  had  been,  in  fact,  two  of  them 
held  jointly — one  conference  with  the 
editorial  staff  of  the  Evening  Public 
Ledger  and  another  with  the  Public 
Ledger  editorial  staff. 

David  E.  Smiley,  editor-in-chief  of 
both  publications  and  also  of  the  Sun,  the 
Cortis  Publishing  Company’s  new  “con¬ 
densed’’  newspaper,  and  the  New  York 
Evening  Post,  had  presided  at  both  con¬ 
ferences.  This  procedure,  in  Philadel¬ 
phia,  is  customary  with  Mr.  Smiley  on 
all  but  two  days  each  week,  when  he  is  in 
personal  conference  with  the  Evening 
Post  executives  and  editorial  staffs,  in 
New  York. 

Directing  personally  the  editorial 
policies  and  news  columns  for  four  great 
metropolitan  daily  newspapers  is  a  job 
ie»'  newspaper  executives  in  the  counliy 
can  boast  of  doing.  But  “Dave’’  Smiley 
—that’s  how  he  is  known  to  his  news¬ 
paper  friends — knows  the  newspaper 
business  from  the  ground  up. 

Mr.  Smiley’s  rise  in  journalism  has 
been  one  of  those  spectacular  and  well- 
deserved  climbs  that  readers  of  the  “go- 
getter”  magazines  are  accustomed  to 
associate  solely  with  captains  of  industry 
and  financial  wizards.  Starting  as  a  re¬ 
porter  he  has  served  in  virtually  every 
branch  in  the  editorial  department  of  a 
daily  newspaper.  He  was  a  legislative 
correspondent,  dramatic  editor,  city  editor, 
managing  editor  and  in  each  of  these  jobs 
be  made  good.  His  rise  in  journalism  is 
due,  first  of  all,  to  hard  work  and  second¬ 
ly,  to  unusually  sound  judgment,  backed 
by  a  keen  sensff  of  what  is  news,  where  to 
get  it  and  how  it  should  be  “played.” 

But — to  get  back  to  the  editorial 
council.  Mr.  Smiley,  at  the  conclusfon, 
walked  back  to  his  office  in  the  third 
Boor  of  the  temporary  building  that 
houses  the  staff  of  the  three  Curtis  news¬ 
paper  publications. 

So  frills  in  that  office!  No  expensive 
hangings  or  imported  rugs,  fancy  smoke 
stands  or  paintings  by  the  old  masters. 
A  desk,  several  chairs,  oodles  of  news¬ 
papers  and  stacks  of  letters  and  clippings 
on  a  flat-top  desk,  with  Mr.  Smiley  facing 
it  all.  Behind  him  a  roll-top  desk  for  his 
own  use.  Outside  the  office  door,  his 
secretary  and  several  stenographers. 
Everything  visible  in  and  near  his  desk 
indicating  work  and  then  some  more 
work. 

“You  know,”  said  Mr.  Smiley,  his 
mind  apparently  still  reflecting  the  senti¬ 
ments  express^  in  the  editorial  council, 
“the  more  I  think  of  the  editorial  page 
of  a  daily  metropolitan  newspaper,  the 
more  convinced  I  am  that  the  reading 
public  is  sick  and  tired  and  all  fed-up  on 
Bie  grouchy,  complaining,  always-knock- 
ing-something  type  of  editorial  that  some 
newspapers  persist  in  using. 

“People  don’t  like  to  be  ‘preached  to,’ 
day  after  day.  There’s  enough  of  that 
sort  of  thing  in  everyday  life.  The  news¬ 
paper  that  continually  throws  at  the 
public  one-sided  viewpoints  on  important 
public  matters — political,  religious  and 
otherwise — gets  eventually  into  the  same 
tlass  as  the  ‘nagger’  or  the  man  or  woman 
Wh  a  chip-on-the-shoulder,  waiting  and 
noping  always  for  some  person  to  come 
*lwg  and  knock  it  off. 

“People  nowadays  want  both  sides  of 
7**^  question  that  engages  their  atten- 
“on.  They  must  have  it,  or  the  news- 
1  P*per  whose  policies  are  so  narrow  it 
®inot  sense  the  public  mind,  is  destined 
h)  get  nowhere. 

“The  editorial  page,”  continued  Mr. 
Smiley,  “is  the  newspaper  mirror  of  life. 
To  be  worth-while,  it  should  reflect  in 
I  *  proper  way  the  mind  of  the  reading 
‘  public.  I  don’t  mean  it  should  not  attack 
I  ®<1  fight  consistently  against  corruption 
*u<l  things  inimmical  to  the  public  good, 
^should  do  that  very  thing.  And  its 
duty  is  to  do  it  courageously  and  fear¬ 


By  ARTHUR  JOYCE 


lessly,  recognizing  no  interest  but  that  of 
the  public  when  there  is  at  stake  the 
public  welfare. 

“The  editorial  page  of  a  newspaper  is 
the  place  where  the  beautiful  in  the 
English  language  should  find  opportunity 
for  proper  expression.  There  is  nothing 
so  entrancing,  so  delightfully  resting  and 
soothing;  so  helpful  or  so  inviting  as 
words  expressed  in  the  language  of  the 
beautiful.  It  brightens  a  newspaper  and 
injects  a  ray  of  sunshine  that  relieves 
and  re.sts  the  mind,  so  accustomed  all 
day  long  to  the  hardships  that  embitter 
the  average  man  or  woman  fighting  in 
a  practical  world  for  actual  existence. 

“This  is  a  decidedly  practical  age. 
We  have  the  movies  and  we  have  day¬ 
light  saving  time.  People  have  less  time 
and  smaller  inclination  to  read.  They 
don’t  give  much  thought  to  books.  The 
‘movie’  unfolds  the  plot  of  the  present- 
day  novel  in  a  few  hours  and  under 
circumstances  that  appeal  to  the  average 
man  and  woman.  They  get  amusement 
and  education  at  the  same  time. 

“But  even  the  ‘movies’  would  not  be 
such  a  spectacular  success  if  they  pic¬ 
tured  only  the  dull  happenings  in  life — 
if  they  persistently  preached  and  nagged 
and  picked  on  this  subject  or  that.  Of 
course,  ‘reading’  a  novel  on  the  picture 
screen  precludes  any  possibility  of  the 
public  getting  the  niceties  in  language 
expressed  in  the  written  volume.  That’s 
a  drawback  that  favors  the  newspaper 
and  emphasizes  the  importance  of  the 
use  of  the  beautiful  in  language.  And 
where  else  is  the  public  to  look  for  such 
expression,  if  not  on  the  editorial  page? 

“The  average  person  takes  little  time 
nowadays  to  read  books.  It  may  be  un¬ 


fortunate  but  it  is  a  fact.  The  news¬ 
paper,  therefore,  that  gives  expression  to 
the  best  in  life,  mingled  with  good  humor, 
minus  the  ‘preaching’  and  stressing  the 
things  that  really  are  constructive,  is  the 
newspaper  that  will  not  want  for  circu¬ 
lation.  It  will  find  a  welcome  in  the 
home  and  will  be  thoroughly  and  con¬ 
sistently  read. 

“The  recent  Scopes  trial ;  the  differ¬ 
ences  between  the  fundamentalists  and 
the  liberalists;  academic  discussions, 
archeological  ‘finds’  and  scientific  propa¬ 
ganda  are  among  subjects  that  have  be¬ 
come  of  vital  interest  to  the  public,  es¬ 
pecially  within  the  last  year  or  two. 
This  indicates  clearly  that  newspaper 
readers  are  becoming  more  and  more 
interested  in  the  higher  things  in  life 
and  are  not  content  solely  with  sordid 
tales  of  crime  and  scandal  and  the  doings 
of  those  who  figure  in  the  police  news. 

“True,  that  sort  of  thing  has  its  place 
— to  a  certain  extent — in  every  news¬ 
paper.  If  it’s  news,  it  must  be  printed 
because,  after  all,  a  newspaper  has  only 
news  to  sell  its  readers  and  if  they  can’t 
get  it  in  one  publication  they  soon  will 
switch  to  another  that  gives  it.  How¬ 
ever,  a  limit  should  be  placed  on  that 
amount  of  this  sort  of  news  a  newspaper 
handles  and  there  should  be  discretion 
how  it  should  be  ‘played.’  ” 

It  is  Mr.  Smiley’s  belief  that  the  read¬ 
ing  public  can  absorb  only  so  much  seri¬ 
ous  news  matter  each  day  and  that  the 
publisher  is  extremely  wise  who  is  able 
to  judge,  to  anywhere  near  the  propor¬ 
tion,  just  how  much  of  this  ‘serious’  mat¬ 
ter  should  be  printed  and  how  it  should 
be  displayed. 

Because  of  the  recent  birth  of  the 


Sun,  a  so-called  ‘‘tabloid”  publication, 
Mr.  Smiley  was  asked  his  opinion  wheth¬ 
er,  ultimately,  the  “tabloid”  will  replace 
the  regulation-size  newspaper.  He  doesn’t 
like  the  word  “tabloid.”  He  prefers  to 
call  it  a  “condensed  newspaper.” 

His  belief  is  there  is  a  distinctive .  field 
for  both — that  the  size  or  shape  of  a 
newspaper  alone  does  not  spell  success 
or  failure  either  way. 

“The  ‘bulletinized’  or  ‘condensed’  news¬ 
paper,”  said  Mr.  Smiley,  “and  the  thor¬ 
ough,  regulation-size  newspaper  that 
gives  expression  to  the  best  there  is  in 
the  public  thought,  these  are  the  news¬ 
papers  of  the  future. 

“For  the  reader  who  has  to  glance  at 
his  morning  or  evening  newspaper  in  a 
hurry,  the  ‘condensed’  newspaper  is  the 
ideal.  He  wants  to  know  what’s  going 
on  and  he  wants  it  all  told  as  briefly  as 
possible.  He  wants  pictures  of  news 
happenings  that  show  him  at  a  glance 
what  he  wants  to  know.  That  same 
reader,  when  he  has  a  bit  more  leisure, 
wants  to  go  more  thoroughly  into  the 
things  that  interest  him.  He  wants 
more  detail.  And  he  gets  it,  just  as 
he  wants  it,  in  the  so-called  regulation- 
size  newspaper. 

“I  am  convinced,  therefore,  there  are 
widely  separate  fields  for  each  of  these 
types  of  newspapers  and  success  will 
come  to  each  of  them  in  the  measure 
they  distinguish  the  public  taste  and  cater 
to  it  in  a  decent,  constructive,  appealing 
manner.” 

Mr.  Smiley  believes  also  that  the  aver¬ 
age  metropolitan  newspaper  goes  a  bit 
too  strongly  into  “feature  stuff.”  While 
he  agrees  there  is  a  larger  field  for  this 
sort  of  material  in  the  ‘condensed’  news¬ 
paper,  he  doesn’t  agree  that  the  larger- 
size  publications  should  discard  features 
entirely.  It  is  his  opinion  that  “a  certain 
amount”  of  the  featured  special  articles 
are  necessary  in  daily  newspapers  other 
than  the  so-called  “tabloids,”  but  he  ar¬ 
gues  that  care  must  be  taken  in  their 
selection  so  as  to  eliminate  the  sensa¬ 
tional  and  stress,  more  than  ever,  the 
constructive  type  of  feature  story — the 
kind  that  will  influence  a  smile  of  satis¬ 
faction  or  convey  a  thought  that  is  in¬ 
formative  and  of  educational  value — 
.something  really  worth-while. 

Mr.  Smiley’s  discussion  of  the  ideal 
newspaper  drifted  then  to  newspaper  ad¬ 
vertising. 

“I  have  no  patience,”  he  said,  “with 
those  persons  who  talk  about  a  news¬ 
paper  being  controlled  by  its  advertisers. 
Advertisers  aren’t  fools.  They’re  not 
inclined  to  attempt  any  such  methods  be¬ 
cause  they  are  keen  business  men,  as  a 
rule,  and  they  know  the  fallacy  of  any 
such  intrigues.  A  newspaper,  to  them, 
is  a  business  proposition.  They  invest 
their  money  in  it  for  advertising.  They 
expect  that  investment  to  return  them  a 
profit.  They’re  not  concerned  about 
whether  the  newspaper  in  which  they  buy 
space  is  for  or  against  Philippine  inde¬ 
pendence,  the  World  Court,  Prohibition 
or  the  revised  Senate  rules.  True,  they 
are  interested  in  these  subjects,  but  their 
expenditures  in  the  newspaper  aren’t 
based  on  its  editorial  stand  on  these  or 
any  other  economic  problems.  Neither 
do  they  threaten  to  withdraw  their  pat¬ 
ronage  unless  the  publication  shall  re¬ 
verse  its  attitude  to  meet  their  opinions. 

“What’s  all  that  got  to  do  with  their 
ability  to  merchandise  goods  through  ad¬ 
vertising  in  the  newspaper?  Not  a 
thing.  And  they  appreciate  the  fact. 

“True,  if  a  newspaper  publisher  can 
legitimately  and  in  a  sense  of  journalistic 
honor  help  an  advertiser,  it’s  the  most 
natural  thing  in  the  world  for  him  to 
do  so,  just  as  a  manufacturer  is  inclined 
to  favor  a  jobber  or  a  retailer  who  is  a 
good  customer.  But  that’s  as  far  as  it 
goes.” 

Mr.  Smiley  is  a  strong  believer  in 


I 


i 


I 


8 


Editor  &  Publisher  for  August  22,  1925 


mail  circulation  no  longer  sought 

Anif'trrf  by  new  YORK  STATE  DAILIES 

who  should  violate  the  principles  he  has  ^  - 

set  down.  He’d  last  just  about  long  High  Postal  Rates  Make  Profitable  Service  To  Country  Readers 

mTttf?h?w^imJirtam\1s1-^^^^^  Impossible,  Publishers  Tell  Congressional'  Committee 

Not  that  Mr.  Smiley  is  a  terror  in  the  At  Buffalo  Hearing 

sense  of  “riding  the  staff."  Indeed,  he 

always  ^nUr^sted'^^iT^^h^'^sid'ef^of^the  Aug.  19.— Strong  opposi-  agencies  of  distribution  have  been  em- 

storv^and  the  first  to  commend  a  reporter  increased  postal  rates  now  ployed,  the  circulation  has  increased. 

?r  sU  membe^lor  a  --  voiced  by  newspaper  repre-  Publishers  in  this  state  do  not  find  it  ad- 

But  he  has  laid  down  certain  principles  ^entatives  at  the  Congressional  committee  vantageous  to  build  up  their  mail  cir- 

that  reflect  his  belief  in  what  an  ideal  hearing  held  in  Buffalo  on  Tuesday  It  culat.on  ,  ,  . 

newspaper  should  represent  and  no  argu-  newspapers  in  New  York  In  1920  a  rate  oi  VA  cents  a  pound 

ment  from  executive  or  reporter  can  State  have  abandoned  efforts  to  build  up  was  established  on  the  news  portion  of 

PVPr  rhantre  this  attitude  He’d  rather  Iheir  mail  circulation  because  of  the  newspapers,  regardless  of  the  zone  to 

sacrifice  the  most  vailed  member  of  his  burden  of  high  postal  rates.  which  they  ^^;ere  mailed.  For  advertis- 


Higb  Postal  Rates  Make  Profitable  Service  To  Country  Readers 
Impossible,  Publishers  Tell  Congressional'  Committee 
At  Buffalo  Hearing 


which  they  were  mailed.  For  advertis- 


sacniicc  me  ihum  vaiucu  _  t'*  xr  i  «_i*  i  r  ^  j  * 

staff  than  countenance  even  a  technical  „ -Mack  publisher  of  the  mg  portions  the  rate  was  made  two  cents 


breach  of  these  principles.  And  he  has  oP^ned  the  session  with  a  pound  in  the  first  zone,  with  increases 


done  so,  in  several  instances,  to  my  per-  an  ajlress  of  welcome  to  the  Senators  in  the  other  zones. 


'“indd'lntrily'^^Mr.  Smiley  believes  the  ^ittee  and  then  introduced  Jerome  D  flat  rate  for  newspapers,  regardless  of 
avpraap  rennrter  these  davs  measures  Karnum,  publisher  of  the  Syracuse  Post  contents,  which  was  in  effect  before  1920. 
above  the  tyii  of  yesterday,  in  many  and  chairman  of  the  postal  com-  “Publishers  will  not  go  ahea<l  with  de- 

rpsnppts  Hp  mentioned  Robert  Barrv  of  the  American  Newspaper  Pub-  veloping  their  mad  circulation  till  the 


and  Representatives  composing  the  com-  Mr.  Barnum  advocated  a  return  to  the 


He  mentioned  Robert  Barry 


reSDcClS.  XXC  IUCIILIUUCU  xvuuui  l  XJasij  1*  L  » 

and  Clinton  W.  Gilbert,  both  of  the  lishers  committee. 


veloping  their  mail  circulation  till  the 
rates  are  fixed  so  that  they  will  not  be 


Curtis  newspapers,  and  ’several  others,  Mr.  Barnum  gave  figures  obtained  by  made  a  football,"  he  declared  “We  now 
“tvnical  American  reporters"  who  fiuestionaires  sent  to  42  New  York  State  make  $1  less  a  year  on  each  mail  sub¬ 
think  clearly  and  write  understandingly.  newspapers,  shying  that  out  of  a  total  scriber  than  on  a  customer  who  receives 
He  feetc  tVie  individual  nersonalitv  of  Circulation  of  963,163,  the  mail  circula-  his  paper  from  a  distributing  agent. 


He  feels  the  individual  personality  of 


the  newspaperowner  m  edimr  tion  amounted  only  to  133,574.  The  total 

isn’t  sufficient  to  carry  along  the  publica- 


his  paper  from  a  distributing  agent.’’ 

W.  C.  Hixson,  circulation  manager  of 


tion.  The  day  when  a  newspaper  will  papers  was  ZD,U/0,  ti. 

be  read  or  passed-up  solely  because  of  ’  t," 


number  of  single  copies  in  wrappers  the  Syracuse  Post- Standard,  said  that  re¬ 
mailed  by  these  papers  was  25,076,  he  storation  of  the  flat  rate  for  mailing 


papers  would  do  away  with  the  present 


anv  oersonal  feeling  for  its  editor,  have  taining  a  number  of  copies,  8,470.  The  necessity  for  calculating  daily  what  pro- 
irnne  forever  he  believes  average  haul  of  mail  papers  extended  portion  of  a  paper  is  news  and  what  is 


irorie  forever  Vie  believes  avci age  iiaui  oi  man  papers  exteiuieo  portion  oi  a  paper  is  news  ana  wnat  13 

“It’s  got  to  stand  on  its  reputation  as  10  to  78  miles,  he  said  less  than  ten  advertising 

.  neivsminer  with  emnhasis  on  the  papers  having  an  average  haul  of  more  _\\.  B.  Jones,  publisher  of  the  Utica 


a  newspaper,  with  emphasis  on  the  papers  having  an  average  haul  of  more 
‘news’,”  said  Mr.  Smiley.  “The  reading  -''O  miles.  ,  ,  .  .  ,  - 

\ ^  j  _  Snm^»  n;inpr«  «nin  mriQt  nf  th#>ir  niit.nf- 


public  nowadays  is  buying  a  newspaper, 
not  a  personality.” 


an  50  miles.  Daily  Press,  said  the  mailing  expenses  of 

Some  papers  ship  most  of  their  out-of-  his  paper  jumped  from  $4,000  in  1917  to 


town  copies  by  baggage  on  railroads,  Mr.  $13,000  in  1924,  although  the  mail  cir- 
Barnum  said.  The  average  mailing  rate  culation  increased  only  from  4,200  to 


HARRIS  RETURNS  TO  NORFOLK  amounts  to  between  $1.80  per  100  pounds,  5,800  in  that  time. 


while  for  distribution  by  baggage  the  Other  figures  on  mail  circulation  and 


Universal  Service  Correspondent  Will 
Be  Virginian-Pilot  M.  E. 


majority  pay  only  30  cents  per  100  mailing  costs  were  given  by  Fred  S. 
pounds,  or  60  cents  on  some  railroads.  Todd,  publisher  of  the  Rochester  Demo- 


Over  90  per  cent  of  the  mail  circulation  crat  Chronicle,  as  follows ;  mail  circula- 
of  the  papers  questioned  was  found  to  tion,  1917,  18,255;  1920,  18,265;  1924, 


T?v  R*«t  Campbfll  papcis  qucsiioneu  was  louna  lo  non,  ivi/, 

,u/  1.  ,  r  EntTos  &  Pub-  8°  only  to  points  in  the  first  and  second  21,464;  mailing  cost,  1917,  $16,759.44; 

ttVashmgton  ^  ^  mailing  zones.  The  Buffalo  Evening  1920,  $35,206.98;  1924,  $48,187.15. 

r-  A  io  ships  83  per  cent  of  its  mail  copies  A  plea  for  newspapers  in  small  towns 

T,  in  the  first  two  zones,  and  10  per  cent,  was  made  by  L.  P.  Conrath,  publisher 

R.  Harris,  widely  known  \\  ashnig^^^^^^  in  the  third,  he  said.  of  the  Cuba  Patriot.  Mr  Conrath 

correspondent,  will  leave  the  Lmversal 


correspondent,  wuH  leave  e  nivers  “The  mail  circulation  of  New  York  criticized  the  postal  department’s  policy 
Service  August  22.  to  daily  newspapers  has  remained  practically  of  having  return  addresses  on  government 

wlitor  of  the  Sorfolk  fva.;  /  stationary  in  the  past  two  or  three  years,  envelopes  printed  by  government  printers, 

■■  i/o/.  _  since  the  late  rate  increases  went  into  which  he  said  took  business  away  from 

Mr.  Hams  began  newsp^r  work  ”  ^aid  Mr.  Barnum.  “Where  other  private  printers. 


in  1906  as  sporting  editor  of  the  Raleigh 
(N.  C.)  Times,  without  pay,  as  he  puts 
it,  “to  help  boost  the  home  baseball 
tKim  along.”  At  the  close  of  the  local 
baseball  season,  he  was  made  city  editor, 
a  post  he  retained  until  the  spring  of 
1909,  when  he  went  to  the  Charlotte 
(N.  C.)  Evening  News  as  sports  edi¬ 
tor.  For  a  short  period  in  1910  he  was 
news  editor  of  the  Spartanburg  (S.  C.) 
Herald.  He  returned  to  Charlotte  in 
the  following  year  to  become  news  editor 
of  the  Observer,  and  was  transferred 
later  to  the  managing  editorship  of  the 
Chronicle  published  by  the  same  interests. 

Mr.  Harris  went  to  Richmond  as  a 
reporter  for  the  Virginian  in  1914.  He 
was  promoted  subsequently  to  the  desk 
of  news  editor.  Newport  News  was  the 
next  scene  of  his  newspaper  activities. 
There  he  became  nevvs  editor  of  the 
Daily  Press  and  the  Times  Herald.  He 
became  city  editor  of  the  Norfolk  Vir¬ 
ginian-Pilot  in  1917  and  then  a  special 
assignment  man  on  the  Ledger  Dispatch. 

In  January,  1918,  he  joined  the  Wash¬ 
ington  bureau  of  the  International  News 
.Service,  and  later  in  the  year  became 
identified  with  the  Universal  service  with 
which  he  has  since  remained.  He  has 
covered  Congress  and  a  number  of 
national  political  campaigns  and  conven¬ 
tions  for  the  Universal.  He  was  singled 
out  to  cover  the  last  international  nar¬ 
cotic  conference  held  under  the  auspices 
of  the  League  of  Nations  at  Geneva. 
His  clear-cut  dispatches  from  Geneva 
did  much  to  arouse  widespread  interest 
in  this  country  in  the  world-wide  “dope” 
traffic  evil. 

Mr.  Harris  will  succeed  Richard  W. 


STUDYING  CENTRAL  AMERICAN  PRESS 


POST  OFFICE  CALLED 
PUBUC  SCHOOL 


New  York  Time*  Urges  Lower  Secoej 
Class  Rates  in  Editorial,  which  Stresses 
Public  Service  Aspects  of 
Postal  Department 


Declaring  it  was  not  good  business  for 
the  Government  to  face  a  loss  of  second- 
class  matter  as  more  newspapers  art 
withdrawn  from  the  mail,  the  New  York 
Times  on  Aug.  16  discussed  the  presen 
liostal  rate  problem  in  an  editorial  whid 
emphasized  the  public  service  aspects  oi 
the  Post  Office  department. 

This  is  the  same  attitude  taken  edi¬ 
torially  by  Editor  &  Publisher,  wha 
the  cost  ascertainment  report  was  first 
made  public  and  the  question  of  postal 
rates  came  up  for  discussion. 

The  editorial  called  the  post  office  de¬ 
partment  a  “public  school,”  with  the  news¬ 
papers  its  “textbooks.” 

“Sound  arguments  have  lieen  presented 
which  should  appeal  to  the  committee 
when  it  looks  upon  the  post  office  purely 
as  a  business  operation,”  the  editorii 
reads  in  part. 

“However,  the  post  office  is  first  of  aE 
a  public  service.  The  publishers  haw 
only  incidentally  mentioned  the  work  done 
by  newspapers  in  educating  people  aH  : 
public  affairs.  They  wished  to  avoid  a, 
pearing  to  ask  for  privileges  from  ti 
Government.  A  free  press  must  be 
dependent  of  governmental  favors.  R. 
other  competent  witnesses,  statesmen  ar: 
historians,  have  testified  to  the  services 
a  free  and  widely  circulated  presi 
George  Washington  as  early  as  1792  in  his 
fourth  annual  message  to  Congress  a  k  ■ 
for  legislation  to  remedy  provisions  in  t! 
law  creating  the  post  office  which  opernt.: 
in  experiment,  against  the  transmissi 
of  newspapers  to  distant  parts  of  t! 
country.’  Again  in  1793  the  first  Pre- 
dent  in  his  message  remarked : 


A  plea  for  newspapers  in  small  towns 
was  made  by  L.  P.  Conrath,  publisher 
of  the  Cuba  Patriot.  Mr.  Conrath 


But  here  I  cannot  forbear  to  recommend  : 
rejical  of  the  tax  on  the  transportation  of  pu 
prints.  There  is  no  resource  so  firm  for 
Government  of  the  United  States  as  thi  aSr 
tions  of-  the  people,  guided  by  an  enliuliie; : 
policy,  and  lo  this  primary  good  nothing  a' 
conduce  more  than  a  faithful  representation  ; 
public  proceedings,  diffused  without  vi 
throughout  the  United  States. 


“Benjamin  Rush,  Qiarles  Sumner  ar' 
many  others  have  spoken  to  the  -ar 
effect.  They  regarded  the  wide  distribu¬ 
tion  of  information  about  the  Govern¬ 
ment’s  affairs,  through  the  medium  of  the 
press,  as  one  of  the  most  important  of  tl; 
functions  of  the  post  office.  That  indus 
trious  student  of  newspapers,  Lucy  May¬ 
nard  Salmon,  whose  two  volumes.  T'k 
Newspaper  and  the  Historian,  and  'Th; 
Newspaper  and  Authority,’  are  -tnr.dari 
works  in  this  field,  writes  in  the  chapter 
‘Taxes  on  Knowledge’  these  significan: 
words : 


traffic  evil.  Dean  'Walter  Williams,  of  the  School  of  Journalism  of  the  University  of  Missouri, 

Mr.  Harris  will  succeed  Richard  W.  recently  visited  Guatemala.  He  addressed  the  University  of  Guatemala  and  the 
Simpson,  formerly  of  the  Washington  Guatemalan  journalists,  as  the  guest  of  the  President  of  the  Republic,  General 
Bureau  staff  of  the  Associated  Press.  Jose  Maria  Orellana.  The  above  photograph  taken  at  the  President’s  palace. 


Wherever  the  Postoffice  Department  has  rtc 
made  a  means  of  revenue;  where  postal  zrr 
have  been  established;  where,  as  in  Engli" 
“a  fax  of  two  hundred  per  cent,  was  levied  c; 
|K>litical  inteHigence";  where  authority  by  e-z' 
device  attempts  to  stifle  discussion,  evra 
the  assumed  laudable  desire  of  preventing  tH 
press  from  telling  the  people  what  it  ought  r" 
to  know — wherever  these  and  similar  lunditi.:^ 
are  found,  the  handwriting  is  on  the  wall. 

“Levying  rates  which  curtail  the  rf- 
tribution  of  newspapers  is  a  tax  uf ' 
knowledge.  The  establishment  of  v-- 
rates  was  a  mi.stake  in  public  policy,  (' 
gendering  sectionalism  and  weakening  c: ; 
of  the  greatest  national  cohesive  foretj 
It  is  no  answer  to  say  that  the  zone  tan'"' 
apply  only  to  advertising;  in  effert,  tr- 
barrier  operates  against  the  publicatioc 
as  a  whole.  The  ill-advised  framers 
the  first  zone  rate  law  might  well  ba 
pondered  the  far-seeing  wisdom  whic" 
established  the  flat  postage  rate  throug" 
out  the  British  Empire — acknowledged 
act  of  statesmanship.  One  cannot  divow 
postal  legislation  from  public  welfare  aK 
public  policy.  In  the  words  of  Sumner 
‘Is  it  education?  The  post  office J 
schoolmaster  with  school  for  all 
with  scholars  counted  by  the  milli®! 
And  the  newspapers  are  textbooks  in 
school.” 


Mr.  Simpson  who  was  familiarly  known  shows — Left  to  right:  Dr.  Virgilio  Rodriguez  BeteU,  journalist,  Guatemala;  Dean 
to  his  many  friends  here  as  “Deacon”  Williams;  President  Orellana;  Arthur  H.  Giessler  (of  Oklahoma  City),  American 


goes  to  Tampa,  Florida,  to  become  man-  Minister  to  Guatemala,  and  William  Southern,  Jr,,  editor  Independence  (Mo.) 


aging  editor  of  the  Tampa  Tribune. 


Examiner 


Quebec  Merger  Denied 

Officials  of  Le  Soleil,  Quebec,  dm<^| 
Aug.  20  reports  that  it  would  buy  L'cm 
nement,  morning  paper  of  that  city. 
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1H0W  PRESS  ^TULLS^*  FOR  LOCAL  ADVERTISERS 

Random  Survey  of  Recent  Advertising  Successes  Shows  Public  Responsiveness  at  High  Pitch — Mer¬ 
chants  Often  Express  Surprise  at  Big  Results  From  Small  Investments 
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cTHAT  the  pulling  power  of  newspaper 
^  advertising  has  never  been  so  great 
as  at  present  is  the  testimony  of  local  and 
national  advertisers,  large  and  small  and 
representatives  of  a  wide  classification  of 
trades,  who  this  week  responded  to  a 
random  invitation  extended  to  them  by 
Editor  &  Publisher  to  express  them¬ 
selves  freely  as  to  the  value  of  their  daily 
press  paid  publicity. 

The  response  to  this  invitation  has  been 
so  overwhelming  that  Editor  &  Pub¬ 
lisher  cannot  do  more  than  summarize 
the  comments.  If,  however,  anyone  has 
had  doubt  as  to  the  selling  ability  of 
daily  newspapers  this  symposium  should 
disjK'l  it. 

Much  more  than  one  half  of  all  adver¬ 
tising  to  the  general  American  public  is 
now  transacted  through  the  medium  of  the 
daily  press.  Newspapers  have  grown  to 
huge  proportions.  The  1,996  English 
language  dailies  of  the  country  have  net 
paid  morning  and  evening  circulation  of 
more  than  thirty-three  millions;  the  Sun¬ 
day  papers  have  circulation  in  excess  of 
twenty-three  millions.  The  last  census 
gave  24,351,676  as  the  total  number  of 
families  in  the  United  States  The  aver¬ 
age  household  coverage  by  the  daily  and 
Sunday  press  is  apparent. 

Editor  &  Publishfji’s  recent  national 
surveys  have  indicated  remarkable  Sum¬ 
mer  prosperity  and  foreshadowed  Autumn 
business  of  unusual  proportions.  How 
much  of  this  trading  is  to  be  credited  to 
daily  newspaper  advertising  is  suggested 
by  the  following  summary  of  practical  ex¬ 
periences  : 

C.  R.  Walgreen  conducts  49  neighbor¬ 
hood  drug  stores  in  Chicago.  In  1916  he 
had  but  nine  stores,  and  when  he  proposed 
ncwsiaper  advertising  his  friends  called 
it  "business  suicide."  His  business  has 
grown  from  $270,000  to  $5,650,000  in  nine 
years.  In  three  years  his  newspaper  ad¬ 
vertising  lineage  has  grown  from  54,000 
lines  to  245,000. 

The  Louis  K.  Liggett  Company,  selling 
a  long  line  of  drug  store  sundries  through 
an  almost  equally  long  chain  of  stores,  re¬ 
ported  an  increase  of  9.7  per  cent  in  the 
business  done  between  Jan.  1  and  June 
30.  1924  over  the  same  period  of  a  year 
ago.  The  1925  figures  were  $20,422,037, 
against  1924  volume  of  $18,667,555. 

New  York  City  contributed  more  than 
half  of  this  increase,  B.  H.  Badanes,  man¬ 
ager,  stated  recently,  not  through  an  in¬ 
crease  in  the  number  of  stores  but  almost 
entirely  through  a  more  aggressive  ad¬ 
vertising  program.  “I  have  always  con¬ 
tended  that  for  stores  selling  commodities 
with  such  a  wide  appeal,  the  newspapers 
with  a  dominating  circulation  are  the  most 
productive,”  Mr.  Badanes  concludes. 

Turn  to  Boston  for  another  version  of 
the  same  story.  This  Spring,  Reid  Mur¬ 
doch  &  Co.,  selling  “Monarch  Brand”  food 
products  added  more  than  1,000  new 
dealer  accounts-  in  New  England  and 
changed  their  problem  from  one  of  selling 
the  goods  to  one  of  getting  the  goods  and 
shipping  them  fast  enough  to  meet  the 
demand.  Advertising  ran  15.000  lines 
over  a  period  of  5  days  and  the  unit 
sale  to  each  of  the  1,000  dealers  added 
was  $150. 

Cross  the  continent  to  Omaha  for  a 
testimonial  of  different  newspaper  achieve¬ 
ment.  Hayden  Brothers  conduct  a  large 
department  store  and  are  conversant  with 
what  newspaper  advertising  can  do  with 
goods  that  the  pubilc  wants.  They 
applied  the  knowledge  to  the  sale  of 
rubber  corsets,  which  had  been  more  or 
less  a  stagnant  line  prior  to  last  January. 
Concentrated  effort  and  consistent  news¬ 
paper  advertising  put  over  the  largest 
volume  of  rubber  corset  business  in  the 
firm’s  history. 

“The  increase  was  more  than  1,000  per 
<*nt,”  H.  C.  Hart,  merchandising  man- 
JRer,  stated  to  Editor  &  Publisher. 
“This  we  attribute  directly  to  the  results 
obtained  through  the  columns  of  our 
daily  papers.” 


That  was  not  a  special  sale,  but  steady 
effort  over  a  period  of  six  months,  bad 
weather  and  good,  without  cut  prices  to 
lure  the  bargain-hunters.  Given  bargains 
on  worthwhile  merchandise,  the  news¬ 
papers  give  merchants  something  to  talk 
about  for  months.  Read  the  testimony  of 
.'\.  T.  Lewis  &  Son,  Denver : 

“Recent  newspaper  advertising  has  sold 
for  us,  in  two  days  a  large  line  of  new 
Fall  dresses,  so  that  an  immediate  reorder 
was  necessary.  Fall  coats  to  a  retail 
value  of  $20,000  advertiseil  Sunday, 
■August  2,  were  disposed  of  by  one  adver¬ 
tisement.  Two  hundred  hats  from  Paris 
in  a  midsummer  event  went  rapidly.  And. 
mind  you,  these  results  were  obtained  in 
the  face  of  sharp  competition,  when  every 
department  store  and  the  majority  of 
specialty  stores  in  Denver  were  holding 
August  Clearance  Sales  of  present  and 
past  sea.son  merchandise,  whereas  we  were 
advertising  advance  styles  for  the  coming 
season ! 

“A  page  ad  has  resulted  in  selling  9,000 
apron  frocks  in  less  than  one  day.  Small 
space  devoted  to  attractively  priced  mer¬ 
chandise  frequently  results  in  completely 
clearing  in  one  day  the  items  advertised. 

“There  is  no  merit  to  the  saying  that 
the  pulling  power  of  newspaper  advertis¬ 
ing  is  waning.  On  the  contrary,  with  us, 
it  is  gaining.  Just  as  in  everything  else, 
in  this  day  of  increasing  competition,  ad¬ 
vertising  is  a  matter  of  salesmanship. 
The  advertiser  with  the  best  looking  ad. 
tyi^graphy  and  art  work  testifying  to  the 
pridefiil  traditions  of  honor,  honesty,  and 
service  of  the  house,  and  this  backed  up 
with  ‘The  right  goods,  at  the  right  price, 
at  the  right  time.’  will  reap  the  harvest.” 

In  Des  Moines  the  Younker  Brothers 
department  store,  points  to  this  store’s 
“Capacity  Day”  sale  which  was  by  far  the 
largest  day’s  business  in  the  .store’s  his¬ 
tory.  Newspaper  advertising  was  used 
exclusively,  four  pages  in  one  issue  of 
each  of  the  two  evening  newspapers  and 
a  five-column  advertisement  in  the  morn¬ 
ing  newspaix-r  the  day  before  the  sale. 

S.  Davidson  &  Brothers,  operali.ig  four 
large  Des  Moines  furniture  stores,  h.avo 
lelied  practically  entirely  on  newspapers 
for  advertising  purposes  since  the  incep¬ 
tion  of  the  business. 


1  he  L’tica,  one  of  the  large  aiqurel  crowd  the  following  day  which  is  the  talk 

stores  of  the  city  state  their  attituile  of  the  entire  section, 

toward  newspaper  advertising  as  follows:  “We  have  made  Tuesday,  formerly  the 

"The  bulk  of  our  advertising  appropria-  slowest  day  of  the  week,  one  of  the  busi- 
tion  is  spent  in  the  newspapers.  Our  est  through  newspaper  advertising, 
summer  campaign  has  been  very  succesful.  “We  have  turned  January,  one  of  the 
"In  our  men’s  clothing  department  we  quietest,  in-between-season  months,  into 
have  shown  a  gain  of  better  than  f>0  per  one  of  the  best  business  months, 
cent.  “Our  newspaper  appropriation  today  is 

“Our  summer  clearance  sales,  advertised  about  five  or  six  times  what  it  was  two 

only  through  newspapers,  were  also  very  years  ago.  We  use  full  pages,  two  pages 

successful,  particularly  our  last  week’s  and  have  even  gone  as  high  as  eight  pages 
‘Odds  and  Ends’  subway  promotion,  in  a  day. 

which  it  was  necessary  to  draw  all  avail-  “We  have  made  nevvspaper  advertising 
able  extras  to  handle  the  crowd.”  pay  for  itself  by  offering  merchandise  of 

The  Hecht  Company,  in  Washington,  quality  at  the  lowest  possible  prices.  The 
D.  C,  gets  to  the  point  at  once:  consumer  quickly  decides  whether  or  not 

“We  are  using  more  space  all  the  time  the  advertiser  is  truthful  in  his  statements 
and  we  would  not  use  it  unless  we  found  and  if  they  find  him  so,  the  advertisements 
it  was  iwying  us.  In  other  words,  we  are  sure  to  bring  the  desired  response.” 
gage  our  advertising  here  by  percentage.  .Another  Trenton  advertiser  adds  even 


and  as  long  as  the  percentage  is  right,  we 
keep  up  our  volume  of  advertising. 

“Recently,  we  had  our  largest  half- 
yearly  furniture  sale.  This  semi-annual 
event  was  advertised  in  the  Washington 
newspapers  and  the  volume  was  splendid 
— so  goo<l,  in  fact,  that  July  just  passed 
with  the  biggest  percentage  gain  this  store 
has  ever  m.ade — not  only  for  July,  which 
is  ordinarily  a  dull  month,  but  for  any 
month. 

“To  those  pessimists  who  seem  to  feel 
that  newspapers  are  not  ‘pulling’  as  they 
used  to,  we  can  only  say  that  the  reason 
must  be  that  they  are  not  putting  in  the 


newspapers  the  merchandise  that  the  pub-  advertise. 


more  specific  information : 

“The  business  of  the  Barlow  Grocery 
Company,  of  $337,000  for  the  year,  was 
.advanced  only  through  newspaper  space; 
no  other  advertising  of  any  kind  was 
employed.  Regularly  our  advertisements 
are  half  a  page  in  size,  but  for  specials 
and  at  the  holiday  season  we  use  full 
pages. 

“As  the  direct  result  of  newsiiaper  ad¬ 
vertising  we  sold  437  turkeys  in  two  days. 
Upon  another  occasion  517  baskets  of 
fxaches  were  disposed  of  in  one  day. 
Upon  one  occasion  we  sold  325  baskets 
of  peaches  in  three  hours.  C)f  course  we 


lie  wants.  In  other  words,  there  is  noth¬ 
ing  ‘magical’  about  newspaper  advertis¬ 
ing,  but  if  it  is  backed  up  by  the  right 
merchandise,  it  is,  in  our  opinion,  the  one 
best  advertising  medium  for  the  modern 
department  store.” 

Goldberg’s,  Inc.,  of  Trenton,  N.  J.,  state 
their  reasons  cumulatively : 

"It  was  newspaper  advertising  that 
brought  in  one  day’s  business,  last  Janu¬ 
ary,  which  was  four  times  as  much  as 
the  biggest  day  of  the  previous  year. 

“It  was  newspaper  advertising  that 
brought  to  our  clothing  department,  in 
one  day,  as  much  business  as  was  done 
previously  in  an  entire  month. 

“Our  semi-annual  shirt  sale,  which 
is  heralded  by  'a  full  page  ad,  brings  a 


POSITION  DOESN’T  DETERMINE  PULLING  POWER 


.By  ANDREW  L.  CARMICAL. 


I  HEARD  a  State  Street  advertising  mind  when  he  begins  thumbing  the  pages. 


manager  say  the  other  day:  “My  ad 
pulled  its  head  off  but  I  wasn’t  surprised. 
Look  at  the  position  I  had.” 

But  it  is  safe  to  say  that  the  adver¬ 
tisement  in  question  would  have  “pulled” 
regardless  of  the  position  given  it.  There 
were  seasonable  items  quoted  at  remark¬ 
able  prices.  Illustrations  were  numerous. 
The  copy  was  “punchy.”  Typography  was 
splendid.  Yet  the  advertising  manager 
attributed  the  success  of  his  effort  to 
position  above  all  other  elements  enter¬ 
ing  into  its  preparation  and  publication. 

The  longer  a  man  remains  in  the  adver- 


One  is  to  see  his  own  ad  and  the  other 
is  to  see  the  advertising  of  his  competitor. 
And  the  latter  is  by  far  the  dominant  idea. 

But  people  who  buy  the  newspaper  or 
have  it  delivered  into  the  home  do  not 
have  these  same  ideas.  The  retailer  for¬ 
gets  this,  however,  and  promptly  “hits  the 
ceiling”  upon  discovering  his  competitor’s 
ad  on  page  four  while  his  own  is  on  page 
ten.  He  feels  that  the  other  fellow  is  get¬ 
ting  all  the  best  of  it  and  frequently  calls 
the  advertising  manager  of  the  offending 
newspaper  to  state  that  there  must  be 
some  other  arrangement  or  he  will  do 


tising  game  the  more  firmly  he  becomes  various  and  sundry  things  to  correct  the 
convinced  that  advertising  is  whimsical  situation. 

Copy  today  will  be  well  forward  in  the  There  was  a  time  when  newspaper  posi- 
paper  or  magazine.  It  will  offer  excellent  tion  was  an  all-important  matter  because  a 
merchandise  at  a  fair  price.  It  should  vast  quantity  of  “boiler  plate”  was  used  and 
get  a  better  than  average  “break”  but  only  two  or  three  pages  were  really  live 
it  turns  out  to  be  a  bloomer.  and  interesting.  It’s  different  today. 

Tomorrow’s  copy  is  buried  far  back  Managing  editors  find  themselves  with  a 
in  the  paper.  It  is  no  better  or  worse  in  wealth  of  material  for  every  edition, 
copy  and  merchandising  appeal.  It  is  no  Practically  every  page  is  a  live  page,  with 
more  seasonable,  nor  is  price  attraction  plenty  of  good  reading  matter  and 
greater,  yet  it  “pulls  its  head  off.”  illustrations. 

Nobody  can  explain  it,  yet  the  fallacy  So  long  as  retailers  present  store  news 
persists  that  position  means  everything  of  widest  possible  interest;  so  long  as 
— that  the  success  or  failure  of  an  adver-  copy  and  typography  are  good;  so  long 
tisement  depends  largely  upon  its  location  as  the  price  attraction  is  right  they  can 
in  the  paper.  rest  assured  that  results  will  be  satisfac- 

The  average  retailer  believes  this  be-  tory  regardless  of  whether  the  advertise 


“When  the  .\rmour  Comp;iny  grape 
juice  was  first  introduced  to  Trenton  we 
sold  117  cases  in  10  days.  It  was  new  and 
we  used  newspaper  space  to  .acquaint  the 
public  witli  the  product.  The  result  was 
most  gratifying.  The  Barlow  Grocery 
Company  has  been  in  operation  14  years 
and  we  have  gradually  increased  our 
newspaper  siiace  and  eliminateil  all  other 
forms  of  publicity  until  we  now  only  use 
the  newspitper.  The  results  are  more 
than  satisfactory.  Of  course  we  specialize 
in  the  best  of  products.” 

C.  Clifford  Sweetland,  advertising  man- 
agre  of  the  Tiedtke  Bros.  Department 
Stores  Company,  Toledo’s  largest  space 
users,  says : 

“The  figures  of  our  mill  end  sale,  just 
terminated,  show  a  very  substantial  in¬ 
crease  over  the  corresponding  period  of 
any  previous  year.  This  we  attribute  to 
the  large  amount  of  newspaper  space  used. 

“Advertising  percentage  to  sales  was 
far  from  prohibitive,  in  fact,  but  little 
higher  than  the  nominal,  average  figure 
which  is  our  yearly  goal.” 

The  Diamond  Jewelry  Company  of 
Toledo  used  75  inches  on  a  special  offer 
for  new  customers  July  31.  The  next  day 
497  bona-fide  new  customers’  names  were 
on  the  books. 

These  letters,  selected  at  random  from 
scores  that  have  reached  Editor  &  Pub¬ 
lisher  office  during  the  past  10  days,  are 
honestly  typical.  They  reflect  the  gen¬ 
eral  sentiment  of  experienced  merchants 
in  all  parts  of  the  country.  These  men 
find  no  loss  in  the  power  of  newspaper 
advertising  to  make  sales  at  nominal  cost 
when  the  merchandise  fills  an  existing  or 
potential  need  of  the  consumer  and  when 
that  need  ran  be  satiated  at  a  fair  price. 
None  of  them,  apparently,  expects  mira¬ 
cles  and  they  are  often  astounded  at  the 
near-miraculous  results  that  their  efforts 
achieve.  They  fairly  represent  the  retail 
group  whose  investment  in  newspaper  ad¬ 
vertising  will  exceed  $200,000,000  this 
year.  They  pay  the  bills  and  are  satis¬ 
fied  that  they  are  getting  full  value  for 
their  money. 


Editor  Heads  Prison  Printsliop 


Forde  Harrison,  former  editor  of  the 
Allen  (Okla.)  Democrat,  has  been  ap¬ 
pointed  superintendent  of  a  printing  plant 
installed  in  the  state  prison  at  McAlestcr 
cause  he  doesn’t  read  the  newspaper  like  ment  is  published  on  page  five  or  page  to  handle  the  greater  part  of  the  state’s 
other  people  do.  He  has  but  two  ideas  in  fifteen.  printing. 


NO  GIMCRACKS,”  SAYS  DISPATCH  CHIEF 
OF  HIS  NEW  COLUMBUS  PLANT 


LEAGUE  BODY  PROBES 
NEWS  MEN’S  STATE 


NEWS  OR  JUSTICE? 


Chicago  Jewelers  Ask  Press  to  Omit 
Names  of  Robbery  Witnesses 
Whether  newspapers  shall  fulfill  their  Conditions  Under  Which  White  Col- 
function  as  givers  of  all  available  facts  lared  Process  Toil  in  Many  Countries, 
to  the  public  or  shall  assist  certain  in-  i  i  j-  n  c  n  j 

terests  in  the  prevention  and  prosecution  Including  U.  S.,  Under 

of  crime  has  become  a  live  question  Invesitgation 

through  a  letter  addressed  by  the  Chi-  - — 

cago  Jewelers  association  to  the  man-  Digressing  from  the  purely  industrial 
aging  editors  ot  all  the  city  s  news-  field,  the  International  Labor  Bureau,  a 
papers,  in  this  they  ask  that  names  of  corollary  branch  of  the  League  of  Xa- 
Witnesses  to  jewel  rob^nes  be  withheld  tions,  is  now  engaged  in  extensive  re- 
print  until  the  trials.  search  work  to  determine  the  comlitions 

The  jewelry  men  iraking  the  request  under  with  the  world's  “white  collared’’ 
as  one  jihase  of  an  intensive  campaign  or  “intellectual  workers”  labor, 
against  hold-ups  which  have  cost  them  request  of  several  organizations 

thousands  each  year,  point  out  that  a  of  journalists,  including  the  International 
Witness  whose  name  appears  in  print  is  Association  of  Journalists  Accredited  to 
approacl^d  by  crooks  and  tampered  League  of  Nations  (an  organization 
with.  This  practice,  they  assert,  has  founded  by  Americans  and  whose  mem- 
cause<l  many  to  alter  their  stories  or  f)ership  includes  at  least  twentv-five  per 
to  stay  entirely  away  from  court  when  ^ent  Americans)  the  Labor  Bureau  has 
the  time  comes  for  testimony.  undertaken  to  collect  data  from  all  cinl- 

No  statement  has  been  issued  by  the  j^ed  countries  on  conditions  of  employ- 
newspai^rs  on  their  stand  in  this  issue  the  j^ggi  status  of  newspaper 

and  It  IS  unde^tood  that  no  agreement  workers,  the  newspaper  labor  market, 
nas  Deen  reacned.  rontrartQ  nf  ^Prvirp  rpmiinf^r^itinn  nrAvi. 


Handsome  Structure  Conforms  With  State  House  Across 
Street — Will  Be  in  Operation  Oct.  19  With 
200-Page  Edition 

BLILIT  Y  of  construction  for 
simplicity  of  oix;ration.” 

That  is  the  keynote  of  the  new  building 
of  the  Columhus  Dispatch,  as  expressed 
by  .Arthur  Johnson,  its  editor. 

Mr.  Johnson  expects  to  print  the  first 
issue  of  the  Dispatch  in  its  new  home  on 
October  19.  A  sjiecial  edition  of  more 
than  200  pages  is  being  prepared  in  com¬ 
memoration  of  the  event. 

I  he  Dispatch  building  occupies  the  site 
of  the  old  Y.  M.  C.  A.  on  South  3rd 
street,  directly  opjxisite  the  “Annex”  of  , 
the  Ohio  State  Capitol.  Its  general  archi-  , 
tecture  is  in  keeping  with  that  of  the  ; 

Stote  House.  The  structure  is  60  feet 
wide  and  extends  back  178;^  feet.  It  is 
of  Benedict  stone,  the  details  of  the  front 
"being  of  Italian  design.  The  lobby,  while 
plain,  is  attractive.  The  counters,  wain¬ 
scoting  and  the  stairways  are  of  golden 
St.  Lienevieve  marble,  with  wrought-iron 
banisters.  The  ceiling  is  in  rich  colors, 
adapted  from  a  design  in  an  Old  Roman 
palace.  The  exterior  of  the  main  entrance 
is  of  imported  Red  Levant  and  the  doors 
and  grills  are  of  solid  bronze. 

Surmounting  the  four-story  building  is 
a  tower  with  a  high-pitched  tile  roof.  In 
it  will  be  the  offices  of  the  publishers  and 
board  of  directors  and  a  studio  for  the 
cartoonists.  An  electric  sign  eight  feet 
high  is  mounted  on  the  roof. 

The  Dispatch  is  now  installing  a  new 
12-unit  straight  line,  super  speed  Hoe 
press  driven  by  four  100-horse  power 
motors.  -Among  the  features  of  the  press 
are  reel  stands,  Qine  drive  system  and 
automatic  paper  conveyors  working  from 
eight  folders.  There  also  is  being  in- 
sl.  led  a  Hoe  octuple  press  for  the  print¬ 
ing  of  eight  color  pages. 

The  editorial  department,  morgue, 
library  and  radio  room  will  be  located  on 
the  second  story  of  the  building.  They 
will  occupy  the  rooms  to  the  front,  in 
close  contact  with  the  composing  room 
with  its  24  linotypes,  monotypes  and  steam 
tables.  The  matrices  will  be  shot  to  the 
first  floor  where  they  will  be  cast  by  a 
new  double  junior  autoplate.  Conveyors 
will  carry  the  papers  from  the  press  to 
the  circulation  room  on  the  mezzanine 
floor  where  they  will  be  sent  down  chutes 
to  the  waiting  trucks  and  to  the  delivery 
boys,  who  will  have  quarters  on  the  first 
floor. 

The  third  floor  of  the  structure  will  be 
the  offices  of  the  advertising  departments, 
advertising  artists,  engravers  and  photog¬ 
raphers.  The  -Association  Press  will 
occupy  the  front  of  the  fourth  floor, 
where  also  will  be  located  the  circulation 
department  and  private  switchboards. 

“There  are  no  gimcracks,  no  trick 
machinery  in  our  new  building,”  said 
Arthur  Johnson,  the  editor.  “We  have 
made  ever>thing  as  simple  as  possible. 

‘Simplicity,’  in  fact,  is  our  watchword. 

Every  effort  has  been  made  in  the  pur¬ 
chasing  of  equipment  and  in  the  arrange¬ 
ment  of  the  offices  and  departments  to 
avoid  waste  of  time,  effort  and  space.  \Ve 
want  to  guard  against  all  lost  motion 
whether  in  machinery  or  man-power.” 

The  Columbus  Dispatch  is  owned  by 
R.  F.  and  H.  P.  Wolfe.  They  are  also 
the  proprietors  of  the  Ohio  State  Journal, 
which  occupies  an  attractive  building  on 
Broad  street,  facing  the  State  (^pitol, 
a  square  from  the  Dispatch  building. 


Librarian  to  Censor  Magazines 

Clarence  W.  Sumner,  Sioux  City 
librarian,  will  licreafter  decide  which 
magazines  may  not  be  offered  on  city 
newsstands.  The  appointment  of  the 
municipal  magazine  censor  followed  police 
action  against  dealers  accused  of  handling 
literature  “indecent”  and  in  violation  of 
the  recently  adopted  statute. 


Britt  to  Head  Knox  College 

-Albert  Britt,  for  the  past  year  with 
the  editorial  department  of  the  Frank 
-A.  Munsey  Company,  New  York,  was 
elected  president  of  Knox  College,  Gales¬ 
burg,  Ill.,  -Aug.  15.  He  will  assuine 
his  new  duties  Sept.  1.  Mr.  Britt  was 
About  7,000  theaters  will  advertise  for  14  years  editor  of  Outing,  and  is 
‘Paramount  Week,”  Sept.  6-13.  the  author  of  several  books. 


IMPRESSIVE  COLUMBUS  DISPATCH  PLANT 


OKfO'S. 

;  C'REAjTESY 
.HOME  [OAiLY 


A.  P.  PLANS  RADIO  STATION 


May  Build  Receiving  Set  Atop  Postum 
Bldg.,  New  York 

The  -Associated  Press  may  build  a  wire¬ 
less  receiving  station  on  top  of  the 
Postum  Building,  250  Park  avenue.  New 
A'ork,  according  to  plans  still  in  the  theo¬ 
retical  stage. 

The  Postum  Building  is  situated  di¬ 
rectly  behind  the  A.P.  headquarters,  383 
Madison  avenue,  and  is  20  stories  high. 
Several  problems  confront  the  press  asso¬ 
ciation’s  radio  experts  working  on  ^ 
proposal.  Electric  wires  feeding  trains 
entering  the  Grand  Central  Station  nearby 
may  prove  an  obstacle  to  the  venture,  it 
is  said. 

The  -A.P.  at  present  has  a  receiving  set 
which,  placed  on  the  roof  of  its  head¬ 
quarters  building  has  been  used  on  emer¬ 
gency  occasions,  such  as  for  obtaining 
news  on  the  arrival  of  the  ZR3  from  Ger¬ 
many. 


Simpson  to  Tampa  Tribune 

R.  W.  Simpson,  managing  editor  of 
the  Norfolk  (Va.)  Virginian-Pilot,  will 
join  the  staff  of  the  Tampa  (Fli) 
Tribune  as  associate  editor,  effective 
Sept.  1.  Mr.  Simiwon  will  assist  E.  D- 
Lambright,  editor-in-chief.  Before  his 
association  with  the  Norfolk  newspaper, 
Mr.  Simpson  was  for  many  years  con¬ 
nected  with  the  Associated  Press. 


•U.  &  U.”  MOVING 


Reorganization  of  Picture  Service  Com¬ 
pleted — Eaton  Joins  Staff 

This  week  marked  the  removal  from 
5th  avenue.  New  York,  of  the  oldest 
news-photograph  syndicate  in  the  country, 
as  Underwood  &  Underwood  have  now 
completed  the  merger  made  in  March  with 
the  Elliott  Service  Company  and  are  unit¬ 
ing  with  them  in  the  Underwood  &  Un- 
slerwood  Building  at  242  West  S5th  street. 
The  new  combination  will  handle  several 
additional  features,  among  them  the  illus- 


Changes  on  Utah  Farmer 

The  U tah  Farmer,  Salt  Lake  OX)< 
published  by  the  Deseret  News  interests 
is  temporarily  under  the  editorship  o| 
James  M.  IGrkham,  assistant  genOT 
manager  of  the  News  and  former  editor 
and  manager  of  the  paper.  P.  V.  Cat' 
don,  editor  for  the  past  few  years,  re 
cently  resigned. 


In  the  heart  of  Columbus,  built  for  business,  amply  providing  for  the  great 
Ohio  daily’s  rapidly  expanding  activities. 


Editor  &  Publisher  for  August  22, 
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ederle  swim  picture  cabled  from 

LONDON  TO  NEW  YORK 

LeUhman  Process  Given  Practical  Test  in  Transmitting  Photo 
of  News  Event — Relayed  by  Wire  to  San 
Francisco  Bulletin 


OUTSTANDING 
coverage  by  Ann 


the  complete 
American  newspapers  of 
Gertrude  Ederle’s  unsuccessful  attempt 
to  swim  the  English  Channel  this  week, 
was  a  news  picture  of  the  event  cabled 
irom  London  to  New  York  using  the 


ment  and  segregation  of  the  compment 
parts  of  a  phf)tograph.  then  the  trans¬ 
lation  of  these  parts  into  coded  words 
to  be  transmitted  by  telegraph  or  cable. 

Mr.  Leishman  has  invented  a  machine 
which  performs  these  functions  with 


First  actual  news  picture  to  be  cabled  across  Atlantic  and  published  in 
American  newspapers  in  association  with  ^>ot  news  of  the  esent. 


invention  of  Leroy  Leishman,  of  Ogden, 
Utah.  It  was  the  first  practical  demon¬ 
stration  of  the  cabling  of  a  news  photo¬ 
graph. 

The  stunt  was  worked  through  the 
North  American  Newspaper  Alliance, 
New  York,  and  the  picture  was  repro¬ 
duced  in  the  New  York  World  along 
with  the  news  text  Aug.  19,  and  sent 
to  the  San  Francisco  Bulletin  by  the  tele¬ 
photo  process  of  the  American  Telephone 
and  Telegraph  Company,  used  the  same 
day  in  that  newspaper  also. 

Although  demonstrated  successfully 
19  years  ago  over  land  wires,  this  is 
the  first  news  picture  to  be  cabled  from 
abroad  by  the  Leishman  Telegraphed 
Photo  process. 

The  process,  as  explained  to  Editor 
4  Publisher,  is  based  on  the  enlarge- 


mathematical  accuracy,  even  to  decoding 
the  words  in  picture  form  when  they  are 
received. 

This  machine,  however,  was  not  used 
in  transmitting  the  Ederle  picture,  since 
Mr.  Leishman  did  not  have  opportunity 
to  send  it  to  London  and  set  it  up  there. 
Instead  he  taught  a  man  in  London  the 
process  by  mail,  the  process  being  work¬ 
able  and  as  accurate  by  human  as  me¬ 
chanical  hands,  he  says. 

.■\n  ordinary  picture,  usually  five  by 
eight  inches  in  size,  to  be  transmitted  by 
the  I-eishman  process  is  enlarged  to  a 
size  of  18  by  18  inches.  This  square  is 
divided  into  104,974  parts  using  a  mathe¬ 
matical  invention  of  Mr.  Leishman’s,  and 
these  parts  are  translated  into  coded 
words.  Each  code  word  gives  location, 
form,  and  shade.  When  received  in 


Leroy  Loiahman,  34  year-old  inventor  of  picture  cabling  instrument,  at 
work  with  his  decoding  machine. 


CABLEGRAM -“VIA  COMMERCIAL” 


•XI  XI TM 

LONION  COLIXCT  2)}  FIRST  jC 
gXICWSAL  NYK 

fOLLORINC  FIRST  HALF  PHOTOGRAPH  EDERLE  ABOUT  TEN  MIUS  CfilSWEZ  EDERLE 
CODE  BEGINS  <ID6TS  XXBTA  XXLGA  CLLGA  JDBTS  UIGIS  IWGGU  UCCFU  UFGEA 

OFFWA  UFFS<J  UGFLQ  UlFDQ  UTEVQ  VQEWA  V3FAQ  VVFtA  VXFWA  VXGAQ  WAGAQ  SBCFP 

VWGJA  VWGKA  VTGKA  VQCGq  VMGFp  VLOGp  VFGKQ  IWGIQ  UIGFA  ULCKTUCCIJ 

UXGBA  UXGEp  VJGCD  VBCM 

Above  is  a  facsimile  of  a  section  of  the  code  message  that  made  one  half 
of  Miss  Ederle’s  swimming  picture. 


cable  form  they  may  be  decoded  either 
by  hand  or  machine. 

The  Ederle  picture  was  taken  about 
10  miles  from  Cape  Gris  Nez,  France  at 
1  o'clfjck.  It  reached  New  York  at  6 
P.  M.  Eastern  Daylight  Saving  Time, 
and  had  been  decoded  by  10  P.  M.  It 
required  12  pages  of  Commercial  Cable 
or  548  code  words. 


Mr.  Leishman  expressed  himself  as 
dissatisfied  with  the  results  in  the  case 
of  the  Ederle  picture,  and  declared  he 
was  confident  his  invention  is  capable  of 
a  much  better  showing.  He  called  at¬ 
tention  to  the  adverse  conditions  of  fog 
and  rf>ugh  sea  under  which  the  original 
photograph  was  taken  on  the  English 
t  hannel. 


GERTRUDE’S  COSTLY  SWIM 


Newt  Agencies  Spend  $10,000  Cover¬ 
ing  Attempt  to  Span  Channel 

Press  associations  spent  approximately 
$10,000,  it  is  estimated,  covering  the  un¬ 
successful  attempt  of  Gertrude  Ederle  to 
swim  the  English  Channel,  Aug.  18. 

On  the  day  of  the  attempt  the  United 
Press  charted  the  speetl  b^t  Angus  to 
accompany  the  swimmer,  with  Sidney 
Williams  cf  the  London  staff  on  board  to 
report  her  progress  through  the  water. 
Minnott  Saunders,  anotlK-r  U.  P.  man, 
was  aboard  the  official  tug  La  Marine, 
while  Gabriel  Courtial  cabled  details  of 
Miss  Ederle’s  start  from  Cape  Gris-Nez. 
The  same  press  association  had  engaged 
William  Willard,  former  British  naval 
man.  to  reixjrt  the  landing  at  Dover. 

The  United  Press  coverage  of  the 
swim  was  arranged  by  Robert  Bender, 
general  news  manager  and  Webb  Miller, 
acting  Europeaiv  manager. 

The  North  .American  Newspaper  -Alli¬ 
ance  had  exclusive  radio  from  the  official 
tug.  with  reports  of  the  swim  told  by 
Capt.  .Alex  Rutherford. 


BIG  MEDICINE  DEAL 

Extenuve  Ad  Campaign  Predicted  for 
Thacher  Laboratories 

Announcement  is  made  that  J.  T.  Lup- 
ton,  president  of  the  Thacher  Medicine 
company  of  Chattanooga  and  also  presi¬ 
dent  of  the  National  Coca-Cola  Bottling 
company  and  of  the  Dixie  Mercerizing 
Company  had  optioned  to  Harrison 
Durant  of  Philadelphia  and  New  York 
a  controlling  interest  in  the  Thacher 
Merlicine  company. 

It  is  said  when  the  deal  is  closed  that 
Mr.  Durant  and  his  associates  will  put 
on  one  of  the  most  extensive  advertising 
campaigns  ever  conducted  in  the  country. 

Associated  with  Durant  in  this  are 
Garence  P.  Wynne,  president  and  gen¬ 
eral  manager  of  Munyon  Remeily  com¬ 
pany,  Scranton,  Pa. ;  K.  C.  Williams, 
formerly  vice-president  of  the  Boro- 
Sal  icine  Company  and  C.  H.  Bauer, 
formerly  sales  manager  of  the  Mifflin 
Chemical  company,  Philadelphia. 

It  is  stated  that  the  reorganized  com¬ 
pany  will  be  known  as  the  Thacher  Lab¬ 
oratories,  Inc.,  and  will  employ  an  initial 
capital  of  $2,000,000. 

For  more  than  three  quarters  of  a 
century  the  Thacher  Medicine  Company 
has  successfully  manufactured  popular 
household  remedies. 

Mr.  Durant  gained  fame  as  industrial 
coun.scl  for  large  concerns. 


NATIONAL  PRESS  CLUB 
APPROVES  BUILDING 


Construction  of  $9,000,000  Structure 
To  Bear  Its  Name  Will  Start 
Oct.  1,  Following 
Referendum 


(B_v  Telfgrafih  to  Editos  &  Pvblisiies) 
Washi.vcton,  D.  C.,  .Aug.  20. — 
Ground  will  be  broken  Oct.  1  for  the 
$9,000,000  National  Press  Club  building 
at  14th  and  F  streets,  N.  W.  It  was 
decided  at  a  meeting  of  the  club  mem¬ 
bers  last  night. 

Completion  of  the  building  is  expected 
by  I  )ct-,  1926.  The  club  members  voted 
unanimously  to  authorize  the  buikling 
committee,  which  consists  of  John  Hayes 
Hammonii,  John  Joy  Ed.son  and  James 
William  Bryant,  to  execute  immediately 
a  contract  with  the  construction  and 
bonding  companies,  which  have  preferred 
their  services. 

The  building,  wliich  will  be  Washing¬ 
ton’s  largest  office  building  and  a  jier- 
manent  home  for  the  press  ciub,  will  be 
erected  on  the  site  of  the  Ebbitt  Hotel. 
It  will  extend  along  F  street  for  a  dis¬ 
tance  of  more  than  250  feet,  and  along 
Fourteenth  to  the  Willard  building. 

S^cious  club  quarters  will  top  eleven 
stories  containing  800  office  rooms.  The 
I'amous  Players-Lasky  Corporation  has 
leased  the  ground  floor  for  a  new  mo¬ 
tion  picture  theatre. 

The  resolution  authorizing  the  build¬ 
ing  committee  to  contract  for  the  con¬ 
struction  was  drawn  up  by  (jarrard  B, 
Winston,  Under  Secretary  of  the  treas¬ 
ury,  Col.  William  J.  Donovan,  assistant 
attorney  general,  and  Charles  E.  Jones, 
realty  expert. 

The  contracting  ami  bomling  com¬ 
panies  who  bid  for  the  job  are  the 
George  A.  Fuller  Company,  F.  -A.  Saw¬ 
yer  &  Co.,  Love,  Macomber  &  Co.,  and 
P.  W.  Chapman. 

John  Joy  Edson  was  enthusiastic  over 
the  project,  he  told  tlie  club  members 
that  the  population  of  Washington  will 
grow  to  a  million  and  a  half  in  the  near 
future,  and  pointed  out  that  the  new 
press  headquarters  will  be  right  in  the 
center  of  things,  near  the  Treasury  and 
other  government  buildings. 

.A  move  is  on  foot  to  have  every  news¬ 
paper  correspondent  in  Washington  open 
offices  in  the  building. 

Statesville  Ledger  Changes  Field 

The  Statesville  (N.  C.)  Ledger 

which  started  publication  as  an  evening 
daily,  has  switched  to  the  morning  field. 
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CHRYSLER  SEEKS  “PAP” 
IN  EDITORIAL  FORM 


Motor  Maker’s  Views  on  State  Insur* 
ance  Officials  Cast  In  “Suggeste<l 
Editorial”  Issued  by 
MacManus  Agency 


Editors  in  various  parts  of  tlie  country 
were  this  week  receiving  a  press  agent 
“editorial”  in  proof  form.  It  was  dis¬ 
tributed  by  MacManus,  Incorporated, 
from  its  New  York  headquarters,  100 
E^st  42d  street.  The  hand-out  editorial 
was  in  behalf  of  the  Chrysler  Corpora¬ 
tion  and  it  contained  an  attack  upon  un¬ 
specified  state  insurance  commissioners, 
alleging  that,  in  defiance  of  public  inter¬ 
est,  there  was  opposition  to  the  Chrysler 
deferred-payment  plan,  which  has  re¬ 
cently  been  announced  in  large  adver¬ 
tising  space. 

No  proof  is  given.  The  “editorial”  is 
mere  unsupported  assertion.  It  is,  how¬ 
ever,  sent  out  to  be  used  before  the 
reading  public  as  the  editorial  utterance 
of  the  editor  of  the  newspaper  printing  it. 
It  does  not  make  MacManus  responsible 
for  the  utterance,  nor  Chrysler. 

Whether  this  “editorial”  was  distrib¬ 
uted  to  all  newspaper  publishers,  or  only 
to  those  carrying  the  Chrysler  advertis¬ 
ing  through  MacManus,  Incorporated,  is 
not  known.  Whether  any  editor  used  it 
is  not  known.  It  is  a  rare  exhibit  in 
modern  journalism  and  is  reproduced 
herewith  in  full : 

*‘From 

“MacManus,  Incorporate’*!, 

“100  East  42nd  St., 

“New  York,  N.  Y. 

“SUGGESTED  EDITORIAL 
FOR  YOUR  EXCLUSIVE  USE 

“Serving  the  Public 

“Motor  car  owners  and  prospective 
car  owners  in  some  states  are  asking 
just  what  is  the  province  and  functions 
of  a  state  insurance  commissioner.  Ob¬ 
viously  he  is  elected  to  see  to  it  that  the 
insurance  laws  of  the  state  are  observed 
and  to  protect  the  interests  of  the  policy 
holders  within  the  state.  In  some  states 
insurance  commissioners  give  the  im¬ 
pression  that  their  sole  mission  in  life 
is  to  protect  the  interests  of  the  insur¬ 
ance  agents  even  when  those  interests 
are  opposed  to  those  of  the  general  pub- 
lic. 

“Here  is  a  case  in  point: 

“To  control  the  deferred-payment  price 
of  its  product  so  as  to  get  its  cars  into 
the  hands  of  the  ultimate  user  at  the 
lowest  possible  price,  the  Chrysler  Cor¬ 
poration  negotiated  for  uniform,  national 
finance  rates.  To  get  such  rates  it  was 
necessary  to  insure  cars  against  fire  and 
theft.  Of  course,  no  finance  company 
will  finance  the  sale  of  an  automobile 
on  a  time  basis  unless  that  car  is  insured 
against  loss  by  fire  or  theft  This  plan 
will  save  prospective  Chrysler  owners 
$5,000,000  during  the  next  12  months. 
It  has  been  opposed  by  a  few  state  com¬ 
missioners  of  insurance  on  these  curious 
grounds : 

“1.  One  commissioner  opposes  it  on 
the  ground  that  it  sets  a  precedent  for 
other  companies.  In  other  words,  this 
commissioner  would  oppose  the  saving 
of  money  for  the  public.  By  now  he 
knows  that  other  motor  car  companies 
are  planning  to  adopt  similar  finance 
plans. 

“2.  Another  commissioner  opposes  the 
plan  on  the  ground  that  it  deprives  local 
insurance  agents  of  business.  To  be 
sure,  it  is  a  bit  unfortunate  for  those 
agents  that  they  should  lose  business, 
but  it  cannot  be  denied  that  the  inter¬ 
ests  of  a  group  are  of  lesser  importance 
than  the  interests  of  the  public. 

“In  no  other  field  of  business  is  com¬ 
petition  as  keen  as  it  is  in  the  auto¬ 
motive  industry  today.  Companies  are 
ever  alert  to  effect  new  economies.  They 
seek  constantly  to  find  new  ways  of 
winning  public  approval.  And  when  a 
great  manufacturing  company  finds  a 
way  of  saving  $5,000,000  and  sees  to  it 
that  the  public,  and  not  the  manufactur¬ 
ing  company,  saves  that  money,  it  is 
curious  that  there  should  be  those 


so  short-sighted  as  to-  oppose  it. 

Most  of  the  state  commissioners  of 
insurance  have  decl.ared  that  the  plan 
^ing  a  Michigan  contract  is  not  sub¬ 
ject  to  local  state  laws  and  hence  is 
not  within  their  jurisdiction.  However, 
the  insurance  company  has  manifested 


a  willingness  to  qualify  to  do  business 
within  the  respective  states  and  to  pay 
taxes  to  the  states  on  business  done 
within  those  states. 

“The  Chrysler  plan  of  financing  is  a 
distinct  step  forward.  It  is  a  real  pub¬ 
lic  service.” 


L.  A.  Suburban  Ambitions 

Two  weeklies  in  Huntington  Park,  Cal., 
a  suburb  of  Los  Angeles,  are  taking  steps 
necessary  to  entering  the  daily  field,  it 
was  learned  this  week.  They  are  the 
Sig}uil  and  the  Park  Sun. 


DECEITFUL  PRESS  AGENTING  OF  THE  CAN  INDUSTRY 


Woman’*  Page  Editor: 

The  imptrrtance  of  choomng  the  right  food*  cannot  be  ooereetimated.  Aleo  import- 
ant  ie  the  nutmiging  of  the  food  problem  eo  that  the  woman  in  the  home  unll  haoe  more 
Imeure  to  improve  her  rrund_  and  to  be  a  real ^egmgamon  to  her  hatband  attd  children.  TKe 
’yStfowmg  article,  ftdve  %een  prepmeJ  a  ttanof  fooX expert*  d/i^TKeTnfdrthafion  con- 
tmned  i*  the  retult  of  inveetigation  and  etudy. 

There  it  no  charge  for  tfut  tervice  which  we  are  tending  to  you  alone  in  your  city. 


Rekued  far  piAlicHoa  (tm  of  Aarfr  k, 

AMERICAN  HOUSEWIFE'S  BUREAU 
IIS  Wart  40lh  St,  New  Y«k 


Practical  Home  Economics  and  Recipes 


For  the  Summer  Tea  Hour 


h*rm  abort,  .met  ftt.hmg  and  all.^.».  ^  tW  be 

of  «bKh  *b*  ihtifiy 

way«  key  xernr-  m,  amf 

•oppty  ^Ta^l  larff  and  Itmiooa' •‘- 


'Wmr'Vfore.  from  pondered  milk  i— a  nnientnc 

pfti  .,1  latt  irri  •:  «a»pnnn*  a  lew  spravt  of 

d  Ham  inol  aodataiedi  relaime.l  frm«  and 

H  teaaprwmUl  *indU  and  1 

Moonful  of  powdered  iirgaf  P**’*  .•  thgrmin, 

the  pelattnemAj^tij^w..,,  td  t*o«P'Ul»y 

of  the  re1.«(iiifcedd^wd^Td^^^and|  Fnrertammc  onder  aorh  rii 
brat  balance  oftHTTr  in  «ta»ee«  Uf*  no  beavy  ^  .... 

Add  lb  •oftened  felaiin*  and  aitr.iion  opon  he,  Koet'«  *7^ 

•Mil  dtMolred  Cod.  add  davnemf]  damtr  repa«i  nb«S  bat  appareml>  .••-  .,  j,,  ,, 

•■car  Whip  in  a  dnb  art  M  barn  achieved  mtbowt  a  crej'  I  nrestd  rwii  h,  m,Ni>r<ior-,i-  -t, 
Corked  ict  laoMwal  nf  Uhlir  1.  ahe«F«  the  mow 

^  ran  al_thWP^»  thclenjorahle  in  th.  .r  f.»rt,ke  of 


REPLACING  CAKES  IFor  the  Children’s  Party 
AND  CANDIES  WITH  I 


JEWELS,  LACES 
AND 

BOUTON¬ 
NIERES 


e’wta  o 

PARTI  aer  not  of  iRe  fpyt  e 
'htUbuod.  they  mil  Unce 
■n  (be  .  iwfmry.  loot  alte 

ebtr  thMld  « 


A  mat  and  proof  of ^  this  ner\'y  piece  of  commercial  propaganda,,  ma^qiierading  as  **ncw>>featpre’*  is  being  circulated  through 
the  mails  to  Woman's  Page  Editors.  The  object  is  to  increase  the  use  of  tin  containers.  fitowYnuch  money'was  contribute^ 
by  the  powdered  canned  fruit  interests  for  their  share  of  this  fake  advertising  can  only  be  surmised.  As  real  editor* 

merely  “can"  such  obvious  conimercial  deceit  the  big  laugh  is  on  the  Simple  Simon  press  agent  “comc-ons" 


Editor  &  Publisher  for  August  22 ,  1925 
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Well  enough  wasn't;  so — 

LIGGETT’S  increased 
New  York  sales  volume 
^500,000  in  six  months 


LIGGETT’S  72  Drug  Stores  sell  goods 
for  the  seven  ages  of  man — and  all 
the  ages  of  woman.  To  be  productive, 
their  advertising  must  reach  everybody — 
people  who  buy  5c  chewing  gum  and 
people  who  buy  $30  perfume. 

Through  the  Evening  Journal  Liggett’s 
contact  43  out  of  every  100  buyers  of  New 
York  evening  newspapers.  They  reach 
people  of  every  level  of  income.  They 
invest  more  advertising  in  the  Evening 
Journal  than  in  any  other  paper  in  Neva 
York. 

And  Liggett’s  attribute  largely  to  the 
Evening  Journal  credit  for  a  $500,000 
increase  in  sales  during  the  past  six 
months. 

Manufacturers  of  Toilet  Articles  who 
advertise  in  the  New  York  market  to 
sell  goods  for  Liggett  and  every  other 
retail  Drug  Store  should]  notice  how 
Liggett’s  sell  goods  for  themselves! 


The  Evening  Journal  carries 
more  Toilet  Preparations 
advertising  than  any  other  New 
York  evening  newspaper. 


LOUIS  K.  LIGGETT  COMPANY 

Liggett  bl'ilding 
42ad  Street  A  Madison  Ave..  New  York 

July  23,  1925. 

Mr.  James  g.  Dayton, 

Dear  Mr.  Dayton : 

It  is  generally  true  that  our  friends  will 
expect  good  service  as  a  matter  of  course 
and  only  report  to  us  their  disappoint¬ 
ments. 

I  think  you  will  be  pleased  to  hear  that 
we  have  had  a  most  phenomenal  six  months’ 
business,  the  greatest  in  our  history.  Here 
are  the  exact  figures: 

Jan.  1st  to  June  30th,  1924  .  .  $18,667,555 
Jan.  1st  to  June  30th,  1925  .  .  $20,422,037 
A  gain  of  9.7% 

Of  this  increase  New  York  City  con¬ 
tributed  the  major  portion  or  nearly  one- 
half  million  dollars. 

This  increase  has  not  come  about 
through  the  addition  of  new  stores  because 
we  have  approximately  the  same  number. 
We  attribute  it  almost  entirely  to  our  more 
aggressive  advertising  program.  These 
solid  page  ads  of  ours  appearing  in  the 
New  York  Evening  Journal  with  unvary¬ 
ing  regularity  have  added  in  no  small 
measure  to  these  very  gratifying  results. 

The  merchandise  sold  in  the  Liggett 
Drug  Stores  makes  about  as  general  an 
appeal  as  can  be  imagined.  Men  and 
women  from  infancy  to  old  age,  in  all  cir¬ 
cumstances  of  life,  need  some  of  the  thou¬ 
sands  of  different  articles  carried  in  Liggett 
Stores. 

I  have  always  contended  that  for  stores 
selling  commodities  with  such  a  wide 
appeal  the  newspapers  with  a  dominating 
circulation  are  the  most  productive.  I  be¬ 
lieve  a  paper  like  the  New  York  Evening 
Journal  will  hold  up  its  end  in  selling  $30.00 
bottles  of  perfume  as  well  as  5  cent  pack¬ 
ages  of  chewing  gum. 

Anyway,  we  are  mighty  well  satisfied 
with  results. 

Sincerely  yours, 

ADVERTISING  DEPARTMENT 
(Signed)  B.  H.  BADANES, 

Manager. 

BHBiJD 


New  York  Evening  Journal 

Largest  Evening  Circulation  in  America — and^at  3c  a  copy 


as  city  editor  and  became  managing 
editor  of  that  newspaper  in  1916. 

When  Frederick  I.  Thompson  and 
former  United  States  Senator  B.  B. 
Comer  purchased  the  Birmingham  Age- 
Herald  in  1922  after  the  death  of 
Edward  M.  Barrett,  Mr.  Garner  became 
associated  with  that  newspaper.  After 
assisting  in  the  reorganization  of  the 
editorial  department,  he  was  transferred 
to  the  advertising  side. 


NEWSPAPER  MAKERS  AT  WORK 


Name*  and  Number*  of  Motor  Li 
Violator*  Publi*hed  Daily  by  Salt 
Lake  Paper,  to  Find  “Pull” 
Evil 


By  PHIUP  SCHUYLER 


An  evil  reported  is  an  evil  half  cured 
thought  the  managing  editor  of  the  Saij 
Lake  City  Telegram 


few  days  age 
In  Salt  Lake,  as  in  most  other  cities 
it  was  common  talk  that  anybody  c  ulc 
be  assused  of  violating  the  traffic  laws 
but  that  only  those  without  wealth  o- 
political  influence  paid  the  penalties  pri> 
vided  for  such  offenses.  In  Salt  Lala, 
where  cars  are  tagged  for  offense 


WINNIPEG’S  GOLF  MARATHON 


Tribune  Send*  Profe*«ional  Over  14- 
Mile  Cour*e  Through  City  and  Suburb* 

They  shewed  Winnipeg  something  new 
last  week,  when  the  Tribune  staged  a 
golf  marathon.  Hugh  Fletcher,  profes¬ 
sional  at  the  Bourkevale  Golf  Club,  teed  against  traffic  ordinances,  the  custom 
up  a  ball  at  4  o’clock  one  morning  and  malefactors  with  “pull”  was  to  drive 
finishetl  14  miles  away  at  the  Birds  Hill  police  headqua 
club’s  18th  hole  at  12.11  p.m.,  taking  8  t'on  of  the  tag. 


That  being  accomplished 
hours  and  282  strokes  to  cover  the  dis-  no  record  remained  of  the  alleged  offense 
tance.  Then  came  “The  Traffic  ‘Cop’  ”  depart 

A  large  map  on  the  front  of  the  Tri-  ment  on  page  1  of  the  Telegram—: 
bune  building  platted  his  course  stroke  by  daily  feature  occupying  eight  or  nint 
stroke  through  the  city  streets,  over  inches  across  three  columns.  This  r^ 
bridges,  over,  under  and  around  trolley  pn*"!:  lists  the  traffic  tags  issued  daily  for 
cars,  water  pipes,  scrub  bushes,  barbed-  violations.  It  carries  the  license 

wire  fences,  and  all  the  other  obstacles  number  of  the  car,  together  with  the 
that  a  city  and  subu'-bs  c?n  furnish.  He  owner’s  name  as  recorded  in  the  state 
wound  up  with  the  same  ball  that  started,  directory.  The  offense  charged  is  in- 
a  well-worn  mashie-niblick  and  a  healthy  dicated  by  giving  the  section  of  the  traffic 
pair  of  calloused  hands.  Crowds  fol-  violated,  and  disposition  of  the 

lowed  him  over  the  “course”  and  another  charge  is  noted.  In  addition  to  thii 
multitude  kept  track  of  the  play  on  the  summary,  detailed  news  reports  of  the 
map.  court  proceedings  are  also  published 

_ _ _  Below  the  summary,  the  sections  of  the 

law  which  offenders  have  transgressed 
are  given  in  full.  i 


Fri*  to  Phoenix  Gazette 


‘Press  Agentry  Is  Waste” — ROY  GARNER  ouxe  -r  ^  c  •  w 

B.  B.  Marcum  is  director  of  circulation 

,  .  ,.T  L  member  of  the  board  of  managers 

n  this  muddy  press  I  believe  a  managing  editor  should  be  of  the  El  Paso  Herald  since  the  departure 
This  pungent  re-  able  to  determine  what  kind  of  a  news-  -------- 

this  week  by  Roy  paper  will  pull  for  the  advertiser. 

.'ertising  manager  of  “Don't  think  that  Mr.  Merchant  hasn’t 
(Ala.)  Age-Herald,  his  own  opinions  about  the  paper  he 
dreds  of  newspaper  patronizes.  He  is  a  close  newspaper 
n  over  who  are  out  reader,  as  a  rule  and  is  full  of  good 
o  the  free  space-  suggestions,  not  always  selfish. 

“You  don’t  have  to  publish  a  new'S- 
)  see  press  apntry  paper  to  the  accompaniment  of  the  cash 
arge  a  scale,”  said  register’s  ring,  and  you  shouldn’t  do  it. 

“But  personal  touch  on  the  part  of  the 
of  the  newspaper  news  department  with  the  advertisers  is 
d  by  advertisers  who  a  mutual  help. 

1^^^  “.Advertisers  generally  constitute  a 

1  e  se  ves  fired.  gQ<-,^ly  percentage  of  the  leading  citizen- 
of  the  mail  received  ship.  They,  therefore,  are  prolific  news 
lepartment  is  press  sources.  Get  them  interested  in  the  mak- 
into  wastebaskets  as  jpg  of  your  newspaper.  Then,  I  be¬ 
lieve,  they  will  see  that  you  get  many 
;  not  putting  it  over  stories  you  otherwise  would  miss, 
where  free  publicity  “J  am  convinced  after  experience  in 
advertisers.  Smaller  both  editorial  and  advertising  depart- 
some  “free  features’  tnents  that  before  a  managing  editor 
jm  a  close  reader  of  jj  placed  upon  his  high  journalistic 
le  better  class,  and  throne  he  should  walk  pavements  as  an 
s  into  their  pages.  advertising  solicitor.” 
e  matter  upon  w'hich  Garner  started  newspaper  work 

,  stamps,  and  mail  on  the  Mobile  Register.  .After  work- 
id  are  altogether  too  j^g  up  to  city  editor  and  news  editor, 
irly  gotten  up,  in  the  be  went  west  to  Montana  to  become 
editor  of  the  Lh'ingstmt  (Mont.)  En¬ 
ds,  for  instance,  are  terprise. 

ley  repri^uce  poorly.  1914^  he  returned  to  the  Register 


Number  2 


In  the  manufacture  of  our  dry  mats  we  carefully  control  their 
drying,  moisture  content,  and  absorption  characteristics. 

That  is  why  Certifieds  are  so  easily  conditioned  WITHOUT 
steaming.  They  readily  absorb  sufficient  moisture  from  the  humid 
air  in  a  heatless  humidor. 

While  no  set  rules  can  be  laid  down  for  the  humidification  of 
Certifieds,  because  conditions  vary  from  plant  to  plant,  the  expe¬ 
riences  of  stereot3rpers  in  several  hundred  shops  enables  us  to 
strike  a  happy  medium. 

The  normal  shrinkage  in  WIDTH  of  an  8  column  12)4  em 
page  is  one-quarter  of  an  inch.  This  shrinkage  is  obtained  by 
keeping  Certifieds  in  a  heatless  humidor  for  24  hours.  The 
shrinkage  in  LENGTH  of  a  20"  column  under  the  same  condi¬ 
tions  is  not  quite  two  agate  lines. 

By  working  out  a  few  simple  details  for  himself,  and  then  con¬ 
sistently  following  them,  your  stereotyper  can  readily  keep  the 
SHRINKAGE  of  Certified  Dry  Mats  always  under  his  control. 
Where  shrinkage  in  length  of  page  is  undesirable  it  is  a  simple 
matter  to  allow  for  this  shrinkage  in  the  composing  room;  and 
since  with  Certifieds  this  shrinkage  is  constant  the  arch  “buga¬ 
boo”  of  dry  mat  stereotyping  is  eliminated. 

Uniform  thickness  plus  uniform  shrinkage  are  two  of  the  factors 
which  are  creating  the  widespread  demand  for  Certified  Dry  Mats. 
If  these  characteristics  appeal  to  you,  too,  there  is  a  simple  way 
of  satisfying  yourself  as  to  their  actuality. 

It  is  a  pleasure  for  us  to  put  Certifieds  to  the  test  in  your  plant; 
you  do  not  incur  any  obligation.  Please  yourself  by  doing  it 
NOW. 


Our  Customers  Write  Our  Ads 


“The  DUPLEX  TUBULAR 
PLATE  PRESS  has  more  than 
come  up  to  our  expectations  and 
the  representations  made  for  U.” 

K.  L.  AMES,  Jr.,  Publisher 

Chicago,  Illinoi*,  Journal  of 
Commerce 


340  Madison  Ayenne,  New  York,  N.  Y. 

For  wet  mat  printing  with  DRY  MAT  facility— use  Certifieds 
Made  in  the  U.  S.  A. 


FOR  ALL  NEWSPAPERS 


Duplex  Printing  Press  Co. 

BATTLE  CREEK,  MICH. 


Xhe  National  Leader 


The  New  York  Times  publishes 
the  largest  volume  of  national 
advertising  carried  by  any  news¬ 
paper  in  the  United  States— 


3,536,258  AGATE  LINES  L 

THE  ADVERTISING  COLUMNS 
of  The  New  York  Times  are  the  most 
economical  and  efficient  means  of  in¬ 
creasing  distribution  and  sales  in  the 
greatest  market  in  the  world. 

The  sale  of  The  Times — more  than 
385,000  copies  average  daily  and  Sun¬ 
day — represents  the  largest  group  of 
highest  quality  and  buying  power 
reached  by  any  newspaper  in  the 
metropolitan  market. 

The  Times  also  is  read  by  a  greater 
number  cf  retail  merchants  and  store 
executives  than  any  other  newspaper. 


SEVEN  MONTHS  OF  1925 

Advertisements  submitted  for  publi¬ 
cation  in  The  New  York  Times  are  sub¬ 
ject  to  censorship  and  those  which  are 
regarded  as  objectionable  are  declined. 

Thousands  cf  agate  lines  of  adver¬ 
tising  which  do  not  meet  the  standards 
maintained  by  The  New  York  Times 
are  rejected  each  month.  Misleading, 
fraudulent  and  unworthy  announce¬ 
ments  are  excluded. 

The  New  York  Times  is  strictly  a 
newspaper;  without  comics,  without 
puzzles,  unequaled  in  completeness 
and  quality  cf  news. 


DES  MOINES  DAILIES 
EXPAND  QUARTERS 


NEW  FACTORY  BUILDING  GIVES  DAILY  AND  WEEKLY  OF 
BIRMINGHAM  EFFICIENT  PLANTS 


Three-Story  Annex  to  Regi*ter-Tri- 
bune-News  Plant  to  House  New 
Picture  Departments  and 
Advertising  Staffs 


The  Des  Moines  Register  and  Tribune- 
News  has  outgrown  present  quarters 
and  will  expand  to  the  three-story  build¬ 
ing  west  of  the  main  structure,  a  thir¬ 
teen  story  building.  The  three  story 
building  was  purchased  some  time  ago. 

The  national  advertising  department, 
rotogravure  advertising  department  and 
the  Associated  Press  and  Consolidated 
Press  operators  will  be  housed  on  the 
third  floor  of  the  west  building.  Part 
of  the  local  advertising  staff  and  the 
syndicate  department  will  also  be  moved 
to  the  third  floor.  A  large  room  is 
being  arranged  for  the  use  of  carrier 
boys. 

One  of  the  features  of  the  expansion 
is  the  construction  of  two  large  rooms, 
to  be  used  as  a  photographic  studio  and 
dark  room. 

In  commenting  upon  this  feature  of 
the  expansion,  Harry  T.  Watts,  business 
manager,  said,  “We  believe  that  in  the 
future  pictures  will  play  a  more  and 
more  important  part  in  the  newspaper 

business.  We  are  equipping  our  news-  .  „  _  _  _  ^ _  _ _ 

papers  to  take  care  of  the  demand  for  Commercial  Realty  Building,  shown  above, 
pictures.”  The  building  was  erected  for  these  two 

Four  skilled  photographers  are  now 
employed  by  the  Register  and  Tribune- 
News.  The  Sunday  Register  roto¬ 
gravure  section  no^  carries  five  pages 

of  news  pictures.  The  Tribune-News  equipped  with  _  _ 

daily  carries  a  picture  page  in  addition  system.  It  is  located  adjacent  to  the 
to  news  pictures  in  the  news  columns.  Frisco  railroad  tracks,  making  it  possible 
Enlargement  of  the  reference  depart-  for  paper  to  be  taken  off  cars  on  sidings 
ment,  library  and  the  editorial  rooms  is  and  delivered  without  trucking, 
also  contemplated.  The  new  plant  of  the  Post,  upon  which 

a  20-year  lease  has  been  taken,  occupies 
24,000  square  feet  of  floor  space.  The 
new  plant  is  just  about  three  times  as 
large  as  the  old  one. 

An  additional  Goss  press  and  new 
press  units  were  purchased  which,  when 
installation  is  complete,  will  give  the 
The  Chicago  Tribune  last  Monday  an-  Post  two  five-deck  Goss  presses.  New 
nounced  a  contest  for  sculptors  in  which  composing  room  and  stereotyping  facili- 
two  war  memorial  bas-reliefs  will  be  ties  were  also  added, 
selected  to  embellish  the  front  of  the  new  Following  out  a  plan  by  which  it  was 
Tribune  tower.  hop^  to  make  all  departments  as  inter- 

Ten  world  famous  sculptors  have  been  locking  as  possible,  to  promote 

invited  to  enter  the  contest  which  how-  efficiency  and  speed,  the  editorial  and 

ever,  will  be  open  to  all.  The  two  pieces  business  offices  and  composing  and 

will  deal,  one  with  the  Civil  War  and  stereotyping  departments  are  on  one 

the  second  with  the  World  War.  It  is  floor.  The  press  room  and  paper 
pointed  out  that  these  two  conflicts  have  .storage  space,  estimated  to  store  more 
had  a  great  influence  upon  the  Tribune  than  30  cars  of  paper,  are  in  the  base- 
and  that  they  mark  periods  of  its  great  ment.  The  press  room  is  two  stories  in 
development.  height,  with  conveyors  delivering  the  pa- 

Designs  for  the  tablets  will  be  sub-  jiers  to  a  mezzanine  floor  on  which  is 
mitted  to  the  Tribune  and  the  winning  located  the  mail  room, 
sculptor  will  work  out  his  plan.  In  the  In  an  editorial  commenting  on  its  new 
original  architectural  plan  of  the  build-  home  and  referring  to  its  history,  the 
ing  space  was  left  for  the  two  Post  declared  that  it  had  twice  lieen 
memorials.  forced  to  move  by  a  growth  which  had 

exceeded  all  expectations,  and  had  now 
obtained  a  home  believed  to  be  adequate 
for  years  to  come. 


i.)  Post  E.  T.  Leech  is  editor  and  R.  B.  Chand- 
are  now  ler,  business  manager. 

The  Progressive  Farmer  occupies 
36,000  square  feet  of  floor  space  an  in- 

„  -  --  -  -  crease  of  16,000  square  feet  over  the 

publications  and  another  business  project  plant  that  the  organization  moved  from, 
by  a  group  of  Birmingham  capitalists  and  New  motors  and  controllers  have  been 
has  just  been  completed. 

The  building  is  concrete,  fireproof  and 
...  -  '-.'-i  an  automatic  sprinkler 


TRIBUNE  WANTS  SCULPTURE 


Not  only  is  Cincinnati  virtually  at  the  center  of  population  of  the 
United  States ;  it  is  also  the  center  of  radio  activity  of  the  western 
world.  Here  are  located  three  great  broadcasting  stations, 
W.L.W.,  Crosley,  W.S.A.I.,  The  U.  S.  Playing  Card  Company 
and  W.K.R.C.,  The  Kodel  Radio  Corporation.  From  these  sta¬ 
tions  are  broadcasted  daily  programs  unsurpassed  in  excellence, 
variety  and  interest.  They  carry  the  name  and  fame  of  Cincin¬ 
nati  far  and  wide.  With  their  “hook-ups”  these  great  radio  sta¬ 
tions  bring  to  the  people  of  Cincinnati  practically  every  notable 
event  of  radio. 

To  the  average  resident  of  Cincinnati  the  appeal  of  radio  is 
purely  one  of  personal  pleasure.  To  the  city  of  Cincinnati  as  an 
industrial,  commercial  and  financial  center,  radio  has  a  significance 
difficult  to  estimate.  The  manufacture  of  radio  sets,  parts  and 
accessories  is  one  of  the  great  industries  of  our  city,  giving  em¬ 
ployment  to  a  vast  number  of  highly  skilled  and  well  paid  opera¬ 
tors.  And  because  “there  is  always  something  in  the  air”  at 
Cincinnati  the  market  for  radio  goods  enjoys  an  all-season  patron¬ 
age  that  is  by  no  means  confined  to  merchandise  of  local  manu¬ 
facture. 

The  Times-Star  has  consistently  recognized  the  significance  of 
radio  both  to  the  family  life  and  to  the  business  life  of  the  com¬ 
munity.  The  Times-Star  no  less  consistently  “features”  radio  as 
a  subject  of  vital  interest  to  the  family  and  to  the  community, 
precisely  as  it  features  automobiles,  real  estate  and  building, 
finance,  sports  and  the  household. 

It  is  but  a  natural  and  necessary  corollary  that  the  Times-Star 
should  be,  as  it  is,  the  leading  medium  for  the  advertising  of  radio 
and  radio  products. 


NEW  DAILY  IN  TEXARKANA 


Four  States  Press  to  Start  Evening 
Journal  in  September 

Texarkana,  Aug.  19. —  The  Four 
States  Press,  morning  newspaper,  has 
announced  an  afternoon  edition  to_  be 
named  the  Tcxarkatui  Journal,  publica¬ 
tion  of  which  will  start  in  September. 
The  new  paper  will  be  published  froin  the 
same  plant  and  under  the  same  business 
and  editorial  direction  as  the  Four  States 
Press,  of  which  C.  E.  Palmer  has  been 
owner  and  publisher  for  the  past  16 
years. 

Inauguration  of  the  journal  is  a  direct 
result  of  the  substantial  growth  of 
Texarkana  cluring  the  past  few  years, 
as  evidenced  by  a  building  program  of 
approximately  $15.000,()f)0,  the  slogan  of 
the  new  paper  being  “Keep  Texarkana 
Growing.” 

Leased  wire  service  of  the  United 
Press  will  be  used,  and  special  atten¬ 
tion  will  be  paid  to  the  local  news  field 
in  Texarkana  and  the  surrounding  ter¬ 
ritory. 


rnmh  sQoria 


These  two  newspapers  of¬ 
fer  the  most  powerful  all¬ 
day  service  in  New  York 
available  as  a  unit  under  a 
single  contact.  The  650,000 
daily  World  —  Evening 
World  readers  constitute  a 
highly  concentrated  force  to 
be  reckoned  with  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
York. 


trijc  SolorlD 

Pulitzer  Building,  New  York 
Tribune  Tower  General  Motors  BIdz. 
Chicazo  Detroit 


CHARLES  P.  TAFT,  Publisher  C.  H.  REMBOLD,  Manager 
Member  of  Audit  Bureau  of  Circulations 
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Of  Interest  to 
National  Automotive 
Advertisers 

A  LLEN  c.  RANKIN,  for  the  past  five  years  in  charge 
of  national  automotive  advertising  for  the 
Chicago  Evening  American,  now  represents  the 
following  newspapers  in  the  national  automotive 
field: 


Boston  American  Rochester  Journal 
Chicago  Evening  American  Syracuse  Telegram 
Detroit  Times  Wisconsin  News  (Milwaukee) 


Mr.  Rankin  brings  to  his  new  duties  long  associ¬ 
ation  with  the  industry,  wide  acquaintance  and 
a  particular  genius  for  rendering  helpful  service. 

All  matters  relating  to  national  automotive  ad¬ 
vertising  in  these  newspapers  should  be  ad¬ 
dressed  to: 


ALLEN  C.  RANKIN 
1032  Hearst  Bldg. 
Chicago 
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Editor  &  Publisher  for  August  22,  1  925 


DENVER  NEWSPAPERS’  NEWSBOY  SUIT 
TO  BE  DECIDED  NEXT  WEEK 

In  Two-Day  Trial  Post  Charges  Effort  by  Rivals  to  Cripple 
Its  Street  Sale — Defendants  Say  Boys  Lose  Schooling 
Under  Present  System 


LAWSON  FALLS  FROM 
OVERWORK  AT  75 


(Continued  from  page  4) 


Shore  Drive  where  he  died,  re^identi^ 
and  business  properties  throughout  Cl*, 
cago  and  numerous  valuable  securities. 


(By  Telegraph  to  Editor  &  Publisher) 

TV  ENVER,  COLO.,  Aug.  19. — Decision 
in  the  case  of  the  Denver  Post  against 
the  Rocky  Mountain  Xeti's  and  the 
Denver  Times,  the  Denver  Express  and 
the  Ciby  and  County  of  Denver  will  be 
handed  down,  according  to  promise  of 
the  court,  before  August  25.  The  hear¬ 
ing  of  the  suit  before  Judge  James  C. 
Sharkweather  of  the  Denver  District 
Court,  was  marked  during  the  two  days 
of  the  trial  by  fretiuent  clashes  of  op¬ 
posing  attorneys  and  a  generally  stormy 
session. 

In  its  contention  that  a  recent  city 
ordinance,  prohibiting  the  .sale  of  news¬ 
papers  on  downtown  streets  except  at 
city-controlled  newsstands  by  newslxiys 
handling  all  papers  impartially,  was  “dis¬ 
criminatory,  illegal  and  unconstitutional” 
the  Post  gained  a  point  through  the  ad¬ 
mission  of  City  Attorney  May  that  the 
same  law  could  not  constitutionally  be 
applied  to  any  other  business.  It  would 
be  impossible,  for  example.  Attorney  May- 
admitted,  to  compel  a  grocer  to  carry 
all  wholesale  brands  and  push  them 
equally. 

■Attorneys  for  defendant  newspapers 
contended,  however,  that,  according  to 
the  -Supreme  Court  of  Colorado,  news- 
boy>  were  classed,  not  a  merchants  but 
as  hucksters  and  that  “the  right  of  a 
city  to  pass  ordincinces  regulating  the 
conduct  and  disposal  of  their  wares  and 
the  I  ights  generally  of  hucksters  has  been 
upheld  by  every  court  in  the  land.” 

John  I^vand,  circulation  manager  of 
the  Post,  testified  that  750  boys  were 
employed  to  sell  the  Post  on  ilowntown 
streets  with  300  additional  handling 
regular  routes,  and  that  it  would  be 
“utterly  impossible  to  provide  enough 
newsstands  for  these  boys  if  one  were 
placed  on  every  street  corner  in  the  city 
and  that  if  a  sufficient  number  is  not 
provided,  hundreds  of  boys  will  be  thrown 
out  of  work  and  the  Post’s  circulation, 
which  it  has  lieen  years  in  building,  will 
be  irreparably  damaged.” 

.Attorney  John  Bottom,  for  the  Post, 
contended  that,  according  to  the 


ordinance,  no  newspajier,  magazine  or 
Iierifxiical  of  any  character  could  be  sold 
except  over  the  city-owned  newsstands, 
thus  putting  any  established  news  dealers 
out  of  business.  He  cited  United  States 
Supreme  Court  decisions  to  show  that 
the  p^uliar  value  of  the  news  lies  in 
its  distribution  and  that  interference 
with  any  newspaper’s  distribution  amounts 
in  fact  to  indirect  regulation  of  news¬ 
papers. 

.Attorneys  representing  the  Rocky 
Mountain  News  and  the  Denver  Times 
indirectly  charged  intimidation  of  news¬ 
boys  by  the  Denver  Post. 

“Heretofore  it  has  been  the  practise 
of  certain  papers  to  prevent  newsboys 
from  handling  any  newspaper  other  than 
their  own.  This  has  mitigated  against 
the  other  paiiers  of  the  town  and  cur¬ 
tailed  the  rights  of  the  newsboys,”  their 
statement  read. 

Judge  Harry  C.  Riddle,  Councilman- 
-Sponsor  of  the  newsboy  ordinance,  was 
put  on  the  stand  by  the  defense  in  an 
effort  to  upset  the  Post's  contention  that 
the  ordinance  was  drafted  at  the  behest 
of  its  competitors. 

“This  ordinance  was  not  prepared  or 
introdirced  at  the  request  of  any  news¬ 
paper  cither  in  or  out  of  Denver.” 

Judge  Riddle  said  it  is  the  culmination 
of  more  than  two  years’  investigation 
and  the  expenditure  of  a  large  sum  of 
money  by  the  City  Club  of  Denver, 
which  sent  committees  to  other  cities  to 
study  conditions  of  newspaper  distribu¬ 
tion.  The  ordinance  is  backed  by  the 
school  board,  which  has  found  that  Den¬ 
ver  newsboys  are  not  getting  their  proper 
schooling.  The  other  reasons  for  fram¬ 
ing  this  ordinance  were  “to  protect  the 
citizens  of  Denver  from  the  present  ruf¬ 
fianly  methods  of  newsboys.  The 
City  Council  is  going  to  stop  these 
methods  even  if  it  becomes  necessary  to 
pass  another  ordinance.” 

Meanwhile  the  newspapers  continue  to 
fete  the  newsboys,  the  Post  with  a  big 
ice-cream  party  and  the  News  and  Times 
with  an  all-day  picnic  at  Eldorado 
Springs,  a  mountain  resort. 


•Air  Lawson  was  among  the  first  of  the 
great  publishers  to  recognize  the  evil  of 
“second-handed”  foreign  news  and  to  in¬ 
stitute  his  own  foreign  news  service. 

The  Daily  News  today  maintains 
beautifully  appointed  offices  in  London, 
Paris,  Berlin  and  Rome,  and  its  corre¬ 
spondents  travel  to  about  every  nation 
on  the  globe. 

He  was  least  know-n — and  probably  will 
be  best  remembered — for  his  charities,  al¬ 
ways  conducted  with  a  careful  view  to 
concealing  his  instrumentality.  He  es- 
tabli.shed  the  Daily  News  Sanitarium,  now 
in  Lincoln  Park,  for  the  relief  of  ailing 
children  from  the  poorer  parts  of  the 
city,  and  contributed  generously  to  other 
philantrophies. 

•Among  what  he  considered  the  great¬ 
est  of  his  achievements  is  the  Pbstal  Sav¬ 
ing  Bank,  a  cause  which  he  originated 
and  for  which  he  labored  for  years  in 
the  columns  of  his  newspaper  of  that 
institution  he  has  been  called  “the  father.” 

Mr.  I^awson  was  a  member  of  the 
Chicago,  University,  Commercial,  Union 
League,  Chicago  Athletic,  Midday,  Sad¬ 
dle  and  Cycle,  Wayfarers’  and  Onwentsia 
country  clubs  and  the  holder  of  honorary 
degrees  of  Doctor  of  Laws  from  Alich- 
igan,  Columbia  and  other  universities. 

Besides  the  Daily  News  properties  and 
Lone  Tree  Farm.  Mr.  Lawson’s  estate 
includes  the  beautiful  home  on  Lake 


HIGH  POINTS  IN  THE 
LIFE  OF  VICTOR  FRF- 
MONT  LAWSON 

Bom  in  Chicago,  Sept.  9,  1830. 

Educated  in  Chicago  public 
schools  and  Phillips  Andover 
Academy. 

Took  charge  of  his  father's  es¬ 
tate  1873. 

Bought  the  Daily  News  from 
Melville  Stone  1876  but  a  few 
months  later  formed  a  partnership 
with  Mr.  Stone. 

Married  Jessie  S.  Bradley,  daugh¬ 
ter  of  William  Henry  Bradley  of 
Chicago,  Feb.  5,  1880. 

Bought  out  Mr.  Stone’s  interest 
in  the  Daily  News,  1888. 

President  of  the  Associated 
Press  of  Illinois. 

Established  the  Lincoln  Park 
Sanitarium  for  sick  babies. 

His  work  for  postal  savings 
banks  caused  him  to  be  called, 
“The  Father  of  Postal  Savings 
Banks  in  America.” 

Established  and  conducted  for 
more  than  a  quarter  of  a  century 
the  Daily  News  free  lectures. 

Noted  for  his  work  for  better 
government.  His  many  extensive 
philanthropies  in  behalf  of  educa¬ 
tion  and  the  poor  were  conducted 
without  publicity. 

Died  Aug.  19,  1923. 


M.  E.  STONE  STUNNED 
BY  NEWS  OF  DEATH 


Hastens  Immediately  to  Chicago- 
News  First  Kept  from  Him — 
Was  Fifty  Years  Lawson’s 
Friend 


a  dinner  at  the  Lotos  Club  in  New  York 
in  celebration  of  his  birthday,  but  now 
the  party  will  not  be  held. 

-A  trip  he  had  planned  to  Montana, 
.Aug.  23,  to  address  .Associated  Press 
members  in  the  Northwestern  States  has 
also  been  cancelled. 


Melville  E.  Stone,  secretary  of  the 
Associated  Press,  and  for  fifty  years  a 
close  friend  of  Victor  F.  Lawson, 
hastened  to  Chicago  immediately  upon 
hearing  of  the  sudden  death  of  the  Daily 
Neies  publisher. 

New  York  friends  had  witheld  the 
news  from  him  until  the  morning  of  -Aug. 
20. 

“Nobody  could  desire  more  than  I  do 
to  i>ay  real  tribute  to  Victor  I'remont 
Lawson,”  Mr.  Stone  said  to  Editor  & 
Pi'Bi.iSHEK.  “But  I  am  so  very  broken 
up. 

“He  was  my  dearest  friend  among  men 
for  50  years.  For  12  years  we  were 
together  on  the  Chicago  I>aily  News,  he 
as  business  manager,  and  1  as  etlitor. 
During  that  time  there  never  was  a  single 
trace  of  ill-feeling  between  us.  We  may- 
ha  ve  often  difVered  in  judgment,  but 
always  we  remained  bound  by  the  closest 
ties  of  friendship. 

“He  was  a  very  silent  man.  He  never 
told  me  he  had  heart  trouble.  His  sud¬ 
den  death  now  is  so  tremendous  a  blow 
to  me  that  I  cannot  speak  further  of  it.” 

Mr.  Stone  will  be  77  years  old  on 
Aug.  22.  Mr.  Lawson  would  have  been 
75  next  month.  Friends  had  planned  to 
make  Mr.  Stone  the  guest  of  honor  at 


Florida  Weekly  to  Daily  Field 

Plans  are  being  made  to  change  the 
Avon  Park  (Fla.)  Pilot  from  the  weekly 
to  the  daily  field.  Negotiations  are  under 
way  to  obtain  an  Associated  Press  mem¬ 
bership. 


Vanderbilt 

means 
Newspapers 
Clean  Enough 
For  Every 
Home ! 

Where  do  you  want  your  advarlMnc 
to  go? 


something 


there  is  “something”  that 
causes  pictures  to  grip  the 
attention  of  hoth  young 
and  old. 

— that  “something”  com¬ 
pels  sales  for  advertisers 
who  tell  their  story  with 
pictures  in  the  Providence 
Sunday  Journal  Artgra- 
vure  Section. 

Artgravure  Advertising 
showed  a  gain  of  40,940 
lines  or  30.8%  during 
the  first  six  months  of 
1925  over  the  correspond¬ 
ing  period  a  year  ago — 
proof  that  advertisers  are 
getting  results. 

Flat  Rate — 25c.  a  line 


Providence  Journal  Company 

Providence,  R,  I. 


Chat.  H.  Eddy  Co. 

New  York  Boston 


Representatives 

R.  J.  Bidwell  Co. 
ChicMo  San  Francisco  Los  Angeles 


can  be  equipped 
with  various  combinations  o. 


INTERCHANGEABLE 
MAGAZINE  UNITS 


fitting  it  precisely 
to  any  given  requirements 


SIJSGLE  DISTRIBI  TIOJS 


The  Model  8  can  be  equipped  w  ith  either  one,  two  or 
three  Standard  Main  Magazines. 

The  Model  14  is  just  like  the  Model  8  with  the  addition 
of  a  Standard  Auxiliary  Majiazine. 


THIS  IS 

A  STANDARD  INTERCHANGEABLE  LINOTYPE 
MAIN  MAGAZINE 


THIS  IS 

A  STANDARD  INTERCHANGEABLE  LINOTYPE 
AUXILIARY  MAGAZINE 


ALL  MAGAZINES  ( BOTH  MAIN  AND  AUXILIARY) 
OPERATED  BY 

A  SINGLE  POWER-DRIVEN  KEYBOARD 


MUI/riPl.E  DISTRIBI  TIOIS 


The  Model  25  is  equipped  w  ith  two  Standard  Main  Mag¬ 
azines,  matrices  from  wliich  can  be  mixed. 

The  Model  26  is  just  like  the  Model  25  with  the  addition 
of  two  Standard  Auxiliary  Magazines. 


Can  be  supplied  to  cast  either  30 
or  42  pica  maximum  measure 


MERGENTHALER  LINOTYPE 
COMPANY 


Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Agemci€$  in  the  Princip€d  Citiea  of  tho  tPorld 


Faces  from  all  magazines  mixed  in  the  same  line 
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ST.  PAUL  STORES  START  SHOPPING  NEWS 
TO  REACH  OUTLYING  CUSTOMERS 

Sixteen-Page  Tabloid  to  Be  Issued  Fortnightly  With  Co-Opera¬ 
tion  of  Newspapers — Will  Not  Circulate  in  City 
and  Suburban  Area 


present  were  Mr.  Woodbridge,  Jesse  H.  HOLLAND  NAMED  HEAD 

Neal,  New  York,  secretary -treasurer  of 

the  Associated  Advertising  Clubs,  Lou  E.  OF  TRUTH  BOARD 

Holland,  retiring  president  and  head  of  _ 

the  National  Better  Business  Bureau,  Inc., 

William  S.  Patton,  Houston,  representing  Organization  of  National  Better  Bun. 


{By  Telegraph  to  Editor  &  Publisher) 


and  Western  Wisconsin  within  100  miles 


the  board  of  club  presidents;  W.  Frank 
McClure,  Chicago,  chairman  of  the 
National  Advertising  Commission,  and 
Miss  Ethel  B.  Scully,  Milwaukee,  repre¬ 
senting  the  women’s  clubs.  Edwin  T. 
Meredith,  Des  Moines,  representing  sus- 


gT  PAUL.  Minn.,  Aug.  19.-Local  to  the  southwest  soutl^  east  and  north.  Jainnig  members,  was  unable  to  attend, 
department  stores,  with  the  co-oper-  No  copies  will  be  mailed  to  any  resident  _ 


Publisher  of  New 
Journal-Courier 


ation  of  the  three  daily  newspapers  of  of  Ramsey  or  Hennepin  counties,  in  pi7tt:d«oisi  ArkVAturm 

this  city,  are  about  to  issue  a  16-page  which  St.  Paul  and  Minneapolis  are  rtiiuKaun  AUVAni-us 

paper,  to  be  called  the  St.  Paul  Retail  located.  - 

Shopping  News.  With  the  exception  of  It  is  not  the  intention  of  the  retailers  Becomes  Publisher  of  New  Haven 
three  or  four  columns  of  reading  mat-  to  work  against  the  newspapers  in  any  Journal-Courier 

ter  on  the  front  page,  the  entire  paper  way,  it  is  stated.  Rather,  it  is  planned  v  j  r  j-  ^ 

will  be  devoted  to  straight  advertising,  to  work  with  the  newspapers  to  bring  -‘.J  ^  meeti^  of  the  board  of  directors 

The  paper,  it  is  understood,  is  being  or-  as  large  an  area  as  possible  within  the  the  A  cm;  Haven  Jourw^Couner  held 
ganized  under  the  supervision  of  H.  C.  scope  of  the  stores’  advertising.  This  week,  Herbert  Peterson,  busi- 

<Queen,  who  has  been  associate  with  the  Shopping  News,  unlike  similar  ventures  manger,  was  elected  publisher  and 

Cleveland  Shopping  News,  the  only  note-  elsewhere,  will  leave  the  city  and  im-  made  vacant 

worthy  success  among  the  many  such  mediate  suburbs  to  the  newspapers  of  by  the  late  toward  1.  Larnngton. 

ventures  which  have  been  started  since  St.  Paul  and  of  Minneapolis,  west  of  .  Peterson  has  been  with  the 


Mr.  Peterson  has  been  with  the 
Journal-Courier  for  a  great  many  years. 


J920.  this  city.  Journal-Lourier  lor  a  great  many  years. 

Tlie  merchants,  in  an  effort  to  build  Special  items  of  interest  to  suburban  -777  „  „ 

up  St.  Paul  as  a  retail  centre,  are  co-  buyers  will  be  advertised  every  two  Raojo  Dramatic  Cnbca  Now 

operating  through  the  St.  Paul  Asso-  weeks.  It  is  believed  by  the  promoters  WHN,  New  York  radio  station,  has 
ciation’s  subdivision  of  retail  trade  ex-  that  by  careful  merchandising,  the  values  announced  it  will  review  dramatic  first 

tension  in  -  advertising  their  merchandise  offered  will  have  sufficient  appeal  to  nights  on  Broadway,  with  Miss  Bland 

throughout  the  trade  territory.  draw  hundreds  of  people  living  within  Johaneson  as  critic.  The  station  says  it 


“Radio  Dramatic  Critic*’’  Now 

WHN,  New  York  radio  station,  has 


ne**  Bureau,  Inc.,  Completed — 
Succeed*  Vigilance 
Committee 


With  election  of  officers  in  New  York 
this  week  the  former  National  Vigilance 
Committee  of  the  .Associated  Advertising 
Clubs  of  the 

f' - World  formally 

became  the 
National  Better 
Business  Bureau. 
Inc. 

The  corpora¬ 
tion,  co-ordinat¬ 
ing  the  work  of 
43  local  better 
business  bureaus 
throughout  t  h  e 
nation,  continues 
the  Vigilance 
_  Committee’s  spon- 

^  „  sorship  of  the 

I^u  E.  Holland 

tising  movement 


draw  hundreds  of  people  living  within  johaneson  as  critic.  The  station  says  it  and  'ts  fight  against  advertising  waste 


The  first  issue  will  come  off  the  press  a  radius  of  100  miles  "to  St.  Paul  for  plans  to  send  theatrical  notices  free  to  its  through  fraud  and  misrepresentation. 
Aug.  31,  under  the  editorship  and  man-  their  shopping.  mailing  list.  Lou  E.  Holland,  past  president  of  the 

agement  of  three  committees  appointed  The  selected  mailing  list  was  obtained  - -  A-  elected  president,  with 

by  the  retailers — a  business  committee,  through  the  co-operation  of  the  auto-  IntemationAl  to  Enlarge  Mill  Lewis  Harriman,  h^d  of  the  Fidelity 

enmmS’”  and  advertising  mobile  licensing  departments  of  Wiscon-  jhe  International  Paper  Company  an- 

ermeH  Minnesota,  so  that,  the  merchants  nou^^ed  this  week  it  would  expand  the  Edward  l’  GrSe  fs  the  manager 

K  ■  ‘®8»tiniate  believe,  essentially  all  recipients  of  the  capacity  of  its  Kipawa  bleached  sulphite  .1,. bureau  manager  of 

_will  _be  accepted.  No  bargain  ^les  will  paper_  will  be  automobile  owners  who  „iVi  frnm  ^  nrnrlnrtinn  nf  17n  ton.  to  _  _ _ 


mailing  list. 

IntemationAl  to  Enlarge  Mill 


The  International  Paper  Company  an-  Jesse  H.  Neal,  secretary-treasurer, 
nounced  this  w^k  it  would  expand  the  Edward  L.  Greene  is  the  manager  of 


be  advertised,  nor  will  comparative  prices  find  St.  Paul  easily  accessible. 


be  featured. 


Although  the  paper  is  to  start  with 


This  tabloid-form  Shopping  News  will  an  issue  of  16  pages,  it  will  be  increased 
be  mailed  to  125,000  selected  homes  to  24  if  necessary.  The  first  edition  is 
throughout  that  section  of  Minnesota  now  practically  all  made  up. 


mill  from  a  prwiuction  of  UO  tons  to  Directors  present  were,  Mr.  Holland, 
about  250  tons  Cost  is  e^imated  Harriman,  C.  K.  Woodbridge,  A.  A. 

as  between  $1,500,000  and  $2,000,000.  q  president;  Paul  T.  Bollinger,  in- 

_  „  .  .  ,  c.  -1  ve.stment  banker,  Detroit;  Henry  L 

Daily  Greet*  Prince  with  Special  Doherty,  Henry  L.  Doherty  Com^ny, 

Buenos  Aires  La  Prensa  issued  a  New  York;  E.  Lansing  Ray,  publisher 
special  edition  Aug.  15,  celebrating  the  ar-  St.  Louis  Globe  Democrat;  William  S. 
rival  of  the  Prince  of  Wales  in  South  Patton,  vice-president.  South  Texas  Com- 
.\merica.  mercial  National  Bank,  Houston;  W. 

_ Frank  McClure,  vice-president,  Albert 

One  of  the  movie  advertisements  speaks  Frank  &  Co.,  Chicago,  and  A.  W.  Erick- 
of  a  “laugh  classic,’’  naturally  suggesting  son,  Erickson  Company,  New  York, 
the  weep  classic,  the  thrill  classic  and  The  Executive  Committee  comprises 


A.  A.  C  W.  1924  BUIKIET  dcake  a  campaign  to  advertise  adverti,.  S  „f  Ihe  P,i„“cVof 
IS  PLACED  AT  $300,000  '"^eodore  R.  Ccrlach.  loliet.  111.,  and  _ 


NAtional  Better  Butines*  Bureau,  Inc 
to  Get  Extra  $150,000 — Wood- 
bridge  Names  Three  New 
Committee* 


Daily  Greet*  Prince  with  Special 

Bttenos  Aires  La  Prensa  issued  a 
special  edition  Aug.  15,  celebrating  the  ar- 


Theodore  R.  Gerlach,  Joliet,  111.,  and _ Frank  McClure,  vice-president,  Albert 

Charles  R.  Frederickson,  Coshocton,  Ohio,  One  of  the  movie  advertisements  speaks  Frank  &  Co.,  Chicago,  and  A.  W.  Erick- 
were  appointed  chairmen  of  the  attend-  ,,f  a  “laugh  classic,’’  naturally  suggesting  son.  Erickson  Company,  New  York, 
ance  and  advertising  exhibit  _  committees  the  weep  classic,  the  thrill  classic  and  The  Executive  Committee  comprises 
for  the  Philadelphia  convention.  It  has  the  custard-pie  classic. — Boston  Tran-  Messrs.  Holland,  Woodbridge,  Doherty, 


APPROXIMATELY  $3JU,000  will 
comprise  the  budget  to  carry  cm  the 
work  of  the  Associated  Advertising  Clubs 
of  the  World  for 


the  current  year, 
it  was  indicated  at 
a  meeting  of  the 
.A.  A.  C.  W.  ex¬ 
ecutive  committee 
in  New  York, 

Aug.  14. 

The  committee 
approved  an  ap¬ 
propriation  o  f 
$132,822  to  cover 
all  assexiation  ac¬ 
tivities,  aside  from 
the  work  of  the 
National  Better 
Business  Bureau,  c.  K.  Woodbridge 
Inc.,  Later  an¬ 
other  budget,  expected  to  be  about  $150,- 
000,  will  be  submitted  for  the  Truth-in- 
Advertising  work. 

Committees  appointed  by  President  C. 
K.  Wcxxlbridgc,  included  three  new  fields 
— on  public  understanding  of  advertising, 
association  periodicals  and  on  business 
books.  Attendance  and  exhibit  commit¬ 
tees  for  the  world  convention  of  adver¬ 
tising  at  Philadelphia,  June  19-24,  on 
international  club  relations  and  on  re¬ 
forestation  were  also  approved. 

A  resolution  urging  the  United  States 
Department  of  Commerce  to  aid  in  a 
national  survey  of  community  advertising 
was  passed. 

'Merle  Sidener,  of  the  Sidener-Van 
Riper  Advertising  Company,  Indianapolis, 
was  appointed  chairman  of  the  committee 
on  public  understanding  of  advertising. 
President  Woodbridge  explained  that  many 
of  the  local  advertising  clubs  are  engaging 
already,  in  work  looking  to  the  education 
of  the  public  on  the  usefulness  of  adver¬ 
tising.  In  addition  to  furthering  this 
work,  the  committee  may  also  determine 
whether  it  is  needful  or  practical  to  un- 


not  yet  been  decided  whether  the  exhibit 
will  be  planned  along  the  lines  usually 
followed,  or  will  become  a  part  of  the 
.  Sesqui-Centennial  exposition  to  be  held 
at  Philadelphia  next  summer. 

I  .  Malcolm  Muir,  vice-president,  McGraw- 
Hill  Company,  New  York,  and  Frederick 
M.  Feiker  of  the  Society  for  Electrical 
Development,  New  York,  were  reap¬ 
pointed  chairman  of  the  committees  on 
reforestation  and  international  club  rela¬ 
tions. 

C.  Harold  Vernon  of  London,  retiring 
chairman  of  District  14,  was  unanimously 
elected  honorary  international  vice-presi¬ 
dent  of  the  Associated  Advertising  Oubs. 

R.  Fullerton  Place,  president  of  the 
Advertising  Club  of  St.  Louis,  will  head 
a  committee  on  association  periodicals. 
Herbert  W.  Hess,  professor  at  the  Uni¬ 
versity  of  Pennsylvania,  was  appointed 
chairman  of  the  committee  to  promote 
wider  reading  of  business  books. 

Members  of  the  Executive  Committee 


Harriman  and  Erickson. 


iLofi  angeles  Cimes 

California’s 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


Advertisers  want  one  thing 

"Results! 

The  newspaper  that  shows  results  has  no  trouble 
filling  its  advertising  columns.  One  of  the  most 
important  elements  in  the  successful  advertisement 
is  the  way  in  which  it  is  presented  to  the  readers.  Shabby, 
out-at-the-elbows  type  has  some  difficulty  selling  new 
Paris  creations,  and  second-hand,  battered  faces  find  it 
no  small  task  to  convey  an  atmosphere  of  freshness  to  a 
sale  of  millinery  or  frocks. 

Every  line  new  and  bright — every  heading  fresh  and 
clean — clear-cut  type  on  easily  handled  slugs — as  much 
as  you  want — and  faster  than  single  types.  These  are  a 
few  of  the  advantages  brought  to  you  by  the  Ludlow. 

The  Ludlow  has  been  proved  the  best  method  of  setting  dis¬ 
play  and  advertising  in  the  biggest  and  the  smallest  newspaper 
plants  in  the  country.  Thru  many  years  of  sturdy,  untiring  service 
it  has  built  a  reputation  for  efficiency,  economy  and  speed  that 
commends  it  to  the  careful  attention  of  every  newspaper.  Its  wide 
range  of  popular  faces,  in  sizes  ranging  from  6  to  60  point  in  light, 
hold  or  extended,  gives  a  variety  sufficient  for  even  the  most 
exacting  demands.  _ 

Ludlow  Typograph  Company 

i^priKf  2032  Clybourn  Avenue,  Chicago 


San  Francisco;  5  Third  Street 
Atlanta:  41  Marietta  Street 


New  York:  6.3  Park  Row 
Boston:  261  Franklin  Street 


LUDLOW  QUALITY  COMPOSITION 
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THE  1  DEAL 
TRY-OUT"  MARKET 


A  Compact  Area  Covered  by  ONE  BIG  Newspaper 


Here  is  a  profitable  market  of  1,246,000  people,  with  18,748  Retail  Outlets  —  the 
St.  Louis  Market,  as  officially  defined  by  the  Audit  Bureau  of  Circulations.  It  is  the 
most  densely  populated  area  of  its  size  west  of  Chicago — with  a  density  equaled  by 
only  four  states  in  the  Union.  Within  its  forty-mile  radius  are: 


cities  of  more  than  10,000 


10  cities  of  5,000  to 

1 1  cities  of  2,500  to 


10,000 

5,000 


towns  of  1,000  to  *2,500 
towns  of  500  to  1,000 


173  smaller  communities 


In  this  compact  area,  selling  costs  can  be  reduced  and  a 
larger  volume  of  business  produced  through  intensified  sell¬ 
ing  effort  and  concentration  in  its  ONE  BIG  newspaper — 
the  St.  Louis  Post-Dispatch,  which  Daily  reaches  five  out  of 
every  eight  families  in  the  St.  Louis  Market — and  on  Sundajrs, 
five  out  of  every  seven.  This  is  virtually  complete  family 
coverage  at  ONE  COST — with  no  duplication. 


Because  of  this  complete  coverage,  the  Post-Dispatch  carries 
far  more  advertising  than  the  second  and  third  newspapers 
COMBINED.  More  than  650  national  advertisers  used  the 
Post-Dispatch  EXCLUSIVELY  in  1924  to  introduce,  maintain 
or  increase  the  sale  of  their  products  in  the  St.  Louis  Market. 
The  Post-Dispatch  is  the  ONE  BIG  Advertising  Medium 
which  influences  the  St.  Louis  Market  most  effectually. 


Valuable  groups  of  market  information  now  compiled  and  properly  classified,  are  im¬ 
mediately  available,  but  the  Post-Dispatch  will,  upon  request  of  any  seriously  interested 
agency,  advertiser,  or  prospective  advertiser,  make  a  special  survey  for  any  specific  product. 


The  Pott-Diepateh  it  FIRST  in  St.  Louit  in  Local  Advertiting,  FIRST  in  St.  Loait 
in  National  Advertiting,  FIRST  in  St.  Louit  in  Clattified  Ad¬ 
vertiting,  and  FIRST  in  St.  Louit  Circulation. 


ST.  LOUIS  POST- DISPATCH 


■ASTERN  ADVERTISING  OFFICE:  Warld  BulliliiK.  Ntw  V*rk. 

DETROIT  OFFICE;  Gtntril  M9tora  Byildlnt. 

BAN  FRANCISCO  OFFICE:  M4  Mtrktt  St. 


LOS  ANGELES  OFFICE:  Titta  liMiranM  Bl«». 


WESTERN  ADVERTISING  OFFICE;  TrIkMM  Tmr.  ChlMHi 
KANSAS  CITY  OFFICE:  Cmi  C«U  BaiUlni. 


WATTLE  OFFICE:  Tarnlnal  Salta  Bldt. 


i 


I 

AutobiograpKy  of 


Personally  Edited  by  M 


A  complete,  intimate  and  stirring  ston 


Including  How  the  “Gross  ojio 
Bryan -McKinley -Hanna  and 

I 

Kansas  City  and  St.  Louis  Con... 
Presidential  Campaigns— The  M 
Wilson — Why  Bryan  ResigneAn 


3C 


tr 


A  REVEALING  NARRATIVE  OF  TREMEIfS 


UNITED  FEAT 


23 


.  Greatt  American 


Editor  &  Publisher  for  August  22,  1  925 


BRYAN 


oi 


Jennings  Bryan 


30  years  leadership  in  American  life 


orold”  Speech  was  Written — 
ide  Campaign  of  1896— The 
)n  tions — Inside  Story  of  Three 
"Bpiore  Convention— Woodrow 
eAm  Cabinet — The  Last  Battle 


EWS  APPEAL-WIRE  FOR  RESERVATION 


III  i  SYNDICATE 

^ _ _ 


NEW  YORK 


5 


Editor  &  Publisher  for  August  22,  1  925 


E  D  I 


VICTOR  F.  LAWSON 

ONE  of  the  rare  and  inspiring  experiences  of  news¬ 
paper  life  was  to  know  Victor  F.  Lawson.  His 
amazing  skill,  amounting  to  inherent  genius,  as  a 
newspaper  publisher  would  command  your  instant  re¬ 
spect.  His  independent  spirit,  supported  by  indomit-  . 
able  courage,  would  draw  you  to  him.  Behind  a 
rather  austere  exterior,  as  you  came  to  know  him  you 
would  find  deep  wells  of  human  kindness,  sympathy, 
love  for  all  men  and  a  tenderness  for  the  weak  and 
lowly  comparable  to  the  soft  sentiment  of  a  father 
for  dependent  children. 

Mr.  Lawson  was  a  pioneer  of  the  New  Journalism, 
apostle  of  the  principle  of  impersonal  news  reporting 
in  media  so  cheap  as  to  be  available  to  every  man 
in  the  street.  The  popular  modern-day  American 
newspaper  in  its  main  essential  is  fashioned  from  a 
model  he  was  vastly  influential  in  creating.  He  ranks 
with  Melville  E.  Stone,  William  F.  McLean,  E.  W. 
Scripps,  James  G.  Scripps.  .\dolph  S.  Ochs,  Gen. 
Charles  H.  Taylor,  Frank  B.  Noyes,  E.  Crozier, 
Elbert  H.  Baker,  W.  H.  Cowles,  and  such  publishers 
and  editors,  as  distinguished  from  the  old  order  of 
personal  journalists  such  as  Dana,  the  elder  Bennett. 
Nelson,  Greeley,  Watterson  and  McCullagh. 

Mr.  I^wson’s  life  work  is  at  the  peak  of  success 
when  he  is  summoned  beyond  the  veil.  It  is  a  tower¬ 
ing  monument  to  his  personal  character.  American 
journalism,  the  nation,  his  state  and  his  city,  are  de¬ 
prived  of  an  arm  strong  and  dependable  in  time  of 
need,  ever  serving,  ever  faithful — an  arm  that  gave  as 
generously  as  it  received.  Tears  are  in  the  eyes  of 
old  men  who  have  walked  with  Law.'on  for  more 
than  half  a  century  and  hot  grief  is  in  the  hearts  of 
unnumbered  tenement  boys  and  girls  of  Chicago,  grate¬ 
ful  to  him  who  gave  them  cooling  breath  of  the  coun¬ 
try  when  summer  sun  made  unbearable  their  homes 
and  streets,  who  cared  for  them  in  sickness  and  was 
deeply  concerned  in  education  for  thousands  of  sub¬ 
merged  children  and  aspiring  adults  as  well. 

Mr.  Lawson’s  vision  of  news  service  to  the  people 
was  never  limited  by  the  confines  of  his  city.  Journal¬ 
ism  has  him  to  thank  forever  for  laying  the  first  stones 
of  the  .Associated  Press  structure.  His  passion  for 
publication  of  not  only  the  outlines  of  news  facts 
concerning  the  world’s  affairs,  but  interpretation  of 
those  facts  caused  him  to  establish  a  world 
organization  of  Chicago  Daily  News  staff  rep¬ 
resentatives.  He  gave  service  with  lavish  hand  to 
those  who  patronized  his  advertising  columns.  To  his 
readers  he  denied  nothing  that  seemed  of  value.  His 
newspaper  fought  for  right  when  fight  was  needed. 
It  sought  peace,  progress  and  common  prosperity. 
It  was  the  essence  of  democracy  in  its  editorial  phil¬ 
osophy  and  new'S  treatment. 

Editor  &  Publisher  would  say  to  young  men  in 
journalism ;  To  serve  nobly  and  well,  follow  in  the 
footsteps  of  Victor  F.  Lawson. 


Say  it  zery  cleverly,  or  very  loudly  and  often 
if  you  expect  to  deliver  a  message  to  the  public 
amid  the  uproar  of  modern  competitive  business. 


ASSOCIATION  OF  SYNDICATES 


Much  useful  service  to  newspapers  and  to  those 
who  contribute  to  them  through  syndicates  can 
be  accomplished  by  the  newly  created  Asso¬ 
ciation  of  Newspaper  Syndicates,  if  the  constitution 
that  has  been  adopted  is  strictly  adhered  to  and  the 
affairs  of  the  association  are  wisely  administered. 

There  are  some  syndicate  abuses  which  must  be 
curbed,  but  Editor  &  Publisher  maintains  that  these 
are  microscopic  when  compared  with  the  excellence 
of  the  syndicate’s  contribution  to  the  daily  press  of 
.\merica.  The  opportunity  for  higher  service  is 
boundless.  The  extent  and  delicacy  of  the  business 
call  for  some  unified  rules. 

It  is  evidently  the  purpose  of  the  association  to 
establish  an  ethical  standard  for  relationships  with/ 
both  newspapers  and  authors,  and  to  promote  a  better 
general  understanding  of  purposes  and  methods.  The 
practical  business  objects  outlined  in  the  constitution, 
presented  in  last  week’s  Editor  &  Publlsher,  appear 
well  justified. 

Editor  &  Publisher  regards  the  movement  as  very 
well  worth  encouragement. 


R  I  A  E 


For  he  that  will  love  life,  and  see  good  days, 
let  him  refrain  his  tongue  from  evil,  and  his 
lips  that  they  speak  no  guile;  let  him  eschew 
evil,  and  do  good;  let  him  seek  peace,  and 
ensue  it.  1.  Peter;  III,  10-11. 


17,920  LINES  WORTH  $54,760 


PRESS  agents  zvill  brag.  It  is  as  characteristic 
as  the  bray  of  the  jack  in  breeding  season. 
He  (the  press  agent)  despoils  news  columns 
and  then — tells. 

Editor  &  Publisher  has  for  weeks  been  warn¬ 
ing  its  editor  readers  of  the  inevitable  sour  results 
of  the  “Greater  Movie  Season,”  one  of  the  wildest 
press-agent  orgies  ever  planned,  and  it  is  no  fault 
of  ours  if  Gen.  Will  H.  Hays’  bright  young  press 
men  go  about  now  boasting  about  the  amount  of  free 
space  they  have  grafted  from  newspapers.  Never- 
ihe  less  we  take  no  joy  in  recording  the  fact  that, 
according  to  the  current  issue  of  the  Moving  Picture 
World,  Gen.  Hays’  “office”  solemnly  announced  to 
the  trade  that  in  Chicago  alone  “more  than  17,920 
lines  of  free  publicity  were  secured  in  the  six  news¬ 
papers,  which  at  the  regular  advertising  rates  would 
liave  cost  $54,760.” 

This  magnificent  seizure  of  reading  space,  now 
audaciously  figured  by  the  line  at  card  rates,  is 
credited  to  three  press  agents.  Gen.  Hays,  in  all 
decency,  should  give  these  good  boys  an  extra  ration 
as  an  evidence  of  appreciation.  It  is  no  small  achieve¬ 
ment  to  appropriate  more  than  $50,(X)0  worth  of  the 
only  jirofitable  commodity  that  newspapers  have  for 
sale,  with  a  couple  of  hundred  of  the  ablest  news¬ 
paper  men  in  America  looking  on  and  every  organized 
newspaper  institution  solemnly  resoluting  disapproval. 
One  might  question  the  good  taste  involved  in  figur¬ 
ing  up  the  exact  lineage  and  its  dollar  worth,  but 
then,  the  movies  have  never  been  notably  fastidious 
in  such  delicate  matters  and  even  the  benign  in¬ 
fluence  of  Gen.  Hays,  at  annual  wages  which  make 
the  customers  gasp,  seems  impotent  when  press 
agents  foregather  to  gossip  over  their  exploits. 


Silence  has  nez'er  been  golden  in  this  trade. 
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ADVERTISING  CONTROL  ATTEMPT 


PRESS  agent  editorials! 

Sent  out  to  newspaper  editors  by  the  advertis¬ 
ing  agent  who  handles  the  account  of  the  cor¬ 
poration  the  “editorial”  expression  is  intended  to 
serve!  The  limit  has  been  reached! 

The  Chrysler  Corporation  has  experienced  some 
difficulty  with  certain  state  insurance  commissioners 
in  reference  to  a  deferred-payment  plan  for  selling 
cars,  and  now  proposes  to  rebuke  these  unspecified 
public  officials  in  newspaper  “editorials”  disseminated 
in  proof  form  to  the  press  by  its  advertising  agency. 

We  do  not  discuss  the  merits  of  the  case.  We 
do  not  know  them.  Assertions  are  made,  perhaps 
rightly,  perhaps  mistakenly,  perhaps  maliciously. 
Chrysler  wishes  editors  to  say  on  their  own  respon¬ 
sibility  that  certain  public  officials  are  derelict  in 
their  duties. 

This  blind  editorial  commitment  proposal,  while  not 
entirely  novel,  is  one  of  the  rawest  exhibits  of  mis¬ 
taken  zeal  that  has  come  to  our  notice.  The  dum- 
founding  fact  is  that  it  issues  from  the  office  of  one 
of  the  ablest  agents  in  the  United  States,  Theodore 
F.  MacManus,  known  to  us  as  a  stickler  for  ethical 
performance. 

This  is  exactly  what  cynical  critics  of  the  modern 
newspaper  are  charging — that  there  is  a  hidden  ad¬ 
vertising  control  of  editorial  utterance.  Editor  & 
Publisher  denies  it!  We  assert  that  no  amount  of 
advertising  from  the  Chrysler  Corporation,  the  case 
in  point,  would  tempt  a  half  dozen  editors  in  America 
to  print  an  unsupported  editorial  challenge  of  state 
insurance  officials.  The  offensive  copy  is  reproduced 
in  another  column  of  this  issue  of  Editor  &  Publisher 
and  speaks  for  itself. 


In  izvo  columns  of  space  an  evening  news¬ 
paper  in  New  York  repeated  just  14  times  the 
simple  statement  that  Miss  Gertrude  Ederle  was 
forced  to  abandon  her  Channel  swim — such  tire¬ 
some  reiteration  that  readers  must  have  groaned. 


H.  M.  PINDELL’S  HONESTY 


i 


Telling  some  hitherto  unpublished  history  in 
the  life  of  the  late  Henry  M.  Pindell,  whose 
death  occurred  one  year  ago,  Theo.  Marsters, 
writing  in  the  Peoria  (Ill.)  Transcript,  relates  the 
following  incidents  of  interest  to  newspaper  men  in 
general  and  of  special  pride  to  his  friends. 

A  huge  corporation  was  seeking  with  all  the  power 
of  millions,  and  the  ingenuity  of  high-paid  lawyers, 
to  get  a  strangle-hold  on  Peoria  by  means  of  “a 
shamelessly  crooked  franchise,”  and  Mr.  Pindell 
opened  fight  upon  the  project.  The  first  shot  was  a 
bombshell  and  immediately  an  attempt  was  made  to 
silence  The  Journal.  Various  overtures  were  re¬ 
buffed.  Then  the  Board  of  Directors  directly  offered 
to  Mr.  Pindell  $50,()(X)  in  cash  and  a  trip  to  Cali¬ 
fornia  for  himself  and  family  in  a  private  car,  the 
one  stipulation  being  that  during  his  absence  his  city 
editor  would  be  instructed  to  “lay  off.”  To  those 
who  knew  Henry  M.  Pindell  it  is  needless  to  say 
that  he  and  his  family  spent  that  year  in  Peoria  and 
that  he  whipped  that  corrupt  corporation  to  a  finish. 

On  another  occasion  a  new  company  handling 
public  utilities  was  formed  in  Peoria  and  a  represen¬ 
tative  offered  Mr.  Pindell  $10,000  in  stock  for  the 
use  of  his  name.  When  Mr.  Pindell  refused  this  offer 
he  was  acutely  in  need  of  capital. 

I.ater,  when  Mr.  Pindell  was  facing  bankruptcy,  he 
needed  but  to  pause  in  his  fight  on  corrupt  local  liquor 
interests,  then  at  the  very  zenith  of  swollen  power, 
but  he  determinedly  refused  to  lower  his  flag  and  in 
a  few  years  he  saw  that  vast  business  torn  to  shreds 
by  outraged  public  conscieiKe,  largely  because  of  its 
own  excesses  and  diabolical  greed. 

Many  times  the  editor’s  life  was  threatened.  He 
was  always  under  attack.  Three  times  when  the 
Journal  was  fighting  dishonesty  or  vice  in  high  place 
the  building  was  destroyed  by  fire.  Mr.  Pindell  did 
not  know  the  emotion  of  fear. 

Fortune  smiled  on  his  efforts  in  the  end — an  un¬ 
usual  newspaper  success  was  his.  The  affectionate 
memory  of  newspaper  friends  around  the  world  will 
be  refreshed  by  these  stirring  personal  incident- 


IB 
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IN  THE  EDITORIAL  ROOMS 


PERSONALS  TAMES  W.  BARRETT,  city  editor 

J  of  the  New  York  World,  left  this 
week  on  a  vacation  automobile  tour 
—T-  T  i-z-.x’XTT'no  T  c  through  the  eastern  states.  Allen  Nor- 

W,  J.  CONNERS,  J^,  editor  of  the  general  staff,  is  assisting 

”  *  Buffalo  Star  and  Courier,  driving 

his  new  s^ed  b<»t  Hugh  O'Connor  has  returned  to  the 

won  the  100-mile  international  champion-  e^jit^rial  staff  of  the  New  York  World. 
ship  race  m  the  Niagara  river  at  Buffalo  ^  ^a^ation  and  leave  of  ab- 

on  .August  15  against  a  fleet  of  the  fast-  O’Connor  was  the 

est  boats  in  the  country  Mr.  Conners  ^v^^ld’s  Albany  correspondent, 
attained  an  average  speed  of  more  than  x»  r-  •  I.  t  nr  x 

43  miles  an  hour.  .  member  of  the  Wash¬ 

ington  staff  of  the  New  York  Herald- 
Judwn  C.  Welliver,  former  noted  Tribune,  and  formerly  well  known  as 
magazine  and  newspaper  writer,  and  now  a  New  York  reporter  has  become  asso- 
executive  clerk  of  the  White  House,  ciated  in  a  Florida  real  estate  venture 
cleared  a  small  fortune  this  week  by  dis-  with  J.  P.  Yoder,  formerly  of  the  Wash- 
posing  of  his  large  Maryland  farm  to  a  ington  Times,  the  United  Press  and  then 
Washington  business  man.  secrrtary  of  the  Federal  Trade  Com- 

Elisha  Hanson,  former  Chicago  news-  ,,  „  ,  ... 

paper  man,  one-time  secretary  to  the  late  Guy  W.  Seem,  formerly  industrial  and 
U.  S.  Senator  Medill  McCormick  of  Illi-  laho''  news  writer,  on  the  New  York 
nois,  and  now  Washington  representative  Times,  who  for  the  last  three  years 

of  the  American  Newspaper  Publishers  has  been  in  charge  of  publicity  and  pub- 
.\ssociation,  recently  sold  his  Maryland  he  relations  _  work  for  ^  W.  Straus  & 
country  estate  to  Walter  Johnson,  fam-  Co.,  has  resigned.  Mr.  Seem  expects  to 
ous  pitcher  of  the  Washington  baseball  return  to  newspaper  work, 
club,  at  a  figure  reported  to  have  in-  Marc  A.  Rose,  managing  editor  of 
creased  materially  the  fat  bank  account  the  Buffalo  Evening  News,  is  having  his 
for  which  “  'Lish”  is  noted.  vacation  at  his  cottage  in  the  .\diron- 

Harry  Flood  Byrd,  publisher  of  the  .  d  ..  .  ,•  ...  ,  . 

Winchester  (Va.)  Star  and  Harrisburg  dramatic  critic  of  the 

News-Record,  has  been  nominated  for  Cleveland  News,  and  author  of  several 

governor  by  the  State  Democratic  party,  historical  novels  set  in  Biblical  times, 

®  .  returned  last  week  from  an  extended 

Capt.  Joseph  Medill  Patterson,  of  the  tour  of  Europe  and  the  Palestine. 

149th  field  artillery  during  the  war  has  j  dramatic  critic  of  the 

returned  to  Chica^  from  two  weeks  m  Cleveland  Times,  last  week  ended  a  va- 

training  camp  at  Sparta,  Wis.  cation  and  returned  to  his  desk.  John 

James  C.  Dayton,  publisher  of  the  Lewis  Shissler,  literary  editor  of  the 

New  York  Evening  Journal,  Mrs.  Times,  began  a  two  weeks’  vacation  last 

Dayton  and  their  daughter  are  sojourning  week  and  will  tour  the  eastern  and  New 
at  Mt.  Washington  Hotel,  Bretton  England  states  by  auto. 


Woods,  N.  H. 


Robert  Hughes,  feature  writer  for  the 


j  FOLKS  WORTH  KNOWING 

J  ORRIN  ANDREWS  THURSTON, 
publisher  of  the  Honolulu  Advertiser, 
only  morning  newspaper  in  Hawaii,  has 
been  at  the  head 
of  the  company 
since  100.  Twenty- 
five  years  fits  a 
man  to  qualify  as 
a  veteran  in  news¬ 
paper  work,  but 
that  is  only  one 
phase  of  the  many 
activities  that 
have  filled  Mr. 
Thurston’s  65 
years. 

Minister  of  the 
Interior  of  Haw- 

.  .  aii  u  11  d  e  r  the 

L.  A.  Thurston  , 

monarchy ;  mem¬ 
ber  of  the  group 
of  white  men  who  overthrew  that  same 
monarchy;  minister  to  Washington  to 
negotiate  annexation  with  the  Clevelaiu! 
administration  and,  as  such,  courteously 
but  firmly  requested  to  depart  because  his 
campaign  on  behalf  of  annexation  was 
distasteful  to  President  Qeveland;  pro¬ 
motor  of  railroads  and  sugar  plantations; 
an  authority  on  all  things  Hawaiian, 
ranging  from  land  shells  to  volcanology 
and  artesian  wells ;  individual,  virile  and 
picturesque — those  are  a  few  of  the 
Thurston  facets. 

Son  of  Asa  G.  Thurston  and  grandson 
of  Rev.  Asa  Thurston,  one  of  the  first 
two  American  missionaries  who  landed 
in  Hawaii  from  New  England  in  1820, 
Lorrin  A.  Thurston  was  born  in  Honolulu 
July  31,  1858.  After  education  at  Oahu 
college,  Honolulu,  and  Columbia  Law 
School,  he  returned  to  Honolulu,  there  to 
begin  one  of  the  most  picturesque  careers 
Hawaii  has  witnessed  in  many  years. 


.  .  ijckiii  miu  oi  me  iiiom  piciurcMiuc  uaiccrs  mrcc  years  wuiiieii  s  eiuo  aim  soti 

Lord  Atholstan,  proprietor  of  the  ci,mtnr>r  hv  enpnHi’ncr  a  Hawaii  has  witnessed  in  many  vears.  editor  of  the  Dayton  News,  has  b 

- 

on  his  experiences  in  the  camp..  of  the  Iowa  state  budeet  director’s  staff  .  *  i  "fP* 

iM  Tur  niiQiNPQC  OFiriri:  d  xr  i  i  c  '  i  •  .  .  .  nuagei  airector  s  sian.  £)ayton  Journal  and  Day 

IN  THE  BUSINESS  OFFICE  R  Ma  colm  Sco^L  ass.s^  Alexander  George,  formerly  city  edi-  Herald.  For  two  years  she  was  pr 

p.\RROLL  SHAFFER,  general  man-  xi  C)es  Moines  (la  )  Register.  <lent  of  the  Ohio  Newspaper  Womi 

^  ager  of  the  Chicago  Evening  Post  ^J'^exSdld’ vacation  tr^n  appointed  state  editor,  to  fill  .\s>..ciation. 

and  H.  G.  Weageant  of  the  Chicago  .  nr-  ?  t.  .-t  vacancy  made  by  the  resignation  of  - 

Herald  &  Examiner  divided  first  honors  Carnall,  of  the  Cleveland  Leon  Brown.  Gardner  Cowles,  Jr..  HOLDING  NEW  POSTS 

at  the  annual  golf  tournament  of  the  omce  of  Central  News  of  America,  tc-  jay  city  editor,  beconu-N  |  \  \iuc  tpaivkp  frr.^  .-itx-  o 

Yellow  Cab  Company  and  Chicago  gan  a  two  weeks  vacation  last  week.  night  city  editor.  .L »  ,  /  •  .  ’  Z  u  ,i  u  .  i 

Motor  Coach  company  for  newspaper  H.  H.  Sibley,  former  news  editor  of  p  p  riifton  nnlitiral  •>.,  i  r  m  »  l^uffalo  Conner,  to  city  hall  beat,  E 

men  last  week.  Schaffer  took  low  gross  the  New  York  Evening  Post,  in  S  !  talo  ti’cning  News. 

with  77.  Weageant  won  the  prize  for  Cleveland  last  week  in  connection  with  i?raictrr  hae  rptiirn»v1  from  •  Hallman,  from  Wiehita  I- 

low  net  with  81-10-71.  Jack  Palmer,  an  advertising  campaign.  ale  Record-News  copy  desk,  to  . 

Herald-Examiner,  J.  H.  Conway,  yoiiriM/  W.  H.  Ewing,  ir.,  student  at  Mill-  '  Tir-,,  y^o^oji.  .  I ntonw  Evening  News  reportorul  s\ 

of  Commerce,  E.  L.  Heikamp,  Herald  saps  College  and  former  Yazoo  Citv  .j;,  '  u  associate  managing  Lewis  M.  Nachman  from  display  s 

Examiner,  Sid  Sutherland,  Tribune,  (Miss.)  newspaperman,  has  joined  the  V  ^  ^  ^  Moines  (la.)  Register  World-Herald  to  display  s 

were  other  low  point  men  who  received  staff  of  the  Jackson  (Miss.)  Daily  Nezes  •‘'w>  news  editor  of  p^llas  (Tex.)  Times- Herald. 

prizes.  as  state  editor.  *  ®  Tribune-News,  has  returned  from  a  _ _ 

John  L.  Naylor  has  been  appointed  Ralph  Hilton  has  joined  the  staff  of  Waliibigton^^  MARRIED 

a^dvjrtising  manager  of  the  Indianapolis  t^^^Jockson  (Miss.)  Daily  News  as  re-  ^  p  Christensen,  news  editor  of  the  CT-  CLAIR  McKELWAY,  form, 

James  M.  Kirkham.  assistant  general  Rafph  P.  Young  of  Batavia  has  been 
manager  of  the  Salt  Lake  City  Deseret  made  Sunday  editor  of  the  Rochester 
News,  will  accompany,  Raymond  Ashton,  (X.  Y.)  American 

.«lyn  Jo™,.  ™mber  of  .h.  s,.fl  »(  MAKING  “OLD  READERS” 


from  a  motor  vacation  in  southern  I'tah. 

Albert  F.  Phillips,  the  75-year-old  re- 
liorter  on  the  Salt  Lake  City  Telegram 
who  makes  the  State  Capitol  run,  is  on 
a  vacation  in  his  old  home  state,  Indiana. 

Edward  S.  Waldron,  assistant  sports 
editor  of  the  Trenton  Times,  has  re¬ 
signed  to  study  medicine. 

Robert  D.  Stevenson,  reporter  for  the 
Mankato  (Minn.)  Daily  Free  Press,  has 
written  two  moving  picture  scenarios 
which  have  been  accepted  by  the  Perry- 
company,  literary  brokers  of  New  York. 
They  are  entitled  “Sixtieth  Second” 
and  “Damned  Virgins.” 

Leroy  G.  Stump,  former  editor  and 
published  of  the  Port  Arthur  (Tex.) 
News,  has  moved  to  Houston  and  be¬ 
come  associated  with  the  Guardian  Trust 
Company. 

Mrs.  Fern  Mitchell  Benson  has  be¬ 
come  editor  of  the  New  Carlisle  Sun. 

A.  J.  Philpott,  art  critic  of  the  Boston 
Globe,  was  one  of  the  judges  who  offi¬ 
ciated  at  the  annual  costume  ball  held 
by  the  Provincetown,  Mass.,  Art  Asso¬ 
ciation. 

F.  Lauriston  Bullard,  Boston  Herald 
editorial  writer,  recently  returned  on  the 
S.  S.  Cedric  from  a  tour  of  England. 

Edmund  Travis,  editorial  writer  of  the 
.Austin  Statesmazi  since  he  sold  his  in¬ 
terest  in  the  paper  to  the  Marsh-Fentress 
organization  last  December,  has  retired  to 
devote  his  attention  to  other  interests. 
Travis,  who  was  connected  with  the 
Statesman  ten  years,  also  had  been  man¬ 
aging  editor  of  the  Sanantonio  Light  and 
of  the  old  Austin  Tribune. 

S.  H.  Pollinger,  formerly  a  reporter 
with  the  Pittsburgh  Gazette-Times, 
Detroit  News,  Detroit  Free  Press,  and 
other  newspapers,  has  joined  the  Port 
Huron  Times- Herald  as  state  editor. 

Mrs.  Edith  L.  Mathews  for  the  last 
three  years  women’s  club  and  society 
editor  of  the  Dayton  News,  has  been 
made  editor  of  the  women’s  department 
of  the  St.  Louis  Times.  Before  joining 
the  Dayton  News  staff,  Mrs.  Mathews 
was  in  charge  of  the  women’s  depart¬ 
ments  of  the  Dayton  Journal  and  Dayton 
Herald.  For  two  years  she  was  presi¬ 
dent  of  the  Ohio  Newspaper  Women’s 
.\sMiciation. 

HOLDING  NEW  POSTS 

I  AMES  TRAINER,  from  city  staff, 
"  Buffalo  Courier,  to  city  hall  beat,  Buf¬ 
falo  Ez’cning  News. 

D.  A.  Hallman,  from  Wichita  Falls 
(Tex.)  Record-News  copy  desk,  to  .9o»i 
.Intonio  Evening  News  reportorial  staff. 

Lewis  M.  Nachman  from  display  staff 
Omaha  World-Herald  to  display  staff 
Dallas  (Tex.)  Times-Herald. 


CT.  CLAIR  McKELW’.AY,  formerly 
assistant  city  editor  of  the  Washing- 


being  made  for  the  pur^se  of  studying  j  ^  £•„. 

buildings  and  equipment  in  connection  •  ^  vacationing  in  Boston, 

with  the  new  addition  to  be  made  to  the  i 


News  building. 


Miss  Blanche  Dubins,  formerly  of  the 


T-  Tx  T  1  f  staff  of  the  Atlantic  City  (N.  J.)  Vent- 

P,  •  rnTX'  ^°r™e«-ly  of  the  .Martins  ^  ^  J  California. 

terry  (Ohio)  Times  is  now  general  ,  ,  V.  ,,,  ,  , 

manager  of  the  Fort  Pierce  (Fla.)  Netvs-  Luther  P  Weaver  has  opened  a  pub- 

Tribune.  licity  and  advertising  office  in  St.  Paul. 

TTj  xfc  uT  .u  *  He  was  formerly  Sunday  editor  of  the 

J.  B.  MeSwanson,  >^o  for  the  past  p  Onager  of  its  merchan- 

year  represented  the  Honolulu  Adver-  ^  .  ^enartihent  and  advertisine 


.V  .1  A  ■■  •  d'sing  service  department  and  advertising 

T.  rx  1-  ..  t.  •  J  Richard  Washington  is  now  covering 

Tom  Darlington  has  resigned  as  man-  p^y 

ager  of  national  advertising  of  the  San 

Antonio  Express  and  will  devote  his  time  ‘  x.-  l  •  tx  x  x  •  . 

to  publishing  his  medical  and  dental  .  Catherine  Dobney  has  resi^M  as  so- 
journals  with  offices  in  the  M^ical  Arts  ciety  editor  of  the  St.  Paul  DaUy  Nms 
Building,  San  Antonio.  John  E.  Me- 

Comb,  assistant  to  the  publisher  in  addi-  Margaret  McMahon  succeeds  her. 
tion  has  taken  over  the  work  of  Mr.  Alex  Buchanan,  assistant  managing 
thirling.  McComb  was  formerly  director  editor  of  the  Salt  Lake  City  Deseret 
of  advertising  of  the  Houston  Chronicle.  News,  is  back  at  his  desk  following  a 

T-  .  TT  Tx-  J  f  i»7  I  •  .  vacation  spent  in  the  Utah  Mountains, 

rorrest  H.  Riordan  of  Washington  ,  ,  „  .  .a-  .-.ft  ^ 

Post  Advertising  Department  has  re-  ,  J-  artist  of  the  Salt 

turned  after  a  two  weeks’  motor  trip  to  Cake  City  Deseret  Vewr.  is  spending  a 
Philadelphia  and  Atlantic  City.  Mrs.  vacation  in  Yellowstone  National  Park. 
Riordan  aixl  son  Nelson  were  with  him  Leon  Brown,  for  many  years  a  mem- 
on  trip.  ber  of  the  staff  of  the  Des  Moines  (la.) 


Children’s  Pictorial  The  substantial,  respected,  authoritative 

Cross  Word  Puzzle  newspaper  acquires  readers  while  they  are 

H  young  and  keeps  them  when  they  grow  up. 

No  feature  is  proving  more  interesting  to 
children  than  Central  Press’  PICTORI.\L 
JUNIOR  CROSS-WORD  PUZZLES.  They 
are  attracted  by  the  pictures,  which  help 
them  solve  the  puzzles.  .-Xdults  may  tire  of 
cross-word  puzzles,  but  children  do  not. 

The  schools  arc  opening  again  soon,  and 
this  feature  will  be  more  popular  than  ever 
with  the  young  ones.  Enterprising  news¬ 
papers  can  tie  it  up  with  class-work.  It’s  good 
practice  in  spelling,  in  geography  and  history; 
just  the  thing  to  develop  growing  minds. 

.And  it’s  one  column,  making  it  easy  to  get 
into  the  paper.  You  can  have  us  mat  type 

RuKuac  AcroM.  Write  today  for  proofs. 


Ruauac  Acroaa.  \\  ritC  tO 

Word  1.  AniinBi  in  thr  picturr. 

Word  4.  Active  strength  or 
forc«. 

Word  5.  The  opposite  of  Ute. 

Word  Fr»nce.  (IT  f  ttf  1*3 

WoH  t.  Keenly  desirous.  V  li  i  V  Q 

Word  3.  To  deck  or  dr«os  up 
YESTERDAY'S  PUZZLE  V.  V.  McNiTT 
\NSWERSn  President 


Cl^c 

Central  ^ress  Sseoctatton 


Central  Prets  Bld( 
Cleveland.  O. 


H.  A.  McNirr 
General  Manager 
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Editor  &  Publisher  for  August  22,  1925 


toil  Herald,  and  now  a  member  of  the 
staff  of  the  Philadelphia  Daily  News,  and 
Miss  Lois  Little,  sister  of  Herbert  Little, 
United  Press  correspondent,  at  Millboro, 
\’a.,  Aug.  19. 

Martha  McElliott  of  the  Chicago  Sun¬ 
day  Tribune,  and  Sheppard  Butler  of 
Liberty  magazine,  July  29. 

Miss  Blanche  Myers,  Wichita  (Kan.) 
Beacon  advertising  department,  and  Frank 
Masemore,  VV’ichita,  at  Wellington,  Kan. 

WITH  THE  SPECIALS 


WITH  THE  GENERAL  ADVERTISERS 

Smock,  of  Eureka  Vacuiun  Cleaner  Company,  Praises  Speedy 
Returns  from  Newspaper  Advertising — R.  C.  A.  Adds 
More  Dailies  to  List — Congoleum-Naim  Profits  Gain 


'^RIBUTE  to  the  quick  returns  from 
newspaper  advertising  is  paid  by  C. 


The  Ivory  Garter  Company,  of  New 
Orleans,  which  has  been  inactive  as  re- 


ASSOCIATION  CHIEFS 


JOHN  A.  KUYPERS,  editor  and 
J  manager  of  the  De  Pere-  Journai- 
Democrat,  is  president  of  the  Wisconsin 
Press  Associa- 


E.  Smock,  advertising  manager  of  the  gards  advertising  for  the  yast  few  years, 
I-:ureka  V  acuum  Qeaner  Company,  in  is  now  releasing  a  small  newspaper  cam- 
a  recent  letter  to  the  Bureau  of  Ad-  paign,  placed  by  N.  W .  Ayre  &  Son, 
vertising  of  the  American  Newspaper  Philadelphia  and  New  York  agency.  A. 
Publishers  Association,  New  York.  This  Watters  is  the  company’s  advertising 


Powers  &  Stone,  Inc.,  have  been  ap-  Publishers  Association,  New  \ork.  This  Watters 
pointed  New  England  and  Western  na-  company  invests  approximately  $200,000  manager, 
tional  advertising  representatives  of  the  annually  in  newspaper  space. 

New  York  Graphic.  “We  possibly  use  in  the  neighborhood  ^  h 


ew  York  Graphic  “We' possibly  use  in  the  neighborhood  ^  The  Remington  Typewriting  Company 

Kimhall-Moirensen  Comoanv  have  been  of  250  newspapers  throughout  the  United  for  the  first  time  m  more  than  20  years 
Kimball  .Mogensen  i.,omi»ny  nave  oee  crates’’  Mr  Smock  wrote  “The  cam-  during  peace  time  has  not  shut  down  its 

Rodney  E.  Boone  &  .\pociates  have  mand  for  typewriters,  created  by  ad- 


moved  from  2  Columbus  Circle  to  9  East 
40th  street.  New  York. 


this  end  '  mand  for  typewriters,  created  by  ad- 

“By  placing  the  amount  of  advertising  vertising,  have  enabled  the  factories  in 
which  is  to  be  used  in  each  individual  f''on,  N.  Y.,  to  continue  operations  above 

ritv  arrnrrlinor  tn  annrnvimatp  niim-  the  USUal  rate  thlS  SCaSOtl. 


—  according  to  the  approximate  num-  tne  usual  rate  this  season.  the  Brcnvn  County  Democrat,  which  had 

PRESS  ASSOCIATION  NOTES  her  of  sales  tliat  can  be  made  in  that  - - :  been  printed  at  the  Standaard  office,  and 

^  _  T-.T^xTTC'T'  i.  •  territory,  we  are  able  to  keep  our  ad-  Cohn  Campbell,  vice-president  of  established  a  new  printing  plant.  In 

J  C.  EARN  1ST,  vice-president^  in  vertising  costs  down  to  a  point  where  Durant  Motors,^  Inc.,  reports  that  sales  March  of  the  same  year  they  also 
*  charge  of  business  of  the  United  particular  territory  shows  a  profit.  °f  Star  cars  in  July,  1925,  exceeded  launched  a  new  Dutch  weekly  paper,  De 

Press  Associations,  returned  to  “Also,  in  using  newspaper  advertising,  t  same  month  last  year  by  Volksstem,  Mr.  Kuypers  being  the  editor 


I -  r — xt„„,  -  tjon 

He  started 
newspaper  work 
in  1886  in  the 
office  of  the  De 
Pere  Standaard,  a 
Dutch  weekly,  as 
printer’s  devil. 

In  January, 
1900,  Mr.  Kuy¬ 
pers,  in  partner¬ 
ship  with  one  of 
the  former  pub¬ 
lishers  of  the  De 

and  for  typewriters,  created  by  ad-  Pere  Standaard, 

Ttising,  have  enabled  the  factories  in  John  A.  Kuypers  bought  the  sub¬ 
ion,  N.  Y.,  to  continue  operations  above  scription  list  of 

e  usual  rate  this  season.  the  Brown  County  Democrat,  which  had 

"T; - :  been  printed  at  the  Standaard  office,  and 

Cohn  Campbell,  vice-president  of  established  a  new  printing  plant.  In 


York  this  week  from  a  two  months  returns  are  noticeable  the  next  day  after 
business  and  vacation  trip  to  the  Pacific  advertisement  appears. 

Coast.  “Furthermore,  if  we  choose,  and  a 


150  per  cent.  and  manager  of  both  publications. 

T-  r  T  •  rr~  r  I  T  t  •  .  May,  1916,  Mr.  Kuypers  sold  his 

vr  li  D  P'’®®'dent  of  the  Lehigh  interest  in  the  Brown  County  Demo- 


Ralph  H.  Turner,  general  manager  of  territory  is  weak,  we  are  able  to  place  Valley  Railroad,^  a  user  of  newspaper  ^.^at  and  De  Volksstem  and  in  Novem- 
United  New'S,  and  Mrs.  Turner,  returned  ^  large  amount  of  advertising  for  a  advertising,  returned^  ori  the  same  year  started  a  new 


to  New  York  this  week,  follovving  a  short  period  in  that  particular  spot, 
vacation  spent  in  the  Allegheny  Moun-  strengthening  the  sales. 


tains  of  Northern  Pennsylvania. 


Majestic  this  week  from  a_  trip  abroad,  weekly  paper,  the  Brown  County  Journal, 
He  declared  he  vvas  optimistic  about  opened  a  new  printing  office.  The 


Ed  Keen,  general  European  manager  newspaper  advertising.  The  possibili- 
of  United  Press,  who  has  been  visiting  Qur  advertising  for  the  coming 

this  country  on  leave,  will  return  to  his  year  are  just  as  great  as  they  have  been 


“We  have  always  been  firm  believers  prospects  of  the  railroad  business  following  year  he  bought  the  subscrip- 

in  newspaper  advertising.  The  possibili-  tion  list  of  the  De  Pere  News,  another 


es  lor  uur  auvci  lui  iiic  atjtjj  .  rui--  r  locai  paper,  ana  in  iViarcn, 

.  „  ^ear  are  just  as  great  as  they  have  been  secretary  ot  publicity  of  purchased  the  plant  of  the  Brown  County 

London  headquarters  Aug.  ju  the  past.’’  Douis  Charnber  of  Cornmerce,  has  Democrat  and  consolidated  the  Journal 

Nelson  Riley  of  the  United  News  staff  -  been  appointed  advertising  director  of  the  Democrat  the  new  oublication 

sailed  Aug.  15  to  join  the  staff  of  the  Corporation  of  America,  Electric  Light  &  Power  Co.,  Teing^T's  V  V7ere^^^^^ 

U.  P.  bureau  in  Buenos  Aires.  He  will  .  ■  .  j  macra,  ne«  mn^tlv  last  vear  Douis,  to  succeed  W.  F.  Allen,  who  Democrat 

be  followed  later  by  Charles  A.  Rogers  addS  newsoToeJs  has  rejoined  the  local  staff  of  the  St.  _ 

the  Campaign  due  to  run  through  Almost  time  somebody  officially  denied 

^aff.  Rogers  has  been  with  the  Umt^  Editor  &  Publisher  suc^eded  at  the  Chamber  of  Commerce  ^he  rumor  that  Darrow,  'Malone,  Hays, 

Press  a  year,  prior  to  that  he  has  been  informed  this  week.  The  schedule  ^^nton  at  one  time  city  editor  and  the  rest,  are  organizing  the  Society 


Almost  time  somebody  officially  denied 
the  rumor  that  Darrow,  'Malone,  Hays, 


in  newspaper  work  in  Texas  and  Mis¬ 
souri.  At  one  time  he  was  on  the  staff 


..I  A^rc  was  informed  this  week.  The  schedule  one  rime  city  eaitor  and  the  rest,  are  organizing  the  Society 

hT  stdl  runs  in  less  than  100  dailies.  The  St.  Louts  Star  and  who  has  been  of  the  Sons  of  the  American  Evolution, 

the  start  _ ,  ._  , _ 4,,.  t-, _ ^  t _  editor  of  the  St.  Louis  News  Service,  one  _ Brooklyn  Eagle. 


souri.  At  one  time  he  was  on  the  staff  .  •  handled  bv  Thomas  F  Loean  ‘‘ddor  of  the  St.  Louis  News  Service,  one 

of  the  Peoria  0».)  Traoaerip,  fSr  New ac.ivi.ie,  of  the  Municipal  Advcr- 

has  worked  on  the  5f.  Lorn  advertisements  in  the  drive  ap-  tising  Campaign. 

the  Peoria  (  .)  Tnnmalidm  pc^red  this  month,  announcing  a  price  p  n  *  a  t  r  n 

graduates  of  the  School  of  Journalism,  radiolas.  A-  Turner,  of  Denver,  promi- 

University  ot  Missouri.  _  nent  in  western  railroad  and  corporation 

Bert  Kuhn,  a  Shanghai  (0^)  Manufacturing  profits  of  $6,407,845  P«W'city.  was  recently  appoint^  general 
newspaper  man,  has  joined  the  United  advertising  agent  of  the  Seaboard  Air 

Press  toreign  staff  as  Shanghai  corre-  $6,224,399  last  year,  was  reported  railway  with  headquarters  m  Nor- 

'Tay"  Clapper,  Washington  staff  cor-  by  the  Congoleum-Naim  f«lk,  Va.  _ _ 

w  TTrnWpd  :c  ill  Company.  „ _ ,  ^  _ , _ . 


'Tfy"ciapper,  Washington  staff  cor-  [I”®  by  the  Congoleum-Naim  ^^Ik,  Va.  _ _ 

respondent  for  United  News,  who  is  ill  ompany.  _  Frank  R.  Jamison,  recently  named  di- 

with  typhoid  fever  in  a  Portchester  (N.  rector  of  publicity  and  advertising  for 

Y.)  hospital,  was  this  week  reported  Many  trade-marks  registered  under  Company  of  Colo- 

definitely  out  of  danger.  tlie  Federal  Trade-mark  act  of  Febru-  formerly  owner  and  publisher 

E.  T.  Conkle,  superintendent  of  bu-  ary,  190o,  are  due  to  expire,  according  Canadian  (Tex.)  Record,  aitd  was 

reaus,  has  resumed  work  in  the  New  to  CTommerce  Reports.  The  ^rm  of  igencral  manager  of  the 

York  headquarters  of  the  United  Press,  registration  under  this  act  is  20  years  ^,„arillo  (Tex.)  Tribune.  For  the  last 
following  two  months’  illness.  Application  for  renewal,  it  is  pointed  ^teen  months,  he  has  served  as  pub- 

, _  T'  ^7  Vi?*"  licity  counsel  for  the  Public  Service 


ivia.iy  iraue-marKS  reg.siereu  u.iuer  Company  of  Colo- 

the  Federal  Trade-mark  act  of  Febru-  ,3^  publisher 

«(  tl-  Caoodio,.  (Tex.)  Peoor/aoi  wa. 


FLASHES 


than  six  months  prior  to  the  expiration  PcArnmnv' 
of  the  registration  period.  If  such  ap-  ^ 


I  -  I  is  not  made,  the  registration  P  Maytham  has  been  pro- 

— — — — - — - '  apse.  _  moted  from  assistant  advertising  mana- 

Nearly  nine  million  women  in  this  .*  .  <  •  gcr  to  advertising  manager  of  the  Upson 

country  are  engaged  in  painful  pursuits.  hyidence  of  the  predicted  big  auto-  Company,  Lockport.  X.  Y.,  which  has 
That  IS  what  a  newspaper  said  when  it  *^*^>hile  advertising  campaigns  based  on  increased  its  capital  from  $2,000, (KK)  to 

meant  gainful.  The  Office  Flapper  says  reduction  in  prices  was  seen  in  the  arge  $5,750.(KK). 

many  of  hers  have  been  disappointing.—  amount  of  display  advertising  placed 

Cleveland  Times.  ^-ew  York  newspapers  by  - 

♦  ♦  ♦  the  Biiick  Motor  Company,  Chevrolet, 

And  now  the  Volstead  sleuths  are  go-  Hudson  Motor  Car  Company,  Oldsmobile  ^  <^F0R  PROM  I 

ine  to  smell  our  breath.  That  settles  it.  Company  of  New  York,  and  Chrysler.  >  _ _ 


Nearly  nine  million  women  in  this 
country  are  engaged  in  painful  pursuits. 


many  of  hers  have  been  disappointing.- 
Cle'veland  Times. 


A  Security  Market 

with  complete  newspaper  financial 
service. 

Buffalo  offers  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  and  business 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  In  the  Buffalo  territory. 
A.  B.  C.  Sept.  SO,  1924,  *124,468  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

'Present  average  circulation  129,834 
Edward  H.  Butler,  Editor  and  Publisher 
Kelly-Smith  Company,  Representatives 


Marbridge  Bldg. 
New  York,  N.  Y. 


r^FOR  PROMPT  SERVICE.^ 


Lytton  B1<U* 
Chicago,  111. 


ing  to  smell  our  breath.  That  settles  it. 

Please  pass  the  garlic. — R.  H.  L.  in 
Chicago  Tribune.  A  merger  of  the  Security  Cement  & 

*  ♦  *  Lime  Company  and  the  Helderberg  Ce- 

World  Power  (Continental  definition) :  ment  Company,  to  be  known  as  the 

A  nation  that  can’t  pay  its  debts. — De-  North  American  Cement  Corporation, 
troit  News.  with  assets  of  more  than  $12,000,000,  was 

*  ♦  ♦  announced  in  New  York  this  week.  The 

About  the  only  person  who  can  combine  will  bring  under  one  manage- 

genuinely  sympathize  with  the  President  ment  properties  having  a  productive 
is  the  average  baseball  umpire. — Ashe-  capacity  of  almost  3,000,000  barrels  a 


ville  Times. 


year  and  serving  the  Atlantic  seaboard. 


A  California  man  has  discovered  a  The  Magnavox  Company,  Oakland, 
force  that  will  burn  holes  through  two  Cal.,  will  place  all  its  advertising  in 
inches  of  steel  a  mile  distant.  He  does  newspapers  for  the  next  few  months, 
not  claim  that  it  will  p>uncture  the  self-  Editor  &  Publishf.r  was  informed  this 
esteem  of  the  bumptious,  however. —  week.  The  concern  manufactures  radio 
Birmingham  Age-Herald.  loudspeakers,  amplifiers,  tubes,  and  re- 

*  *  ceiving  sets.  L.  W.  Fay  is  advertising 

We  win  the  international  golf  cups,  manager.  The  account  is  placed  by  Dor- 
but  do  they  compensate  for  our  loss  of  ranee,  Sullivan  &  Co.,  New  York  ad- 
the  nineteenth  hole? — Columbia  Record,  vertising  agency. 


TYPE 

BORDERS -ORNAMENTS -BRASS  RULE 

Printers  ^  Supplies 

KELLY  PRESSES'- KLYMAX  FEEDERS ~  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT.  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stock  for  prompt  shipment  at  the  foUoruiing  SeSing  Houses  of  thtj 

^.^merkan  Type  Founders  Qmpany 
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WHAPS  WHAT  IN  THE  FEATURE  FIELD 


United  Feature*  Syndicate  to  Distribute  Bryan’s  Memoirs — NEA 
Serrice,  Inc.,  Absorbs  United  Newspicture* — Sophie  Irene 
Loeb  to  Speak  at  Geneva  Conference 


TVEWSPAPERS  were  chosen  this  week 
’  in  preference  to  the  magazines  as  the 
media  through  which  the  memoirs  of 
William  Jennings  Bryan  will  be  given  to 
the  public. 

Mrs.  Bryan,  at  her  home  at  Cocoanut 
Grove,  Fla.,  signed  a  contract  with  Tom 
Gerber  of  the  United  Features  Syndicate, 
to  handle  national  distribution  of  the 
autobiography,  which  will  be  arranged  to 
run  in  20  weekly  instalments.  Mrs. 
Bryan  intends  to  ^it  herself  and  bring 
to  a  close  the  work  of  her  late  husband. 

It  is  understood  several  magazines  and 
other  syndicates  were  bidding  for  pub¬ 
lication  rights. 


NEA  Service,  Inc.,  has  absorbed  the 
United  Newspictures  organization,  it  was 
announced  this  week.  B.  A.  Caporell, 
general  manager  of  United  Newspictures, 
is  now  associated  with  NEA. 


In  marketing  their  “Beautiful  Home” 
feature,  Editor’s  Feature  Syndicate,  New 
York,  announced  this  week,  a  mutual 
rebate  system  has  been  adopted.  The 
system  provides  a  reduction  of  price 
consistent  with  the  cost  of  the  feature 
and  a  reasonable  profit. 


The  McClure  Newspaper  Syndicate 
which  handles  the  work  of  Mrs.  Belloc 
Lowndes  will  shortly  release  her  most 
famous  story  “The  Lodger,”  for  serial 
use. 


Mr.  G.  B.  Bryant  one  of  the  sales 
representatives  of  the  McClure  News¬ 
paper  Syndicate  has  been  spending  his 
vacation  in  Maine.  He  will  return  to 
business  next  week. 


J.  N.  “Ding”  Darling,  cartoonist  for 
the  Register  and  Tribune  Syndicate,  Des 
Moines,  la.,  and  his  family  spent  last 
week-end  at  Lake  Okoboji.  It  will  be 
some  time  before  Mr.  Darling  returns  to 
his  easel. 


George  Jean  Nathan  has  signed  a 
year’s  contract  with  the  New  York  Tele¬ 
graph  to  write  a  weekly  review  of  the 
stage  to  be  offered  for  syndication.  The 
articles  are  to  be  published  every  Sun¬ 
day  beginning  Sept.  6. 


Ledger  Syndicate.  Philadelphia,  an¬ 
nounces  a  symposium  feature  under  the 
title  “The  Greatest  Golf  Shot  I  Ever 
Saw,”  written  by  24  golf  stars. 


Sophie  Irene  Loeb,  who  writes  for 
Johnson  Features,  Inc.,  and  the  New 
York  Evening  IVorld,  has  left  this 
country  to  address  the  First  International 
Congress  on  Child  Welfare  to  be  held 
under  the  auspices  of  the  Swiss  govern¬ 
ment  in  Geneva,  Aug.  24-28.  She  will 
speak  on  “What  the  Governments  of  the 
World  Should  Do  for  Its  Children.” 


A  new  Elenore  Meherin  newspaper 
feature  called  “Sandy.”  has  been  added 
to  the  list  of  King  Features  Syndicate, 
Inc.,  New  York. 


Edward  McCandlish  is  author  and  il¬ 
lustrator  of  “The  Bunny  Tots,”  a  new 
weekly  children’s  feature  being  promoted 
by  the  Ledger  Syndicate,  Philadelphia. 


CIRCULATION  PROGRESS 


"First  of  All  a  System,"  Says 
Hetrick,  Altoona  (Pa.)  Mirror 


^^pIRST  of  all  a  system,”  began  F.  M. 

Hetrick,  circulation  manager  of  the 
Altona  (Pa.)  Mirror,  when  requested  for 
his  ideas  on  circulation  building.  He  said 
it  in  capital  letters. 

_  “This  means,”  he  continued  in  explana¬ 
tion,  “that  you  must  obtain  full  co-opera¬ 
tion  with  your  editor  for  a  set  starting 
time  and  get  your  papers  to  your  carriers 
*t  a  fixed  regular  time  every  day. 

“But  you  must  stay  with  your  system. 
Keep  it  accurate.  Don’t  expect  it  to  take 
care  of  itself.  And,  I  assure  you  that  you 


will  have  few  compliments,”  he  said. 

Other  circulation  rules  were  summed 
up  by  the  Mirror  man  as  follows : 

“Treat  all  patrons,  carriers,  and  agents 
with  courtesy. 

“Be  firm,  not  tyrannical,  in  regard  to 
rules  you  have  in  force. 

“Never  use  premiums,  but  a'ways  insist 
on  prompt  and  best  service. 

“My  motto  has  always  been  never  try  to 
pull  circulation  along.  (Jet  behind  and 
push  it.” 

U.  S.  Correspondent  Dies  in  Rome 

Camille  Cianferra,  assistant  corre¬ 
spondent  in  Rome  for  the  Chicago  Tri¬ 
bune,  died  in  Rome  Aug.  14  from  heart 
failure.  Prior  to  his  position  with  the 
Tribune,  Cianferra  had  been  for  five 
years  in  the  United  Press  Rome  bureau. 
At  the  time  of  his  death  he  was  under 
arrest  as  the  result  of  publication  of 
the  Rossi  Memorial  last  January.  The 
memorial  was  the  confession  of  one  of 
the  murders  of  Matteotti,  millionaire 
socialist  deputy,  whose  death  created  a 
sensation  throughout  all  Italy. 
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ADVERTISING  AGENCY  AFFAIRS 


Fuller  Agency,  Chicago,  to  Cease  Business  Sept.  1 — Bellamy- 
NefT  and  Wallingford-Graham  Merged — Payne 
Joins  Batten’s  Chicago  Staff 


Charles  H.  Fuller  Advertising  advertising  company  360  North  Mich- 
^  Agency  of  Chicago  will  cease  func-  igan  Boulevard,  Chicago, 
tioning  Sept.  1.  Organized  by  Charles 

H.  Fuller,  long  since  dead,  the  agency  Edwin  M.  Sterling,  for  many  years 
is  one  of  the  oldest  in  Chicago  and  had  vice-president  of  the  Ceorge  L.  Dyer 
won  the  respect  and  confidence  of  business  Company,  and  who  later  organizeil 
men  over  a  wide  range  of  territory.  Sterling,  MacMillan  &  Nash,  returned  to 
The  company  has  gone  into  voluntary  the  George  L.  Dyer  Company  and  was 
liquidation  and  a  strict  secrecy  is  being  at  a  rreent  meeting,  was  elected  and 
maintained  for  the  time  concerning  plans  made  vice-president. 

for  the  future.  Little  too,  has  been  given  - ; — 

out  concerning  the  future  activities  of  The  E.  P .  Remington  Advertising 
members  and  executives  of  the  company  Agency,  Buffalo,  N.  \.,  has  promoted 
as  well  as  just  what  will  happen  to  the  Melvin  W.  Hall  from  production  man- 
accounts.  ^Ser  to  director  of  the  research  de- 

Rumor  has  it  here,  that  the  agency  will  partment. 

pay  its  creditors  fifty  or  sixty  cents  on  - 

the  dollar  although  this  has  not  been  William  C.  Esty  has  become  a  mem- 
confirmed.  It  is  also  rumored  that  C.  B.  ber  of  the  service  department  of  the 
Hill,  secretary,  will  remain  with  the  J.  Walter  Thompson,  Inc.,  agency,  New 
company  and  work  out  details  of  liquida-  York  office.  He  was  formerly  copy 
tion  over  a  period  of  months,  perhaps  chief  of  the  J.  H.  Cross  Company,  Inc., 
a  year,  Philadelphia,  and  at  one  time  was  with 

Just  where  other  members  of  the  firm  the  New  York  Times. 

will  go  at  the  end  of  this  month  has  not  - 

been  learned.  Rumor  again  says  that  E.  J.  Finneran  has  become  vice-presi- 
they  will  scatter  to  other  agencies  in  dent  of  the  New  York  office  of  the 
many  parts  of  the  country,  yet  other,  Tracy- Parry  Company,  Philadelphia 
and  seemingly  reliable  statements  are  agency.  He  was  formerly  vice-president 
made  to  the  effect  that  a  group  of  the  of  the  Gardner  Advertising  .\gency. 

executives  will  go  to  another  Chicago  - 

agency.  ,  ,  tt  T.  C.  Hoffmever,  former  publisher  of 

Some  of  the  accounts  the  Charles  H.  Seattle  (Wash.)  Post-Intelligencer 
Fuller  agency  handled  are  F.  A.  Stewart,  ^as  joined  the  Baron  G.  Collier  organ- 
Marshall,  Michigan ;  Brooks  Rupture  i^ation  as  manager  of  the  Cleveland  dis- 
Cure  (E.  R.  Page  Co.)  ;  F.  J.  Kellogg,  j^ict. 

Battle  Creek,  Mich.,  and  Lewis  Labora-  _ 

tones.  _  ^  Kromer,  carto<jnist  and  illus- 

.  <•  .  1  »  trator,  has  joined  the  staff  of  Bissell  it 

The  \V  alhngford-Graharn  Agmcy  was  Land,  Inc.,  Pittsburgh  advertising  agency. 


tickets 


The  Showma^ 
who  for^t  to  sell 
tickets  at 
THE  MAIN  ENT 


“Business,”  said  the  show¬ 
man,  “is  distinctly  poor. 
There  is  hut  a  mere  scatter¬ 
ing  and  handful  of  the  popu¬ 
lation  present  whereas  I  had 
delicious  anticipations  that 
the  assembled  multitudes 
would  reach  a  vaster  aggre¬ 
gate,  In  fact,  the  mop-up 
looks  measly.  The  side  door 
is  doing  business,  but  the 
main  entrance  is  just  another 
of  the  great  open  spaces.” 
He  found  that  the  ticket-sel¬ 
ler  at  the  Main  Entrance 
wasn’t  on  the  job.  Then  he 
put  on  two  extras  to  serve 
the  waiting  customers  and 
business  picked  up  until  the 
blue  bleachers  sagged  like 
summer-hotel  hammocks. 
There  is  a  big  door  and  a 
little  dobr  by  which  Southern 
buyers  can  be  reached.  The 
Main  Entrance  is  hy  wav  of 


Newspapers.  Magazine  circu¬ 
lation  in  the  South  is  small 
while  Newspapers  play  an 
important  part  in  every  day 
life  south  of  Mason  and 
Dixon’s. 

Moreover,  line  rates  are  less 
expensive.  Newspapers  form 
the  sure  and  economical  med¬ 
ium  for  reaching  this  vast 
section  of  native-born  Ameri¬ 
cans. 

Since  the  great  war,  the 
South  has  shown  material  ad¬ 
vancement  that  almost  stag¬ 
gers  the  imagination.  Here 
is  a  market  of  infinite  possi¬ 
bilities,  eager  to  buy,  read) 
to  pay.  For  full  information 
on  the  market  for  your  pro¬ 
duct,  write  to  the  Southern 
Newspaper  Publishers’  Asso¬ 
ciation,  at  Chattanooga,  Ten¬ 
nessee,  or  to  any  of  the 
papers  listed  below. 


The  strange  thing  is  that  people  thought 
the  world  was  flat  when  there  wasn’t  as 
much  ennui  as  now. — Cleveland  Times. 


THESE  PAPERS  ARE  THE  “OPEN  SESAME”  TO  THE 
SOUTHERN  MARKET 


ALABAMA 

AnniitM  Star 
Biraiinihaai  Afc-HtraU 
Blrailnihaai  Newj 
Hantivllli  TIms 
Mobile  Iten 
Mobile  Refliter 
Montfoaiery  Abeertlser 
Moiitioaiery  Joarnal 
Opelika  Newt 


Atlanta  Joarnal 
Aaiatta  HeralO 
Calinibii  LaOior 
Moeltrle  Obuner 
Saeanaah  Mom 
Thomatellle  Tlmes-EnterprlM 
Wayeroet  Joamal-HeralO 


Ralolfb  Time 
Rocky  Mt.  TelemB 
Sallsbary  Poet 
Wlntton-Saleai  Sentinel 
SOUTH  CAROLINA 
Charleston  News  4  Coarlcr 
Calemkla  ReenrO 
Colemkla  State 
Rack  HIM  HaraM 
Spartanbarf  San 
Seinter  Item 

TENNESSEE 
Cbattanoopn  Nears 
Chattanoopa  TIans 
Clarksallla  Leaf-Chmnlele 
Colimbia  HeralO 
Greencvllla  Democrat.Snn 
Knonilla  Joarnal 
Knaxallle  ^ntlnel 
Memphis  Commercial  Appeal 
Memphis  Press 
Nashalllo  Banner 

VIRGINIA 
Clifton  Forie  Raalear 
Danallle  Bee 
Danville  Nears 
Danville  Replster 
Frederickshom  Daily  Star 
Lynchkarf  Advance 
Lynchberi  Nears 
Richmond  Nears  Leader 
Roanoke  Times 
Roanoke  World  Nears 
Staanton  Leader 
Staanton  Nears-Leader 
Winchester  Star 

VIR6INIA-TENNESSEE 
Bristol  Herald-Caarler 
Bristol  Nears 


H.  B.  Payne  has  been  appointed  by 
George  Batten  Company,  Inc.,  to  the 
staff  of  that  agency’s  Chicago  office. 
Mr.  Payne  was  formerly  associated  with 
the  Glen  Buck  Agency  as  head  of  the 
Sales  Department  and  previously  with 
the  Curtis  Publishing  Company  and  the 
Standard  Oil  Company. 


LBUISIANA 

Baton  Rosie  State-Times 
Lafayette  Advertiser 
Lake  Charles  American  Prou 
Monroe  News-Star 
New  Orleans  Dally  States 
New  Orleans  Item-Trlbane 
New  Orleans  Tlmas-Picayaae 
Shreveport  Times 

MISSISSIPPI 
Greenvrond  Commonwealth 
Golfport  4  Biloxi  Herald 


FLORIDA 
OeLand  Newt 
Fort  Myers  Press 
Gainesville  Sin 
Jacksonville  Joarnal 
Jacksonville  Tlmes-Unlon 
Lakeland  Star-Telepram 
Miami  Herald 
Miami  News 
Orlando  Reporter-Star 
Orlando  Sentinel 
Palm  Beach  Newt 
Sanford  Herald 
St.  Aapistinc  Record 
St.  Petersherp  Independent 
St.  Petersbirt  Times 
Tampa  Times 
Tampa  Trikona 
West  Palm  Beach  Post 


J.  Jay  Fuller,  head  of  the  advertising 
agency  bearing  his  name  and  president 
of  the  Greater  Buffalo  Advertising  club, 
was  operated  upon  for  appendicitis  a 
few  hours  after  presiding  over  the  week¬ 
ly  luncheon  of  the  club.  He  is  recover¬ 
ing. 


KENTUCffX 


A.  D.  Lasker,  president  of  Lord  & 
Thomas,  is  one  of  the  directors  and  in¬ 
vestors  in  a  gigantic  new  real  estate 
securities  hanking  firm  organized  in 
Chicago.  The  firm  to  be  known  as 
Lawrence  Stern  &  Co.  will  be  headed 
by  Lawrence  Stern.  William  Wrigley, 
Jr.,  John  Hertz  and  John  R.  Thomp¬ 
son  are  other  backers. 


NORTH  CAROLINA 
Asheville  Cltlan 
Asheville  Times 
Charlotte  News 
Charlotte  Observer 
Concord  Trihiae 
Elinheth  City  Advance 
Fayetteville  Ohservir 
Gastonia  Gazette 
Greenshoro  Newt 
Henderson  Dispatch 
Hickory  Record 
Kinston  Free  Press 
Ralelfh  News  4  Oktener 


CTouricr-^louniiil 

The  Louisville  Times 

Represented  Nationally  by 

The  S.  C.  Bechivith  Sperud 
.iaeney 


GEORGIA 
Albany  Herald 
Atlanta  Constltitlon 


E.  O.  Reed,  formerly  with  the  Charles 
H.  Fuller  .Advertising  Agency,  Chicago, 
has  joined  the  staff  of  the  Evers-Watons 
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MOVIE  PRODUCERS  PROMISE  BONDED 
ADS  IN  NEWSPAPER  CAMPAIGN 

Warner  Brothers  to  Invest  $600,000  in  Papers  Where 
Exhibitors  Contract  for  Films — Publicity 
Demands  Made  on  Editors 


CRITIC  KIDDED  HER 


t^ROM  the  office  of  Myer  Lesser,  ad¬ 
vertising  director  of  VVarner  Brothers, 
Inc.,  moving  picture  producers,  comes 
the  claim  this  week  that  $600,000  is  being 
invested  iii  newspaper  advertising  to  pro¬ 
mote  distribution  and  attendance  at  40 
films  the  company  has  prepared. 

It  is  the  first  time  Warner  Brothers 
has  placed  such  a  considerable  sum  in 
the  newspapers,  and  use  of  the  press  for 
advertising  is  being  mrchandised  to  the 
trade  in  an  expansive  manner  by  Mr. 
Lesser  and  his  associates. 

The  total  expected  investment  is  to  be 
divided  into  use  of  12  full  pages  in  ap¬ 
proximately  100  metropolitan  dailies,  with 
smaller  space  promised  1,000  newspapers 
as  the  pictures  appear  in  their  towns. 

.\long  with  the  appropriation  is  the 
usual  moving  picture  request  for  free 
publicity.  The  advertising  is  not  being 
scheduled  at  amusement  rates. 

This  publicity  takes  the  form  of  seven 
serial  stories,  bearing  the  copyright  im¬ 
print  of  Warner  Brothers,  and  the  in¬ 
formation  in  blackface  that  its  picturi^a- 
tion  is  profluced  with  certain  headline 
actors  by  the  copyrighting  concern. 

Mr.  Lesser  insisted  the  serials  were 
submitted  to  editorial  departments  for 
their  approval  irrespective  of  advertising 
but  it  is  known  that  in  at  least  one  in¬ 
stance  threatened  contract  cancellation 
followed  a  refusal  to  give  them  space. 

By  far  the  most  interesting  aspect  of 
the  drive  is  its  merchandising  feature. 

“We  are  not  going  to  take  a  chance  that 
our  campaign  won’t  pay.”  Mr.  Lesser 
said. 

“We  are  merchandising  it  to  the  trade 
as  no  moving  picture  concern  has  ever 
done  before.  We  are  spending  consider¬ 
able  money  in  the  trade  papers  to  adver¬ 
tise  our  newspaper  advertising,  which  we 
claim  covers  virtually  every  community 
in  the  United  States  in  a  careful  and 
persistent  manner. 

“We  wouldn’t  give  10  cents  for  one  big 
advertising  splash.  You’ve  got  to  pound 
advertising  to  win  success. 

“We  are  going  in  about  30  times  in 
each  of  the  1,000  newspapers  on  our  list, 
which  represent  750  different  cities.  And 
we  are  going  12  times  in  the  100  metro¬ 
politan  newspapers. 

“The  campaign  will  pay.  We  know  it. 
This  is  no  experiment.” 

Merchandising  propaganda  prepared  to 
impress  the  trade  with  the  value  to 
them  of  the  Warner  investment  hinges 
around  the  phrase  “bonded  advertising.” 
This  phrase  is  explained  as  follows : 
“Warner  Brothers  are  not  stopping 
with  claims  and  promises.  W^e  give  you 
our  bond  that  the  advertising  will  be 
published  as  outlined.  Our  bond  make.s 
this  advertising  a  part  of  your  contract, 
so  when  you  book  Warner  pictures  you 
know  that  you  are  actually  getting  selling 
co-operation." 

Printed  with  fancy  edges  to  emphasize 
its  similarity  to  an  actual  bond,  the 
Warner  agreement  with  the  purchasers 
promises  three  things : 

Advertising  in  the  100  newspapers  in 
“full  pages  or  other  units.” 

Page  advertising  in  five  or  more  “fan” 
magazines. 

“Advertising  in  a  newspaper  or  news¬ 
papers  in  the  city  in  which  the  exhibitor 
operates  the  theatre  which  will  exhibit 
Warner  Brothers’  Classics  of  the  Screen, 
as  follows: 

“Provided  that  the  exhibitor  exhibits 
the  entire  forty  Warner  classics  for  1925- 
26,  then  Warner  Brothers’  Pictures,  Inc., 
agrees  to  insert  26  to  30  14-inch  single 
column  separate  advertisements  in  one 
newspaper,  or  divided  among  more  than 
one  newspaper  as  the  Warner  Brothers, 
Inc.,  may  elect,  each  insertion  advertising 
a  separate  picture  and  to  be  run  simul¬ 
taneously  with  and  only  when  the  ex¬ 
hibitor  exhibits  such  picture,  pursuant  to 
the  contract  therefore. 


“Provided  further  that  if  the  exhibitor 
does  not  contract  for  the  entire  40  1925-26 
classics,  then  the  number  of  such  adver¬ 
tisements  may  be  reduced  proportion¬ 
ately.” 

Tips  to  other  advertisers  in  the  way 
to  merchandise  newspaper  advertising 
among  jobbers  is  contained  in  an  explana¬ 
tory  book  Warner  Brothers  is  issuing  to 
exhibitors  under  the  title  “Bonded  Ad¬ 
vertising.” 

Some  quotations  from  this  book  follow : 

“Warner  Bros.  1925-26  advertising  is 
directed  straight  at  the  bull’s  eye  of  re¬ 
sults. 

“The  campaign  is  national  in  scope. 
But  the  word  ‘national’  requires  some  ex¬ 
planation.  There  are  all  sorts  of  ‘na¬ 
tional’  campaigns.  And  some  of  them  are 
so  ‘national’  and  general  that  you  can 
never  lay  your  finger  on  results. 

“Warner  Bros,  campaign  is  different. 
It  is  national  in  the  sense  that  it  locally 
covers  practically  every  community  in  the 
nation.  It  concentrates  the  forces  of  the 
advertising  at  every  point  needed  to  pro¬ 
duce  definite  returns.  It  hits  the  bull’s 
eye  for  the  exhibitor  in  New  York — 
for  the  exhibitor  in  Dallas,  Tex. — for  the 
exhibitor  in  lola,  Kan.  It  gets  right 
down  to  the  business  of  selling  the  people 
of  your  community  on  the  Warner  pic¬ 
ture  you  are  showing  at  the  time  you  are 
showing  it. 

“Warner  Bros.  1925-26  advertising  will 
go  to  more  than  20,000,000  families,  w'hich 
means  it  will  reach  virtually  the  entire 
American  public.  The  selling  power  of 
this  advertising  will  swell  the  box  office 
receipts  of  exhibitors  everywhere  who 
show  Warner  pictures. 

“We  are  concentrating  the  campaign  in 
newspapers  for  these  reasons :  The  news¬ 
paper  is  more  universally  read  by  the 
motion  picture  public  than  any  other  ad¬ 
vertising  medium.  It  has  the  strongest 
local  appeal  and  delivers  its  message  to 
your  public  at  the  time  it  is  ready  to  buy 
entertainment.  .It  therefore  produces 
quickest  results. 

“The  big  newspaper  page  is  dominating. 
It  allows  a  forceful  and  spectacular  pres¬ 
entation  of  the  Warner  message.  The 
most  casual  reader  can’t  miss  it. 

“This  division  of  the  campaign  will 
consist  of  a  series  of  advertisements  in 
these  100  newspapers  which  have  a  com¬ 
bined  circulation  of  more  than  twelve  mil¬ 
lion — or  about  50,000,000  readers. 

“Such  a  continuous  succession  of 
Warner  messages  covering  a  period  of  ap¬ 
proximately  six  months,  will  be  entirely 
without  precedent  in  motion  picture  ad¬ 
vertising.  By'  its  very  bigness  it  will 
completely  overshadow  the  advertising  of 
any  other  producer.” 


HEN  a  mob  took  a  Negro  out  of 
”  the  jail  in  Excelsior  Springs,  Mo., 
August  7  and  hung  him,  Norris  B. 

Cresswell,  pho¬ 
tographer  for 
the  Kansas  City 
Journal-Post  ob¬ 
tained  the  only 
pictures  of  the 
hanging.  In  its 
frenzy,  the  mob 
destroyed 
c  a  m  el  r  a  s  em¬ 
ployed  by  three 
other  news  photo¬ 
graphers.  Cress- 
well  boarded  a 
freight  train 
which  pulled 
alongside  the  tree 
where  the  Negro 
was  hung.  Shooting  from  a  side  door 
of  one  of  the  box  cars  Cresswell  ob¬ 
tained  excellent  views  of  the  scene.  He 
then  jumped  out  the  opposite  side  of  the 
train,  placed  his  plates  between  his  back 
and  shirt  and  made  his  way  through  the 
mob  to  his  motor  or. 


Isobel  Merton,  Actre««,  File*  Suit 
Againat  New  York  American 

Unstipulated  damages  are  asked  in  a 
suit  fiM  this  week  by  Isobel  Merson, 
actress,  against  the  New  York  American, 
because  of  a  kidding  paragraph  written  by 
.\lan  Dale,  dramatic  critic,  in  which  her 
name  was  not  even  mentioned. 

The  specified  paragraph  follows : 

“There  were  at  least  35  names  on  the 
program  as  members  of  the  cast.  That 
means  that  70  nice  fathers  and  mothers 
were  responsible  for  it  all.  Misericordia !" 

The  bill  of  complaint  sets  up: 

“Meaning  thereby  that  the  plaintiff  was 
an  amateur  actress  and  not  of  a  profes¬ 
sional  standing.” 


Nokkis  Ckesswux. 


Bla«t  Injures  Mrs.  Levand 

Mrs.  Louis  Levand,  wife  of  Louis 
Levand,  purchasing  agent  for  the  Denver 
Post,  was  seriously  injured  at  Hot  Sul¬ 
phur  Springs,  Colo.,  when  struck  by 
rock  thrown  by  a  road  blast. 


Dinner  in  Stoddart’s  Honor 

Advertising  men  from  all  parts  of  the 
country  are  being  invited  to  attend  a  din¬ 
ner  at  the  Blackstone  hotel,  Chicago. 
Sept.  21,  in  celebration  of  the  50th  an¬ 
niversary  of  the  entrance  of  Charles  H. 
Stoddart  into  the  advertising  business. 
Members  of  the  advertising  council  of 
the  Chicago  Association  of  Commerce  are 
boosting  the  party.  Wilbur  D.  Nesbit 
will  be  toastmaster,  assisted  by  Ray 
Woltz.  Speakers  will  be  Frank  Munsev, 
.\lbert  D.  Lasker,  and  Douglas  Mall<Kh. 


Mrs.  Ella  Briggs  Buried 

Mrs.  Ella  Briggs,  mother  of  Clare 
Briggs,  noted  cartoonist,  who  died  re¬ 
cently,  was  buried  .August  17,  at  her  home 
in  Dixon,  Ill. 


Geneva  Times  Is  Thirty 

“From  none  to  6,000  subscribers”  is 
the  terse  summing  up  of  30  years  history 
of  the  Geneva  (N.  Y.)  Daily  Times  in 
the  30th  anniversary  number  of  that 
paper  which  was  published  last  week. 
The  edition  was  published  in  three  sec¬ 
tions  and  64  pages.  The  paper  contains, 
in  addition  to  current  news,  articles 
describing  the  plant  of  the  Times  and  the 
manner  in  which  the  paper  has  been 
built  up.  Pictures  of  the  paper’s  new 
home,  which  has  been  rebuilt  since  the 
fire  of  1924  are  carried. 


New  Edition  for  Times-Union 

The  Rochester  (N.  Y.)  Times-Union, 
has  added  an  11  o’clock  edition.  Hereto¬ 
fore  the  Times-Union  has  first  appeared 
on  the  streets  at  1 :15  p.m.  The  new 
“city  edition”  is  followed  by  the  home 
edition  at  1  o’clock,  the  final  edition  at 
2  o’clock  and  the  financial  edition  at  4 
o’clock.  A  five  o’clock  special  sports  and 
late  news  edition  is  published  in  the  form 
of  a  single  sheet. 


PRESTIGE  ^ 
PROFIT 

For  Your  Newspaper 


You  want  your  subscribers  to  be 
“the  best  people”  in  town,  don’t  you? 
“The  best  people”  are  church  peo¬ 
ple.  On  the  average,  they  are  more 
reliable,  better  educated,  more  pros¬ 
perous,  than  those  outside  the 
church. 

It  will  pay  you  to  give  these,  your 
best  subscribers,  their  share  of  the 
news  in  your  columns.  You  will 
win  them  more  surely  through  your 
church  page  than  in  any  other  way. 

May  we  send  you  plans  and  copy 
for  a  “Go  to  Church”  campaign? 

Associated  Advertising  Clubs 
383  Madison  Avenue 
New  York,  N.Y. 
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POWERS  PERFECTION  COOLER 

t 

Every  Newspaper  Photo  Engraving  Plant  should  have  at  least  one 


The  Powers  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  water  evenly  and  simultaneously  to 
all  parts  of  the  plate— OIS  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tem¬ 
perature  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  hoth  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  bm-lap.  Watch  the  plate  buckle  and  then  see  him  try  to  straighten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch¬ 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 


ASK  ANY  USER 


Baltimore  News 
Boston  American 
Boston  Post 
B'klyn  Daily  Eagle 
Bronx  Home  News 
Chicago  Daily  News 
Chicago  Herald  Examiner 
Chicago  Tribune 


Denver  Post 

Des  Moines  Register  &  Tribune 
Florida  Times  Union 
Kansas  City  Star 
Milwaukee  Journal 
N.  Y.  American 
N.  Y.  Evening  Sun 
N.  Y.  Morning  Telegraph 


N.  Y.  Daily  News 
N.  Y.  Times 
N.  Y.  World 
Providence  Journal 
Rochester  Herald 
San  Francisco  Bulletin 
Washington  Times 
Wisconsin  News 


Immediate  delivery  guaranteed 


POWERS,  Inc. 


205  West  39th  Street 
New  York  City 
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HOW  PRESS  MAY  AID  CITY  POOR  TOLD 
BY  ADOLPH  OCHS,  OF  N.  Y.  TIMES 

Shows  Methods  of  Proceedure  in  “Hundred  Neediest”  Drive  for 
Benefit  of  Publishers  Planning  to  Raise  Local  Christmas 
Funds — Anonymity  of  “Cases”  Preserved 


XJOW  the  Nciv  York  Times  conducts 
the  work  incident  to  its  annual  drive 
to  raise  money  for  the  “Hundred  Need¬ 
iest  Cases”  in  New  York  was  described 
this  week  to  Editor  &  Publisher  by 
Adolph  S.  Ochs,  publisher. 

Mr.  Ochs,  for  the  benefit  of  publishers 
who  may  be  contemplating  similar  drives 
in  their  cities,  detailed  all  the  safeguards 
and  methods  of  procedure  necessary  to 
insure  a  successful  Christmas  campaign. 

“The  plan  was  originated  13  years  ago, 
at  which  time  $3,6(X)  was  the  total  re¬ 
ceived,”  Mr.  Ochs  began.  “In  last  year's 
campaign  $233,0(X)  was  obtained  without 
changing  in  any  appreciable  degree  the 
manner  and  method  of  appeal. 

“As  you  can  readily  understand,  there 
has  been,  particularly  at  Christmas  time, 
a  great  deal  of  indiscriminate  giving  in 
the  City  of  New  York;  and  it  was  in  an 
effort  to  correct  this  and  to  provide  some 
method  of  permanent  rehabilitation  rather 
than  temporary  relief  that  the  Hundred 
Neediest  Cases  was  conceived. 

“To  this  end  we  request  several  of  the 
philanthropic  agencies  in  the  city  to 
furnish  us  each  year  approximately  fifty 
cases  each  that  have  been  brought  to 
their  attention  and  that  are  as  yet  un¬ 
provided  for.  In  each  case  the  agency 
vouches  for  the  accuracy  of  the  facts  sub¬ 
mitted.  From  this  large  number  of  cases 
the  Times  chooses  the  first  hundred  to  lie 
published.  In  the  selection  of  these  cases 
an  effort  is  made  to  cover  the  widest 
possible  appeal,  and  at  the  same  time  to 
publish  a  specified  number  of  cases  of 
each  of  the  co-operating  societies.  This 
percentage  of  representation  is  determined 
in  advance  more  or  less  arbitrarily  by 
ourselves. 

“In  no  case  does  the  Times  know  the 
actual  names  of  the  families,  as  an  effort 
is  made  throughout  the  entire  campaign 
to  preserve  the  anonymity  of  the  un¬ 
fortunate  persons.  An  arbitrary  limit  is 
also  imposed  by  the  Times  covering  the 
amount  asked  for  to  help  a  specific 
family.  In  other  words,  no  society  is 
permitted  to  submit  cases  asking  only  for 
large  sums  of  money.  We  find  that  the 
cases  requiring  the  smaller  amounts  have 
the  greatest  drawing  power. 

“The  contributions  sent  to  the  Times 
specify  either  a  particular  case,  a  par¬ 
ticular  society,  or  are  undesignated.  We 
handle  each  day’s  contributions  as  a  unit, 
and  send  our  own  check  to  each  of  the 
societies  the  day  following  the  receipt  of 
the  funds. 

“Where  a  contribution  is  marked  for 
a  particular  society,  it,  of  course,  goes  to 
that  society.  In  like  manner,  a  contribu¬ 
tion  marked  for  a  specific  case  goes  to  the 
society  sponsoring  that  case  with  noti¬ 


fication  of  the  case  for  which  it  is  to  be 
used. 

“The  remaining  monies,  known  as  the 
Undesignated  Fund,  are  distributed  in  the 
proportions  previously  determined  by  the 
number  of  cases  published.  In  this 
manner,  if  a  society  has  twenty-two  pub¬ 
lished  cases  out  of  the  Hundred,  it  will 
receive  twenty-two  per  cent  of  the 
Undesignated  Fund. 

“.A.  special  bank  account  is  opened  and 
all  monies  therein  deposited.  All  checks 
received  are  dep<jsited  with  the  special 
account  with  the  endorsement  on  the  check 
‘Hundred  Neediest.’ 

“From  this  you  will  see  that  it  benefits 
the  sfx;iety  to  present  its  most  appealing 
cases.  We,  however,  require  that  each 
society  advise  us  as  soon  as  it  receives 
donations  for  a  specilic  case  sufficient  to 
cover  it  and  when  this  happens  the  ca.sc 
is  withdrawn  and  is  not  published  again. 
Where  a  case  attracts  more  money  than 
is  needed,  the  society  asks  the  donors  to 
this  case  for  permission  to  transfer  the 
funds  to  assist  another  family. 

“During  week  days  the  story  that  we 
run  repeats  five  or  six  of  the  cases.  After 
the  campaign  has  once  started,  we  find 
no  end  of  news  material  in  the  letters 
that  are  submitted  with  the  contributions. 

“In  order  that  every  cent  contributed 
may  go  to  the  neediest,  administrative 
expenses  are  borne  by  the  charity  organ¬ 
izations  and  by  the  Times.  There  is  no 
deductions  of  any  kind.  All  contributions 
are  deductible  from  income  tax  as  the 
societies  are  incorporated  for  philan¬ 
thropic  purposes.  When  the  ‘Hundred 
Neediest’  appeal  is  issued,  the  Times  re¬ 
quires  a  larger  special  staff  to  handle  the 
correspondence  and  contributions. 

“Regardless  of  amount,  each  contribu¬ 
tion  is  reported  in  the  columns  of  the 
Times,  and  also  a  postal  card  acknow¬ 
ledgment  together  with  interesting  and 
appealing  extracts  from  donors’  letters. 

“One  strict  requirement  is  that  all 
contributions  shall  be  voluntary.  No 
form  of  (personal)  solicitation  is  per¬ 
mitted,  and  the  public  is  warned  that  all 
canvassers  purporting  to  represent  the 
‘Hundred  Neediest’  are  imposters. 

“This  principle  is  rigidly  followed :  in 
one  year  a  contribution  of  $2,300  was 
returned  because  it  had  been  directly 
solicited  by  a  representative  of  one  of 
the  charitable  societies. 

“Offers  of  special  performances  and 
similar  proposals  having  the  purpose  of 
pooling  have  been  made  as  a  means  of 
raising  money  for  the  neediest,  all  of 
which  have  been  declined.  The  whole 
appeal,  the  Times  believes,  lies  in  the 
unembellished  stories  of  the  cases  them¬ 
selves. 


“Contributions  to  the  1924  fund  came 
from  11,340  persons  and  from  every 
state.  A  dozen  foreign  countries  were 
represented  —  Great  Britain,  France, 
Mexico,  Japan.  Postmarks  of  the  in¬ 
coming  letters  proved  that  the  response 
was  literally  a  national  one.  Last  year’s 
fund  marked  the  record.  Not  only  was 
all  the  amount  asked  for  the  ‘Hundred 
Neediest’  raised,  but  342  cases  in  all 
received  their  required  amounts  for  a 
year.  Six  more  cases  received  fractional 
quotas. 

“Final  figures  each  year  are  audited 
by  certified  public  accountants,  who  also 
go  over  the  books  of  the  charity  organ¬ 
izations  reporting  the  cases  and  prepare 
statements  on  the  disbursement  of  money 
received. 

“The  growth  of  the  ‘Hundred  Neediest’ 
fund  is  shown  as  follows'; 

1912  .  $  3,63U.88 

1913  .  9,646.36 

1914  .  15,032.46 

1915  .  31,819.92 

1916  .  55,792.45 

1917  .  62,103.47 

1918  .  81,097.57 

1919  .  106,967.14 

1920  .  111,126.00 

1921  .  125,011.10 

1922  .  157,421.08 

1923  .  177.683.67 

1924  .  233,405.89 

“Contributions  in  1924  ranged  from  a 

few  coppers  to  two  checks  for  $5.0tX) 
each.  The  prominent  and  the  obscure 
were  found  among  the  11,340  donors,” 
Mr.  Ochs  continued.  “Many  larger  sub¬ 
scriptions  were  anonymous. 

“An  analysis  of  the  1924  fund  shows 
that  the  givers  of  small  contributions  pre¬ 
dominated,  indicating  that  the  appeal  had 
a  wide  reach.  Of  the  total  number  of 
contributors,  51.4  per  cent  gave  $5  or 
less;  25.7  per  cent  gave  from  $5  to  $10; 
and  13.9  per  cent  gave  from  $10  to  $25. 
In  other  words,  90  per  cent  of  the  dona¬ 
tions  were  of  $25  or  less.  On  the  other 
hand,  the  161  persons  who  gave  from 
$100  to  $5,000  contributed  34.5  per  cent 
of  the  total  funds.” 


REPORTER  UNDER  FIRE 

Horse  Shot  from  Under  O’Brian,  at 
Riff  Front  for  U.P. 

For  the  first  time  in  several  years  an 
American  newspaper  correspondent  is 
where  war  bullets  are  whistling. 

On  Aug.  16  a  horse  was  shot  down 
from  under  John  O’Brian,  United  Press 
staff  correspondent,  covering  the  con¬ 
flict  between  the  F'rench  and  the  Riffs 
in  Morocco. 

O’Brian  accompanied  a  French  scout¬ 
ing  party  on  an  expedition  along  the 
Ouergha  River  last  Sunday.  The  party 
was  ambushed  and  fired  upon  by  the 
Riffs.  One  bullet  from  a  Riffian  rifle 
hit  O’Brien’s  mount  in  the  knee,  felling 
him. 

The  correspondent  is  now  stationed 
with  the  French  command  at  Fez. 

O’Brian  has  been  with  the  United 
Press  eight  years.  He  became  a  mem¬ 
ber  of  the  Paris  staff  in  1912. 

Florida  Weeklies  Plan  Growth 

Five  Florida  weekly  newspapers,  it  was 
learned  this  week,  ar  making  plans  to 
enter  the  daily  field.  They  are:  Stuart 
Messen/ter ;  Ocala  Central  Valley  Times; 
Sanford  Signal;  Hollywood  News;  and 
Haines  City  Herald. 

Snook  Entertains  Staff 

More  than  225  employes  of  the 
Aurora  (Ill.)  Beacon-News  and  their 
families  gathered  at  the  summer  cottage 
of  A.  M.  Snook,  president,  last  week  for 
their  annual  picnic.  A  noon-edition  gave 
the  entire  force  a  half-day  holiday. 

Reporter  Gets  Scopes’  Job 

Raleigh  E.  Valentine  Reece,  reporter  on 
the  Nashville  Tennessean,  has  been  ap¬ 
pointed  to  succeed  John  Thomas  Scopes 
at  the  Dayton  High  School,  where  Scopes 
was  displaced  for  teaching  evolution  in 
violation  of  a  state  law. 


Announcement  of  Rebate  to  Subscribec-Papers 

Y/lfyC  are  shortly  to  issue  the  “Beautiful-Home  Feature.”  We 
r  i'  have  two  things  to  say  about  it  here.  Q  Advertising  revenue 
is  the  bread  and  butter  of  the  men  and  women  engaged  in 
newspaper  making.  This  feature  will  increase  advertising 
revenue.  Q  Syndicated  feature  prices  are  speculative  assess¬ 
ments  in  nature,  with  costs  practically  stationary  except  for 
extra  mats,  proofs,  packing  and  postage,  Consequently  we 
believe  that  prices  should  be  low  to  start  with  and  that  if  a 
feature  is  a  great  success,  anything  more  than  a  reasonable 
tmofit  should  be  returned  pro  rata  to  subscriber-papers.  This 
we  pledge  ourselves  to  do.  The  mail  is  bringing  you  details 
of  this  unusual  “Beautiful-Home  Feature.” 

EDITORS’  FEATURE  SYNDICATE 


4  White  Street 


CANAL  6885 


New  York  City 


!  WDnooks  Flexitype 

DiyMats  guarantee 
a  Perfect  Print 

Use 

Brooks’  Flexitype 
Dry  Mats 


Speed  -  Uniform  shrinkage  -  Simplicity 
in  conditioning 

These,  combined  with  beauty  of  print  and  half  tones,  make  it  the  ideal  Mat  and 
faithful  companion  of  Stereotypers  who  pride  themselves  on  their  perfect  production 

Sold  only  by 

BROOKS  PAPER  COMPANY, St.  Louis,  u.s.A. 
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VICTOR  AD  ACCOUNT 
TO  CHANGE  HANDS? 

Armitrong  Declares  He  Is  Still  Agent, 
As  Ayer  Wires  Publicity  for 
New  Machine  to 
Papers 


Spiculation  prevailed  among  advertis¬ 
ing  buyers  and  sellers  this  week  as  a  re¬ 
sult  of  publicity  for  the  Victor  Talking 
Machine  Company  telegraphed  to  news¬ 
papers  all  over  the  country  Aug.  13  b\' 
N".  VV.  Ayer  &  Son,  Philadelphia  adver¬ 
tising  agency.  The  Victor  account,  one 
of  the  largest  in  volume  which  is  place<l 
in  newspapers,  has  for  years  been  in 
charge  of  the  F.  Wallis  .\rmstrong 
Agency,  also  of  Philadelphia.  This 
agency,  when  asked  by  Editor  a  Pcb- 
USHF.R  whether  the  Victor  account  was 
to  be  placed  in  other  hands,  telegraphed 
this  reply: 

“F.  Wallis  Armstrong  Company  is 
the  advertising  agent  of  the  Victor  Talk¬ 
ing  Machine  Company.” 

Opinion  was  general  among  New  York 
special  representatives  that  the  sending 
of  the  publicity  by  the  Ayer  agency  was 
significant  of  a  change  in  Victor  adver¬ 
tising  arrangements  in  the  near  future. 
This  opinion  was  not  confirmed  by  the 
Ayer  agency,  whose  officials  maintained 
that  they  could  not  affirm  or  deny  the 
rumor,  “yet.”  It  was  stated  at  the  Ayer 
Philadelphia  office  that  the  Victor  Com¬ 
pany  had  asked  Ayer  for  assistance  in 
preparing  the  publicity  for  the  new 
sound-reproductive  devices  the  companx 
has  completed,  and  that  Ayer  had  ren¬ 
dered  the  aid  desired.  It  was  admitted 
by  the  Ayer  spokesman  that  the  action 
of  his  agency  in  handling  publicity  for 
another  agency’s  account  was  “extra¬ 
ordinary  in  modern  advertising  procedure. 


the  Southern  California  Editorial 
.\ssociation  obtained  the  1936  meeting  of 
the  National  Editorial  .Association  for 
Los  Angeles  and  California  and  the 
members  made  the  two-day  meeting  a 
celebration  of  this  achievement. 

Donahue  Heads  Medill  Board 

Directors  and  officers  of  the  Medill 
Building  and  Loan  Association  of  the 
Chicago  Tribune  staff,  were  elected  at 
recent  meetings.  The  secretary’s  report 
showed  that  the  association  earned  7.7 
per  cent  last  year  and  that  assets 


amounted  to  $f^,393.95  on  June  27  with 
29,188  shares  in  force.  Loans  on  stock 
last  year  amounted  to  more  than  $100,000 
and  $270,000  was  loaned  on  real  estate. 
Directors  elected  were;  W.  E.  Donahue, 
who  succeeds  E.  M.  Autrim;  M.  Derrico, 
who  succeeds  M.  J.  Merrill;  William 
Mullen,  who  succeeds  N.  E.  Meyers; 
Robert  Stonesifer,  who  succeeds  Don 
Swinehart ;  and  W.  IL  Whalen,  who 
succeeds  himself.  The  directors  at  a 
later  meeting  elected  W.  E.  Donahue, 
president ;  C.  .A.  Mather,  vice-president : 
.A.  T.  Ward,  treasurer ;  W.  E.  Kiepura, 
secretary ;  and  .M.  Derrico,  aufiitor. 


New  A.M.  Paper  for  San  Diego 

.A  new  morning  paj^r  will  make  its 
initial  appearance  in  San  Diego,  Calif.. 
.Aug.  30,  to  be  known  as  the  Morning 
Indefctxdent.  Franklin  O.  Schroeder, 
who  sold  papers  in  San  Diego  20  years 
agi>,  will  he  the  publisher.  J.  H.  Howell, 
veteran  Western  newspaper  man,  will 
be  general  manager.  Charles  Massey. 
Fresno  newspaper  man,  will  be  city 
editor.  The  paper  will  be  issued  morn¬ 
ings,  except  Mondays,  and  will  sell  fot 
two  cents.  .\  32  ptige  press  has  been 
installed.  U.  P.  service  will  be  used. 
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START  NEWFOUNDLAND  MILL 


Humber  Developinent  to  Be  Officially 
Opened  Aug.  24  and  25 

The  president  and  directors  of  the 
Newfoundland  Power  and  Paper  Com¬ 
pany,  Ltd.,  are  hosts  this  week  to  a 
party  of  fifty  Government  officials, 
engineers  and  newspaper  men  on  a  tour 
of  inspection  and  at  the  official  opening 
of  the  big  $40,000,000  Humber  develop¬ 
ment. 

In  the  party  leaving  Montreal  Wednes- 
<lay  evening  last  in  the  Clarke  Steam¬ 
ship  Company  steamer  “Mayarit”  were 
L  B.  Palmer,  manager  of  the  A.  N. 
P.  A.;  R.  S.  Kellogg,  secretary  of  the 
Newsprint  Service  Bureau  and  James  W. 
Brown  of  Editor  a  Pubi-isher  who  spent 
Wednesday  in  Montreal. 

Sir  William  Allardyce,  Governor 
General,  will  officiate  at  the  official  open¬ 
ings  August  24  and  25  of  the  newsprint 
mills  at  Corner  Brook  and  the  power 
plants  at  Deer  Lake,  Newfoundland.  The 
party  will  return  to  Montreal  by  steamer 
about  Sept.  1  after  visiting  Grand  Falls. 
St.  Johns’  and  Quebec. 
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:•  Seventeen  of  the 


Scripps^Howard  Newspapers 


FUN  AT  HOLLYWOOD 


Soudiern  California  Editors  Hold  Two- 
Day  Social  Meeting 

The  Southern  California  Editorial 
Association  held  its  annual  summer  out- 
>ng  Aug.  7  and  8  in  Hollywotxl,  Cal., 
with  175  editors  present.  The  annual 
business  meeting  will  be  held  in  January 
>nd  group  meetings  will  be  held  every 
three  months,  at  which  time  business 
natters  will  be  taken  up. 

Gov.  Friend  W.  Richardson,  president 
of  the  California  Press  Association,  at- 
Iwded.  Judge  Harlan  G.  Palmer, 
^tor  of  the  Hollyioood  Citizen  and  a 
foFmer  president,  was  in  charge  of  the 
^eral  arrangements,  assisted  by 
Orlando  T.  Palmer  with  Ben  H.  Read, 
^naging  director  of  the  association, 
^dling  the  program.  President  J.  R. 
O^bert  of  the  Riverside  Enterprise  and 
btCTetary  Timothy  Brownhill  of  the 
i**ente  Journal,  presided. 

In  competition  with  25  other  states 


CIRCULATIONS  — 
with  each  paper  showing  a  gain 
—  mark  the  progress  of  THE 
SCRIPPS-HOWARD  NEWS¬ 
PAPERS. 

Scripps-Howard  editors  “are  urged  to  visu¬ 
alize  their  papers  as  upstanding,  red-blooded 
citizens  of  their  communities,  possessing  a 
sense  of  humor,  a  sense  of  proportion,  a  sense 
of  decency  and  a  love  of  fair  play.”  They 
are  urged  ever  to  decry  cynicism,  encourage 
tolerance  and  never  to  forget  that  a  smile  has 
an  asset  value  even  in  the  midst  of  a  fight. 


“That  this  liberal,  tolerant,  fearless,  virile 
editorial  policy  wins  an  unusual  loyalty, from 
readers  is  shown  by  growing  circulations.” 

Goss  Presses  are  used  by  the  following 
SCRIPPS  -  HOWARD  NEWSPAPERS : 

Pittsburgh  Press,  Columbus  Citizen,  Cincinnati 
Post,  Kentucky  Post,  (Covington),  Akron  Times- 
Press,  Oklahoma  News,  Fort  Worth  Press,  Denver 
Express,  Evansville  (Ind.)  Press,  Birmingham  Post, 
Memphis  Express,  Knoxville  News,  San  Diego 
Sun,  San  Francisco  Daily  News,  Baltimore  Post, 
Washington  Daily  News,  Dallas  Dispatch. 

Goss  Presses  are  the  choice  of  successful 
publishers  everywhere.  Catalog  on  request. 


THE  GOSS  PRINTING  PRESS  CO.,  CHICAGO 

'  The  Qoss  Printing  Press  Company  of  England,  Ltd.,  London 
Messrs.  Edwards  Dun/op  CoTnf>any,  Ltd.,  Sydney  *  Sole  Australian  Agent 
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MAKING  SMALL  CITY  DAILY  UNDER  GUNS 
OF  METROPOLITAN  PAPERS 

Educate  Readers  and  Space  Users  to  Value  Local  Medium — 
Perfect  Plant  and  Give  ’Em  Fast  News  Handling — 
Bookers’  Moving  Story 


TMAGIXE  an  editor  of  a  daily  produc- 

ing  it  in  a  small  town  almost  in  the 
shadow  of  a  great  center  of  population 
and  with  concrete  roads  and  railroad 
metals  stretching  to  his  doorsteps.  He 
may  consider  them  as  arteries  feeding  hjs 
own  body,  or  tentacles  sucking  away  his 
life-blood.  It  is  hardly  necessary  to  im¬ 
agine  such  a  situation,  for  one  or  several 
similar  to  it  exist  in  almost  every  State 
in  the  Union. 

John  H.  Booker,  managing  editor  of  the 
Sapulpa  (Ok\a..) Herald,  has  worked  for 
seven  years  under  conditions  not  unlike 
those  described.  Tulsa,  one  of  the  state’s 
great  cities,  is  only  14  miles  distant  and 
measured  in  terms  of  concrete  roads  and 
Ford  cars,  or  by  the  rush  of  the  inter- 
urban  trams,  may  be  considered  as  Sap- 
ulpa’s  next  door  neighbor.  Two  excel¬ 
lent  newspapers  serve  Tulsa  and  its  vic¬ 
inage — but  they  don’t  serve  Sapulpa,  as 
Sapulpans  have  learned  to  be  served. 

That  function  the  Herald  has  kept  as  its 
own,  as  Mr.  Booker  sets  forth  in  the  ob¬ 
servations  which  follow :  * 

There  are  three  types  of  editors,  I  have 
observed,  in  cities  like  Sapulpa.  For¬ 
tunately,  the  Herald  has  had  only  one  of 
them — only  one  editor  during  its  existence 
— and  he  has  enjoyed  progress  under  only 
one  of  the  three  classifications  set  forth. 

You  find : 

1.  The  editor  who  regards  the  nearby 

city  pessimistically,  as  an  enemy  not  to  Young,  in  centre,  and  John  H.  Booker,  sitting  at  left,  in  Herald 

be  overcome  and  as  a  fatal  obstacle  for-  •  i  j 

ever  to  any  newspaper  enterprise  in  the  editorial  department. 

smaller  community. 

2.  The  editor,  also  pessimistic,  who  out  of  one  that  was  already  well-regarded  were  abandoned  and  the  pyramid  style  of 
overlooks  development  on  his  own  prom-  at  liome,  though  often  set  aside  in  favor  make-up  took  their  place.  Instead  of 


The  plan  was  working  and  the  next  the  old  500-word  ponies,  and  most  of  it 
steps  wTre  those  to  see  that  it  kept  on  goes  into  type  every  day;  two  additional 
working,  .^s  fast  as  increased  revenue  reporters  assist  in  covering  the  local  field 
and  reader  .support  would  warrant  other  of  news,  the  advertising  manager  has  his 
additions  were  made  and  announced.  assistant  and  no  longer  combines  his  work 
Advertisers  were  given  every  aid  in  with  that  of  the  circulation  department, 
preparing  copy  and  arranging  their  space,  which  is  an  office  in  itself.  These  latter 
Country  methods  of  jamming  an  “ad”  two  employees  have  elaborate  cut  and  ad- 
wherever  the  make-up  man  saw  a  hole  vertising  services,  filing  arrangements  and 

a  schedule  system  to  work  with.  The 
composing  room  staff  is  almost  dfmble 
what  it  was  in  1917,  and  type  faces  are 
many  and  fresh.  All  are  busy  most  of 
the  time. 

The  townspeople  have  learned  to  turn 
to  their  own  paper  for  information  on  any 
current  event.  When  the  World  Scries 
is  played  this  year,  local  fans  will  not 
wait  for  outside  special  editions  or  bulle¬ 
tins  on  the  corner  to  give  them  the  results. 
The  baseball  player  scoreboard  will  be  up 
in  front  of  the  office  as  it  was,  for  the 
first  time  last  year  and  the  street  will  be 
jammed  for  a  block  as  the  play-by-play 
story  is  told.  On  election  nights  the  wire 
is  looped  to  the  county  courthouse  and  the 
public  is  invited  to  be  the  paper’s  guests 
in  the  spacious  courtrooms,  all  night  hmg 
if  they  care  to  stay  up  that  late  while 
the  local  church  women  serve  coffee  and 
sandwiches. 

The  once  small  paper  may  have  puffed 
a  little  at  times  but  it  has  been  on  the 
heels  of  the  heavyweights  since  the  con¬ 
test  started  and  now  the  latter  give  it  a 
hand  from  time  to  time,  mainly  because 
the  world  admires  anybody  that  will  mix 
it  in  fair  fashion. 


N.  Y.  Reporter  Becomes  Fireman 

Because  of  the  “lure,”  Cosmus  Peter¬ 
son,  reporter  for  the  New  York  City 
News  Association  at  Police  Headquar¬ 
ters,  has  resigned  his  newspaper  job 
to  become  a  full-fledged  fireman.  He 
has  been  assigned  to  Engine  20,  Lafay¬ 
ette  street.  New  York. 

Cluett  Buys  Radio  Pack  Co. 


ises  and  devotes  most  of  his  time  to  of  the  bigger  Tulsa  papers  when  news  “write  me  out  an  ad.”  merchants  began  £  Cluett,  vice-president,  Cluett, 


heaping  round  curses  on  the  heads  of  his  events  of  the  day  were  considered  _  _ _  _ _ _ 

bigger  brothers  for  no  other  reason  than  With  M.  T.  Hubbard,  advertising  man-  .All  of  which  led  to  contracts  with  ad-  Radio  Pack  Company,  Inc.,  New  YoVic" 

that  they  are  who  they  are,  where  they  ager  and  now  senior  employee  on  the  vertisers  calling  for  many  inches  of  space  . 

are,  and,  withal,  trying  in  vain  to  destroy  Herald,  and  myself,  Mr.  Young  conferred  monthly. 

them  by  words  instead  of  seeking  to  a  number  of  times  after  opening  the  dis-  The  news  department  carried  on  and  the  mT  1  •  I 

equal  them  as  far  as  possible  in  producing  cussion  of  the  larger  foreign  papers  and  readers  were  not  left  to  discover  that  the  t  li §  §  fllO  ^ 

a  newspaper.  their  effect  on  local  plants.  sort  of  paper  was  giving  them  hot  news  in  all  * 

3.  The  editor  who  looks  upon  such  a  rejuvenation  plan  was  carefully  arranged  forms.  It  was  pointed  out  to  them  from  ^ 

situation  in  a  sporting  light,  does  not  and  launched.  time  to  time.  Every  Herald  employee  was  One  OI  the  COUDtry  8 

blame  the  city  for  being  where  it  is  or  A  new  and  modern  press  was  purchased,  admonished  to  “talk  it  up”  outside,  which 

its  metropolitan  papers  for  trying  to  come  Linotype  facilities  increased  and  general  was  good  for  the  paper,  the  readers,  the  fkcf' 

into  his  town,  and  buckles  down  to  the  preparations  made  to  enlarge  the  paper,  business  men  and  the  town.  .And  bad  for  ICJOl  ITA  I.  LB 

task  of  educating  his  own  subscribers  and  One  pony  telegraph  service  was  being  one  of  our  incoming  rivals,  our  biggest 

space-buyers  to  find  value  in  his  columns,  used  but,  with  war  and  other  news  break-  opposition  in  the  news  field  at  the  time.  Covered  ALONE  by 

to  the  end  that  he  can  equip  his  plant  with  ing  hourly,  it  was  decided  to  obtain  an-  Its  subscriprton  list  was  decreased  by 

the  facilities  and  features  designed  to  other  pony  service  and  unite  the  two  to  about  700  names  during  the  first  six  one  of  the  Country's 

make  his  own  product  compare  favorably  increase  the  foreign  news  output.  The  months  of  our  campaign,  so  I  was  told  ^ 

with  the  city  offering.  city  was  given  a  gocjd  “shakedown”  every  later  by  its  local  representative  who  had 

To  such  a  man  the  city  daily  is  only  day  for  available  local  news.  become  connected  with  our  circulation  vViCdlCSl  iv©fV8p3JpCr8 


to  design  attractive  trade-pulling  copy.  Peabody  &  Co.,  has  obtained  control  of 


situation  in  a  sporting  light,  does  not  and  launched. 


time  to  time.  Every  Herald  employee  was 


blame  the  city  for  being  where  it  is  or  A  new  and  modern  press  was  purchased,  admonished  to  “talk  it  up”  outside,  which 


task  of  educating  his  own  subscribers  and  One  pony  telegraph  service  was  being  one  of  our  incoming  rivals,  our  biggest 
space-buyers  to  find  value  in  his  columns,  used  but,  with  war  and  other  news  break-  opposition  in  the  news  field  at  the  time, 
to  the  end  that  he  can  equip  his  plant  with  ing  hourly,  it  was  decided  to  obtain  an-  Its  subscriprton  list  was  decreased  by 
the  facilities  and  features  designed  to  other  pony  service  and  unite  the  two  to  about  700  names  during  the  first  six 
make  his  own  product  compare  favorably  increase  the  foreign  news  output.  The  months  of  our  campaign,  so  I  was  told 
with  the  city  offering.  city  was  given  a  good  “shakedown”  every  later  by  its  local  representative  who  had 

To  such  a  man  the  city  daily  is  only  dav  for  available  local  news.  become  connected  with  our  circulation 


with  the  city  offering.  city  was  given  a  good  “shakedown”  every  later  by  its  local  representative  who  had 

To  such  a  man  the  city  daily  is  only  day  for  available  local  news.  become  connected  with  our  circulation 

an  incentive  to  greater  effort,  an  indirect  Tulsa  papers  issued  extra  editions  car-  boosting  maneuvers. 

maker  of  his  larger  profit  and  a  means  of  rying  big  war  news,  night  and  day.  We  The  present  year,  six  years  after  the 
insuring  the  small  town  of  as  big  a  paper,  started  the  practice,  excepting  only  in-  campaign  was  put  under  way,  finds  the 
with  as  big  a  subscription  list  and  as  much  stances  where  the  news  was  not  thor-  plan  of  improving  at  home  still  operating 
news,  as  it  is  possible  to  present,  through  oughly  authentic,  leaving  some  of  the  successfully  in  the  friendly  fight  against 
maximum  income  from  a  business  area  rivals  to  pull  the  “iKiners”  if  any  weic  bulldog  editions  and  final  extras  which 
thoroughly  and  competently  covered.  pulled.  City  styles  in  make-up  were  fol-  arrive  by  motor  truck  and  interurban 

In  connection  with  the  latter  attitude,  lowed,  streamer  lines  and  all,  and  the  carrier. 


^Plain 

ONE  Medium -ONECW 


iler 

WiUseUit 


it  is  safe  to  remark  that  the  city  publica-  readers  began  to  take  notice, 
tions  concerned  (usually  inclined  to  laugh.  Incidentally  banner  head  lines,  properly 
and  go  on  their  way  when  opposed  in  any  used,  mean  more  on  the  smaller  city  paper 
other  manner  in  what  they  regard  as  than  on  city  editions  where  several  papers 
rightful  suburban  trade  zones)  develop  a  must  vie  with  each  other  in  competitive 
deep  respect  for  the  little  paper  that  street  sales,  causing  the  heavy  black  news 
grows  as  fast  an<l  as  big  as  it  can,  and,  captions  to  become  misused  and  frequently 
at  least,  controls  its  home  field  in  the  dfuibted. 


Now  a  leased  wire  service  has  replaced 


J.  B.  Woodward 
no  E.  42d  Si. 
Now  York 


Woodward  A  Kally 
360  N.  Mieli.  Ara. 
Chkai# 


NEW  YORK  STATE 


“24  Hour  Value”  Westchester  County’s 


battle  of  competition. 


It  had  fallen  to  the  news  department  to 


Automatically,  in  meeting  the  strides  of  take  the  initial  step  under  the  editor’s 
its  city  comiietitors  under  such  circum-  plan  for  development.  The  paper  was 
stances,  the  small  papers  local  competition  made  to  be.  as  well  as  appear  to  be,  as 
is  met,  in  most  instances.  It  is  not  the  rich  in  news  as  jxissible. 
usual  thing  that  two  or  more  local  papers  Two  months  of  this  news  activity  and 
hit  upon  the  same  idea,  and  those  in  towns  Mr.  Hubbard  ojiened  his  end  of  the  jiro- 
adjacent  to  cities,  who  discover  and  use  gram  with  a  drive  on  advertisers  in  which 
the  only  sound  course  against  the  out-  he  pointed  out  proving  by  papers  already 
siders,  are  the  ones  to  dominate  at  home  prcKluced— the  step  forward  in  building 
with  ease.  a  better  newspaper  for  the  town.  .Ad- 

In  the  latter  part  of  1917  and  early  in  vertisers  gradually  saw,  unclerstcKKl  and. 
the  following  year,  when  the  World  War  one  liy  one,  began  to  get  in  liehind  the 
was  going  big,  the  Herald’s  editor,  John  undertaking  and  push  with  as  much  rev- 
W.  Young,  began  to  take  an  increased  enue-producing  copy  as  they  could  afford, 
interest  in  competition  coming  from  Tulsa.  Then,  as  they  realized  on  their  investment. 
It  was  about  this  time  that  1  joined  his  they  got  more  into  the  habit.  Their  local 
news  staff  and  Mr.  Young  was  thinking  paper  was  looking  “uptown”  and  they 
out  a  means  to  make  a  much  better  paper  liked  it. 


Were  you  ever  “scooped  in 
your  own  lime”  because  a 
later  paper  printed  the  good 
story  you  were  forced  to 
crowd  out? 

There's  a  sequel 

Read  the  hack  page  of  next 
week’s 

Elditor  &  Publisher 


Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

jire  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 

Both  Memb^rt  of  A.  B.  C. 

Westchester  Newspapers,  Inc. 

Franklin  A  Merriam*  Pret. 
Mnnnl  Vsmnn — Naw  Rochalls 
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“WE  WILL  SERVE  THOSE  WHO  NEED  IT 
MOST,  DISREGARDING  OWN  INTERESTS” 

Advertiser’s  Query  As  To  Columbia  State’s  Editorial  Policy, 
Veiling  a  Threat,  Draws  Above  Stiff  Reply  from  Publisher 


JUNE  POSTAL  RECEIPTS 
SURPRISE  NEW 

Indicate  That  February  Rates  Brought 
20^  Increase  Oyer  Old  Schedule, 
But  Post  OfRce  Head  Scouts 
That  Conclusion 


FP.  A.  would  call  it  “true  talk” —  of  newspaper  advertising  is  to  bring 
•  this  reply  of  Ambrose  E.  Gonzales,  the  commodity  advertised  to  the  atten- 
publisher  and  principal  owner  of  the  tion  of  those  who  read  newspapers,  ad- 
Columbia  (S.  C.)  State,  when  an  adver-  vertisers  would  be  concerned  only  with 
tiser  asked  him  to  outline  the  State’s  edi-  the  character  of  the  newspaper  patron- 
torial  policy  on  certain  tax  legislation.  ized,  and  the  quantity  and  quality  of 
“If  your  patronage  depends  upon  any  their  circulations,  and  not  with  the  con- 
other  than  business  considerations,  it  is  trol  of  editorial  policies,  for  only  con- 
only  fair  to  say  that  in  respect  to  taxa-  temptible  newsjwpers  could  be  so  influ- 
tion,  as  in  everything  else,”  he  wrote,  enc^  and  the  circulation  of  contemptible 
“The  State  will  continue  to  serve  those  newspapers  is  necessarily  of  doubtful 
in  need  of  service,  with  entire  disregard  value  to  the  advertiser, 
of  its  own  material  interests.”  “The  State  has  advertising  space  for 

The  advertiser’s  letter  and  Mr.  Gon-  sale — subject  to  certain  restrictions— but 
rales’  complete  reply  are  quoted  as  fol-  its  editorial  and  news  columns  are  not 
lows:  for  sale,  and  its  opinions  are  its  own. 

“Hollingsworth’s,  “As  you  have  been  running  an  ad- 

“Unusual  Candies,  vertising  campaign  in  this  newspaper, 

“Augusta,  Ga.  you  doubtless  know  whether  or  not  its 

“Gentlemen:  I  have  your  letter  of  readers  are  those  to  whom  HoUings- 
12th  instant  in  which  you  say: 


worth’s  Unusual  Candies  appeal.  But  if 
your  patronage  depends  upon  any  other 
than  business  considerations  it  is  only 
fair  to  say  that  in  respect  to  taxation, 

-  -  everything  else.  The  State  will 

Zs  'llrrhis'^ratt  "r!  continue  to  serve  those  most  in  need  of 

samples  of  some  of  your  editorials  on  this  sub-  service,  with  entire  disregard  of  Its  own 
ject.’  material  interests. 

“AMBROSE  E.  GONZALES, 


“  ‘We  have  been  running  an  advertising  cam- 
raign  in  your  paper,  and  we  have  heard  con¬ 
flicting  reports  of  your  editorial  policy  regarding 
the  State  Tax  on  Drug  Store  merchandise.  Will 


“Publisher,  The  State." 


“During  the  Legislative  sessions  of 
1922,  1923,  1924,  and  1925,  respectively. 

The  State — recognizing  the  desperate  - 

plight  of  the  farmers— upon  whom  at  MICHIGAN  PRESS  CLUB  MEETING 

last  the  material  prosperity  of  all  our  _ 

people  depends- supported  a  proposal  for  g*  Held  at  Ann  Arbor  Camps 

a  consumers  tax  on  soft  drinks  and  29  11 

other  non-essentials — or  indeed  any  form 

of  indirect  taxation— rather  than  impose  Officers  and  directors  of  the  University 
additional  burdens  upon  the  farms,  Eress  Club  of  Michigan  announce  the 
thousands  of  them  already  in  the  sher-  'lates  of  Oct.  29,  30  and  31  for  the  annual 
iffs’  hands.  meeting  of  the  club  at  Ann  Arbor.  The 

“The  State,  alone— I  believe— among  arrangement  includes  reservations  for  the 
the  daily  newspapers  of  South  Carolina,  Michigan-Navy  football  game, 
took  this  position,  knowing  that  it  would 


Computed  total  postal  revenues  for  the 
month  of  June,  1925,  under  the  new  rates 
according  to  figures  just  made  public  by 
Postmaster  (ieneral  New,  discloses  an 
iiKrea.se  of  20  fjer  cent  over  the  amount 
which  would  have  been  received  under 
the  old  rates  during  tlK  same  period. 

Similar  figures  for  May,  as  presented 
to  the  Special  Congressional  Joint  Sub¬ 
committee  on  Postal  Rates,  showed  an 
increase  of  only  .(K)91  jKr  cent,  indicating 
that  June  figures  are  as  abnormal  as 
those  for  May  were  subnormal. 

Combined,  the  revenues  under  the  new 
rates  for  the  two  months — May  and  June, 
1925 — as  compared  with  the  revenues 
which  would  have  accrued  at  the  old 
rates  in  the  same  months,  show  a  gain 
of  9.2444  per  cent. 

Postmaster  General  New  does  not  be¬ 
lieve  the  figures  can  be  taken  at  their 
face  value. 

"In  my  opinion.”  he  said,  “the  very 
large  increase  in  June  is  accounted  for 
by  the  swing  of  the  pendulum  from  the 
depression  of  May  which  followed  the 
huge  mailings  prior  to  the  second  week 
of  April  when  mailers  sought  to  take 
advantage  of  the  old  rates.  Therefore 
the  June  receipts  ate  no  more  indicative 
of  what  may  fairly  be  expected  than  are 
the  figures  for  the  month  of  May.” 

Total  computed  revenues  from  all 
sources  are  estimated  at  $51,809,901  for 
Tune,  1925,  as  compared  with  $42,770,451 
for  June,  1924,  while  similar  figures  for 
May,  1925,  were  $50,530,501  as  against 
$47,117,065  for  May,  1924. 


Police  Seize  Iszue  of  Daily 

Havana  police  confiscated  the  Aug.  19 
issue  of  El  Heraldo,  acting  on  orders 
from  the  Interior  Department.  The 
newspaper  has  been  strongly  attacking 
President  Machado  for  his  stand  in  re¬ 
fusing  to  allow  payment  of  $1,101,966.22 
to  Alvarez,  Govea  &  Co.,  for  paving 
and  sewerage  work  in  the  City  of 
Matanzas.  Carlos  Govea,  a  member  of 
the  firm,  is  El  Heraldo’s  managing  ed¬ 
itor. 


incur  the  enmity  of  the  opulent'  sqft- 
drink  manufacturers,  the  powerful  to¬ 
bacco  interests  and  other  liberal  adver¬ 
tisers,  while  the  stricken  farmers  had 
nothing  to  advertise,  and  little  money 
with  which  to  pay  for  newspapers. 

“The  manufacturers  had  the  money  to 
employ  able  counsel  and  maintain  pow¬ 
erful  lobbies,  and  the  advertising  patron¬ 
age  with  which  to  discipline  the  inde¬ 
pendent  and  reward  the  complaisant. 

“The  landowners,  unorganized,  inartic¬ 
ulate,  save  through  the  press,  had  only 

the  hope  that  a  way  would  be  found  to - 

take  from  their  shoulders  part  of  their  Baily  to  Manage  Miami  Tab 

iMd,  without  crippling  the  schools  a^  ^  ^  appointed  to 

La^erue  Collier  as  general  man- 

miserable  have  no  other  medicine  but  \  ^  u  \r  j 

only  hope,’  and  for  them  the  State  spoke,  (Fla.)  Tab  Vander- 

Its  presd;nce  was  justified,  for  although  announced  this  week, 

the  soft-drink  bill  passed  by  the  House  • 

was  killed  in  the  Senate,  a  boycott  of 
this  newspaper,  vengefully  declared  in 
1922,  has  since  been  maintained  with  a 
persistence  worthy  of  a  better  cause. 

“Again  in  1925,  the  legislative  ap-  ^^ece^di^^  Ja^k 
propriations  were  in  jeopardy,  and  again  “ 

The  State  spoke  for  those  in  whose  in¬ 
terest  no  other  voice  was  raised,  and 
under  the  pressure  of  public  opinion,  the 
luxury  tax  and  other  indirect  taxes — 
among  them  a  doubled  corporation  tax 
bearing  heavily  upon  the  State — were 
unposed  as  temporary  measures  of  re¬ 
lief. 

“It  is  assumed  that  as  the  purpose 


Heads  Sacramento  Club 

Bruce  Bennet,  of  the  Sacramento 
(Cal.)  Union  has  been  elected  president 
of  the  Advertising  Club  of  Sacramento, 


A  •  ' 

fimcricas 
most  complttt 
newspaper 

(Ehe  Neio  £)orK  . 

Herald 

STribum 


c«in«l  >,7«  Daty  A'  , 

Sworn  noTommoot  Btatemont,  8lz  Ifoaths 
■■dint  Usrrta  tl,  1BS4.  178.M9  Dally.  Six 
Montbo,  Bndtnt  Usrrh  SI.  ISSS.  tn.lM 
UaUj.  IncrMse  to  Dolly  Arsmto  Olrcolo- 
tton,  f.7«.  _ 

n  ooTnt  TEs  nxLo  ooimxTZLT 

UranXVTATITU: 

K.  w.  KoUooy,  904  Timto  BUg.,  Vow  Tstk. 
■■  Lofoo  Boyoo  Oo..  401  Tswor  BUg.,  9 
Vortk  MIoMgoo  Avo.,  OUoago. 

A.  J.  Harris  HUl,  '719  Haarst  BUg..  Boo 
7rnnoiMO.  OoUf. 


Hattiesburg  American 

Hattiesburg,  the  Hub  of 
South  Mississippi 

Only  Daily  in  Hattiesburg,  Mis¬ 
sissippi 

Only  Daily  covering  South  Mis¬ 
sissippi  thoroughly 
Fourth  largest  paper  in  Missis¬ 
sippi. 

Circulation  6,402.  Published  every 
afternoon,  except  Sunday.  Has 
full  leased  wire  Associated  Press 


Represented  Nationally  by 

The  S.  C.  Beckwith  SpedsI  Agency 

New  York,  Chicago,  St.  I^ouis,  Drirott, 
Kansas  Citj^  Atlanta,  Los  Angeles, 
San  Francisco. 


DecnriH: 

Tunes 


Evening 

0r^vs7e  120.000 


Sund^ 

OOO 


ToptY  He  Pfnsarola  Honfnal 


9nrk«ai^lfe%iiMnninl 

UfflERWfMffiTORFTlBFFMMS^ 

JSPJII  -  J^abtng  Times. 


XQKrut-  '  •  jtKin  I  iaroMB 


Depends  on 
The  Plus  Plan 

IT’S  a  pleasure  to  us  to 
present  in  this  column 
another  group  of  news¬ 
papers  that  have  decided  on 
the  Imperial  Plus  Metal 
Plan.  The  John  H.  Perry 
Newspapers  comprised  of 
The  Reading,  Pa.,  Times, 
The  News-Journal  of  Pen¬ 
sacola,  Fla.,  and  the  Jack¬ 
sonville,  Fla.,  Journal,  is 
another  of  those  splendid 
groups. 

The  many  groups  of 
newspapers  relying  on  the 
i’lus  Plan  point  out  unmis¬ 
takably  that  the  Plan  brings 
results.  The  publishers  of 
these  groups  see  the  wisdom 
of  a  plan  that  assures  con¬ 
tinued  good  health  and  a 
long  life  for  their  metal.  To 
them  it  is  an  assurance 
against  trouble  and  an  out- 
and-out  saving  of  dollars 
and  cents. 

Figure  it  Out 
for  Yourself 

If  you  can  keep  your 
metal  in  a  continual  state  of 
good  health  and  can  length¬ 
en  its  life  many  years  over 
the  present  term  of  useful¬ 
ness,  you  are  making  a  de¬ 
cided  saving.  Figure  your 
past  metal  costs — then  send 
for  the  Plus  Plan  and  fig¬ 
ure  out  the  saving  by  this 
dependable  and  economical 
Plan.  It’s  worth  while ! 


METAL 


Linotype— Monotype  lnt«rtyp» 

Stereotyp* 

Elrod— Ludhmr—Lkiagrmpb—TlMiiBpaan 

Imperial  Type 
Metal  Co. 


PkikMpkia-  CImUad— N«w  Twk-CkicM* 
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THREE  WASHINGTON  WRITERS  INJURED 
AS  AUTO  SKIDS  INTO  TREE 

Field,  N.  Y.  Herald  Tribune;  Dumo,  I.  N.  S.;  and  McKinney, 
Chicago  Tribune,  in  Crash  Near  Plymouth,  Vt. — 

Were  Covering  President  Coolidge 


^HREE  Washington  correspondents 
were  injured  Aug.  18  near  Plymouth, 
Vt.,  when  the  automobile  in  which  they 
were  driving  skidded  from  the  road  and 
hit  a  tree. 

The  car  was  being  driven  by  Guy  B. 
.McKinney,  of  the  Chicago  Tribune,  who 
in  the  crash  was  wedged  in  between 
the  tree  and  the  side  of  the  motor,  re¬ 
ceiving  the  worst  injuries.  The  two  with 
him,  George  E.  Durno,  International 
News  Service,  and  Carter  Field,  New 
York  Herald  Tribune,  were  hurled 
through  the  windshield. 

McKinney  suffered  severe  cuts  about 
the  head  which  necessitated  five  stitches. 
Durno  was  also  cut,  but  not  enough  to 
require  stitching.  Field  suffered  severe 
bruising. 

Doctors  reported  the  three  men  were 
doing  well,  and  that  none,  so  far  as  he 
had  been  able  to  learn,  had  suffered 
internal  injuries. 

The  three  men  were  with  the  party 
of  correspondents  who  are  covering  the 
visit  of  President  Coolidge  to  the  home 
of  his  father  in  Plymouth. 

The  accident  took  place  on  a  stretch 
of  narrow  winding  road  that  has  been 
undergoing  repairs  by  the  State  Roads 


O.  J.  GUDE  IS  DEAD 


Pioneer  of  Electric  Sign  Wa*  Called 
Creator  of  White  Way 

O.  J.  Gude,  prominent  outdoor  adver¬ 
tising  man,  who,  because  he  was  a 
pioneer  in  electric  sign  display  along 
Broadway,  was  called  by  many  the 
“creator  of  the  Great  White  Way,”  died 
Aug.  15  in  Bad  Nauheim,  Germany. 
He  was  chairman  of  the  board  of  direc¬ 
tors  of  the  O.  J.  Gude  Company,  out¬ 
door  advertisers.  New  York,  a  director 
of  the  Poster  Advertising  Associating, 
and  the  Van  Beuren  New  York  Bill 
Posting  Company. 

Born  in  New  York  in  1862,  Mr.  Gude 
was  forced  to  give  up  school  at  the  age 
of  17  on  account  of  the  death  of  his 
father.  He  went  into  the  advertising 
business,  and  after  10  years  with  vari¬ 
ous  firms  established  his  own  business 
in  1899.  The  first  electric  sign  was 
erected  on  Broadway  by  the  Gude  con¬ 
cern  about  25  years  ago.  The  most 
elaborate  electric  sign  for  which  he  ever 
contracted  was  that  of  Wrigley’s  chew¬ 
ing  gum  in  Times  Square,  New  York, 
said  tf)  be  the  largest  in  the  world  at 
the  time. 

Due  to  ill  health,  Mr.  Gude  sold  his 
interests  in  1918,  and  practically  re¬ 
tired. 


Department.  Another  car  was  ahead 
when  the  newspaper  car  turned  to  the 
left  to  pass.  The  lefthand  wheels  struck 
the  soft  gravel  on  the  edge  of  the  road 
and  skidded  into  a  tree. 

Pas.sersby,  who  feared  that  the  occu¬ 
pants  of  the  car  were  badly  hurt,  sent 
in  a  call  for  Dr.  Cram  of  Bridgewater, 
the  Coolidge  family  physician,  who  was 
on  the  scene  promptly  and  sent  in  a 
hurray  call  for  Major  James  F.  Coupal, 
the  President’s  personal  physician,  who 
assisted  in  treating  the  injured  corre¬ 
spondents.  After  first  aid  they  were 
sent  to  their  hotel  at  Echo  Lake. 

Since  the  adoption  of  the  automobile 
for  transportation  for  Presidential  tours 
there  have  been  several  serious  acci¬ 
dents  to  newspaper  correspondents. 
When  Mr.  Wilson  made  his  League  of 
Nations  trip  to  the  Pacific  Coast  three 
newspaper  men  were  badly  injured  and 
one  killed  by  the  overturning  of  their 
car  on  the  way  back  over  the  famous 
Columbia  River  drive  to  Portland,  Ore. 
When  Mr.  Harding  was  going  west  on 
his  Alaska  trip  another  was  killed  and 
two  others  badly  injured  by  their  car 
skidding  and  plunging  over  the  moun¬ 
tain  side  on  their  way  back  to  Denver. 


“Bill”  Phelon  Dead 

VV’illiam  A.  Phelon,  54,  baseball  writer 
and  sports  authority,  died  in  Cincinnati, 
.\ug.  19.  He  is  survived  by  a  widow 
and  one  son,  Raymond  Phelon.  Phelon 
was  noted  throughout  the  country  for 
his  sparkling  wit.  epigrams  and  poems. 
He  was  one  of  the  most  prolific  sport 
writers  of  the  country. 


®fattuart) 


BUTTERFIELD  ELECTROCUTED 

Houitcn  Press  Ad  Manager  Touched 
Live  Wire  While  Fixing  Radio 

(By  Telegraph  to  Editor  &  Publisher) 

Houston,  Aug.  17. — A.  F.  Butterfield, 
40,  advertising  manager  of  the  Houston 
{Tex.)Fress,  was  accidentally  electro¬ 
cuted  August  15  while  under  his  house 
inspecting  ground  connections  of  his 
radio  set.  Burns  on  the  left  ear,  left 
breast  and  first  and  second  fingers  of 
the  right  hand  indicated  that  Butterfield 
iiad  come  in  contact  with  a  live  light 
wire. 

Butterfield  was  alive  when  rescued  but 
died  in  an  ambulance  enroute  to  a  hos¬ 
pital. 

Butterfield,  a  lieutenant  in  the  World 
War,  went  to  Houston  from  St.  Louis 
soon  after  the  armistice.  He  first  worked 
for  the  Houston  Post,  later  joining  the 
Chronicle  and  finally  going  to  the  Press. 
The  funeral  was  held  under  Scottish 
rite  Masonic  auspices  in  Houston  Mon- 
dav. 


Pittsburgh 

Press 

“Giant 
of  the 
Newspaper 
World” 

A  Scripps-Howard  Newspaper 
Repreaented  by 

ALLIED  NEWSPAPERS, 
INC. 


Harrison  Cruikshank,  for  twenty- 
five  years  a  newspaper  man  of  Philadel¬ 
phia,  Wilmington  and  Baltimore,  die<l 
following  an  operation  in  Baltimore  re¬ 
cently.  He  worked  for  many  years  on 
the  North  American;  also  was  on  the 
Public  Ledger,  after  which  he  left  for 
Wilmington  and  Baltimore. 

Davis  F.  Jones,  86,  veteran  printer, 
Denver,  died  .August  9.  Three  surviving 
sons  are  Robert  F.,  foreman  of  the  com¬ 
posing  room  of  the  Denver  Post  and 
George  R.,  and  Walter  R.,  both  connected 
with  the  Rocky  Mountain  News  and 
Dcni'er  Times. 

Mrs.  Charles  Eugene  Banks,  wife 
of  the  former  editor  of  the  Hilo  (Ha¬ 
waii)  Tribune-Herald  died  in  Seattle, 
July  30. 

Claude  R.  Joh.nston,  50,  a  writer 
tutored  under  Jim  Whitfield,  sports  ^i- 
tor  of  the  Kansas  City  Star  thirty  years 
ago,  died  last  week  in  Kansas  City. 

C.  J.  Hurley,  87,  many  years  editor  of 
the  Savannah  (Mo.)  Andrew  County 
Democrat,  died  in  St.  Joseph,  Mo.,  Aug¬ 
ust  13. 

Elbert  E.  Watts,  for  19  years  editor 
of  the  Delta  County  (Colo.)  Tribune, 
died  at  Delta  August  10  of  high  blood 
pressure. 

.■\.  D.  Morten SON,  for  many  years  con¬ 
nected  with  the  Curtis  Publishing  com¬ 
pany,  died  suddenly  last  Sunday  at 
Shelby,  Mich.  He  is  survived  by  a 
widow  who  lives  at  the  family  home  in 
Wheaton,  Ill. 

Frank  Krans,  55,  publisher  of  the 
Altona  (III.)  Record  and  postmaster  at 
.-Vltona,  died  Aug.  12  in  a  Galesburg  hos¬ 
pital  after  a  brief  illness.  His  widow  and 
three  children  survive. 

Claude  Dickinson,  33,  former  well- 
known  northwestern  Iowa  newspaper 
publisher,  hanged  himself  last  week  in  a 
corn  crib  on  the  farm  where  he  was  em¬ 
ployed.  Ill  health  was  given  as  the  cause 
of  his  suicide.  He  had  worked  on  papers 
at  Storm  Lake.  Cherokee  and  .Alta  and 
last  spring  mirchased  the  Sherburn 


(Minn.)  Advance-Standard. 

George  P.  Haywood,  72,  former  pub¬ 
lisher  of  the  Lafayette  (Ifid.)  Journal, 
and  former  postmaster  in  Lafayette,  died 
.Aug.  9  in  his  home  after  an  attack  of 
heart  disease. 

E.  Joseph  Clarke,  70,  pioneer  news¬ 
paperman  in  western  Illinois,  and  former 
editor  of  Monmouth  and  Roseville  papers, 
died  Aug.  10  in  Fullerton.  Cal. 

Mrs.  Mary  McClelland,  employed  in 
the  classified  advertising  department  of 
the  Des  Moines  Register  and  Tribune- 
News,  died  suddenly  last  week.  Mr.  Mc- 
Gelland  is  an  artist  on  the  Register  and 
Tribune-News  staff. 


New  Daily  Near  Philadelphia 

The  Upper  Darby  (Pa.)  Journal,  an 
evening  daily,  started  publication  .Aug. 
10,  using  the  United  Press  report. 
Vincent  E.  Qark  is  publisher.  Upper 
Darby  is  a  suburb  of  Philadelphia. 


THERE  is  only  one 
universally  read 
Newspaper  in 
Dallas  and 
the  Dallas 
territory. 

Ctie  Balias 
iHorntng  iBietos 

SUPREME  IN  TEXAS 


Gilbert  B.  Littlefield,  56,  formerly 
Boston  correspondent  for  the  Associated 
Press,  died  .Aug.  14  at  his  home  in  Rox- 
bury.  Mass.,  after  a  brief  illness.  He 
first  joined  the  .A.  P.  as  day  editor  of  the 
New  Haven  bureau  in  1900,  being  trans¬ 
ferred  in  1905  to  Boston  where  he  served 
first  as  night  editor,  and  later  day  editor. 
He  was  appointed  Boston  correspondent 
.April  22,  1^1,  in  immediate  direction  of 
the  New  England  service. 

Ettore  I'rifjilander,  for  40  years  gen¬ 
eral  manager  of  the  S.tefani  Agency,  semi¬ 
official  Italian  news  agency,  died  in  Rome 
Aug.  16.  He  had  retired  from  the  press 
association  about  10  years  ago. 

.Asa  Evans  Stratton,  71,  for  the  past 
quarter  of  a  century  connected  with  the 
Fitchburg  (Mass.)  Sentinel  as  city  editor 
and  editorial  writer,  died  in  Fitchburg, 
.August  14. 


Marital  Row  Laid  to  Glimericks 


Thorp  was  an  old  man  of  Osage 


Who  fell  in  a  terrible . 

(riolrnl  irmp^T ) 

If  his  wife  ever . 

(  apprapriated  f 

Too  lengthy  a . 

(glancr) 

-At  his  favorite  Glimerick . 

(one  $ide  of  a  printed  nheet ) 


There  is  no  estimating  the  number  of  rows  Glimer¬ 
icks  have  caused  in  American  homes,  simply  because 
the  husband  and  wife  each  wouldn’t  buy  a  paper. 
With  more  and  more  newspapers  carrying  this  habit¬ 
forming  feature,  the  Glimerick  followers  number  into 
the  millions  already. 

“Be  not  the  first  by  whom  the  new  is  tried 
IS  or  yet  the  last  to  lay  the  old  aside." 

Write  for  Mmples  today 

Current  News  Features,  Incorporated 
Star  Building,  Washington,  D.  C. 
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Advertising  Gets  Quick  Results  in 

NEW  ENGLAND 


MASSACHUSETTS— Population,  8.8»a.S5« 

Cirou*  8,600  10.000 

Ution  lines  linen 

■‘Attleboro  Sun . (E)  5,661  .0876  .0176 

•■Boston  Globe  . (MAE)  884.601  .60  .60 

■■Boston  Globe  . (8)  831,881  .66  .66 

■■Boston  Transcript . (E)  34.663  .80  .80 

■■Boston  Post . (M)  378.873  .60  .60 

■■Boston  Post . (S)  869.336  .66  .66 

■■Fall  Biser  Herald  . (E)  16.973  .06  .06 

■■ritehbun  Sentinel  . (E)  11.793  .066  .046 

■■HaTerhill  Gazette . (E)  16.739  .066  .06 

ttLren  Item  . (E)  16.640  .06  .046 

■tfLowell  Conrler-Citizen  and 

Eveninc  Leader . (MAE)  81,807  .06  .06 

■■Hew  Bedford  Standard  Mercury 

(MAE)  33,116  .10  .10 

■■Hew  Bedford  Sunday  Standard 

(B)  87.668  .10  .10 

■■Herth  Adams  Traasoript...(E)  9,691  .04  .086 

■■Salem  Hews  . (E)  81.386  .08  .07 

■■Taunten  Gazette  . (E)  8,896  .046  .03 

■■Worcester  Telerram-Gazette 

(MAE)  91.177  .86  .  88 

■■Worcester  Sunday  Telerram  (8)  61,784  .19  .16 

MAIHE— Population,  768.014 

■■Auonsta  Kennebec  Journal  (M)  11.383  .06  .06 

■ftBancor  Daily  Oommeroial..(E)  83.168  .06  .06 


Circu-  3.600  10,000 

lation  lines  lines 

■■Portland  Express  . (E)  39,648  .10  .07 

■■Portland  Telegram  . (S)  88.977  .10  .07 

(Sunday  Edition  Express) 

HEW  HAMPSHIBE— Population,  443,683 
■■Concord  Monitor-Patriot ...  (E)  6,868  .0376  .036 

ttKeene  Sentinel . (E)  8,773  .036  .083 

■■Manchester  Union  Leader 

(MAE)  89,693  .13  .10 

RHODE  ISLAHD— Population,  604,397 

ttHewport  Daily  Mews . (E)  6.373  .0336  .0396 

ttPawtncket  Times  . (E)  36.931  .07  .07 

ttProTidence  Bulletin  . (E)  66.674  .17  (B).33 

ttProridence  Journal  . (M)  36.668  .10  (B).33 

ttProridence  Journal . (8)  63.649  .16  .16 

■■Protridonoe  Hows . (E)  87.006  .07  .07 

ttFrovldence  Tribune  . (E)  83.811  .10  .09 

■■Weoteriy  Son  . (EA8)  4.657  .036  .086 

■■Woonsocket  Call  . (E)  14,076  .06  .06 

VERMOHT— Population,  863,438 

■■Barre  Times  . (E)  7.131  .03  .  086 

ttBennington  Banner  . (E)  3,  KM  .0186  .0186 

■■BurUnittan  Free  Press . (M)  18.167  .06  .06 

■■Rutland  Herald  . (M)  10.878  .04  .04 


Circu-  8.600  10,000 

lation  lines  lines 

■■St.  Jehnsbury  Caledonian-Record 

(E)  4,046  .0814  .016 

COHHECTICUT— PopuUtion.  1,380.631 

■■Bridceport  Post-Telegram 

(EAM)  44,381  .16  .16 

■■Brldrepcrt  Post . (B)  80.910  .10  .10 

■■Hartford  Ccurant  . (M)  38.469  .06  .08 

■■Hartford  Courant  . (S)  63.769  .11  .11 

ttHartford  Times  . (E)  49.666  .13  .13 

■■Meriden  Record  . (M)  7.606  .046  .03 

■■Middletown  Press  . (E)  8.339  .0326  .036 

ttHew  Haven  Register _ (EAS)  43.196  .13  11 

■■Mew  London  Day . (E)  11.761  .06  .  046 

ttHorwich  Bulletin  . (M)  18.698  .07  .06 

■■Horwalk  Hour  . (E)  6.073  .04  .04 

ttSouth  Horwalk  Sentinel. ..  (E)  4.416  .086  .036 

■■Stamford  Advocate . (E)  9,867  .06  .04 

■■Waterbury  Republican  American 

(MAE)  83.467  .08  .08 

■■Waterbury  Republican  ....(S)  16,073  .08  .08 

■■A.  B.  C.  Publishers'  Statement,  March  31,  1985. 
ttGovemment  Statement,  March  31,  1986. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 


Be  Sure  to  Use  This  List 


Advertising,  in  the  six  states  that  make 
up  this  New  England  territory,  brings 
certain  and  quick  returns  for  your 
money. 

This  list  of  papers  go  into  the 
HOMES  and  New  England  is  a  real 
HOME  land. 

Forty  per  cent  of  the  families  in  New 
England  own  their  own  homes. 

This  figure  should  be  of  great  interest 
to  all  manufactures  as  “home  owners” 
have  almost  limitless  needs. 

They  need  all  the  myriad  things  that 
go  for  improving  their  homes. 

They  need  the  best  food  for  their 
tables. 

They  desire  the  finest  apparel  for  their 
families. 


They  want  anything  that  may  add  to 
their  comfort  or  brighten  their  homes. 

New  England  advertising  pays  huge 
dividends  because  New  England  can 
afford  to  gratify  her  wishes. 

New  England  has  seven  and  one-half 
per  cent  of  the  nation’s  population,  hut 
Forty  Per  Cent  of  the  Country’s  Savings. 

This  figure  shows  that  not  only  have 
New  Englanders  enough  money  to  live 
and  live  well,  but  they  have  more,  much 
more  than  they  need. 

The  people  of  New  England  need 
your  product — the  people  of  New 
England  want  your  product — the  people 
of  New  England  can  pay  for  your 
product. 

Make  instant  and  constant  use  of  the 
advertising  co-operation  offered  by  this 
list  of  papers — and  you  have  conquered 
the  New  England  market. 
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WEEK’S  AD  TIPS 


The  Service  Station 


QUESTIONS  CONCERNING  THE  NEWSPAPER 
AND  ALLIED  LINES  WILL  BE  ANSWERED  HERE 


To  Editor  &  Publisher;  Kindly  sug¬ 
gest  several  books  that  give  informa¬ 
tion  on  libel. 

HENRY  L.  WILDER. 

Lebanon,  Pa. 

.Answer  ;  We  suggest  “Law  of  the 
Press”  by  William  G.  Hale  or  “Law  of 
Libel  as  it  .Affects  the  Press”  by 
Henderson. 


the  information.  We  are  tpld  that  the 
lists  are  kept  in  alphabetical  order.  In 
most  instances,  collectors  will  doubtless 
permit  reporters  to  go  through  the  entire 
list. 


To  Editor  &  Publisher:  Please 

furnish  me  with  the  names  of  firms 
supplying  carrier  bags.  I  have  looked 
over  my  file  of  Editor  &  Publisher  and 
fail  to  find  where  carrier  bag  firms  are 
advertising. 

J.  G.  CARR, 

News-Review  Publishing  Co., 
East  St.  Louis,  Ill. 

-Answer  :  The  firms  which  supply 
carrier  bags  are 

Strong  &  Barr>'  of  New  York 
C.  A.  Bridges  of  Troy,  Ohio. 


To  Editor  &  Publisher:  Please  tell 
us  the  number  of  daily  newspapers  now 
in  operation  in  the  United  States. 
GEORGE  H.  MORRILL  COMPANY, 
Chicago. 

.Answer:  Editor  &  Publisher’s  latest 
count  was  1,996.  See  Editor  &  Pub¬ 
lisher  June  20,  1925,  for  details. 


To  Editor  &  Publisher  :  Will  you 
please  give  me  the  address  of  the  Gift 
Magazine? 

CLUDIE  STANSELL, 

Winter  Garden,  Fla. 

Answer:  Cift  &  Art  Shop  is  pub¬ 
lished  by  Andrew  Geyer,  175  5th  avenue. 
New  York. 


To  Editor  &  Publisher;  Please  ad¬ 
vise  where  I  can  obtain  for  a  local 
Rotar>'  Club  program  an  interesting 
motion  picture  film  feature  with  matters 
of  interest  to  newspaper  men,  such  as 
paper  making,  newspaper  manufacture 
and  delivery,  reporting,  etc. — X.  X. 

Answer:  The  Chicago  Tribune  had  a 
very  fine  film  of  this  nature  some  time 
ago  and  it  is  possible  that  you  may 
obtain  use  of  it. 

«  * 

To  Editor  4  Publisher;  Can  you 
tell  me  just  how  income  tax  returns  are 
to  be  made  public  in  newspapers  desir¬ 
ing  to  publish  the  list?  Must  a  list  of 
those  you  want  to  secure  information  on 
be  submitted  to  the  clerk  assigned  by 
the  collector  to  attend  to  this  job,  or 
may  a  reporter  examine  the  entire  list? 
.Are  the  names  arranged  alphabetically 
or  according  to  the  amount  of  taxes 
paid? 

JAMES  C.  MOFFET, 

Louisville,  Ky. 

Answer:  Editor  4  Publisher’s 

statement  in  this  matter,  published  May 
30,  is  as  complete '  as  can  be  obtained 
from  the  Treasury  Department.  We  are 
of  the  opinion  that  local  collectors  will 
use  their  own  systems  for  making  public 


To  Editor  4  Publisher:  Please  give 
me  information  as  to  the  experience  of 
publishers  in  changing  to  tabloid  size 
papers  in  small  weekly  fields.  We  have 
a  daily  paper  of  about  1,000  circulation 
and  a  weekly  of  1,650  circulation.  We 
are  planning  to  improve  the  weekly  and 
are  considering  tabloid  size. — X.  X. 

.Answer:  Tabloid  size  newspapers  are 
liecoming  more  and  more  common  both 
in  the  daily  and  weekly  fields.  Editor 
4  Publisher  recently  estimated  that 
about  one  half  of  the  tabloid  ventures 
started  have  been  successful.  Of  course, 
some  of  the  daily  tabloids  have  been  a 
stupendous  circulation  success. 

The  idea  of  a  daily  paper  in  a  com¬ 
munity  such  as  yours,  issuing  a  weekly 
tabloid  which  carries  considerable  illus¬ 
trated  feature  material  and  first  class 
personal  treatment  is  very  interesting. 
We  do  not  know  of  any  instance  where 
the  experiment  has  been  tried  out  but 
you  may  have  discovered  an  excellent 
substitute  for  the  weekly  paper  intendeil 
for  country  distribution  which  many 
dailies  formerly  published  but  in  recent 
years  have  discontinued  because  of  lack 
of  pi.tronage.  If  you  can  succeed  in 
making  an  advantageous  purchase  of 
syndicate  material  and  if  your  mechanical 
facilities  are  such  that  you  may  try  out 
the  tabloid  without  heavy  investment. 
Editor  4  Publisher  would  think  it  a 
practical  project  in  the  circumstances  you 
relate. 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 


An  organization  specializing  solely 
in  newspaper  building  design,  man¬ 
ufacturing  and  production  problems. 


S.  P.  WESTON 


Newspaper  Buildings 
Plant  Layouts 
Production,  Operation 


120  West  42nd  Street 


George  Batten  Company,  .183  Madison  ave¬ 
nue,  New  York.  Handling  .vccount  of  the 
Elliott-Fisher  Company,  New  York,  “Elliott- 
Fisher”  accounting-writing  machines. 

Campbell-Ewald  Company,  360  North  Michi¬ 
gan  avenue,  Chicago.  Has  secured  account 
of  the  Bucyrus  Comp.any,  South  Milwaukee, 
Wis.,  manufacturers  of  heavy  machinery. 

Nelson  Chesman  Company,  1127  Pine  street, 
St.  Louis.  Issuing  contracts  generally  on 
Tonsilinn  Company,  Canton.  Ohio. 

Critchfield  Advertising  Agency,  223  West 
Jackson  Boulevard,  Chicago.  Hacing  some 
contracts  on  V'elie  Motor  Car  Company. 

Hicks  Advertising  Agency,  .‘12  Vanderbilt 
avenue.  New  York.  Has  secured  account  ol 
the  .-Xmerican  Retailers’  Association,  Inc.,  New 
York, 

H.  W.  Kastor  &  Sons  Company,  Inc.,  22 
West  -tSth  street.  New  York  City.  Now 
placing  account  of  the  Sleeper  Radio  Corpora¬ 
tion,  New  York  City,  manufacturers  of  radio 
receiving  sets. 

Kling-Gibson  Company,  310  South  Michigan 
Boulevard,  Chicago,  recently  have  taken  over 
the  advertising  account  of  the  Northwester 
Yeast  Company. 

Lord  &  Thonus,  Wrigley  Building,  Chicago, 
will  prepare  a  list  of  newspapers  the  next  few 
weeks,  to  advertise  E.  Lawrence  &  Company, 
Chicago  (Gets  It). 

Lynch  &  Wilson,  Inc.,  Citizens  Bank  Build¬ 
ing,  Kokomo,  Ind.  Handling  account  of  Flint 
&  Walling  Mfg.  Company,  Kendallville,  Ind., 
manufacturers  “Hoosier”  water  service. 

Eugene  McGuckin  Company,  1211  (liestnut 
street,  Philadelphia.  PLicing  account  of 
Thomas  Maddock’s  Sons  Company,  Trenton, 
N.  J.,  manufacturers  vitreous  china  bathroom 
fixtures. 

Pedlar  &  Ryan,  250  Park  avenue.  New  York. 
Now  handling  account  of  the  Bristol-Meyers 
Company,  New  York  City,  manufacturers 
“Ipana”  tooth  paste. 

Powers,  Alexander  A  Jenkins  Company,  1567 
Broadway,  Detroit.  Preparing  campaign  for 
the  Jewett  Radio  &  Phonograph  Company. 

Frank  Seaman,  Inc.,  470  Fourth  avenue. 
New  York  City.  Placing  account  of  Qeveland 
&  Whitehill  Company,  Newburgh,  N.  Y., 
manufacturers  trousers. 


New  Editor  on  Richmond  Register 


Keen  Johnson  has  purchased  an  inter¬ 
est  in  the  Richmond  (Ky.)  Daily  Regis¬ 
ter  and  has  become  editor  and  general 
manager.  Mr.  Johnson  is  president  of 
the  Kentucky  Press  Association.  He  is 
also  editor  of  the  Lawrenceburg  (Ky.) 
Anderson  News,  a  weekly.  After  grad¬ 
uation  from  the  School  of  Journalism, 
Kentucky  State  University,  he  worked 
for  a  while  on  the  staff  of  the  Lexing¬ 
ton  ( Ky. )  Herald. 


76%  Increase 
in  Circulation  in 
Three  Years’  Time 


Is  the  record  of  the  Erie  Dis¬ 
patch-Herald  since  1922.  Look 
at  the  A.  B.  C.  reports  and  note 
the  striking  change  in  the  situa¬ 
tion  in  this  prosperous  Pennsyl¬ 
vania  city. 


Erie  has  two  good  newspapers 
but  the  better  of  the  two,  in 
every  respect,  is  the 


Dispatch-Herald 


New  York 


WILLIAM  A.  HENDRICK,  Pid>UAer 
LOUIS  BENJAMIN.  Treas.  A  Gen.  Mgr. 
CHAS.  H.  EDDY  CO..  Repreaentativea 

New  York  Chicago  Boston 


Use  the 

COMBINATION  RATE 

OF 

The  Gazette  Times 


(Morning  and  Sunday) 


Chronicle  Telegraph 


(Evening) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 


Member  A.  B.  C. 


N.  Y.  Editor  Robbed  in  Italy 

Carlo  Falbo,  editor  of  II  Progreso 
I talo- Americano,  New  York,  was  choloro- 
formed  and  robbed  of  a  gold  watch, 
money,  and  other  articles  of  value,  while 
riding  on  the  Rome-Naples  Express  July 
30,  it  was  stated  in  Rome  dispatches  this 
week. 


URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ..  PITTSBURGH.  PA 
National  Bepreaentativo: 

E.  K.  BUBKE,  Ino. 

4Snd  and  Broadway,  N.  T. 

12t  S.  Miohigan  BWd.,  Chicago. 
Conatitntion  Bldg.,  Atlanta,  Oa. 

B.  J.  BIDWELI,  CO. 

741  Market  Bt.,  Ban  Eranoiaoo,  Cal. 
Timea  Bldg.,  Zoa  Angelaa,  Cal. 


Another  Florida  Daily 


Publication  of  the  Plant  City  (Fla.) 
Courier  as  a  morning  newspaper,  will  be 
initiated  Nov.  1,  by  W.  K.  Zewailski, 
Jr.,  and  Arthur  G.  Ivey,  publishers.  The 
Courier,  a  semi-weekly  paper,  was  pur¬ 
chased  recently  by  Messrs.  Zewadski  and 
Ivey  from  Wayne  Thomas  and  C.  C. 
Woodward,  of  Tampa.  Mr.  Zewad.ski  is 
an  attorney,  and  Mr.  Ivey  has  been  con¬ 
nected  with  the  Tampa  Tribune  as  re¬ 
porter  and  city  editor  and  with  the 
Tampa  Times  in  various  editorial  ca¬ 
pacities.  He  is  in  active  charge  of  the 
business  and  editoral  management  of  the 
Courier,  which  will  be  published  six  days 
weekly,  omitting  Monday. 


New  Clients  for  U.P. 


Three  newspapers  were  this  month 
added  to  the  list  of  United  Press  clients. 
They  are  the  Noblesrille  (Ind.)  Ledger; 
.Macon  (Mo.)  Chronicle-Herald;  and 
the  Ashland  (Ore.)  Tidings,  it  was  an¬ 
nounced  at  New  York  headquarters  tljis 
week. 


Dayton  Herald  Adds  to  Finance  Page 

The  Dayton  Herald  has  expanded  its 
financial  section,  with  the  addition  to 
its  wire  services  of  the  United  Press 
financial  report. 


Premier  Salad  Dressing 


is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  ^ 
adequately  covered  without 


The 

Washington 

Times 


The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 


buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 


Regional  Advertising 

at 

Regional  Rates 


The  Christian  Science 
Monitor 


An  International  Daily  Newspaper 
PuWUhlng  SELECTED  ADVERTISING 

ATLANTIC,  CENTRAL  and 
PACIFIC  Editions 


Rat<Hi  and  Uirculatlon  Data 
Supplied  on  Request 

ADVERTISING  OFFICES 
Boston  New  York  Kansaa  (Nty 

Philadelphia  London  San  Francisco 

Ohlcago  Paris  Los  Angeles 

Cleveland  Florence  Seattle 

Detroit 


Los  Angeles 

Seattle 

Portland 


‘Buy  Wbat  You  Can  Use’ 


Better  Advertising 
Me  ans  Bigger 
Merchandising 


The  Evening  Star  is  read  by 
more  people  in  Johnson 
County  than  any  other  one 
paper. 


In  order  to  spread  your 
message  throughout  this 
great  farming  area  YOU 
SHOULD  ADVERTISE  in 


The  Evening  Star 


Franklin,  Ind. 


PAYNE,  BURNS  &  SMITH 

New  York  Otjr— Boatan 

G.  LOGAN  PAYNE  CO. 

CAIcago  •  Detroit  -  St.  Louis  •  Loo  Angelos 


;§iin3^r.cinri6rci 


Cl)r.oniflr 


P\^’l.\'f)  ''irculiitioH 
determines  the  lugi- 
c;il  choice  of  an  adver¬ 
tising  medium.  In  Sin 
I'raneisco  and  North¬ 
ern  (Ldifornia  it  is  a 
recogni/.ed  fact  th.it 
I  he  Chi  ‘oiiicic  follow  - 
inU  has  tlic  b  u  y  i  n  g 
power. 


N  ‘U,  n  I  H  0  t  M  nl  itisr 

\N  I  i  I  i.t Ills  I  .i\3  rviu  V  »\  (  ri 
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Editor  &  Publisher  for  August  22,  1925 

LABORATORY  IN  ATHENS,  O.  IT  - 


LETTERS  FROM  OUR  READERS 


In  Pattee’s  Defense 

To  Kditor  &  Publisher; 

Please  permit  me  to  submit  my  humble  pro¬ 
test  to  the  lead  article  in  your  August  1st  issue. 
This  reads  very  much  like  an  attack  on  Mr. 
Pattee  personally  rather  than  upon  the  policy 
he  advocates.  • 

I  hold  no  brief  for  Mr.  Pattee  because  I  do 
not  agree  with  him  in  his  estimation  of  news¬ 
paper  advertising.  The  man,  however,  is  sin¬ 
cere  and  is  very  much  admired  in  Detroit  for 
bis  sincerity  and  because  he  has  instilled  a  great 
deal  of  life  in  the  Newcomb  Endicott  Store. 

I  heard  Mr.  Pattee  talk  in  Pittsburgh  at  the 
Direct  Mail  Convention  last  fall.  I  took  a 
very  definite  stand  with  Mr.  VVeissenberger 
who  was  the  chairman  of  the  meeting  and 
who  contested  some  of  the  things  Mr.  Pattee 
had  to  say  regarding  newspaper  advertising. 

It  seems  to  me  that  the  fight  is  between  news¬ 
paper  advertising  and  direct  mail  advertising 
rather  than  between  newspapers  and  J.  G. 
Pattee. 

As  an  habitual  reader  of  Editor  &  Publisher 
I  was  very  much  surprised  at  the  tone  of 
this  article.  If  much  of  the  personal  element 
had  been  left  otit  of  it,  it  would  still  have 
accomplished  its  purpose  and  would  have  main- 
laiiiol  the  high  editorial  (lolicy  of  the  \iul)lica- 
tion. 

Yours  truly, 

CROWI-EY  MILNER  &  CO., 

H.  P.  Hildreth, 
Advertising  Manager. 

Press  Agent  and  Country  Press 

To  Editor  and  Publisher:  In  recent  issues 
of  Editor  &  Publisher  much  has  been  said 
ibout  the  success  of  the  so-called  press  agent. 
The  whole  subject  has  been  interesting,  and  I 
have  been  wondering  if  those  engaged  in  the 
newspaper  field  in  the  larger  cities  understand 
why  press  agents  can  sometimes  get  their  stuff 
Bsed.  I  think  I  know,  because  I  publish  a 
small  town  newspaper. 

In  the  mail  this  morning  I  found  a  nice 
bunch  of  mats,  all  splendid  examples  of  the 
press  agent’s  art.  They  were  in  assorted  sizes, 
3-coI.  10-inches,  2-col.  8-inches,  1-col.  6-inches. 
They  made  the  city  editor’s  mouth  water.  He 
insisted  that  they  were  exactly  what  he  needed 
to  “fill”  the  inside  pages  becauM  they  were 
illustrated  and  a  $15-a-week  boy  in  the  stereo- 
pying  room  could  get  them  all  ready  for  use  in 
the  day’s  edition  without  difficulty. 

The  average  small  town  daily  or  weekly 
newspaper  is  undermanned  in  the  composing 
department.  Operating  one  or  two  type  setting 
machines,  the  production  is  limited.  .\  slight 
accident  in  the  operation  of  one  of  these  ma¬ 
chines  cuts  down  the  amount  of  type  produced. 
Then  there  is  a  mad  scramble  to  get  sufficient 
type  to  fill  the  front  page  and  compose  the  nec¬ 
essary  inside  features.  Something  has, to  be 
used  to  fill  a  big  hole  on  the  scantily  filled 
inside  pages.  The  press  agent  evidently  knows 
these  things  happen  so  he  is  on  the  jib  in  these 
emergencies,  lie  has  a  nicely  prepared  mat, 
that  gives  some  splendid  recipes  that  casually 
mention  a  cooking  oil,  a  baking  powder,  or 
prunes  or  dates  or  figs.  In  dispair,  the  mat 
IS  sent  to  the  stereotyper,  cast  and  trimmed  up. 
and  in  she  goes.  Then  the  press  agent  points 
with  pride  to  his  accomplishment,  and  the  paper 
is  used  to  induce  others  to  buy  the  publicity 
man’s  products.  * 

The  solution  to  the  problem  is  the  develop¬ 
ment  of  a  feature  news  service  that  will  do  the 
same  thing  as  the  press  agent  is  doing;  Supply- 
iug  features  in  mats  for  emergency  purposes 
that  do  not  contain  advertising. 

So  far  as  I  know',  there  is  no  feature  service 
that  dees  this. 

Such  a  service  to  satisfy  the  buyer  should 
carry  these  features  entirely  in  mat  form,  type 
and  pictures,  made  in  various  sizes  and  good 
for  use  at  any  time.  .\  stock  of  these  in  the 
hands  of  the  average  country  newspaiier  would 
frequently  “save  a  life.” 

Not  long  ago  a  man  employed  on  one  of  the 
larpr  daily  newspapers  told  me  wh.at  he  would 
do  if  he  was  running  a  small-town  newspaper. 
I  had  to  laugh.  He  had  never  experienced  the 
thrill  of  getting  down  to  the  office  in  the  morn¬ 
ing  and  finding  the  only  linotype  operator 
within  50-miles  of  the  shop  trying  to  set  type 
and  recover  from  a  hang-over  of  corn  liquor 
Hid  an  all  night  revel.  He  had  never  puzzled 
over  the  problem  of  getting  15-galleys  of  type 
out  of  a  battery  of  two  linotypes,  one  of  which 
refused  to  eject  the  hot  slugs  .and  no  one  at 
hand  who  knew  how  to  make  it  produce.  He 
never  had  the  punch  that  a  country  editor  gets 
when  an  advertiser  rushes  in  at  11  o’clock  with 
*  .l»ge  ad  that  has  to  go  into  the  afternoon 
edition  at  2;20  o’clock,  or  not  at  all.  while  the 
entire  capacity  of  the  composing  room  is  en- 
Jaged  in  getting  up  enough  type  to  fill  the  front 
pave. 

Some  day,  some  enterprising  feature  service 
will  get  an  editor  in  its  organization  th.at  under- 
Hands  these  small  town  newspaper  problems,  and 
this  service  editor  will  get  alt  the  dope  he  c.an 
on  the  press  agent  svstem  of  producing  life- 
eaving  features  in  various  sizes,  and  he’ll  send 
»mplrs  to  the  editors  in  the  hick  towns  and 
there  will  be  a  rush  of  orders. 

Possibly  there’s  such  a  service  right  now.  If 
Jere  is,  the  owner  is  a  most  modest  man. 
“hy  don’t  he  advertise  it? 

What  this  country  needs  is  a  three  column 
illustrated  feature  that  doesn’t  mentibn  life  in 
wraiice  or  indigestion,  prunes  or  Prudential. 

L.  M.  Nicnots. 

Bristow  (Okla.)  Daily  Record. 


,  Otic  thinp  in  favor  of  callitiR  the  poli- 
licians  the  bulwarks  of  the  country  is  the 
word  sounds  so  much  like  bull  works. — 
"nv  Orleans  Tunes-Picayune. 


Ohio  Journalism  Students  to  Do  Regu¬ 
lar  Work  on  Daily  Messenger 

Journalism  students  at  Ohio  University, 
.\thcns,  will  secure  practical  experience 
on  ^  daily  newspaper  entirely  independent 
of  the  educational  institution  as  the  result 
of  a  plan  worked  out  by  Prof.  George 
Starr  Lasher,  head  of  the  department  of 
journalism,  and  F.  W.  Bu.sh,  publisher  of 
the  Athens  Messenger. 

Students  who  have  done  creditably  in 
courses  dealing  with  newspaper  funda¬ 
mentals  will  be  assigned  to  the  Messenger 
for  reporting  and  copy  reading  under  the 
direction  of  Prof.  Wesley  H.  Maurer, 
who  recently  resigned  from  the  faculty  of 
the  University  of  Michigan  to  become 
assistant  professor  of  journalism  at  Ohio 
University  and  city  editor  of  the  Messen- 
Rcr. 

Provision  has  been  made  to  take  care 
of  the  student  reporters  and  copyreaders 
in  the  new  $100,000  building  which  will 
1k‘  opened  this  month  in  celebration  of 
the  100th  anniversary  of  the  Messenger. 
The  Messenger  will  issue  a  100-page  cen¬ 
tennial  edition,  .■\ug,  23. 

The  department  of  journalism  estab¬ 
lished  last  year  by  Prof.  lusher,  an  ex¬ 
perienced  newspaper  man.  is  emphasizing 
training  for  work  'on  community  dailies 
and  weeklies.  Fight  courses  are  offered 
in  addition  to  the  laboratory  courses. 


Starts  Local  Art  Feature 

The  St.  Paul  Sunday  Pioneer  Pre.'ss 
has  aikled  a  new  local  feature,  “Town 
Trotting  with  Dick  and  Hoff.”  P.  J. 
Hoffstrom,  artist  for  the  photogravure 
section,  and  Robert  E.  Dickson,  assist¬ 
ant  Sunday  editor,  are  collaborating. 
Their  work  is  a  combination  of  type 
and  art,  the  latter  including  both  sketches 
and  cartoons.  The  first  of  the  “Town 
Trotting”  series,  which  is  copyrighted, 
c.iiicerned  one  of  the  St.  Paul  parks,  and 
appeared  Sunday,  .'Vugust  16.  All  points 
of  interest  in  the  city  are  to  be  covered. 

Mirror  Men  Hurt  in  Plane  Crash 

Thomas  Dowling,  photographer,  and 
Jack  Hickey,  reporter,  both  on  the  staff 
of  the  Si'll’  York  Mirror,  were  injured 
when  the  airplane  in  which  they  were 
riding  developed  engine  trouble  and  fell 
into  the  sea  near  Coney  Island.  Aug. 
16.  The  pilot  of  the  plane  was  also 
slightly  hurt.  Dowling  suffered  concus¬ 
sion  of  the  brain,  and  was  reported  in 
serious  condition  at  Coney  Island  Hos¬ 
pital,  while  Hickey  was  badly  shaken 
up  and  bruised.  The  airplane  was  being 
used  by  the  newspaper  to  advertise  a 
circulation-boosting  stunt. 

Hearst  Buys  British  Castle 

William  Randolph  Hearst  has  pur¬ 
chased  St.  Donat’s  castle  in  Wales,  and 
London  dispatches  this  week  say  he  in¬ 
tends  to  live  there  three  months  yearly  to 
carry  out  plans  to  extend  his  British  in¬ 
terests.  The  residence  purchased  is  a 
15th  century  mansion  on  the  coast  near 
Glamorgan. 


Consistently  Building 
Permanent  Classified 

Volume  Begets  Volume 

Each  week's  new  volume  of  season¬ 
able  lines  helps  to  broaden  the 
thoughts  of  a  continuously  new 
public,  and  to  prove  the  unlimited 
possibilities  for  classified  adver¬ 
tising. 

Clarence  M.  Rusk  Service 

For  Newspapers 

Harrisburg  Pennsylvania 


u 


Education 


versus 


66 


Advertising 


lotia  is  the  first  State  in  the  Union  in  the 
point  of  literacy,  with  an  average  of  98.9 
per  cent  as  against  the  national  average  of 
92.3  per  cent.  In  point  of  native-born 
whites,  Iowa  has  89.8  per  cent. 

There  are  about  6()(),()()()  persons  at  school 
in  loiia,  or  one  for  each  four  of  the  popu¬ 
lation.  The  public  school  system  is  highly 
advanced  in  method  and  provision  for  the 
people  of  all  classes.  As  a  result  approxi¬ 
mately  76  per  cent  of  the  total  population 
have  finished  at  least  the  grammar  schools 
and  14  have  gone  through  high  schools. 

loiva  spends  over  thirty  million  dollars 
every  year  for  educational  purposes. 

In  considering  loiva  as  a  market  for  your 
goods,  compute  the  purchasing  power  of 
this  intelligent  market  hy  the  people  who 
support  these  institutions  of  learning. 

A’people  is  judged  hy  its  attitude  towards 
education” 

Advertising”  success  comes  from  know¬ 
ing  the  territory  and  acting  accordingly. 

An  educated”  market  means  ^‘‘advertis¬ 
ing”  success. 


*Davenport  Democrat  &  Leader. 


Circulation 

Rate  for 
S.Wt  Unes 

(E) 

iej206 

.045 

(E) 

21,300 

.07 

(E) 

14,811 

.06 

(S) 

17,626 

.06 

(E) 

25,031 

.08 

(fi) 

6,416 

.035 

(E) 

13.844 

.05 

<E) 

7,777 

.04 

IE) 

13,455 

.06 

(E) 

17,566 

.06 

•*  A.  B.  C.  Publishers’  Statement.  March  31,  1925, 
tt  Government  Statement,  March  31,  1925. 
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•UR  OVN  VORtP 

"Or  LEtTbRS 


By  JAMES  MELVIN  LEE 


'T'HK  current  issue  (if  tlu-  Xcic  Yorker  o 
^  has  an  article  cm  "The  Current  Press”  " 
that  tells  how  tlie  metropolitan  news-  s 
papers  of  Xew  York  covered  the  Scope  “ 
Trial.  a 

♦  *  ♦ 

^EOKGK  ADE  in  Hearst's  Interna-  | 
liomtl-Costnopolilan  for  September  f 
descrilxjs  some  of  his  early  important  l 
assignments.  The  first  was  in  1893  when  ' 
he  was  sent  to  the  Homestead  Steel  Mills  a 
near  Pittsburgh  the  day  after  the  strikers  f 
had  shot  Pinkertons  guarding  the  plant.  ^ 
His  second  big  assignment  was  the 
Sullivan-Corbett  fight  in  September  1892. 

Of  this  Mr.  .Ade  says:  c 

I  was  uriting  for  the  Chicago  Record,  a  ^ 
tabloid  morning  paper  which  sold  for  one  cent.  ' 
My  employer,  Victor  Lawson,  sjiecialized  on 
ambitious  campaigns  for  increasing  the  circula-  ] 
tion.  On  the  first  day  of  each  month  he  re¬ 
ceived  a  graphic  chart  showing  the  circulation  ' 
each  day  for  the  preceding  four  weeks.  If  the  t 
jagged  line  had  a  tendency  to  move  upward  \ 
he  tried  to  find  out  the  why  of  this  increase 
in  the  number  of  readers,  and  if  the  line  went  * 
breaking  down-hill  there  was  an  immediate  and  1 
searching  investigation.  When  I  went  to  New  ] 
( )rleans  to  report  the  pugilistic  event  of  the 
century  1  was  new  and  throbbing  with  ambition  * 
and  felt  the  whole  weight  of  journalism  on  my  < 
shoulders.  I  kept  the  wires  singing  and  sent  t 
in  columns  of  stuff.  f>ur  condensed  one-cent 
I»ap(*r  never  before  had  given  so  many  acres 
of  ‘ipace  to  a  sporting  event. 

The  result  was  that  when  Mr.  Lawson 
got  his  chart  in  October  the  circulation  • 
graph  hit  the  top  of  the  page.  He  told  ’ 
the  editor  to  send  Ade  to  all  prize-fights  ' 
at  all  times.  This  fact  explains  how 
.Ade  after  he  had  become  a  dignified  ' 
Column  conductor,  would  lie  summoned  ' 
from  his  walnut  desk,  ordered  to  get  on 
Iniard  a  train,  and  then  travel  a  long  dis¬ 
tance  to  cover  some  prize-fight. 

Mr.  Ade’s  article  has  the  somewhat 
amusing  title,  “Remember  Me  As  the 
Man  Who  Might  Have  Bunked  W'ith 
John  L.” 

*  *  « 

A  X  excellent  volume  for  those  who 
write  the  correspondence  for  com¬ 
munity  weeklies  and  who  want  to  know- 
something  about  how  a  newspaper  is 
edited  is  “News  Writing”  (Allyn  and 
Bacon)  by  Leo  A.  Borah,  instructor  in 
journalism,  University  of  Washington. 

It  should  also  appeal  to  those  who  edit 
and  make  high  school  papers. 

The  book  was  prepared  for  use  in  high 
schools  offering  work  in  journalism.  It 
was  so  arranged  that  Part  I  may  be  U'ed 
in  the  first  semester  by  a  class  in  news 
writing.  During  the  second  semester  of 
the  school  year  Part  II  may  be  used  by 
the  advanced  class  which  is  publishing 
the  schrKil  pajwr.  The  chapter  on  the 
make-up  of  high  school  papers  is  ex¬ 
ceptionally  good. 

Some  of  tlK‘  suggestions  on  business 
management  of  the  high  school  paper  are 
worth  the  perusal  of  those  who  solicit 
advertisements  for  more  pretentious  pub¬ 
lication.  For  example,  the  advertisement 
should : 

1.  Carry  the  spirit  of  the  store.  (Confidence 
can  he  gained  by  understatement  and  by  the 
use  of  man-to-man  manner  in  copy.  Krankness. 
simple  language,  truthfulness,  clearness, — .ill 
these  are  essential.) 

2.  Focus  on  a  few  points  and  lie  specific. 
(Of  course  a  list  of  staples  where  price  is  the 


only  iMiint  to  make,  as  in  a  grocery  advertise¬ 
ment,  would  be  an  exception.)  < 

J.  Crowd  for  a  decision.  (The  copy  shtiuld  ' 
state  prices,  point  out  that  there  is  a  limited  > 
amount  of  the  goods,  offer  terms  of  payments,  < 
and  set  a  time  limit  on  the  offer.  That  gets  < 
action.)  ' 

4.  Take  into  account  what  is  coming  after  ' 

this  advertisement  in  the  series,  and  strive  for 
identity,  uniformity,  recognition,  cumulative  ef¬ 
fect.  (Perhaps  a  distinctive  border,  a  catch  ( 
phrase,  or  a  face  of  type  would  achieve  the  . 
results.)  ' 

5.  Have  a  definite  purpose,  attract  attention,  ( 

arouse  interest,  move  to  action,  remain  in  the  g 
memory.  (The  copy  should  be  original  and  in-  . 
dividual  without  being  freakish  and  objection¬ 
able.)  1 

For  the.se  suggestions  Mr.  Borah  gives  j 
credit  to  his  colleague,  K.  W.  Jones, 
associate  professor  of  journalism  at  the  | 
University  of  Washington. 

Prof.  Borah  is  to  lie  congratulated  upon 
his  success  in  achieving  the  two  purposes 
which  he  aimounces  for  his  book :  first,  to 
teach  the  student  to  read  newspapers  in¬ 
telligently  ;  second,  to  give  him  some 
practical  instruction  in  the  correct 
methods  of  gathering  and  writing  news 
for  his  high  schcxil  paper.  He  frankly 
admits  that  his  volume  is  not  a  text  book 
of  professional  journalism,  and  points  o'Ut 
that  it  .should  not  be  studied  as  such. 

♦  ♦  ♦ 

A  T  the  Newspaper  Club  the  other  day 
one  of  the  memliers  remarked  that  he 
always  read  the  Nation  because  it  printed 
the  ablest  pre.sentation  of  the  wn-.ig  side 
of  every  question.  Doubtless  the  assertion 
is  open  to  debate,  but  copy  in  the  Nation 
is  usually  interesting — especially  when  it 
deals  with  American  journalism.  Now 
and  then  appears  an  issue  which  might 
almost  be  labeled  “.A  Newspaper  Man’s 
Number.”  That  for  Aug.  19,  tor  ex¬ 
ample,  almost  justifies  such  a  title.  Had 
it  been  so  labeled,  “Slush — The  National 
Vice  of  Our  Newspapers”  would  have 
been  featured  first  on  the  title  page,  in¬ 
stead  of  “Religion  Becomes  News.”  The 
latter  article  is  by  Charles  W.  Wood  who 
for  years  was  a  special  writer  for  the 
N^ew  York  Sunday  World  and  later  for 
Collier’s  Weekly. 

For  the  benefit  of  those  that  think  that 
Billy  Sunday  and  his  sawdust  trails  made 
religious  news,  Mr.  Woods  prints  the 
following : 

Billy,  in  those  days,  was  news.  But  religion 
wasn't.  It  was  his  mannerisms,  not  his  mes¬ 
sage,  that  made  him  good  copy.  If  he  coined 
a  new  nickname  for  the  Hofv  Ghost  it  might 
get  a  headline,  but  the  fact  tfiat  half  the  lead- 
ing  citizens  of  the  town  had  lieen  rescued  from 
hell  wasn't  worth  two  sticks.  One  old  horse 
rescued  from  a  burning  barn  was  considered  a 
much  more  important  story. 

Mr.  Wood  then  goes  on  to  take  up  the 
I  Interchurch  World  Movement,  the  .Steel 
.  Strike  Report,  and  then  the  Scopes  Trial. 

Of  the  battle  Ijetween  the  fundamentalists 
j  and  the  modernists,  Mr.  Wocxl  adds  this 
;  personal  remark : 

^  For  my  part,  I  would  rather  have  Mosaic 


Who’sHe? 


geology  consciously  proclaimed  ui_  the  public 
schools  than  to  have  Mosaic  criminology  un-  i 
consciously  dominating  all  our  social  acts.  i 

The  concluding  paragraphs  deal  with  j 
the  approaching  trial  of  Bishop  Brown  at 
New  Orleans,  where  according  to  Mr. 
Wood  “the  beans  will  all  be  spilled.” 

The  article,  “Slush — The  National 

Vice  of  Our  Newspapers,”  is  well  out¬ 
lined  in  its  opening  sentence:  ^ 

To  one  familiar  with  American  journalism 
during  the  present  century  the  accounts  of  the 
death  and  burial  of  Mr.  Bryan  suggest  the 
rise  of  a  new  tendency  to  emotionalize  such 
events,  to  resort  to  “fine  writi:^,’’  to  make  an 
effort  at  pathos  and  “color”  which  was  not  per¬ 
mitted  under  the  sounder  traditions  of  reporting 
which  prevailed  up  to  two  years  ago. 

The  feature  then  goes  on  to  show  how 
deaths  of  presidents  have  been  covered 
by  various  newspapers  and  ends  with  the 
comment  of  how  the  New  York  Tribune 
carried  the  news  of  Lincoln’s  assassina¬ 
tion.  The  issue  (April  15,  1865)  did  not 
put  this  news  on  the  first  page,  which  was 
given  up  to  some  letters  purporting  to 
reveal  secrets  of  the  Civil  War,  but  in¬ 
serted  it  on  the  editorial  page  under  the 
heading— HIGHLY  IMPORTANT. 

An  editorial  in  the  same  issue  of  the 
Nation  is  rather  critical  of  American 
newspapers  for  not  featuring  more  the 
dissenting  opinion  of  J.  B.  Eastman  of 
the  Interstate  Commerce  Comraissi(jn  re¬ 
garding  the  reorganization  of  the  Mis¬ 
souri,  Kansas,  and  Texas  Railroad. 

The  issue  finds  space  for  a  letter  from 
William  J.  Robertson,  editor  of  liz’ery 
livening,  Wilmington,  Del.,  who  takes 
exception  to  this  assertion  which  Silas 
Bent  printed  in  the  Nation  for  July  8: 

In  Wilmington,  whence  must  come  all  official 
statements  of  profits  and  losses,  financial  and 
human,  from  the  du  Pont  properties,  there  are 
three  daily  newspapers.  All  of  them  are  owned 
by  the  du  Fonts.  All  the  men  who  work  for 
them  dejiend  upon  the  du  Fonts  for  a  living. 
The  opposition,  if  any  exists,  has  no  voices. 
The  “news  instinct"  is  stifled. 

In  his  letter  of  protest  Mr.  Robertson 
says : 

The  IVitmington  Every  Evening,  of  which  I 
have  the  honor  to  tie  the  editor,  is  constantly 
displeasing  the  publicity  department  of  the 
du  Pont  company  by  printing  all  the  truth  it 
knows  aliout  that  ci.mpany. 


It  probably  is  true  that  there  it  du  Pont 
money  in  the  Every  Evening  ownership;  but 
the  lease  which  the  publisher,  Mr.  Willi.-, m  F. 
Metten,  has  for  ten  years,  beginning  in  1921, 
gives  him  absolute  independence  in  policy.  The 
r^ult  is  that  we  are  as  independent  in  our 
discussions  and  jiresentation  of  news  as  it  i. 
humanly  possible  to  be;  and  I  do  nut  ex- 
aggerate  when  i  say  that  we  have  been  and 
still  are  just  as  indepradent  as  the  Nation  is 
in  its  editorial  discussions. 

Another  article  of  interest  to  reporters 
is  “Writing  for  Money”  by  R.  V.  Hardon, 
who  according  to  the  Nation  was  for 
lifteeii  years  a  newspaper  man  in  New 
York,  Chicago,  and  San  Francisco.  Mr. 
Hardon  describes  somewhat  in  detail  how- 
writers  make  money  big  contributing  to 
the  “2-cent”  magazines — ^the  “clean  love 
story”  group  that  pays  two  cents  a  word 
for  manuscripts  accepted. 

*  4  « 

TT  is  not  a  waste  of  time  to  read  “The 
■*-  Wastes  of  Advertising”  contributed  to 
the  New  Republic  for  Aug.  19  by  Stuart 
Chase,  a  member  of  the  Labor  Bureau  of 
New  York.  The  article  is  full  of  in- 
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That’s  w-hat  your  readers  want  to 
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onto  the  first  page. 

Joe  Mitchell  Chappie  corrals  him 
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other  Columbus  newspapers  com¬ 
bined  by  2,193,632.  During  1924 
The  Columbus  Dispatch  paid  ad¬ 
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If  the  anthracite  miners 
strike,  what  can  President 
Coolidge  do  about  it? 

(See  report  issued  August  1, 
“Strike  Emergencies  and  the 
President.”) 

What  are  the  facts  involved 
in  the  present  anthracite 
labor  controversy? 

(See  report  “Miners’  Wages 
and  the  Cost  of  Anthracite,  ’ 
issued  July  25) 
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lerestiiiK  statistical  matter.  It  presents  a  men  interestetl  in  the  press  of  foreign 
point  of  view  not  found  in  the  general  countries.  It  shows  that  the  development 
run  of  articles  on  advertising.  It  gives  of  the  press  in  Turkey  has  followetl  the 
.America  first  place  in  the  technique  of  trail  found  in  other  countries.  The  public 
irjrertising,  but  reminds  the  reader  that  crier  not  only  spoke  the  news,  but  also 
m  output  per  capita  England  is  almost  on  published  advertisements  as  this  quota- 
a  par  with  the  United  States — with  the  tion  will  show : 

(Xplan.if ion^  .that  the  British  taste  in  The  pnhlic  crier  was  esitecially  im|x>rtant  as 
patent  medicines  has  always  been  exotic.  ..  .. 

While  Mr.  Chase  is  very  critical  of 
many  modern  assertions  about  advertis¬ 
ing.  he  frankly  admits  that  it  would  not 
dimppear  in  a  functional  society,  but 
would  shrink  to  perhaps  10  per  cent  of  its 
present  volume.  He  also  pays  a  fine 
t^te  to  the  “Truth  in  Advertising" 
movement. 

This  paragraph  is  sufficient  to  indicate 
ibe  general  trend  of  the  article : 

The  fear  motive  operates  in  such  campaigns 
11  the  warning  “4-out-of-five-have-pyorrbea.'’  and 
a  the  new  threatening  “halitosis”  offensive. 

Neither  can  cure  the  underlying  disease,  but 
Mh  iniply  cure  without  specifically  saying  so, 
lad  both  throw  the  fear  of  God  into  the  jioini- 
bce.  The  threat  of  old  age,  lost  vigor,  decline 

is  physical  freshness  and  beauty  is  exquisitely  _ 

artd  for  by  the  astute  advertiser.  Appliejl  paper  Mr.  Emin  says : 
pijchology  has  no  firmer  friend  than  the  ad- 
itttising  agency.  As  Veblen  says:  “The  d.iy’s  Verminhac,  French  minister  to  ('onstanti- 
work  of  an  agency — modern  style — will  neces-  nople,  had  published  in  179S.  a  French  Gacet'e 


an  advertising  agency.  lie  had  to  make  an¬ 
nouncements  regarding  the  farming  of  govern¬ 
ment  revenues,  lost  articles,  missing  persons, 
escaped  convicts,  articles  to  be  sold,  and  meet¬ 
ings  to  he  held.  In  Constantinople,  the  only- 
surviving  trace  of  this  system  at  the  present 
time,  is  the  announcement  on  the  streets  of 
the  lireaking  out  of  a  fire. 

The  interpretation  of  the  news,  how¬ 
ever  was  left  to  another  crier,  descrilied 
as  follows : 

The  spreading  of  opinions  and  the  mould¬ 
ing  of  news  were  principally  the  business  of 
religious  preachers.  Kai>ecially  in  the  fasting 
month  of  R.-imaxan  and  the  two  months  pre¬ 
ceding,  it  was  customary  for  theological  stu¬ 
dents  and  many  other  members  of  the  religions 
profession  to  wander  from  place  to  place  prea-  h- 
ing  on  current  topics. 


Of  the  beginnings  of  the  printed  news- 


sirily  run  on  the  creative  guidance  of  habit  and 
bias  by  recourse  to  shock  effects,  tropismatic 
nactions,  animal  orientation,  forced  movements, 
Sxation  of  ideas,  verbal  intoxication.  .  . 

Somewhat  startling  is  the  following 
assertion : 

In  America  one  dollar  is  spent  to  educate 
omsumers  in  what  they  may  or  may  not  want 
Id  buy.  for  every  70  cents  that  is  spent  for  all 
other  kinds  of  educ.ation— primary,  secondary, 
ki|b  school,  university. 

Those  who  like  a  happy  ending  ought 
to  be  delighted  with  the  following  para¬ 
graph  which  concludes  the  article: 

And  yet  when  all  is  said  and  done,  advertis- 
inf  does  jpve  a  certain  illusion,  a  certain  sense 
»f  escape  in  a  machine  age.  It  creates  a  dream 
world:  smiling  faces,  shining  teeth,  school  girl 
complexions,  cornless  feet,  iierfect  fitting  union 
nits,  distinguisheil  collars,  wrinktess  pants, 
odorless  breaths,  regularized  bowels,  happy 
homes  in  New  Jersey  (IS  minutes  from 
Hoboken),  charging  motors,  punctureless  tires, 
pCTfect  Inists,  shimmering  shanks,  self-washing 
dishes- -backs  liehind  which  the  moon  was  meant 
■o  rise. 


for  some  time.  In  1811,  the  French  legation 
issued  bulletins  on  the  movements  of  Napoleon. 

The  first  real  newspaper  was  the  Spectateur 
de  V  OriVnf.  established  in  1825  at  Smyrna,  by 
a  Frenchman  named  Alexandre  Blacqiie.  This 
paiier,  the  n.ame  of  which  was  later  ch.anged  to 
the  Cnurricr  dc  Smvme,  proved  itself  of  great 
service  to  Turkey  by  defending  her  interests 
during  the  international  complications  of  the 
time,  especially  during  the  Greek  revolt.  In 
this  connection  it  often  took  occasion  to  attack 
vigorously  the  policy  of  Russia. 

Of  the  press  of  the  present  day,  Mr. 
Emin  says  that  it  is  marked  by  a  relative¬ 
ly  small  number  of  dailies  and  a  large 
number  of  reviews  devoted  to  special 
purposes  and  lines  of  interest. 


WHAT  JOURNAUSM  NEEDS 


pRITICISM  of  newspapers  has  become 
_  almost  a  fad  in  England.  The  latest 
critic  to  diagnose  what  is  wrong  with 


Educated  Readers,  Not  Transformed 
Press,  Says  J.  M.  Lee 

James  M.  Lee.  director  of  the  New 
York  University  department  of  journalism 
was  the  speaker  at  the  meeting  of  the 
Greater  Buffalo  .\dvertising  Club  .\iig.  11. 
He  discussed  the  history  of  ncwspiiiier 
the  press  is  Wickham  Steed  who  con-  iniblishing  from  the  earlier  days  and  corn- 
tributes  to  the  current  issue  of  the  /^c-  tendencies  of  miKlern 

tvte  of  RasriiV  (the  English  review  of  jourtiahsm. 

that  name)  a  rather  striking  article  en-  .  decured  the_  need  of  miKiern 

titled  "The  Disease  of  the  Press”  journalism  is  the  e<lucation  of  its  readers 

Both  in  subject  matter  and  in  m  ule  of  ‘'’a”  finnging  aluiut  of  any 

treatment  this  article  is  somewhat  similar  transformation  in  the  press  of  to- 

to  one  recently  published  in  Harper's  declareci  hy  far  the  greater  por- 

Hagacmc  from  the  pen  of  Hilaire  Belloc,  f'""  '’f  American  newspape-rs  are 

According  to  .Mr.  Steed,  there  has  been  independent  in  the  editorial  declarations 
a  somewhat  startling  series  of  sales  with  contrasterl  this  situation  with  the 

public  issues  of  stfK;k  and  consolidations  Kuropean  practice  of  openly  selling 

with  bond  issues  with  the  intent  to  un-  editorial  page  comment, 
load  inflated  securities  upon  the  public,  The  speaker  also  discussed  briefly  some 
but  to  reserve  the  control  of  the  news-  the  phases  of  modern  advertising  ami 
papers  in  the  hands  of  a  few.  His  views  expressed  the  opinion  that  occasional  u.se 
of  tendencies  and  dangers  that  come  from  humor  in  their  advertising  might  he 
consolidation  are  the  same  as  those  or  found  profitable  by  certain  classes  of  ad- 
Bdloc.  He  is  not  so  optimistic,  however,  vertisers. 

as  the  latter  and  is,  in  the  following  re-  -More  than  400  members  of  the  club  at- 
spect,  a  trifle  more  critical :  tended  the  meeting,  held  in  the  Lafayette 

wui,  f  .u  1  I-  II  u  hotel  ball  room.  lav  Fuller  of  the  adver- 

Wrtn  few  exceptions  the  leading  British  .  .  it 

newspapers  have  ignored  the  simple  fact  that  tising  agency  bearing  his  name  introduced 

jo  praise 'api^rently  successful  violence  abroad  the  speaker. 

W  to  encourage  violence  at  home:  and  there 
w.grim  humor  in  the  circumstance  that  journal.-i, 

With  circulations  running  into  millirms,  should 
wve  been  foremost  in  praising  lawlessness  in 
Je  defense  of  property  and  capital,  white  the 
"nwcial  ofierations  of  their  projkrietors  were 
Ctring  in  this  country  ocular  |»roof  of  the 
abuses  to  which  the  capitalist  system  could  l>c 
put. 


^M()\'(j  the  monographs  published  by 
the  various  universities  will  occasion- 
*lly  be  found  one  of  historical  interest  to 
i«wsp;iper  men.  The  Faculty  of  Political 
SciCTce  of  Columbia  University,  for  ex¬ 
ample.  edit  a  series  of  studies  in  history, 
Konomic,  and  public  law.  Volume  LIX, 
^mber  1  is  entitled  “The  Development 
Bf  Modern  Turkey  As  Measured  By  Its 
Press."  Written  by  .Ahmed  Emin,  it  is 
*  scholarly  presentation  of  the  .struggle 
nf  Turkey  for  a  survival  in  which  its 
press  has  been  selecterl  as  an  index  anrl 
niea.sure  because  it  has  been  possibly  the 
^st  important  factor  in  the  Morlcrn 
Turkish  movement. 

Though  published  several  years  ago, 
'he  monograph  has  never  been  brought 
sufficiently  to  the  attention  of  newspaper 
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If  your  answer  is  “No,”  then  there 
can  be  but  one  reason — you  have 
failed  to  use  sufficient  daily  news¬ 
paper  space  in  this  carefully  com¬ 
piled  and  thoroughly  reliable  list. 

Indiana  business  is  well  worth 
going  after  and  going  after  strong. 

This  Indiana  market  is  276  miles 
long  and  140  miles  wide  having 
2,930,390  people.  Every  home  for 
the  most  part  is  of  the  American 
kind,  each  one  a  market  for  Ameri¬ 
can  goods — each  one  reached  by 
newspaper  advertising. 

Indiana,  because  of  its  location  in 
the  center  of  population — and  of  the 
responsiveness  of  its  prosperous 
people  and  because  of  transportation 
facilities  which  are  unexcelled  for 
quick  distribution  of  merchandise, 
is.  a  territory  which  should  be  in¬ 
tensively  cultivated  by  National 
Advertisers. 

Get  Indiana  people  interested  in 
your  product  and  one  market  prob¬ 
lem  will  be  solved. 
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.08 

II  ••Fort  W'ayne  INew»-Senlinel 

. (El 

(2.860 

.10 

**(iary  Evening  I’onl-Tribiine 

. ( F.  1 

1  (.772 

.06 

ttHamniond  Time!-  . 

. ( E 1 

I.').6I0 

.07 

•*Hunlinglon  Pres^  . 

. iMXSi 

3,6.7.> 

.027 

**ln(lianapoli!i  Newn  . 

. (El 

133.880 

.23 

**I.afayeUe  Journal  &  Courier. 

(Ml 

•••(El  i;U02  i 

21,217 

.(K> 

ttLa  Porte  Herahl-.Argus . 

. (El 

6,432 

.027 

t+Shelbvville  Democrat  . 

(.006 

.027 

**S«lilh  Bend  New»-Tinie-> . 

(  M  I  9.80,J  / 
•••(El  IU2.SI 

24.028 

.06 

II  **800111  Bend  NewH-Time^  . . . . 

. iSi 

22,27.7 

.06 

**Soulh  Bend  Tribune . lSl 

10.8(81 . (El 

21.031 

.06 

**Terre  Haute  Tribune  . 

. (EASi 

23,710 

.06 

I  I  **A.  B.  C,  Publi.^hern"  Statemeni,  Marrh  31, 

192.7. 

lH^^^^^^^^^ttGovemnient  Statemen^ 

March  31,  I02.''>. 
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N.  Y.  TYPO  STUDENTS 
HEAR  OCHS 

Eighteen  Young  Printers  Receive  Em¬ 
pire  School  Diplomat  and 
Hear  Industrial  Waste 
Denounced 

Ithaca,  N.  Y.,  August  22. — Adolph  S 
Ochs,  publisher  of  the  New  York  Times 
was  the  guest  of  honor  of  the  Empire 
State  School  of  Printing  at  its  sixth 
semi-annual  commencement  exercises  held 
in  this  city  on  Saturday,  August  15. 
Eighteen  were  awarded  diplomas  at  the 
graduation. 

Mr.  Ochs  in  his  address  to  the  grad¬ 
uates,  observed  that  he  himself  had  start¬ 
ed  his  career  as  a  printer’s  “devil,’’  and 
“if  I  were  starting  again  I  would  like 
to  do  it  in  the  same  way.” 

The  speaker  praised  the  Empire  State 
School  of  Printing  and  congratulated 
its  director,  Ross  W.  Kellogg.  Mr. 
Ochs  said  the  school  was  a  revelation  to 
him  and  suggested  for  it  a  more  ambi¬ 
tious  plan,  something  in  keeping  with  the 
collegiate  atmosphere  of  the  city,  per¬ 
haps  actual  future  connection  with  (Cor¬ 
nell  University. 

Mr.  Ochs  voiced  the  need  of  person¬ 
ality,  as  above  mere  training,  in  modern 
civilization.  The  cry  of  the  world  today, 
he  said,  is  “Where  is  the  man?”  Educa¬ 
tion,  he  said,  is  not  so  important  as 
character,  health,  industry,  and  above  all, 
conscience.  Success  is  based  upon  the 


cardinal  virtues,  more  than  upon  any 
superiority  of  training  or  ability,  he  de¬ 
clared. 

Despite  the  prevalent  cry  of  “the  good 
old  times,”  young  people  never  enjoyed 
such  opportunity  as  today,  said  Mr.  Ochs, 
continuing,  “You  don’t  have  to  seek  op¬ 
portunity,  it  is  standing  ready.  To  take 
advantage  of  it,  one  has  only  to  do  that 
which  he  undertakes  to  do  with  the  best 
of  his  ability.  Opportunity  knocks,  but 
not  very  loud,  and  the  person  who  is 
asleep  won’t  hear  it.” 

“No  business  in  the  world  incurs  so 
much  waste  as  the  newspaper  industry,” 
he  said.  “If  you  go  out  equipped  to  save 
a  share  of  this  waste  the  demand  for 
you  will  be  countrywide.  Waste  is  one 
of  the  sins  of  the  time.” 

Frank  E.  Gannett,  president  of  the 
New  York  State  Publishers  Associa¬ 
tion,  and  publisher  of  the  Empire  State 
group  of  newspapers  outlined  the  process 
by  which  the  printing  school  came  into 
being,  to  do  away  with  the  old  appren¬ 
ticeship  rules.  There  is  no  greater  pro¬ 
fession  in  the  world,  no  better  school  of 
great  men,  than  printing,  he  declared. 
He  welcomed  the  graduates  into  the  in¬ 
dustry,  a|id  wished  them  unlimited  suc¬ 
cess. 

Other  speakers  were  Dr.  Livingston 
Farrand,  president  of  Cornell  Univer¬ 
sity;  Dr.  Justin  W.  Nixon  of  Rochester 
and  John  Rolife  of  Corning.  John  W. 
Baker,  chairman  of  the  committee  on 
education  of  the  New  York  State  Pub¬ 
lishers’  Association,  presided. 


SEATTLE,  P.  I.  STRIKE  ENDS 

Half  Million  Dollars  Spent  by  Two 
Unions  in  Battling  Newspaper 

More  than  half  a  million  dollars  was 
spent  by  the  International  Typographical 
Union  and  the  International  Stereotypers 
&  Electrotypers  Union  in  conducting  the 
strike  against  the  Seattle  Post-In¬ 
telligencer  between  March  20,  1924,  and 
July  25,  1925.  Negotiations  are  now  in 
progress  toward  a  settlement  between  the 
paper  and  its  employes  in  composing  and 
stereotyping  departments,  under  agree¬ 
ments  reached  July  25  by  John  Francis 
Neylan,  representing  W.  R.  Hearst; 
James  M.  Lynch,  president  of  the  typo¬ 
graphical  union ;  and  Thomas  P.  Rey¬ 
nolds,  vice-president  of  the  stereotypers’ 
union.^  Ninety  days’  are  allowed  for 
settlernent. 

NEW  WAGE  SCALES 

Several  Increases  in  Agreements  Be¬ 
tween  Publishers  and  Printers 

New  wage  scale  agreements  with  news¬ 
papers  and  commercial  printers  reported 
by  the  International  Typographical  Union 
are  listed  below.  The  increases  noted 
are  calculated  from  previous  scale  agree¬ 
ments,  bonuses  not  being  considered. 
The  summary  follows : 

Buffalo,  N.  Y. — Newspaper — Journey¬ 
men,  day  $49,  night  $52,  forty-eight 


hours;  third  shift  $55,  forty-two  hoc,! 
The  contract  covers  a  period  of  one 
from  May  29,  1925,  to  May  29,  19, 
Increase — $3. 

Charleston,  W.  Va. — Job — Jourot; 
men,  day  $50,  night  $55,  forty-four  hom 
The  contract  covers  a  period  of  two  vej. 
from  July  1,  1925,  to  June  30,  1927.  is 
crease — Day  $3,  night  $5. 

Huron,  S.  D. — Newspaper  and  j  _ 
Journeymen,  day  $42,  night  $45,  fort 
four  hours.  The  contracts  cover  a  peri 
of  one  year  from  May  1,  1925,  to  Ap- 
30,  1926.  Increase  $2. 

Kankakee,  Ill. — Newspaper  and  job- 
journeymen  $36,  forty-four  hours.  Tf 
contracts  cover  a  period  of  two  yn- 
from  May  1,  1925,  to  April  30,  1927.  I: 
crease — $8.50. 

La  Salle-Peru,  Ill. — Newspaper 
job — journeymen,  day  $31,  night  $34  t 
.April  1,  1926,  then  day  $32,  night  $35 1 
April  1,  1927,  then  day  $33,  night  $3 
Newspaper  forty-eight  hours,  job  fon, 
four  hours.  The  contract  covers  a  peri 
of  three  years  from  April  1,  1925,  t 
April  1,  1928.  Increase — April  1,  19? 
and  April  1,  1927,  $1. 

Memphis,  Tenn.-— Newspaper— Jour¬ 
neymen,  day  $42,  night  $45,  forty-fi'. 
hours.  Also  piece  rates  for  operatf 
The  contract  covers  a  period  of  one  it 
from  March  1,  1925,  to  March  1,  192 
Increase — Day  $2,  night  $3;  piece  rati 
three-fourths  cent  per  thousand. 

Classified  ads  in  Editor  &  Publish- 
yield  wonderful  results. 


SUPPLIES  AND  EQUIPMENT 

FOR  newspaper'  MAKING 


^'•/i.iunrnniiin: iiii:: 

Newspaper  Plant  Wanted. 


For  Sale. 

Several  extra  linotype  maaRzines,  all  alike;  i 


Newspaper  Plant  Wanted.  Printers'  Outfitters.  Po,.  Sale^-Qieap. 

Will  pay  sitot  cash  for  small  newspaper  plant.  Printing  Plants  and  business  Iniught  and  sold,  tt  j  ..  n  it  /  ..  ..  _ i  Several  extra  linotype  maagzines,  all  alike;  > 

including  8  to  16  page  press  and  three  or  four  American  Typefounders'  products,  printers’  ^  Goss  Mat  Roller  for  wet  mats  only.  used  on  either  Models  5,  8,  14,  19,  25  or 
linotype  machines.  Equipment  must  be  in  and  bookbinders'  machinery  of  every  descrip-  The  Goss  Printing  Press  Co.,  1535  So.  Paulina  linotypes;  all  in  good  working  order;  low  pri 


linotype  machines.  Equipment  must  be  ii 
good  condition  and  ready  for  immediate  shij) 
ment.  Edgar  G.  Harris,  I-aurel,  Miss. 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  ateeL 
Manufactured  hy 

The  Hamilton  Mfg.  Co. 

Two  Rivers,  Wis. 

Far  aale  bjr  all  pranlnent  Tjp, 
Foundera  and  I>ialera  avaiirvlieia. 


Don’ tTig  Metal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


XUmk^mfB  tkm  Urntml 

Printers  Mannfacturing  Co. 

1109-17  Transportation  Bldg. 
Chicago  Illinois 

World  Bldg.,  New  York  City 


tion.  Conner,  Fendler  &  Co.,  96  Bcckin.in  St.,  §(  CTiicago  III. 
Xew  York  City.  ’  ’ 


while  the  supply  lasts.  Baker  Sales  Co., 
Fifth  avenue.  New  York. 


USED  NEWSPAPER  PRESSES 

ScotL  16,  24  and  32  Page  Presses 

^  ^  page  Press  for  black  or 
color  work. 

H  O  E  Quadruple,  Sextuple,  Sex¬ 
tuple  color  Press,  9cylinder 
color  Press,  Octuple  and 
Double  Sextuple  Presses. 

Available  For  Early  Delivery. 

WALTER  SCOTT  &  COMPANY 

Main  Office  &  Factory  -  -  -  -  Plainfield,  N.  J. 

New  York  Office  •  -  Brokaw  Bldg.,  1457  Broadway 

Chicago  Office  ..••••  Monadnock  Block 


FOR  SALE  AT  A 
BARGAIN  PRICE 

DUPLEX  TWENTY  PAGE  PRESS 
with  COMPLETE  STEREOTYP. 
ING  EQUIPMENT,  including  16 
turtles,  20  chases. 

Wire  us  if  you  are  looking  for 
a  complete  press  and  stereotyping 
equipment  at  an  unusually  low 
price. 

The  Booth  Publishing  Co. 

2500  Buhl  Building 
Detroit,  Mich. 


Cline-Westinghouse  Double  Motor-Drive 
with  full  automatic  push  button  controL 

USED  BY  THE 

WARREN  TRIBUNE 

Warren,  Ohio 

We  refer  you  to  them  for  their 
'  opinion 


bjubm 

MAIN  orrici 

eastern  orricE 

Conway  Bids. 

Marbrldse  Bids. 

Ill  W.  WathinstOD  8L 

Broadway  at  34U>  8L 

CHICAGO 

NEW  YORK 

Write  for  Information  Concerning 

Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money  \ 

Metals  Refining  Co. 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 

-  - 


A  compact,  convenient  and  efficient  Saw 
Table  with  a  world-famous  Hoe  Saw  that 
has  the  requisite  number  of  Teeth  properly 
set  for  cutting  Wood  or  Metal.  The  Table 
is  adjustable  as  to  height  to  vary  the  pro¬ 
trusion  of  the  saw  while  the  Side  Gauge 
can  be  set  quickly  through  a  Hand  Wheel 
and  a  Lock  Nut. 

IF  ITS  A  HOE.  ITS  THE  BEST 


R.  HOE  &  CO.,  INC.  504-520  Grand  Street,  New  York  City 

7  South  Dearborn  Street,  also  at  7  Water  Street, 

CHICAGO.  ILL.  DUNELLEN,  N.  J.  BOSTON,  MA» 
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^■pcr  wrord  per  inaertion,  cash  with  onlsr, 
‘  for  advartiUcmeiitt  under  the  clsMifica- 
,  oi  “SituaUons  Wanted.” 

per  line  per  inaertion,  cash  with  order, 
if  white  space  is  ua^  at  top  and  bot- 
of  advertiacment. 

per  word  per  insertion,  cawh  with  ordar, 
for  advertisements  under  any  other 
^todfiiation. 

per  line  per  insertion,  cash  trith  order, 
if  white  space  is  used  mX  top  and  bot- 
of  advertiaesnent. 


iOc 

IOc 


,HS0c 


iUvertising— Florida. 

hat  has  Florida  to  offer  an  efficient  adver- 
|.>iBg  man  who  can  write  excellent  copy, 
rJiaiKile  department,  and  produce  as  much  as 
an  be  produced  for  a  daily  newspaper? 
idress  Box  A -761,  Editor  &  Publisher. 


^11 

. 


ike;  . 
25  or 


The  Market  Place  of  the  Newspaper 


SITUATIONS  WANTED 


[Urertising  Manager. 

Lad  Salesman  is  open  for  proposition  from 
newspaper.  Experience  7  years  with  New 
ofk’s  leading  paper.  At  present  associated 
..iih  paper  in  Eastern  city  of  450,000.  I  am 
h  Harried  man  and  34  years  of  age.  Available 
It  once  if  necessary.  A-754,  Editor  &  Pub- 
iher. 


iMvcrtising  Manager. 

Liptririited  on  dailies  in  cities  up  to  130,000, 
.TOW  employed,  seeks  better  prospects.  Edu- 
lutes  merchants  to  advertise,  services  as 
"ipywtittT  always  in  demand,  builds  lineage, 
nodwill  and  boosts  classified,  pounces  on 
Jrtry  opportunity  to  get  business.  Married, 
L|t  28,  will  go  anywhere;  all  replies  answered. 
Address  Bk)X  A-7K,  Editor  &  Publisher. 


Advertising  Manager— Buaineaa  Manager. 

prpcricnce  large  and  small  newspapers;  past 
lien  years  advertising  manager  important  daily, 
Jew  circulation.  Exceptional  record  for  ac- 
■Jsmplishment:  continuously  successful.  Wish 
10  c^nge  where  future  holds  greater  oppor- 
Wiity.  Age  39;  married.  Address  Box  A-748, 
fditor  &  Publisher. 


Situations  Wanted 

Classified  Manager. 

With  an  unusually  successful  record  has  out¬ 
grown  his  present  connections  and  is  looking 
for  a  larger  field  on  a  paper  of  15,0UU  or 
more.  For  further  details  address  Box  A-766, 
Editor  &  Publisher. 


Circulation  Manager. 

I.ong,  successful  experience  in  cities  from 
250,(11)0  up  to  800,(X)0.  Thorough  knowledge  of 
every  phase  of  circulation  work.  First-class 
recommendations.  Let  me  give  ymi  my 
record  in  detail.  If  you  have  opening  that 
appeals  to  me,  and  desire  a  personal  interview, 
will  gladly  visit  you  at  my  own  expense,  and 
without  the  slightest  obligation  to  yon.  Box 
.\-7.58,  Editor  &  Publisher. 


Circulation  Manager. 

I’ll  pay  my  own  fare  up  to  1000  miles  from 
New  York  City  to  talk  with  a  publisher  who 
seeks  a  thoroughly  competent  circulation  man¬ 
ager  because  I  believe  a  personal  meeting  ami 
talk  will  let  such  a  publisher  know  that  1  am 
head  and  shoulders  above  the  average  man 
available  in  circulation  work.  I  am  a  young 
man,  29  years  old,  with  the  pep  that’s 
necessary  to  aggressive  work,  yet  have 
the  years  of  experience  that  makes  for 
balance.  I  know  circulation  system,  finance 
and  promotion  in  its  finest  detail  as  my 
record  will  prove.  Location  and  size  of  paper 
are  not  material.  I’ve  been  thru  the  mill  from 
small  town  to  N.  Y.  C.  and  while  I  would  not 
like  to  go  further  than  1000  miles  for  inter¬ 
view  I  would  certainly  like  to  get  in  touch 
with  any  publisher,  anywhere,  who  has  a 
genuine  circulation  management  vacancy.  Sal¬ 
ary  will  not  be  unreasonable  and  will  depend 
largely  on  local  living  conditions.  Write  to 
advertiser,  P.  O.  Box  646,  City  Hall  Station, 
New  York  City. 


Uvniiaiiig  Salidtar. 
hft  30,  experienced 
rdal  edition,  business 
ipentive  advertising, 
retalti  and  can  show 
Saw  employed  on 
:imiMction  in  the 
Win  consider  salary 
A-710,  care  Editor  & 


ling 

n 

3o. 


on  regular  accounts,  spe- 
pages,  classified  and  co- 
Who  has  shown  excellent 
proof  of  producing  ability, 
combination  daily.  Seeks 
South  (prefer  Florida), 
or  commission.  Address 
Publisher. 


Agsacy  Work. 

Advertising  manager  of  daily  vrauld  like  to 
niter  Agency  field  where  his  ability  to  write 
ivialt-producing  advertisements  will  have 
swte  scope.  Would  consider  assisting  pub¬ 
licity  man  for  some  manufacturer.  .-Address 
B<n  A-763,  Editor  &  Pubilsher. 


Miking  big  paying  papers  out  of  small  city 
dulict  is  my  business.  I  have  two  successes 
h  ay  credit  in  the  last  five  years  as  editor,  etc. 
My  present  salary  being  far  too  large  for  small 
Wtr,  will  contract  for  an  interest  and  living 
life-  Will  invest  few  thousand  to  show  faith. 
Meet  me  in  New  York  or  ’  Philadelphia.  Ad- 
fivM  Box  A-722,  Editor  &  Publisher. 


Qty  Editor. 

The  kind  a  good  newspaper  needs.  For  details 
iddrest  Box  A-770,  Editor  ft  Publisher. 


City 

treat, 

MASS 


Opportunity  Awaits 

You  in  the  . 

Classified  Section  of 
EDITOR  &  PUBLISHER 

Read  it  every  week  and  use 
it  to  advertise  your  wants. 


Circulation  Manager. 

150  per  cent  gain  in  eighteen  months  in  pres¬ 
ent  position  250  per  cent  gain  in  city  circula¬ 
tion  without  one  cent  P  ft  L  in  city  and  only 
$12.62  P  &  L  from  country  cairiers.  .Age  24, 
married.  Have  reached  the  top  in  present 
position.  Willing  to  start  at  $.50.00  per  week 
if  position  affords  good  opportunity  for  ad¬ 
vancement.  I  can  deliver  the  goods.  Ciivid 
references  furnished.  Box  .A-753,  Editor  & 
Publisher. 


Classified  Manager — 

looking  for  a  position  that  will  mean  more 
than  salary.  On  newspaper  that  is  willing 
to  share  increased  profits.  Seven  years’  ex¬ 
perience,  knows  classified  thoroughly,  lie- 
lieves  in  building  for  future,  has  increased 
proiluction  on  three  newspapers  more  th.ui 
100%  in  3  years,  papers  still  showing  monthly 
increases  in  lineage  and  revenue.  Minimum 
amount  of  office  expense,  use  modern  methoils; 
agate  type  only  with  white  space,  handle  de¬ 
partment  collections,  build  reader-interest,  and 
advertising  prestige.  Write  stating  circula¬ 
tion.  rates,  population,  etc.  .Address  Box 
.A-757,  care  Editor  ft  Publisher. 

Editorial  Writer. 

Traveled,  educated,  keen  observer.  Exjierieiiced 
in  producing  interesting  editorial  comment. 
.-Age  Si.  Medium  city  preferred.  Stuff  is 
go<Kl  and  worth  giKul  pay.  A-711,  Fiditor  ft 
Publisher. 

Experienced  Newspaper  Man 
wants  connection  with  newspaper  over  10.000 
circulation;  will  do  for  you  what  he  has  done 
for  himself  and  others — build  from  the  ground 
up.  every  department,  and  in  three  years  make 
a  live,  pulsating,  public  service  medium,  build 
a  local  and  far-reaching  good-will  and  increase 
all  avenues  of  revenue.  Address  in  confidence, 
A-709,  Editor  ft  Publisher. 


Manager. 

Advertising,  Business,  Cieneral.  Boyhood 
training  as  practical  printer  and  worked  from 
ground  up.  Thoroughly  trained  and  now  hold 
responsible  executive  position.  References 
from  leading  publishers  of  state.  A -755,  Edi¬ 
tor  &  Publisher, 
lisher. 

News  and  Advertising  Man. 

F,xi>erience  news  and  advertising  man  on 
dailies  desires  position  South,  daily,  semi- 
weekly  or  trade  publication.  Now  employed; 
references.  Address  A -768,  Editor  &  Publisher. 

Newspaper  Manager. 

An  all  round  newspaperman,  having  a  com¬ 
plete  knowledge  of  every  phase  of  the  news¬ 
paper,  who  has  been  business  manager  or  gen¬ 
eral  manager  of  papers  of  50.000  to  100.000 
citculation.  and  editorial  executive  experience 
as  well,  after  being  out  of  newspaper  work 
for  a  short  time,  now  wants  to  return  to  the 
newspaper  business  or  to  a  business  allied 
with  newspapers.  In  the  prime  of  life.  Ag¬ 
gressive.  Strong  personality.  A  builder. 
Clean.  Can  invest  up  to  $SO,0(X).  Address 
A-7S2,  Editor  ft  Publisher. 


Situations  Wanted 

Publisher. 

-Aged  38,  having  disposed  of  his  interest  in  a 
daily  newspaper  which  as  its  publisher  he  built 
up  from  practically  nothing  to  the  leading  pub¬ 
lication  in  a  live  community  against  stiff  oppo¬ 
sition  in  ten  years’  time,  desires  a  position  as 
publisher  or  editorial  director  including  editorial 
writing,  in  a  dty  of  75,000  to  200,000.  Will  g<> 
any  place  in  the  U.  S.  A.  Write  .A-729,  Editor 
ft  Publisher. 

Producer. 

of  re.il  profits  with  sound  ideas  and  methods 
for  building  newspaper  business  garnered 
from  eighteen  years’  practical  experience 
and  study;  wear-well  ability  and  personality; 
desires  (Nisition  as  advertising  manager  with 
proper  guarantees,  no  experiments.  .-Address 
.A -7.59,  Editor  &  Publisher. 

Reporter 

who  is  a  go-getter  seeks  position  in  larger 
field.  Can  handle  features  in  a  creditable  man¬ 
ner.  .A-733,  Editor  ft  Publisher. 

Reporter. 

Six  years’  experience  on  standard  New  F.ng- 
l.and  newspapers,  seeks  position  in  New  York 
State  or  West  on  morning  paper.  Now  em¬ 
ployed;  references.  Box  A-760,  Editor  & 
Publisher. 

Young  Woman. 

Four  years’  newspaper  training  wishes  place 
on  Sunday  or  evening  publication.  Qualified 
for  editing,  reporting,  feature  writing.  Now 
employed.  Best  references.  Salary  $45  per 
week.  A-756,  Editor  &  Publisher. 

Washington  Correspondent, 
thoroughly  capable,  available  starting  this  foil 
at  reasonable  rate  for  two  or  three  Democratic 
or  independent  papers.  B.  D.,  2217  Pennsyl¬ 
vania  .Avenue,  Washington,  D.  C. 

HELP  WANTED 

Advertising  Manag'er. 

The  le.idinR  newspaper  of  a  New  Jersey  City, 
circulation  20,000  wishes  to  enRa^re  an  adver- 
tisinj?  manager  whose  experience  and  training 
equip  him  to  secure  maximum  prcnUiction  for 
this  field.  Salary  $100  weekly  besides  bonus 
for  business  increases.  In  replyinjf  ro  into 
details.  A-767,  Kditor  ^  Publisher. 

Advertising  Men. 

The  Florida  Times  Cnion  offers  employment 
to  experienced  advertising  sfdicitors  as  repre¬ 
sentatives  in  several  Florida  cities;  permatient 
work.  State  experience,  references  and  salary 
now  receivinff  in  first  letter.  Address  Business 
Manager,  Florida  Times  l^nion,  Tacksonville, 
Fla. 

Advertising  Solicitifr-ManaRer 
Wanted  immediately  on  weekly  tabloid.  i>opu- 
lation  13.000;  only  paper.  Bi?  opportunity 
for  proflucer  who  can  write  copy  and  sell 
service.  Box  A  7fi4,  Editor  Sr  Publisher. 
Advertising  Solicitor  Wanted. 

Wanted,  experienced  solicitor  acquainted  in 
eastern  field,  for  leadinR  special  .'kRency.  Pre¬ 
fer  man  who  has  valuable  newspaper  ac- 
(piaintance.  Wonderful  opportunity  for  ri^ht 
man  and  chance  to  sectire  stock  interest,  -^p• 
plk'ations  strictly  Cf»nfidential.  Address  A-76.*i, 
Editor  Si  Publisher. 

Wanted. 

.\n  all  round  printer  to  act  as  foreman.  Must 
he  Rood  linotype  operator  and  make  up  man. 
Permanent  pfisition  for  right  man,  wages  to 
Ikcgin  $40.  Must  understand  laying  out  ads. 
J.  B.  Shale.  Times  BuildinR.  New  York  City. 
Wanted:  Contest  Managers. 

We  have  openings  for  (4)  Four  High -Class 
Contest  Managers.  No  Dope- Eaters  or  Wild 
Men  need  apply.  Men  we  choose  have  un¬ 
questionable  qualifications  and  appreciate 
connections  with  one  of  the  oldest  Circulation 
Building  Companies  that  only  signs  first  class 
publications.  We  can  keep  you  busy  at  the 
he«t  commissions.  Send  photo  and  state  all 
in  first  letter.  A-750,  Editor  &  Publisher. 
Writers, 

Writers  located  in  economic  centers,  agricul¬ 
ture,  manufacturing,  mining,  etc.  Citizens,  in¬ 
dependent  and  of  good  standing  in  respective 
communities,  willing  to  take  hold  in  idealistic 
prc'positinn  with  business  basis.  Confidential 
both  sides.  Address  Co-Ordin.  Inc.,  Box  .\-7n7. 
Editor  d:  Publisher. 


We  Are  Equal  to  Your  Problem 

To  Buy  a  Newspaper, 

To  Sell  a  Newspaper, 

To  know  the  Value  of  a  News¬ 
paper. 

PALMER,  DEWITT 
&  PALMER 

For  Thirty  Years  the  Recognized 
Leader  in 

SALES-APPRAISALS 
NEWSPAPER  PROPERTIES 
350  Madison  Ave.,  New  York  City 
Telephone:  Murray  Hill  8237 


Successful 

Performance 


ThU  firm  has  a  rvoard  o< 

15  year*  oi  taavirfal  parionaanoe  fa 
the  dificolt  work  of 

PUROLAHt,  OONaOUDA-nON. 
SALS  AND  APPSAISAL 
of  newspaper  and  magaxiae  propertfoe 
throoghoal  the  V.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


I  WE  CONNECT  THE  WIRES  i 


POSmONS  NOW  OPEN 
for  COPY  READERS 
REPORTERS 

ADVERTISING  SOLICITORS 
and  DEPARTMENT  HEADS 

WITH  GOOD  NEWSPAPERS 
IN  SOU'ni.  EAST,  and  MID¬ 
DLE  WEST. 

Registration  free.  Confiden¬ 
tial  service.  No  obligation  to 
apply  for  positions  offered. 

Fernalo's  EXCHAN6E.INC 

TWiao  NATk.B\.o%.  SM*iN«riii.D.  Mass. 


BUSINESS  OPPORTUNITIES 

Buyer  for  Small  City  Newspaper. 

I  am  in  the  market  for  a  successful  small  city 
newspaper  worth  from  $150,0(X)  to  $250,000,  lo¬ 
cated  preferably  in  the  Middle  West,  South 
•Atfontic  or  Eastern  states.  This  is  not  a 
broker’s  ad.  Replies  treated  in  confidence. 
.\ddress  A-751,  Editor  ft  Publisher. 

Desirable  Available  Publications. 

Occupying  exclusive  fields.  Evening,  Penn- 
■sylvania;  evening,  Ohio;  evening,  Texas; 
evening,  Washington;  evening,  Indiana; 
evening,  Kentucky.  Morning,  California; 
morning,  Arizona.  J.  B.  Shale,  Times  Build 
ing.  New  York. 

For  Sale. 

An  establi.shed  daily  newspaper  in  a  growing 
territory.  Owner  retiring  on  account  of  ill 
health.  IL  V.  Bailey,  Princeton,  Ill. 

Oklahoma  Daily  and  Weekly 
in  fastest  growing  city  in  state  are  for  sale 
owing  to  health  of  publisher’s  wife.  Biggest 
money  maker  in  state.  Old  established  paper 
in  gooil  agricultural  and  oil  country  with  am¬ 
ple  equipment.  $22,000  is  required  as  first  pay¬ 
ment.  Balance  long  time.  Will  pay  30  per 
cent  and  splendid  salary.  Address  A-769. 
Editor  ft  Publisher. 


Virginia  Opportunity  No.  Z. 

Profit-making  weekly  and  job  plant;  modern 
equipment,  splendid  field.  $17,000;  don’t  .an¬ 
swer  unless  you  have  $5,000  first  payment. 
Box  466,  Staunton,  V'irginia. 


MISCELLANEOUS 


Free  pencil  drawings  of  signature  plates  or 
trade  mark  cuts  for  advertising  purposes. 
Write  Newspaper  .Ad  Signature  ^rvice, 
Hannibal,  Mo. 


Delegates  to  Wire  Parity  Sail 

Headed  by  J.  B.  White  of  Philadel¬ 
phia.  American  delegates  to  the  confer¬ 
ence  called  by  the  French  government  to 
meet  in  Paris  Sept.  1  for  revision  of  the 
international  telegraph  convention,  sailed 
from  New  York,  .‘Xug.  19.  The  United 
States  government  expects  to  bring  a 
world  convention  on  radio  to  Washing¬ 
ton  sometime  after  the  telegraph  con¬ 
vention  has  been  revised. 


London  Mirror  Group  Visits  U.  S. 

Six  successful  contestants  in  a  popular¬ 
ity  contest  conducted  by  the  London 
Daily  Mirror  arrived  in  New  York  this 
week  on  the  S.  S.  Minnckahda,  but  only 
two  were  taken  direct  to  the  Holley 
House,  Washington  Square,  as  their  first 
step  towards  seeing  America.  The  others 
went  to  Ellis  Island  because  of  defects  in 
their  pas.-ports. 
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DOLLAR  *  * 
**  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


i  BUSINESS  TICKLERS 


^KOCKKS  should  advertise  fresh 
fruits  and  vcKelables  oil  a  paKe 
carrying  paid  announcements  of  sales  of 
glass  jars,  preserving  kettles,  and  other 
accessories  for  the  canning  season,  now- 
in  full  swing. — K.  M  Dickson. 

It’s  time  now  to  start  building  up  the 
column  of  fraternal  notices  with  the 
lodges  preparing  for  autumn  activity. — 
C.  K.  P. 

(Jne  newspaper  has  sold  a  contract 
space  in  the  automobile  section  to  a 
local  tire  firm  and  the  day’s  rubber 
market  quotations  appear  daily  in  part 
of  this  space.  The  space  must  be  used 
every  day  that  the  market  prices  are 
available  and  is  not  used  if  the  figures 
fail  to  come  in. — H.  T. 

House-to-house  selling  is  the  target 
for  a  group  of  local  merchants  who  can 
be  sold  space  on  a  page  which  carries  a 
strong  argument  for  doing  business  with 
established  responsible  firms  rather  than 


with  pefldlers  who  disapiiear  after  mak¬ 
ing  their  canvass. — .\.  H. 

“Plume  for  fiKKl"  is  the  central  idea 
uiion  which  extra  space  has  been  sohl 
to  retailers  in  a  numljer  of  California 
cities.  These  stores  state  that  there  is 
more  profit  in  sales  made  by  telephone 
than  those  over  the  counter. — A.  C.  R. 

Put  on  a  “second-floor  booster  week’’ 
for  firms  doing  business  one  flight  up 
and  for  departments  so  located  in  your 
big  stores.  Special  copy  planned  by  your 
service  department  should  be  easily  sold. 
—  1'.  H.  Williams. 

Build  up  an  “After  the  Theatre” 
column  or  two  of  advertising  from  the 
s(Kla  fountains,  restaurants  and  hotel 
dining  rexjms  that  cater  to  the  11  p.  m. 
soda  and  sandwich  trade.  A  brief  list 
in  index  form  with  one  or  two  lines  for 
each  advertiser  can  be  sold  at  a  goo<l 
rate. — K.  E.  Dickson. 


write  me  and  I  will  do  my  best  to  see 
that  your  complaint  gets  consideration 
from  the  prt)per  authorities.”  Complaints 
which  have  received  action  include  those 
of  bad  street-car  service,  poor  gas  pres¬ 
sure,  unkempt  streets,  and  many  questions 
of  lesser  imblic  concern. — G.  L.  S. 

“I  record  only  the  sunny  hours”  reads 
a  box-head  over  the  “Sundial”  column  in 
the  Christian  Science  Monitor,  which 
rlaily  carries  two  or  three  brief  stories  of 
kindness,  loving  service,  courage  and 
thoughtfulness  of  others.  Stories  are 
limited  to  2fX)  words  and  are  contributed 
from  all  over  the  world. — N.  R. 

Interview  any  local  character  interested 
in  aeronautics  and  local  legislators  on 
the  law  to  prohibit  low  flying  of  aero¬ 
planes,  making  the  text  of  the  case  of 
(leorge  Dufkirch,  of  Elmhurst,  L.  I.,  who 
was  arrested  for  flying  over  the  roofs  of 
Edgewater  Camp,  the  Bronx,  but  was 
released  because  there  was  no  applicable 
New  York  law. — C.  F. 

While  the  second  evolution  trial  is  hang¬ 
ing  fire  why  not  a  straw  vote  among  your 
readers.  The  Los  Angeles  Times,  confin¬ 
ing  it  to  ministers,  took  a  straw  vote  as 
to  whether  the  theory  of  evolution  should 
lie  taught  in  the  California  schools,  and 
found  that  only  a  third  were  for  barring 
the  theorv  of  evolution. — Harold  J.  Ashe. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


^HE  old  Missouri  corncob  pipe  has 
fewer  users  now  than  ever.  Ciga¬ 
rettes  are  more  jiopular,  cigars  and  pipes 
wane  in  public  favor,  according  to  govern¬ 
ment  statistics.  Chewing  tobacco  is  more 
popular,  tfx),  some  say  because  automobile 
drivers  prefer  chewing  to  smoking.  In¬ 
terview  tobacconists,  motorists,  factory 
workmen,  etc.  Art  will  help  the  story — 
B.  A.  T. 

Get  a  locomotive  engineer  or  interur- 
ban  driver  to  talk  about  his  experiences 
with  motorists  who  like  to  beat  the  train. 
—A.  C.  R. 

Try  surprises  in  Monday  rejxjrts  of 
Sunday  sermons.  I'eature  one  sermon  a 
week,  but  don’t  announce  which  church 
or  minister  is  to  be  featured.  Readers 
and  preachers  alike  will  be  on  the  alert 
for  the  next  selection. — J.  C.  Gephart, 
.McKeesport,  Pa. 

.^s  a  result  of  disclosures  made  by  the 
Columbus  Dispatch,  the  police  have  can¬ 
celled  orders  that  motorists  submit  head¬ 
lights  for  inspection  at  designated 
garages.  The  Dispatch  reporter  foutxl 
that  the  inspection  was  being  made  by 
representatives  of  a  headlight  manufac¬ 
turer,  who  usually  prescribed  his  own 
product  as  a  remedy  for  the  troubles  dis- 


AmprkaiLargfftCirculatiorx 
Buildinj>  Or$anizatior\ 

ResuitjCount- 

^6’^Fla:r  OcCIOfUULBlD 

IMIUHAPOLIS  INO 


ZLF  £  A 
3  C  R 


iPHBBiaaHi 


STEP  WORD 
PUZZLES 

By  ARTHUR  WYNNE 

Father  of  Modern  X~  tVords  invents  and 
patents  new  popular  bit.  Get  It  via — 

KING  FEATURES 
SYNDICATE,  Inc. 

241  W.  SStk  St  NEW  YORK  CI'H 


covered.  Lack  of  standards  was  also 
fouixl,  one  inspector  disapproving  lights 
which  had  been  passed  by  another. — B. 
1).  S. 

Spring  an  antidote  to  the  daily  divorce 
story  by  printing  an  honor  list  of  couples 
who  have  l>een  married  .SO  years.  The 
sfxriety  desk  can  start  the  list,  and  a  line 
in  the  paper  will  bring  many  more  names 
from  readers. — B.  T. 

The  State  of  Maine  is  canvassing 
through  l(x:al  town  and  city  committees 
and  will  award  a  prize  to  the  locality 
which  has  the  longest  list  of  residents 
more  than  75  years  old.  Small  city  i)apers 
compiling  such  a  list  l(x:ally  should  find  it 
pnxluctive  of  many  interesting  per.sonal 
history  stories. — E.  R.  L. 

“Mr.  Fix-It”  is  a  mythical  workman 
who  daily  tells  readers  of  the  .Memphis- 
.Seikfs-Scimitar:  “Memphians:  If  there 
is  anything  in  Memphis  you  want  fixed. 


faC«|«aiMtal  Ntwf  Scryie* 

World  Buildinc,  N<w  York 


I  A  Series  of  Articles  ^ 

arnold'^nnett  I 

One  of  the  Great  Triumvirate  of  | 

I  English  Literature  g 

“Punctuality”  I 

“The  Passing  of  Puritanism”  I 
“Is  Real  Life  Worse  than  the  Stage”  I 

are  some  of  the  titles.  I 

First  American  Weekly  I 
Release 

1  1,500  to  2,000  Words  I 

A$k  for  Samples  I 

The  McClure  Newspaper  Syndicate  | 

373  Fourth  Avenue  New  York  City 


The  Worlds s  Greatest 
Newspaper  Feature  ' 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  color  comics. 
Write  for  samples  and  rates 

dsLby/llOOW.3BIlSTBCETJi3L£7y/ 

CLEVELAND. 


In  Making  Plans  for  the  Fal 
Remember 
“THie 

Metropolitan 

for  Fiction” 

Quality 

Distinction 

Enjoyment 

Illustrations  of  Excellence 

Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.,  Gent.  Mgr. 

150  Nassau  Street,  New  York  City 


“SKIPPY” 

By  PERCY  CROSBY 

The  best  juvenile 
comic  strip.  Combines 
great  humor,  excellent 
drawing  and  emphatic 
adult  appeal. 

A  feature  you  can’t  afford 
to  miss 


JOHNSON  FEATURES,  Inc. 

1819  Broadway,  New  York,  N.  Y. 


RADIO 

PROGRAMS 

ANY  STYLE 


Used  in  more  than  150 
newspapers;  complete, 
CONCISE  and  accurate; 
IN  YOUR  LOCAL 
STANDARD  TIME. 


Write  for  TERMS  aad  SAMPLES 


AUDIO  SERVICE 

30  N.  Dearborn  St.  Chicago 


t//ioinas  "M  o 

Company^ 
Memphis,  -  Tenn. 

am  •  ^ 

Originators  ot  the 

Weekly  Business 
P.evieuiPa^e 


Lo'Tk  us  up  in 
Dm-i  or*  BradsTi'et'l’fc 
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Cultivate 

This 

Pennsylvania 

Market 

Through  These 

Daily 

Newspapers 


Pennsylvania  holds  her  Keystone  position  more  firmly  today  than  ever 
before,  and  it  is  only  natural  that  she  should  receive  first  thought  when  a  national 
advertising  and  marketing  campaign  is  under  consideration. 

Pennsylvania  people  comprise  8.2  per  cent  of  the  population  of  the  United 
States.  Fifty-four  per  cent  of  these  people  live  in  cities  of  5,000  or  more  and 
forty-six  per  cent  of  them  live  either  in  towns  of  less  than  5,000  or  on  farms. 

The  diversified  industries,  the  tremendous  activities  and  constant  demand 
for  Pennsylvania  products  make  busy,  hustling  communities  where  money  is 
made  and  spent  constantly. 

Adequate  advertising  and  close  cooperation  between  the  local  merchant, 
the  local  daily  and  yourself  will  put  you  in  direct  touch  with  your  share  of 
Pennsylvania  trade. 


Circola- 

2,SW 

10.«M 

tiQtt 

liOM 

liSM 

**AUentown  Call  . 

. (M) 

29,545 

.10 

JO 

**Allentown  Call  . 

. (S) 

19,382 

.10 

.10 

ttBeaver  Falla  Tribune  . . . 

. (E) 

6,033 

.03 

.03 

ttBloomsburg  Press  . 

. (M) 

7,400 

.029 

.029 

••Chester  Times  . 

. (E) 

16376 

.06 

.06 

ftCoatesville  Record . 

. (E) 

6,650 

.035 

.03 

••Connellsville  Courier  . . . . 

. (E) 

6333 

.02 

.02 

••Easton  Express  . 

. (E) 

22,416 

.07 

.07 

••Erie  Times  . 

. (E) 

27,456 

.08 

.08 

Harrisburg  Telegraph  . 

. (E) 

40,022 

.095 

.095 

ttHacleton  Plain  Speaker.., 

..(E)  ) 

19,680 

.07 

.06 

ttHazleton  Standard*^ntinel.(M)  ( 

••Mount  Carmel  Item  . . . . 

. (E) 

4,581 

.025 

.021 

••Oil  City  Derrick . 

. (M) 

6,377 

.035 

.035 

••PottsviUe  Republican  and 

Mom- 

ing  Paper  . . 

...(E&M) 

16,109 

.08 

.07 
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Um 
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tlM 

••Scranton  Times  . 

....(E) 

43300 

.12 

.11 

••Sharon  Herald  . 

....(E) 

7314 

3285 

.0285 

Stroudsburg  Record  (E) 

Press.  ..(M) 

8,078 

.045 

.045 

••Sunbury  Daily  Item  . 

....(E) 

4364 

.025 

.021 

••Warren  Times-Mirror  , 

. . 

.(E&M) 

8,780 

.04 

.04 

••Washington  Observer 

and 

Re- 

porter  . 

.(MAE) 

17,181 

.06 

36 

ttWest  Chester  Local  News. 

....(E) 

11352 

.04 

.04 

••Wilkes-Barre  Timet-Leader 

....(E) 

24374 

.08 

36 

••Williamsport  Sun  . . . , 

....(E) 

20,149 

.07 

37 

ttYork  Dispatch  . 

....(E) 

19,139 

.05 

.05 

**A.  B.  C.  Pablithen’  Statement,  March  SI,  1925. 
ttCovemment  Statement,  March  31,  1925. 
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Selling  Men’s  Wear  in 

New  York 


The  following  Men’s  Wear  adver¬ 
tisers  used  more  space  in  The  Sun 


than  in  any  other 

New  York  evening 

newspaper  during  the  first  seven  months 
of  1925: 

Ackerman 

Lastlong  Underwear  Co. 

S.  A.  Barry  &  Co. 

Nat  Luxenberg  &  Bro. 

Alfred  Benjamin  Co. 

Mallory  Hats 

Brill  Brothers 

Nat’l  Woolen  Exch. 

Brokaw  Brothers 

Rogers  Peet  &  Co. 

Bromley’s  Clothes 

Phillips-Jones  Corp. 

Browning  King  &  Co.  Herbert  H.  Sanger 

J.  P.  Carey  &  Co 

Sarnoff-Irving 

Cluett,  Peabody  &  Co. 

Sealpax  Co. 

Deane 

Stadler  &  Stadler 

DePinna 

Triangle  Woolen  Ex. 

Dobbs  &  Co. 

Truly  Warner 

Earl  &  Wilson 

G.  N.  V’^incent 

Finchley 

Wallach  Brothers 

Fleming’s 

Ph.  Weinberg  &  Sons 

John  Forsythe 

White  &  White 

I.  Haas  &  Co. 

Worth  &  Worth 

Kranz 

Young’s  Hats 

^  1  'HE  following 
-1-  tisers  also  used 

Men’s  Wear  adver- 

The  Sun  during  the 

first  seven  months  of  1925: 

Arnheim 

Kaufman  Hats 

B.  V.  D.  Co. 

Long’s  Hats 

Samuel  Blum 

Mack’s  Clothes  Shop 

Clemons 

Schumm  &  Snyder 

John  David 

A.  Sulka  &  Co. 

Finkelstein  &  Maisel 

Trivers  Clothes 

Hauptner  Corporation 

.  Weber  &  Heilbroner 

Iverson  &  Heneage 

Witty  Brothers 

Kaskel  &  Kaskel 

The  $249,000,000  spent  annually  for 
wearing  apparel  by  the  3,350,000  men 
and  boys  over  14  years  of  age  living 
in  Metropolitan  New  York  affords  an  excep¬ 
tionally  profitable  market  to  advertisers  of 
suits  and  hats,  shirts  and  neckties,  socks  and 
garters  and  underwear. 

Manufacturers  and  distributors  of  men’s 
apparel  whojwant  to  sell  to  men  who  take 
pride  in  their  personal  appearance,  will  find 
The  Sun  one  of  the  most  forceful  aids  in  de¬ 
veloping  the  tremendous  sales  opportunities 
which  this  market  offers. 

In  1924  The  Sun  published  494,458  lines  of 
Men’s  Wear  Advertising — a  gain  of  151,578 
lines  over  the  previous  year.  The  Sun’s  gain 
was  larger  than  the  combined  gains  of  all 
the  other  New  York  evening  papers. 

During  the  first  seven  months  of  1925  The 
Sun  showed  a  gain  of  28,752  lines  in  Men’s 
Wear  Advertising. 

The  fact  that  The  Sun  is  an  evening 
paper  and  is  carried  into  the  home 
affords  .distinct  advantages  to  men’s  wear 
advertisers. 

It  means  that  through  The  Sun,  the  men’s 
wear  advertiser  can  reach  women  as  well  as 
men.  And  what  a  man  wears,  where  and 
when  he  buys  his  apparel,  is  frequently  de¬ 
termined  by  his  wife — or  some  other  woman. 

The  Sun’s  circulation  is  an  unusually  re¬ 
sponsive  circulation.  That  is  why  most  of 
the  prominent  men’s  wear  advertisers  in 
New  York  use  The  Sun.  That  is  why  many 
of  them  prefer  The  Sun  to  other  New  York 
newspapers. 
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